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HE National Bank of 
Commerce in Saint Louis 
bought their first Bur- 


roughs in 1894. They bought 
two more in 1896, four in 1897, 
four in 1899, and so on year 
after year. They secured 
thirty-two in 1905. 
they took twenty more, and in 
1910 they bought twenty-eight. 

Some of the smaller, earlier 
machines they traded out for 
larger, later models. They 
now own 78 Burroughs ma- 
chines and have ordered more 
to come. 

Their intimate acquaintance 
with Burroughs machines and 
with the Service that goes with 
those machines coversa period 
of 17 years. 

After such a long experience 
it is interesting to read what 
they say 
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Moral: i’ 
No matter how much or how little — 
you have to invest in an adding ma- : 
chine, it will buy the greatest Service 
Value from the Burroughs Company. 
78 distinct models priced from 
$175 to $850, sold on small monthly 
payments, if desired. 
Write for description of the Bur- 


roughs your work needs. 
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Saint Louis. June 13, 1911. 


- St. Slmo Lewis, Advertisine Manarer, 
Burrourhs Addins “Machine Coc, 


Detroit, iich. 


ity dear lir. Lewis; 


yy 
Replying to your favor of the 9th inst. we have always 
1 such uniform courtesy at the hands of your any, that 


2 to-all 
ur machines. 


us much pleasure to add our word of comendati 


been said in recopnition of the merit of 


e are undoubtedly amone the oldest users of 3urroucs 


Machines and pelfeve it has become a byeword in r orranization 
that if a machine could stand the test it received in the 35an) 


of Commerce, it was fit for duty anywhere. 


. the 
rrant the 


It has been our policy for vears to readily 
privilece of a trial to any labor saving machine that appeared on 
we today own seventy eicht 


the marvet. In spite of this policy 
Burroughs “achines, of which twenty two are fifteen 
but have no straicht adding machines of any other mae. 


bank electrics, 


I camot close this letter without making crateful ac- 
knowledgement of the policy of your Company to spare no. pains or 
expense to give the consumer what he wants. 


Yourg/P ety, truly, 
# / kGA—-~ ( 
Asst.cnshier. 


Machi Compa 


C., England 
N. &. W. 


Buenos Aires 


76 Cannon Street, London, E. 
9 Chal is House, Sydney, 


Headquarters: 108 San Martin, 


Assistant Ca 


Assistant ( 
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RAMER Remanufactured 
Typewriter embodies all the fine 
points that can be given by 


I. Exceptional Remanufacturing 
equipment. 


II. Anorganization of specialists 
for each different make of type- 
writer. 


ITT. Good t uying facilities. 


IV. The skill and experience of 
many years in the business. 


Send a trial order today. 


Wholesale Typewriter Co. 


W. W. RAMER, President 


314-316 Broadway NEW YORK 


LONDON OFFICE: 136-137 Long Acre, W. C. 
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APER { OMPANY 


ANNOUNCEMENT 


DIRTLESS CARBON 
“DURABILITY” BRAND 


We make this on our own machines which run at an enormous rate of speed. We can, therefore, make “‘Dirtless”’ 
cheaper than other manufacturers. Our paper is different from other carbon paper. Our ideas for using heavy paper are as 
follows: First— that more coating may be placed on a heavier sheet of paper. Second — that it is easier to handle 
than a thin tissue—no time lost getting sheets even. Third—one can work much faster with it, and at the same 
time keep one’s hands clean. It is not intended where a large number of.copies are wanted at one time. THE PRICE 


IS LESS THAN ONE-HALF OF THAT USUALLY CHARGED BY OTHER MANUFACTURERS. 


DUPLEX PAPER 


This is a sheet of regular writing paper which has a thin clean coating of black carbon on the back of it. While 
this is not entirely new to the trade, our extremely clean coating will be. This paper is kept in stock fully coated. It 
may be obtained with any desired section of the sheet left blank. ‘‘Duplex’’ being made on our improved machinery also 
gives us a very large output and in consequence permits us to quote much better prices than we would be able to if we 
had the slow process used by other manufacturers of products of this kind. Some people are using “Duplex” paper as a 
second sheet—but, instead of actually making it the second sheet they make it the first in writing and place the letterhead 
behind it, thereby getting a carbon copy for the original and the ribbon record for file purposes. 


REFLEX paper has made an enormous “hit” since it was announced in the June magazines. 


CARBON-LESS paper is now very well known. 


It has no carbon in its composition. 
Its surface is white. 


It dispenses with carbon paper as well as with a sheet of copy 
paper—in fact, it takes the place of both. 


It cannot soil the fingers nor anything else with which it comes 
in contact. 


It produces a number of copies, according to thickness used. 


It gives equally good results with typewriter, adding machine 
or pencil. 
Its copies cannot be altered without detection. 


After ordering ‘“‘ CARBON-LESS,”’ do not think your order is not receiving attention if it does not reach you at 
once. We are booking orders and filing them as fast as it is possible for us to do. 


Our booklet just from the press describing all four products will be mailed with samples if you request it. 


GENERAL OFFICES AND MILL: EDWARD P. BARRETT, - President and Treasurer 
528 West 30th Street GILBERT CLAUDE LUTZ, Vice-Pres. and Gen. Mgr. 
NEW YORK CITY M. M. BOLEY, _ -« Sec’y and Asst. Treas. 
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Arranging the work.so that one part does not inter- 
fere with another is one of the essentials of | 


Scientific Management 


Taking manifolding work undisturbed from atty pe- 
writer in order to put through telegrams or rush 
matter eliminates extra work and motions and 1s 
therefore Scientific Saving. The Removable Platen 
which permits this.is an exclusive feature of the 


MODEL 10 





The Smith Premier Typewriter Company, Syracuse, N. Y. Branches Everywhere 
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DO YOU USE THE NATIONAL? 


If not, you are not using 
the best Stamp Affixer 














This machine is built in our own factory and by first-class 
mechanics. Machine fully guaranteed for one year. 


We have a proposition to make to high-grade dealers. 


National Envelope Sealing & Stamping Machine Co. 


200 Devonshire St., Boston, Massachusetts, U. S. A. 
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Behind Orders 
in Midsummer 





Such is the remarkable condition now prevailing 
at the Remington Typewriter Works. “Behind 
orders” in the Autumn or Winter has happened 
more than once in Remington history. But, 
“behind orders” in Midsummer, is unparalleled. It 
is the direct result of the unparalleled demand for the 


Visible Models 10 and 11 


of the 





SRR epee 


Remington Typewriter 


Remington Typewriter Company 


(Incorporated) 
New York and Everywhere 
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Your Profit on Derby Desk Vertical Files 
does not end with the first sale 
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Every Derby Desk Vertical File 





in use is a ‘‘silent salesman’’ for the dealer who sold it. It is working for him all the time 
and will send in Repeat Orders at no Selling Expense. 




















WHY? 
T=) —— == Because it had Brains as a 
ood: || ek ee designer—-Experience as a builder. 
=\F1 | . 
>All = = , > eel: — 
L<?| it a It has many selling points— 
= SS | Le but more buying points. 
iS = |r It has a reputation to main- 
Sf] p= a tain and a factory to back it up-— 
> a oe AN, 


a factory that builds Desks, 
Tables, Chairs, Bookcases, Ward- 
robes—everything for the office, 
and all in a uniform standard 





/ 


” / 
by y wy) 
Mfg {fa jlo 
an 4 ff 


Y 
4 


finish. 





Developing industrial econo- 
my has developed a new scale of 
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prices. 
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Ask us to tell you personally 


(Zaz about Derby Desk Vertical Files. 


DERBY soston mass. 


Nearly Half A Century 
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‘The larwe st Ninsiondlina Factory 


and the 


Larges Aypewriter Office Building 
Gg in the World 


are required to make | 
and market the 
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is your opportunity to get one of the most desirable spaces for THE 
1911 BUSINESS SHOW-—the space that will give your product 
Business Producing Display. 


Only four short months to Show Week, and already over one-third of the space 
has been Sold ; not reserved, but actually contracted for. 


If you don’t know what a business getter the 1910 show was, ask some of those 
who exhibited there. Half of them contracted for.space for the 1911 Show a 
year in advance. Enough said. 











Madison Square Garden 


Everybody knows where it is—in the heart of the American Metropolis 


IS THE PLACE 
October 23-28 
MONDAY TO SATURDAY. Every Day a Big Show Day 


IS THE TIME 


Place your order now and get the space you want. Then lay your plans and 
organize your forces for the Biggest, Rusiest, Boostiest Business Show ever held 
anywhere. 

The same satisfactory plan of ticket distribution followed at the 1910 Show will be 
effective this year. There will be plans a plenty to make the 1911 Show pay every 
exhibitor—and pay big. Gentlemen of the office appliance industry: The 1911 
Show will be your show. We say again, get your space now and ‘Get in Right.”’ 


For the benefit of the exhibitors the Show Co. will publish, 
at ats own expense, a show daily, 


“The Rooter” 


Any other datly exploited or advertised jor the 1911 Show 
1s im no way connected with the Show Co. or its management. 


ANNUAL BUSINESS SHOW COMPANY 
150 Nassau Street, NEW YORK 


By advising us of their desire to attend the 1911 Show, Dealers and Purchasing 
Agents will be supplied with Admission Tickets FREE OF CHARGE 
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EVERY ROYAL SOLD SELLS 
ANOTHER 


ROYAL TYPEWRITER COMPANY 


Royal Typewriter Bldg. Principal European Office: 
New York 75-a Queen Victoria St., London 


Branch Offices and Agencies in all Principal Cities of the World 
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We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 
Typewriter Desks, 


Office Tables. 


A FULL LINE OF 


Sanitary Desks 


4 





Globe Patent Typewriter Desk. 
WRITE FOR CATALOG 


J. F. DIETZ & COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 
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‘This is a GOOD L 








sig Z 


EVERY TYPEWRITER RIBBON and each Sheet of Carbon Paper 

















| FILIGREE | 
one 
LienT WEIGHT 


Shipped out from The Ault & Wiborg Factory has been made with the 








definite intention of causing the person who may use that article to 








TYPEWRITER CARBON 
| want more just like it. 

















| If youarenot handling the A. & W. Line, 








it would be mighty good business for you to secure samples and 






prices. 
YOU’LL LIKE PROMPT SERVICE TOO 

















The Ault & Wiborg Company 


| 
Factory:, Cincinnati, O. 
| 






NEW YORK, Cor. Pearl ond Elm Sts. TORONTO, CANADA, 19-23 Charlotte St. 








CHICAGO, 383 . HAVANA, CUBA, Calle Lamparilla 50 

Ar trade p ty CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 | 

PHILADELPHIA, 1217 Cherry St. BUENOS AIRES, S. A., 1059 Calle Mejico 

MINNEAPOLIS, 729 Fourth St., South PARIS, FRANCE, 82 Quai de Jammapes | 
LONDON, E. C., ENGLAND, 4-5 St. John Square 






SAN FRANCISCO, 545-547 Mission St. 
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What It Means To Your Business 


t 


An a ble Agency Arrangement in your city places 








- 


your office supply or stationery store in a class by itself. 






All large buyers of Filing Equipment and most of the small ones 


now demand the Still kind. 


/ . 
With Sectional Files on your floor you can meet every 
requirement of all your customers. 
YES! 
is stocked in Verticals, Horizontals, U-Nettes (Short 
Horizontals), and Desk Card Index Cabinets. 
4 Files are permanent in finish and do not scratch, and 
always look like new, 
/ Files are most economical—most filing space for the 
least money. 
“ Files are fire-resisting and contents are always 
safe. 
Files are mechanically perfect, being die made, 
devices can’t possibly get out of order. 
Bila Files do not shrink nor swell and are not affected by 
—a=— climate conditions. 
Files offer the only complete line of steel sectional 
filing devices on the market. 


WRITE FOR AGENCY INFORMA TION 























The General Fireproofing Company 


Youngstown, Ohio 
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There 
Is ..: bees ; 
- Po: | RESBeame 
Better 2a 

Way 


in which to build a large following of satisfied customers who are glad to adver- 
tise your rebuilt typewriters among their friends, than to hook up your expert 
salesmanship with the highest grade product in the rebuilt field. 


AMERICAN FACTORY REBUILT 


TYPEWRITERS 
TOOLS and PARTS 


These machines are known throughout the country for their high standard of 
workmanship and the completeness with which the rebuilt work is done. No 
pains or expense are spared to make these typewriters approach as nearly as 
possible to the standard of the factory in which they were first turned out. 
Our plant, equipment and force of expert typewriter mechanics is as large as 
that of many manufacturing companies. These facilities enable us to do work 











which you will agree with us is marvelous. 


Bear in mind that the American Writing Machine Company trade mark has been 
advertised all over the country for many years both in the general methods of 
publicity and on thousands of high grade rebuilt typewriters which are still 


giving satisfactory service. Write today. 


AMERICAN WRITING 
MACHINE COMPANY 


345-347 Broadway, NEW YORK 
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For Travelers 


STANDARD TYPEWRITER COMPANY 
Groton, N. Y., U.S. A. 














: 
/ 
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The Automatic Letter Machine 


The 
Giant Brother 


of the 
Typewriter 








Perfect work. 
High Speed. 
Simple in operation and fool proof 


Send for samples of its work and de- 
scriptive booklets. 





lhe Ideal machine for" the Commercial Letter Man. Some 
territories are open tb live.dealers. Ask for our proposition. 


THE AUTOMATIC LETTER MACHINE COMPANY 


623-633 So. Wabash Avenue 3 CHICAGO, ILLINOIS 











CLIPLESS PAPER FASTENER 


Guaranteed for Five Years 





Increases Capacity of your Files 25 % Saves, Time, Space, Money 
THE CLIPLESS PAPER FASTENER DOES IT ALL 
(STAND MACHINE.) Securely fastens from two to ten sheets of paper together without the use of foreign material, in one operation, thus eliminating 
















the use of clips, pins or fastenings of any kind, and their attendant expense. 
The paper itself forms the fastening— it is neat and secure and destroys none of the paper. It is as strong as the paper itself—a clip 
or pin is no stronger. The above illustrations show the fastening. 
Every file remains independent of every other file—no clips to push off or pins to fall out. 
Use it to attach the carbon reply to your letters, before it leaves your stenographer'’s hands, thus avoiding the possibility 
error. 
Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc. 
> Use it wherever you would use a clip or pin. : 
a As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical] instru- 
ment. It will last a lifetime. We guarantee it for five years in all its parts. 
Ry 1. is all ours—we are not imitators—we are the inventors, manufacturers and sole distributors of 
the “‘Clipless”’ 
Ask your dealer for the ‘‘Clipless’’ or write us. We will be pleased to send one to any responsible party 
on five days’ trial, express prepaid. We have 
bi sold thousands in this way to the best firms 
»~ in this country—we bank on your judg- 






ment. You will find it indispensable to (HAND MACHINE) 


» your business—you will buy it. It is 
our faith in the ‘“Clipless’’ that 
prompts this offer Send for one 
today. 





These machines contain our New 
Automatic Tucker, to be found only 
in the Clipless Paper Fasteners. 


> —PRICE $3.50— 


DEALERS:— 
Write for trade discount. No middleman’s profit. You deal with us direct 


~ CLIPLESS PAPER FASTENER COMPANY 
— NEWTON, IOWA 


HEIGHT 5 1/8 INCHES 





LENGTH 6 1/2 INCHES 

















OFFICE APPLIANCES 














~—-- #—— 





Uses for Elliott-Fisher 
Machines 


Commercial and Manufacturing 


Ledger: Posting 
Monthly Billing 
Invoices 

Charge Entry 
Credit Entry 
Orders 

Purchase 

Cash Entry 
Journal Entry 
Checks & Vouchers 


Trial Balance 

Sales Distribution 

Sales Recapitula- 
tion 

Analysis of Ac- 
counts 

Stock Records 

Inventory 

Pay Roll 

Bills Lading 

Card Writing 


Rail Road 


Freight Billing 

Local Freight Way 
Bills 

Daily Report of 
Way Bills 


Monthly Report of 
Way Bills 

Manifests 

Statistics 


Banks 


Remittance Letters 
Transit Letters 
Depositors’ State- 
ments 
Country Bank 
Statements 
Check Journals 
Deposit Journals 
Local Collections 
Foreign Collections 
Collection Register 
Return Letters 
Advice of Payment 
Discount Register 
Liability Ledger 
Maturity Tickler 
Tellers’ Records 
Clearing House 
Sheets 


General Statements 

Minute Books 

Advice of Credit 

Statistical Work 

Draft Register 

Certificate of De- 
posit Register 

Cashier’s Check 
Register 

Bound Book Re- 
cording 

Savings Ledger 
Cards 

Heading Ledger 
Sheets 

Trust Records 

Check Protecting 


Government 
Recording: Insurance, Fac- 
Deeds tory Inspection 
Wills and other Depart- 
Mortgages ments 
Conveyances Reports of Forestry 
Judgments and Land Com- 
Liens missioners 


Court Documents 

Chancery Proceed- 
ings 

Election Reports 

Minutes: Meetings 
of Senate and 
Councils, Super- 
visors and Com- 
missioners 

Reports and Sta- 
tistics of Park 
Boards, Police 
and Fire, Health. 


Descriptions of Sur- 
veys, Charters, 
Marriage and 
other Licenses 

Certificates of Ap- 
pointment 

Indexing 

Blue Print Work 
and every Writ- 
ing and Adding 
Operation in Mu- 
nicipal, County, 
State and Federal 
Offices 


Insurance 


Daily Reports 
Assureds Records 
Expiration Sheets 
Street Records 
Invoices 
Monthly State- 
ments 
Abstract of Insur- 


ance 





Cancellation Rec- 
ords 

Schedules 

Bordereaux 

Statistics 

Applications 

Notices 

Policies 

Card Records 


BOOKKEEPING 


(The art of recording pecuniary or business transactions in a 


/ 


regular and systematic manner)—Webster 











Many people are erroneously misled into thinking 

of bookkeeping as ledger posting. That, though 
is 

important, is only a small part of a complete 


bookkeeping system. 


With machine-like speed and regularity, Elliott- 
Fisher (the only real bookkeeping machine) 
systematically and with absolute accuracy records 
all kinds of pecuniary and other business transac- 


tions. 


There is much bookkeeping work in your establish- 
ment now pen-written and separately or mentally 
added that can be produced at one operation by 
Elliott-Fisher faster, cleaner and more econom- 


ically than now done. 


Doing every class and character of bookkeeping 
work Elliott-Fisher, the Bookkeeping Machine, is 
the most valuable office equipment. Let us show 
you how to make your records better for less 
money, A request on your business letterhead 
Opens the door to our mechanical accounting 


library. 








ELLIOTT-FISHER COMPANY 
27 Cedar St., Harrisburg, Pennsylvania 
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REVILO 








The 


OLIVER 


Typewriter @. 


Supplies Department 
CHICAGO, 


ILLINOIS 


In the bitter enmity of a battle field there is scant 
consideration given to justice between combatants. 


In the fiery enthusiasm of selling, standards of quality 
are sometimes left to fight an unequal battle against 
competitive prices. 


There is no branch of the office equipment field in 
which so much injustice is done through the selling 
campaign as in the ribbon and carbon field. 


Injustice? Yes, but an infraction of thoughtlessness 
more than intent. 


Probably competition is no greater in ribbons and 
carbons, but it is sometimes true that salesmen and 
dealers in their efforts to get business, bid down the 
price to the detriment of their profits and the dis- 
satisfaction of the user who naturally gets inferior goods. 


There is as much difference between grades of carbon 
paper and ribbons as there is between grades of any 
other articles of commerce. We need only to tell 


you that 


REVILO Ribbons and Carbons 


are as carefully made, as carefully inspected, and as 
carefully packed as the Oliver Typewriter itself. 
They were made originally for sole sale with the 
machine, as you of course know that the work of a 
typewriter may be questioned, when the fault is mere- 
ly that of a poor ribbon or a low grade of carbon. 


To protect ourselves, therefore, we have perfected this 
unimpeachable line—it carries with it all of the repu- 
tation of the Oliver Typewriter Company—and is the 
bulwark of the efficiency of the machine. Dealers 
have found that this line has protected their trade 
against all the glittering promises of price cutting 


competition. 


If you are not familiar with the line let us send you 
price lists, catalogs and sample books at once. 
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See page 40 








JAMES M. TRINER 


THE TRINER SCALE & MFG. CO., CHICAGO 
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Courtesy to the Salesman 








¢ 


The business man who permits himself to fall short of that courtesy to salesmen which he himself expects from 
others is something less than a real asset to his concern, since every time he fails of good will and good treatment to 
others he adds another pound to the handicap his concern must carry in the commercial race. To put it colloquially, 
nobody ever got anything worth having by being a lemon. And nobody ever lost anything by being a gentleman. 


€ 


Discourtesy to salesmen is the hall mark of commercial idiocy—and the man who fails to treat the salesman prop- 
rly, as man to man, and give respectful ear to his message, is about the last word in the dictionary of chumps. 


Both religion and ethics teach us to love our fellows—to cherish the comfort and the happiness of our kind—to 

» liberal—to try to uplift and advance the standard of human happiness and right living, and to apply in our daily lives 

that course of action which we would wish to have applied to us were the circumstances of each case reversed. This, 

in essence, is the Golden Rule, which is founded upon nothing less than the love of man for all his kind, and whose 

general application would make a world brotherhood of the human family, cure poverty, disarm the nations, prevent 
plagues, want, disease, suffering, and bring us forthwith to the gateway of the millennium, 


f “Put Yourself in His Place” is the title of a good old novel which will repay reading. If nothing more than the 


title sticks in the memory it will nevertheless have been worth while to spend a day and an evening with its pages. 


{ It is a rare art to be able to say no in such a way that the salesman feels neither offended nor discouraged, but 
leaves taking with him a sense of respect and regard for the man who has had to turn his proposition down. It is a 
rare art, and vet—what is it essentially? Is it not a little section of the Golden Rule tactfully applied? 

{ Courtesy makes boosters, which it is good for a house to have; boorishness does not make boosters, which every 
house needs and is poor indeed without. The choice is easy 

{ Most business houses depend upon the work of their salesmen for their very existence. It is easy to make the 
goods, but it is hard to sell them. Salesmanship demands all the nerve and spirit there is in a man, and the salesman 
deserves to get every opportunity and encouragement to show his goods and present his proposition. He is the mis- 
sionary of progress. What he brings may be just the thing that is needed by the business man to right some error of 


method in his business, or, if one is a dealer, the salesman may have just the line which will turn the tide of fortune 
into prosperous channels. 


) The traveling salesman is the world’s greatest civilizer. Time was when the traveler with his goods to sell was 
e only peaceful messenger carrying information from one people to another. He was not only the merchant, but the 
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teller of interesting information. His ships or his camels brought the luxuries from the East and took back the mer- 


chandise of which his own people stood in need. The appearance of his caravan was welcome. 


‘ 


The modern traveling salesman is no less the missionary of peaceful progress. He is the personal link between 
sections of our country. He opens the gateway to new markets; nations and navies back him with their guns, and 
_ at the same time, the salesman is the most powerful peace arbiter in the world. He is the apostle of commerce— 
the scout, the proselyte, the messenger, upon whose reports commercial policies are determined. The salesman finally 

ll be the man who will put an end to war, not so much because war is brutal and horrible, but because it is bad busi- 
ness always 


{ The traveling salesman deserves a warm and cordial reception. He has something to say worth while or he would 


not have called. In his opinion he has that which may be of use to the man upon whom he calls, and his opinion is 
worthy the consideration of an audience and careful attention. If the auditor must say no, then he must; but often 
will he say yes, and thank the salesman for having put the goods up to him. Whether the goods are what is wanted 
or not, a good salesman always leaves something worth while if the man who listens has ears and judgment. 

} 


1 By all means, give the salesman the glad hand. It will pay big dividends. 




















BIG BUSINESS SHOW IN HEART OF LONDON. 


Interesting exhibits described. 


Exclusive 


correspondence to Office Appliances. 


London, June 21, 1911. 
HE first business show ever held in 
London’s financial and commercial 
quarter was held from May 29th to 
June 3d on the ground floor of a big block 
of office premises within a stone’s throw 
of the leading banks and the stock, ship- 
ping produce, rubber and other exchanges 
The office specialties shown covered add- 
ing and listing machines, addressers, calcu- 
lators, card ledgers, copiers, check protec 
tors, duplicators, dictating machines, en- 
velope openers, filing cabinets and systems. 
stamp affixers and checkers, rebuilt type 

writers, and all kinds of office appliances 

The show was well advertised both in 
the press and by means of over 100,000 spe- 
cial invitations. A good attendance was 
secured of the best class of visitors, the 
show being frequently crowded almost to 
inconvenience. Apart from the substantial 
advertisements secured many sales were 
effected. Working demonstrations of all 
the machines were given from hour to hour 
by skilled operators and were followed with 
keen interest by visitors. 

Roneo products occupied a very impor- 
tant share of the floor space and included 
that company’s newest devices. Mr. W. 
Woolley, manager of the Systems Depart- 
ment of the Roneo, was busy showing the 
Numeralpha system of filing. This clever 
combination of the numerical and the al- 
phabetical principles of filing correspond- 
ence is Mr. Woolley’s own invention, first 
devised by him in Australia and brought by 
him to this country when he joined the 
Roneo people. No card index is required. 
The index, instead of being on a loose card, 
is on alphabetical guides, the folders them- 
selves being tabbed and numbered corre- 
spondingly. A blue miscellaneous folder, 
of which there is one to each sub-division 
of the alphabet, effectively takes care of 
the small and casual correspondence. A 
further and brand new development of the 
Numeralpha system was also shown, of 
which Mr. Woolley was very properly 
proud, as he also was of his card ledger 
system. 

Mr. James C. Sellers, manager of the art 
metal construction department of the Roneo 
company (and in his pre-Roneo days for 
five years with the Art Metal Construction 
Company), achieved a big hit with his steel 
office furniture and filing cabinets, wonder- 
ful erections being shown carried out in 
realistic wood grains. They fire, 
shrink, swell, vermin and dust proof. The 
use of steel. it is alleged, gives a greater 
filing capacity; one cabinet shown held 
20,000 papers in four drawers 

The new Roneo dictating business phono- 
‘graph known as the Roneophone, takes a 
letter of from eight to ten pages on one 
cylinder and each cylinder can be shaved 
from eighty to one hundred times. A steel 
rubber flexible tube for dictating 


were 


and 





through is a particular feature of this ma- 
chine; it is simply turned down to stop the 


action. 
All the other well-known Roneo goods 
were shown, including the Roneotype, a 


multiple typewriter and printing press com- 
bined; the letter copier, the Roneo-litho, a 
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MAIN EXHIBIT OF RONEO GOODS. 


clay-bed duplicating machine for from three 
to fifty copies; a letter sorter, an automa- 
tic screw cutting pencil sharpener, etc. 

The Grady Rebuilt Typewriter Company 
showed examples of every kind of type- 
writer reconstructed, all labeled “Good as 
New.” Visitors were informed that each 
machine rebuilt by this company was dis- 
mantled piece by piece until only the frame 
of the typewriter remained and every com- 
ponent part showing defect, wear or weak- 
ness was replaced by brand new pieces. Re- 
built specimens of Remington, Smith Prem- 
ier, Oliver, Hammond, Underwood, Mon- 
arch, Barlock, L. C. Smith, Yost, besides 
others less generally known, were shown. 





RONEO DICTATING MACHINE. 


Ernest Sinclair and Company, a com- 
pany lodged in the same premises as the 
Grady business here, showed a new rotary 
waterless letter copier, a handy typewriter 
attachment permitting the speedy address- 
ing of envelopes, a novel combination type- 
writer table and cabinet, and the Albus fold- 
This latter was an alum- 


ing typewriter. 
weighing out of case 5 


inum production 


pounds 12 ounces; in case, 9 pounds 7 
ounces, the outside dimensions then being 
5% inches by 12 inches by 10 inches. This 


is a visible writer. 

Layton’s Improved Arithometer in 
porating Layton’s, Guy’s and Bauerle’s, at 
special attention amongst the 
This machine has been 
sale 
years in this country by C. and 
Mr. Guy being a member of the 

Its indebtedness to the Bauerle 


tracted 
culating 
in its early and improved formed 


machines. 


for thirty 
E. Layton, 
same firm 
machine is acknowledged to prevent trou 
ble and to secure its sale in Germany. The 
machine adds, multiplies, subtracts and di 
vides and was originally known as Tate’s 
Although it has a 
Brit 


Improved Arithometer. 
wide sale and is in constant use in 
ish Government departments and on the 
Indian and South African State railways, it 
has not hitherto been particularly well ad 
Mr. Frank Guy’s 
this 


vertised in this country. 
newest inventions in connection 
machine include a stepping-out apparatus 
which is attractive to those having a large 
number of calculations to make. It en- 
ables the slide to be lifted and advanced one 
place by means of a foot treadle, thus re 
lieving the left hand of this task, and per- 
mitting it to rest continuously on the regu 
lator, ready to reverse the motion when de- 
sired, the two movements being thereby ef- 
fected simultaneously. 

The Michelius stamp affixing and check- 
ing machine demonstrations were always 
surrounded by an interested crowd watch- 
ing the dampening and affixing of postage 
stamps and the registration of the number 
used. Mr. Kleeman, who is running these 
machines in this country, also showed a let- 


with 


ter opening machine which he claimed could 
not cut through the contents of the en- 
velope. Where the contents of the letter 
filled the envelope to the top edge the let 
ter was automatically rejected. 

Another envelope opener worked by elec 
tric power and known as the “Lightning,” 
was shown by an electric office appliances 
agent. The letters to be opened traveled 
one after the other down a moving band to 
the rotary knives which cut the edge in a 
The envelopes can be of 
150 per 


quick clean way. 
all sizes and an average speed of 
minute is achieved, the letters 
charged into a basket at the end of the ma 


being dis 


chine. 

The Mackenzie Schiff firm, 
ers of rapid addressing machines under F 
D. Belknap’'s striking ex 
their productions, 


manutactur- 


patents, showed 
including the 


amples of 
the stencil 


stencil typ: cutting 


vriter for 
cards. 
Another 

the Burroug 
were demonstrated 
banking and insurance business, the timber 
and leather trades, dock accounts, and for 
preparation of wages’ 


first-class display was that of 
hs’ Adding Machine and models 


especially adapted for 


dealing with the 





sheets and prime costs of factories of all 
kinds. 

Halsby and Company showed very ingen- 
ious contrivances for preventing check rais- 
ing and claimed that they have already sold 
over 6,000 “Protectographs” in this coun- 
try. 

Another good calculating machine 
that sold by the Triumphator Calculating 
Machine Company. . It claimed the usual 
advantages of a great saving of time and 


absolute accuracy. 


was 


Good Business in England. 


General business conditions remain ex- 
cellent with prospects still more promising. 
We are just now in the middle of the Coro 
nation period with many firms closing down 
for three whole days in Coronation week 
so that at the moment there is a lull 
throughout the whole of’ the country and 
Three big strikes are in 
progress—the South Wales ‘coal miners’ 
strike, the seafarers’ strike, and the Brad- 
ford woolcombers’ strike. Theése are three 
very important industrial disturbances, but 
are not now believed to have a long life. 


every industry. 


A very interesting development in office 
specialty news here is the taking over by 
Kenrick and Jefferson of Charles J. Hop- 
kins and the Writerpress business in this 
country. Kenrick and Jefferson are a firm 
of commercial printers and dealers in office 
business systems, filing cabinets, loose leaf 
Established thirty years ago 
the office 
quite 


ledgers, etc. 
printing business 
been developed 
incorporation of the 
Writerpress is the latest and most im- 
portant development. Kenrick and Jeffer- 
a very good connection in this 


merely as a 
side has 
recently and the 


specialty 


son have 
country and they will put plenty of money 


and organization into the selling of the 


Writerpress in this country now. That 
appliance has been over here eighteen 
months and has established a solid busi- 


ness by means of direct sales. With the 
English business is transferred the whole 
of the Continental business with the excep- 
tion of Germany, where the Underwood 
agent, Muggli, retains his sole right in con- 
nection with his other Writerpress agency. 


Kenrick and Jefferson have their head- 
quarters in London and branches in Man- 
chester, Liverpool, Glasgow, Birmingham, 
Newcastle, and Cardiff, besides resident 
representatives in practically every other 
big city. Two sons of the original founder 
are now running the business, which is of 
a high-class character and has nothing of 





OFFICE APPLIANCES 


the cut price and the cheap about it. The 
Writerpress department will be organized 
under Mr. Hopkins as an entirely separate 
feature occupying one whole floor of Ken- 
rick and Jefferson’s big building in the 
heart of London, the transfer taking place 
as from June 19th. A large stock will be 
carried in London and at West Bromwich. 
The Writerpress will be made in England 
beginning with July, the contracts having 
just been placed. There will be no change 
in price and the only other alteration will 
cabinets will go with the 
metal 


be that wooden 
machine instead of ones, it being 
held that woodwork has a stronger appeal 
to the English user. I should not be sur 
find that this 
and Jefferson-cum-Hopkins-cum- 
Writerpress leads to a very big business in 
allied appliances 


from this quarter, starting with the Writer- 


prised to development of 


KK enrick 


non-competitive office 





STEEL COUNTER FOR CASHIERS. 


press and going on to others. The new 


branch is announced to all Kenrick and 
Jefferson’s customers by a tremendous cir- 
cular issue, and the word “Multigraph” will 
be applied to all the company’s products, 
that word having been this 
country by them years ago. 

Moore’s Modern Methods 
report exceedingly good progress in the 
way of selling its loose leaf devices in this 
that the “Loose 
year 


registered in 


continues to 


and announces 


which has for a 


country 


Leaf Record” now 
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been successfully run in this country as 
the company’s house organ will extend its 
scope and change its title to “Modern 
Methods.” L. A. Hunt will continue to 
be editor. 

Some interesting facts about the type- 
writer girls of the United Kingdom are 
contained in a special report of the Chief 
Inspector of Factories. According to this 
report British lady “typists” may be roughly 
divided into three classes. At the top of 
the scale are to be found the girls who have 
had a superior education and have acquired 
a distinct proficiency in shorthand and type- 
writing; they can generally also: read and 
translate a foreign language. These girls 
are usually trained in a regular typewriting 
Some of them remain in these of- 
fices, and form the skilled staff, able to 
undertake the most difficult work and also 
the higher branches of secretarial duties, 
but the majority enter business houses, both 
legal and commercial. 

Their pay is good, amounting in many 
cases to $10, $15, and even occasionally $20 
a week, and their hours of work areas a 
rule, short, 10 a. m. to 5 p.-m., or, more 
rarely, 9 a. m. to 6 p. m. 

The second class consists of fairly intel- 
ligent and capable girls, proficient in ordi- 
nary typewriting and copying. They are 
to be found in all the better class offices 
and business houses. In the latter their 
work is not limited to typewriting and copy- 
ing, ut they are often employed on book- 
keeping and general clerical work. They 
earn from $5 to $7.50 a week, and the con- 
ditions under which they work are, on the 
whole, satisfactory. 

The third class is a grade without much 
intelligence or education, says the report. 
The girls who compose this class are, for 
the most part, drawn into the occupation 
because they think it a higher class of 
employment than that provided by domes- 
tic service or the workshop. They have 
had some training in the big commercial 
schools, but they never become very pro- 
ficient, and consequently their wages are 
low—$2.50 to $3.75 a week. Their hours 
of work, however, are not excessive, being 
well within the limits of factory hours, ex- 
cept at occasional times of extraordinary 
pressure. 


The report states: “Although exact esti- 
mates are impossible at present of the 
number of women and girls engaged in 
clerical and typewriting work, it is clear 
that in recent years there has been a very 
great and rapid growth of employment of 
women in these directions.” 


office. 














The science of all business is service. 


He profits most who serves best.—shetdon. 
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SELLING OFFICE FURNITURE. 


OW, what’s the use of _ reading 
all this rot about selling office 
furniture,” said Clarence Smith, 


an old-time salesman, “if a man is going to 
buy, he’ll buy, and if he ain’t they ain't, and 
that’s all there is to it,” continued Mr. 
Smith, without a tender regard for the 
Queen’s English. 

“Well,” spoke up Cody June, the junior 
salesman in a large metropolitan 
lishment, “if you'll pardon me, Mr. Smith, 
allow me to say that from my limited ex- 
perience in this line of business, I feel that 
the lessons learned from reading of the 
carefully prepared articles in Office Ap- 
pliances have been of great benefit to me.” 

“Oh, well, you’re new in the business; 
but you see I have been selling office furni- 
ture for years in a furniture house in con- 
nection with all classes of furniture for 
households, hotels, clubs, etc., and don’t 
need to read all this stuff printed in the 
papers about ‘Salesmanship,” ‘The Art of 
Selling, ‘How to Make Business,’ and a 
lot of that rot about making suggestions 
to customers and tearing yourself all to 
customer is 


estab- 


pieces to make a sale. If a 
going to buy a desk, he knows what he 
wants, and I show him the line of ‘desks. 
and when he sees what he wants, he asks 
the price and if the price and the desk suit 
him, he orders it sent to his place of busi- 
ness, and that ends it.” 

“Excuse me, Mr. Smith, but it is readily 
seen that you do not read much; that you 
are not a progressive salesman, and of 
course, while you feel that your argument 
is dictated by your own experience,” said 
“ it would seem pre 
into an 


the unconvinced June, 


sumptuous on my part to enter 
argument with a man of your years and ex 
perience. But as for myself I think that 
much knowledge can be gained by reading 
the experiences of successful men in our 
lines of business, and after carefully study 
ing out the lines of thought presented in 
the articles on merchandising in Office Ap- 
pliances, I try to apply them to my work 
of selling every day, and find that I am 
morning the 
the vol- 
month.” 


Smith, 


getting results, as only this 
congratulated me 
sales for the past 


said the self-satisfied 


manager upon 
ume of my 

“He did,” 
“oh, only 
you're young in the business.” 

“Do you think so? You must be wrong 
in your conjecture, because he 
in the current 


he’s jollying you up, because 


called my 
attention to an article issue 
of Office Appliances and suggested that I 
read it carefully at my leisure. It 1s on 
practical suggestions for selling office fur- 
niture. Would you like to read it?” 
“Nothing doin,” said Mr. Smith. “They 
can’t tell me anything about selling furni- 
ture.” 
“Well, when I have read it, I'll try to 


apply the suggestions,” said June. 


Some observations from the prac- 


tical side. By Wash Rees. 
Practical Selling. 
The most successful salesmen of office 


furniture are those who are thoroughly 
familiar with the practical making of the 
articles, and the first office appliance stores 
chairs, filing cabinets, 


enlist 


to add desks, tables, 
etc., to their Imes, 
salesmen who were 
ing of furniture, had been employed in furni- 
understood the 
from the 


endeavored to 
familiar with the sell- 
ture houses, presumably 
construction of furniture 
facturing. standpoint, and could demonstrate 
superiority of 


manu- 


to possible customers the 


the line carried. 

















WASH REES. 


A few years of experience demonstrated 
that the furniture salesman was out of his 
element in the office furniture departments 
of office appliance stores; that new methods 
of handling sales were needed, and that in 
order to make a success of their new lines, 
seek for and apply 


methods. While 


they also needed 


the merchants must 


more progressive they 


needed a practical man 
a man with progressive, up-to-date ideas, 
office furniture to 
that 
result has 


could 
customers in a 
and the 


one who present 


prospective manner 


would compel sales, 
been an entirely new kind of salesman. 
The furniture salesman 
is first of all 
man, whom it is a pleasure to meet. He 
customer with a 


successful office 


a pleasant, smiling gentle- 


greets a prospective 
smile, offers a timely suggestion as to some 
topic of familiar discussion, and deftly in- 
quires into the desires of his customer. 
Leading the way to the article asked for 
in an unobtrusive manner he inquires the 
purpose to which the article is to be ap- 
plied, the class of business in which the 
customer is engaged, and keeps up a cheer- 
ful conversation on the general merits of 


the article desired: informs the customer 


in a practical manner of the various strong 
points of desk, table, 
chair or cabinet he is presenting, adroitly 
from the customer his 


construction of the 
drawing views on 
the article. 

Being satisfied with the information ob- 


tained, he ventures to suggest something 
that he thinks would be more attractive to 
explains its points of 
article asked for as 
applied to the business. This 


apparent interest in the customer’s business 


the customer, and 


superiority over the 


customer’s 


welfare, puts the customer at his ease and 
he becomes both interested and receptive 

Practical suggestion in all lines of busi- 
ness is admittedly the best selling 
interest, 


agent 


Having aroused the customer’s 


have arranged for him on the floor an office 
outfit to correspond with the class of desk 
Arrange the outfit in 
A roll-top desk, 


chairs 


favor. 
a square of 10 or 12 feet. 
a typewriter desk to match, 
to match the desks; put 


he seems to 


with 


in a filing section 


and a couple of director’s chairs; a cos 
tumer, or hat tree. 

Assure him that it is no trouble, and 
make him feel at his ease. and he will in 


outfit, and the ar 


to him a 


quire the cost of the 


rangement will suggest cozy of- 


fice in comparison to the one in which he 


works. The customer will be astonished at 
the low price of the combined outfit! He 
will be moved to consider the suggestion 

The customer has undobutedly dropped 
in to purchase a cheap desk for an addi 
tional clerk. The suggestion will cause 
him to think, and the result will often be 


a conclusion to give the clerk his desk, and 
outfit for his 


install the new own private 
office 
Instead of selling the customer desk, 


as would: have been the case, with the old 
fashioned salesman, the new and progress 
i sold entire omece 


ive salesman has him an 


outfit 


Competition in desks and office furniture 
manufacture has been very keen, and to 
meet the cuts in prices inferior furniture 
has flooded the market. 

By explaining to a customer the broad 


differen between cheap office furniture 


and well made, reputable goods, the up 
to-date salesman, in almost every case will 
be able to sell a high grade article. Why? 
Because the arguments from the practical 


side are so potent that the small difference 
in price in favor of the “cheap” article will 
appear like throwing money away to make 
and the 
high 


the purchase, customer will in 


variably choose the class article 

In the high grade furniture the lumber its 
carefully selected for its quality; it is thor 
oughly kiln dried before being cut up 
The details of construction are more care 
The 


outlast the 


attended to. finish is superior 


and 


fully 


in every way will cheaper 


finishes for years. 





In presenting a high grade piece of office 
the with a 
recommend article 


can clear 
conscience the 
give his customer every assurance that it 
lifetime, 


furinture salesman 


and 


is of superior merit; will last a 
with ordinary care, and he can always feel 
the fact that he has made a cus 
who in the future will 
additional furniture 


secure in 
tomer for the house, 
be sure to return for 
as his business demands it. 

If a desk is wanted, he assure 
customer that the curtain will never stick 
always run 
upon the 


can the 
or become jammed, but will 
smoothly; that he depend 
drawers sliding in and out readily at all 
times; that the weather will 
not affect the working parts of the desk, 
but that he has in what you sell him per- 
fect furniture, of which he may well be 
proud, and that will never fail him. 

In the funiture the 


can 


changes in 


high grade hard- 
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class; the highest 


high 
locks 


depended upon 


ware is always of 


grade of casters and are used that 


can always be not to get 


out of order. 


In arranging your stock of desks do not 


fall into the old-time furniture house 
method of putting all the desks in a row 
on the floor, and when a customer calls, 
walk down the line and tell him this is 
a 42-inch oak desk at $18; this one is a 
60-inch desk at the same price; that is a 
higher-priced desk, 40 inches, and . is 
worth $30. This method only confuses 
the customer, because, to the eyes of a 


desks look alike, 


he will invariably choose the biggest desk 


layman all the will and 
for the lowest price. 

The 
employer's 
future 


salesman, who has his 


heart, as 


progressive 


interest at well as 


his own advancement, can readily 
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apply these suggestions, and by giving a 
little time to study can add many new 
ideas which his experience will indicate, 
and build up a profitable trade in office 
furniture, making this department as suc- 
cessful as the departments of appliances 
and stationery, even though they have the 
advantage of years. 

“Well,” soliloquized June, after reading 
the article on salesmanship, “there ce1- 
tainly are some good suggestions in that 
article, and I will try to adopt them. It 
would be useless to ask Smith to read it, 
as he is certain he knows more now than 
all the articles ever written for the trade 
papers could ever tell him. I am certain 
the will cheerfully help me in ar- 
ranging ‘suggestions,’ as he seems anxious 
to make a success of this new office fur- 
niture department.” 


boss 


BUSINESS SHOW IN AMSTERDAM. 


S already mentioned in my last arti- 
the Office Trade 


in Holland, a has 


cle on Appliance 


business show 


been opened in the beginning of May and 
at the present time it still forms an attrac 
tion for many tradespeople, as well as for 
heads and clerks of government and mu 
nicipal offices. 

The Minister of Commerce opened the 
show with a long and very good speech on 
the red tape in government administration 


and said that this red tape is like the super 


fluous oil in an automobile. It makes the 


machine go easier, but it leaves a bad smell 


behind The business show he said was 
to inform people about the progress mod 
ern business methods have made and was 
as such an educational undertaking. 


It has been said by many pessimists that 


this show 1s a failure—I am glad to state 


that this ts not the right word. The show 
lasts too long and, as only a_ limited 
amount of people can be interested in 
office appliances, the attendance on each 
day has been small, though some days and 
evenings have made a very pronounced 
exception 

Principally this last week many more 
visitors came to the show, which proves 


By F. W. Heythekker. 


that many don’t want to miss the opportu- 


nity, but have only waited till the last days. 


\ satisfactory difference from other 


shows of a general nature is, as I have been 


able to state, that those who attend a busi 
ness show are anxious to learn the advan 
tages they can derive from the use of the 


appliances 


And this is the principal thing for exhib 


itors and not the amount of tickets sold. 


The Amsterdam Business Show has been 


composed on a new principle, namely, the 


idea of co-operation. 


[The president of the “Vereeniging van 


Exposanten” (Association of Exhibitors) 
and the secretary of this association are 
president and secretary of the committee 


which consists further of some other mem 


bers of the association 


The exhibitors are nearly all members of 


the association and bought as many shares 
in the guarantee funds as they wanted 
square meters of space on the expositio1 
floor 


a strict 
fre- 


The show is being conducted on 


ly commercial basis, the exhibitors are 


quently consulted by the committee as to 


suggestions they would like to make; in 


short, the committee and the exhibitors 
conduct the show together. 
\ll profit eventually derived from the 


show will be equally divided between the 
exhibitors, in accordance with their amount 
of shares in the guarantee funds. Rumors 
go that a very fair amount of money will 
be refunded. 

With very few exceptions all office ap- 


pliance dealers in Amsterdam, some from 
other towns in Holland and a few from for- 
eign countries, the latter manufacturers, 


have on hand some very nice exhibits. 

In connection with the show typewriter, 
stenography, caligraphy and reporting con- 
tests have been held. 
amongst others: A silver 
medal, presented by Queen Wilhelmina, 
gold and silver medals, given by different 
exhibitors, and a silver cup for the cham- 
pion typist, presented by the writer hereof. 

The of these contests have not 
been very gratifying, it being stated that 
typewriting and stenography were by no 
means perfect. It is to be hoped that fu- 
ture contests will prove that operators have 
advanced considerably as to swiftness and 


Prizes were 


results 


correctness. 
And that the next 
bring booming business for all of us. 


business show will 














A man’s got to lose more than just his money to be broke.—pap Baer. 




















VALUE OF TRADE PUBLICATIONS. 


Wonderful growth and development char- 
acterize trade and class publication field. 


HE trade journal marks an epoch in 
the history of news presentation. A 
generation or so ago trade papers 
were virtually unknown. The few there 
were showed crudity in style, make-up and 
contents and were devoid of that influence 
which now marks trade publications individ- 
ually and collectively. 
The trade paper is 
modern principle of the specialization of ef 
fort. The development and present high 
standing of trade periodicals as a class is a 
powerful argument on the affirmative side 
* of the proposition that specialization pays 
In the day of Ben Franklin the editor 
could be all things to all men. No tele- 
graph flashed the news from Europe or far 
Cathay. No insistent telephone bell beat 
its tintinnabulations upon the calm atmos- 
phere of his philosophic reflections. He 
could advise the housewife upon the prepa- 
ration of food; tell the farmer all that was 
latest and best in the care of stock and how 
to make fowls lay. His news was confined 
to a small local area, and what foreign 
news came to him was so late in coming 
that « afforded ample time for comment 
and discussion. His field embraced philos- 
ophy, religion, politics and business. Man- 


an evidence of the 


ufacturers were few and business was prac 
tically limited to the buying and selling of 
the ordinary necessities of life. 

Fifty years ago there was no such spe 
cialization of industries as we have today 
and there existed little need for special trade 
publications to give either technical or gen 
eral news of particular industries. The 
trade paper has grown with the growth of 
business and the diversification of manu- 
factures. It is a development which has 
been called into being because the need for 
such special media exists. 

The daily paper covers the field of general 
and political news, but touches very lightly 
upon the technical points of various indus- 
tries, and ignores altogether the greater por- 
tion of the field which is most interesting to 
the men engaged in technical and industrial 
pursuits. It is obviously impossible for the 
daily paper to cover the industrial field at 
the present day with the accuracy and 
minuteness which the various industries de- 
It remains, therefore, for the trade, 
cover 


mand. 
class and technical publications to 
this field, which has been created only with- 
in the last generation or two. 

The trade journal devotes its efforts to a 
specific thing. It is the text book of one’s 
occupation. It aims to be the teacher of 
new methods both in manufacture and in 
general business. It is the mirror which 
is held up to the trade to show the progress 
which is going on in the industry it repre- 


sents. In all the avenues of the trade it 


stands like a watchful friend who has one’s 
interests at heart; it continually suggests 
plans for the betterment of business: it con- 


how others 
In its col- 
profits ac- 


umns the business man finds 

tinually strives to be of service. 
have accomplished things, and 
cordingly. 

The trade journal has won its place in the 
minds and hearts of its readers. It is their 
their counsellor. No 
It is a member of 


adviser, longer is it 
looked upon as a visitor. 
the household. Having proved its. value it 
has been asked to hang up its hat and stay. 

Need for the Trade Paper. 

It is estimated—and the figures 
from men well qualified to speak—that nine- 
tenths of the men who engage in business 
fail. Various causes are given. The chief 
one is‘lack of education. Failure is almost 
inevitable when business is conducted by in- 
experienced, uneducated men. Of course 
there are exceptions. Some win out even 
at a risk. 

Be that as it may, there is 
trade journal. It will help to educate those 
who would do their best. 

It is the one medium which offers plans, 
ideas, suggestions in each industry for the 
betterment of the field which it serves. It 
constitutes a clearing house to which the 
men in the trade bring their ideas for in- 
terchange with their fellows in the same line 
of work. 

This was not always true of the 
journal. In its embryonic state it was like 
all other businesses, crude, rough and un- 


come 


need of the 


trade 


polished. 

It has advanced as civilization has ad- 
vanced. It reaches its highest standard in 
the present day trade magazine. Today we 
find it the spokesman of everything that 
is latest and best. 

The modern trade magazine is made on 
altogether different lines from the old trade 
journal. The editor no longer sits in what 
Friend Griff Glover calls the “mahogany 
box stall,” as a fountain of wisdom. He is 
simply a unit in the plan of co-operation. 
He draws upon the field which he serves for 
his ideas. The subscribers and the adver- 
tisers do most in creation of this modern 
magazine. In this interchange of ideas, 
which is the life blood of the trade maga- 
zine, the man who has “put it over the 
plate” tells others how the thing was done. 

It is therefore only to be expected that 
business and professional men believe it a 
good investment to subscribe for a maga- 
zine which will keep them posted on the 
growth and condition of their respective 
businesses. The outlook—the happenings 
of interest—the successes which are 
achieved are eagerly read by those 
wish to keep up with the times. 

Surely in the days when trade periodicals 
were unknown, the business man was handi- 
capped. Surely it must have been a busi- 
ness man who, realizing the need of such a 
magazine, conceived this new field for pub- 


who 


lishers 


So the trade paper was originated. So it 
started on its journey, and like Pilgrim in 
Bunyan’s immortal book it has not beén 
side-tracked. With steady advance it has 
grown into the business man’s world. To- 
day it has come to be a part of his educa- 
tional literature. 

The Newspaper and the Trade Paper. 

The newspaper is one of the world’s 
greatest educators. No other literature is 
read so eagerly in this strenuous workaday 
life of ours. Such publications fill the most 
important part of the reading program of 
the masses. But the newspapers, with their 


scores of departments, their hurried, sensa- 
tional style of reporting mnerve-racking 
crimes and accidents, devote no time to any 
specific field of industry. They have no 


space for this. 

The statement that the trade journal has 
forged ahead of the daily paper would be 
considered iconoclastic. Yet that statement 
While the daily paper in its tre 
development is the 


is true. 
mendous growth and 
greatest educational factor in all the world 
—while it puts us in touch with the re 
motest corners of the earth at our breakfast 


tables, the old personal influence which 
held its strong sway under such editors 
as Greeley, the elder Bennett, Story and 
others, has passed away. 

An instance of this is sufficient. Prac 


tically every metropolitan daily may be 
against a candidate for political office, and 
he may be elected by an overwhelming ma- 
jority. This frequently happens. 

3ut not only has the trade journal gained 
in direct influence. The high standard trade 
journal is an economical institution. It 
stands for good morals. One would look in 
vain for record of vice, crime or scandal in 
its columns. 

Good business men have long since found 
out the value of character in employes of 
whatever rank. The trade journal supports 
them in this. It looks for the good ‘and so 
presents it. It eschews the evil. The trade 
journal in large measure goes into the 
home, for the business man now considers 
it one of the most valuable and interesting 
bits of literature. It is “his” magazine, but 
it must be in evety sense fit for his family 
to read. Its reading columns, its pictures, 
its advertising matter must all be free from 
taint of any sort. It must be a representa- 
tive of all that stands for honor in business 
building. 

Aside from the value gained by keeping 
in touch with the condition of one’s partic- 
ular trade, the whir of the wheels of the 
competittor’s business bestirs him to watch 
the other fellow and keep abreast. Compe- 
tition has made business seek for a means 
whereby men may keep posted without tak- 
ing too much time. Trade magazines bring 
to their fingers’ ends real conditions. The 
outlook for the future, the prosperity of 





the present, the results of the past all come 


to the attention of the business man 
through the columns of his trade paper. 
Incidental items of trade news are far more 
vital to him than news of a vicious or scan 
dalous sort 

Nearly two thousand years ago the 
world’s Master said: “Give and it shall be 


given unto you 


Men in business long ago found this true 
by experience It is only by co-operation 
that best results are obtained. “A houss 
divided gainst itself cannot stand 
Through mutual benefit the greatest ben 
fit is achieved. The trade journal again 
proves its necessity as an avenue whereby 


this is accomplished 


Therefore the business man smiles upon 


the trade journal [It serves his purpose. 
Here he finds the kernel in the nut, the 
wheat the chaff 
As to Its Editor. 
The editor of a trade magazine fills an 
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isual position. His services are not 


services usually required of an editor. He 


has ever in mind the fact that he deals w 
t 

ne business read his articles 
oking for material of a certain sort 
Cherefore, if he would be truly successful 


1 


he must be well versed in that line which 


strives to represent 


| r ed oT tr: lé T 
t give his readers 1 ] c 
han he « 1 possibly ¢ Ss Ww 
e intended f the ssified 
His entire tit to I 
S pe ple \ req 11Tre€ . 4 Té 
ment, and his efforts count Knowing 
he ins and outs of the trade, its difficulties 


hort cuts, he knows what to produce 
the greatest good He notes the in 
vements that concern his readers, and 
kes all haste to call their attention 
hem. New inventions and new products 


de scribed in as cle ar and mpre nensive 


specialty readers. Men who are engaged in 


men who are 
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manner as he can command. Day by day 
the readers realize more and more clearly 
that if they would be up-to-the-minute in 
better business methods, they must have the 
right trade journal on their reading tables. 

he editor, whatever be the trade he rep- 

esents, is a helper, a servant, whose duty 
t is to instruct, to co-operate, to bring com- 
peting businesses to a harmonious basis, so 
hat shoulder to shoulder they may. work 
together in a strictly honorable, strictly 
pen and strictly businesslike way. 

Che successful editor of a trade paper to- 
day is not a conceited man. He does not 
pretend to know all there is to know about 
the trade, but he does know the men who 
rank foremost in the field. He solicits théir 

elp, and with it brings out messages that 
elp others in the trade. He is content to 
be a servant, realizing full well that as one 
serves well, so does one succeed. 

The trade journal betrays the character 

f its maker, and a good one reflects the 
spirit of its trade. 


NEW CARRIAGE RETURN AND STAND. 


Tubular typewriter stand with foot pow- 


CT 


REIGGER is the in 
ventor of the Universal Pedal At- 
tachment Metal Typewriter Stand, 

which is illustrated on this page, and which 

he states is applicable to all makes of type- 
writers [This attachment was recently ex- 
hibited in connection with the L. C. Smith 
machine in their show window on Broad- 
way, New York, June 21st. The attachment 
created such interest that it was necessary 
several times to clear the walk, and Mr. 
Reigger feared at one time that he would be 
compelled to discontinue the exhibition. 
The F. E. Reigger Company, of Newark, 
Ohio, is planning to erect a building, to be 
started in the near future, to accommodate 
the machinery for manufacturing the Reig- 
ger Universal stand. The company is said 
to be strongly financed, but it will probably 
be six months before all of the plans are 
completed, and the factory is in operation 





REIGGER MACHINE IN USE. 


Carriage return a recent invention. 


Mr. Reigger stated that in giving the dem 
onstration in the L. C. Smith & Bros.’ wi 

dow in New York City he produced 139 
copies of original wholesale grocery orders 
ranging from 10 to 40 items, in 120 min 
utes. These bills when made were thrown 
down in the window for inspection 


Features of the Reigger Machine. 


The basic idea of the mechanism is t 


something which will give the 


produce 
typist the same continuous results as that 
produced by the pianist. To accomplish 
this end the Reigger typewriter stand and 
attachment comprises a foot-operated mech 
anism for depressing the shift-key, tabular 
bar, the margin release, the back-space, 
column-selector or key-set tabulator, the 
busines phonograph, and actuating the 
spacing lever, at the same time drawing the 
carriage to the initial or intermediate 
starting point, on all standard typewriters, 
thus avoiding the necessity, of manually 
operating these parts, and leaving the 
hands of the typist free at all times to 
manipulate the printing keys of the type 
writer only. This mechanism is inbuilt in 
the stand and can be attached to any on 
of the standard makes of machines. It is 
claimed that its use develops the same re 
sult as though the typist were writing one 
continuous line 

The advantages claimed for the Reigge 
attachment are briefly as follows 

That it saves by test two hours per day, 
thereby increasing the capacity two hours 
that it eliminates the noise moré’ than 50 


It is built with two pedals, each 


per cent 
having a capacity of six keys; it operates 
decimal or single tabulator; it. operates 
shift-key and shift-lock; it operates business 
phonograph, margin-release, the back-spa 





ind spacing-lever automatically, at the same 
time operating the carriage return. It is 
claimed it works fast, accurately, and with 
ease. The stand is equipped with a sta- 
tionery holder, within reach of the hand, 
which may be entirely lifted from the ma- 
chine to replenish. It holds a supply of 
letter heads or billheads—long, medium or 
short—and also envelopes. It is equipped 
with a rack to hold paper or books, directly 
in line with the vision, situated just to the 
rear of and over the top of the typewriter. 
An eraser or pencil trough is made a part 
of the book rack. The stand is fitted with a 
double drop-leaf on the left side for heavy 
books or business phonograph. This drop 
leaf may also be used by the stenographer 
in taking dictation. The stand proper takes 
up no more space than the scope of carriage 
from right to left, and it is claimed that 


SHOWING DETAIL OF MACHINE, 
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the between the machine and 


the foot power mechanism are not such as 
to interfere with manual operation of con- 


connections 


nected keys. 

The stand is made of nickelplated brass, 
with the working and extra parts all of 
It is sightly and very strong 

The that it 


aluminum. 


and durable. inventor claims 
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requires no more time for the operator to 
become proncient with the pedal attachment 
than it acquaint herself with the 
action of a new typewriter substituted for 


does to 


an old one of the same make. 

The equipment for 
writer in its position is simply constructed, 
so that key un- 


holding the type- 


the connections may be 





coupled and the typewriter lifted from the 
stand. The feet of the typewriter rest in 
adjustable spring shock-absorbing cups. 
The cups take up 50 per cent of the vibra- 
tion, it is claimed, eliminate much of the 
noise and make the operation of the ma 
chine much easier and considerably more 
elastic 


STATIONER LOGICAL HANDLER OF OFFICE FURNITURE 


FFICE should be ar- 
ranged in a store showing the dif- 
ferent styles for different 


hling devices 


business, and should not be all huddled up 
The well 


care 


should be 
that all 
disgusts a 


gor yds 
taken to 


bunch. 
cleaned, and 
parts work easily, as nothing 
than to 
stick 


in a 
show 


prospective customer more come 


into a store and see drawers and in 


bad working order. 
The manufacturer can at all 
operate with the dealer by listening to sug 


times co- 


gestions made him by the latter, for the 
improvement of his goods, as the dealer and 
his force come in direct contact with the 


It has been our experience that 
attention 


consumer. 
few manufacturers sufficient 
to this all-important factor, and the result is 
that follow. As an 
ample, we 
our sections a document file that is not suf- 
ficiently high to take a No. 11 document 
envelope, which most attorneys use, and as 
this the important of all 
for this class of trade, it behooves the man 
this defect from 


give 


business does not ex- 


are at present handling among 


section 1s most 
ufacturer, after hearing of 
his dealer. immediately to correct it 

In cities of large size, where various in 


dustries are represented, it is necessary for 


the dealer to carry a large stock, well as- 
sorted, for all purposes After the dealer 
is satisfied that the goods are correct in 
construction, color and price, he should 


have no hesitancy in carrying a sufficient 
stock to satisfy most requirements, and be 
in a to make immediate delivery 
We have found by actual experience that 
the dealer gets the orders who carries the 
stock, and in this day of keen competition 
catalogue and photograph pro 


position 


selling by 
duce no results. Regarding the question of 
it is imperative for the manufac- 


with 


climate, 
turer to become acquainted climatic 
conditions before shipping goods, as same 
have an important bearing on woodwork and 


lines of 


By Milton Heynemann of Milton 
Heynemann & Co., San Francisco. 
cause swelling and other troubles. In acli- 


ours, it is incumbent upon 


mate such as 
the manufacturer to send out filing equip- 
ments and all other office furniture with all 
parts extremely loose, or easy, sO as to 
avoid sticking of drawers, which as before 
stated creates expense for the dealer, and 
frequently loses business for all concerned. 

Our greatest trouble with Eastern man- 
ufacturers is the lack of care given to pack- 
ing and shipping instructions. We _ have 
frequently received goods badly damaged, 


chafed and scratched on account of this 
cause, and have seen goods returned to 
factories by dealers who live within easy 


distance of same. In our case we are com- 


pelled to make repairs (at our own ex 
pense) owing to our location. 
In training a new office furniture sales- 


man, it is necessary and imperative to im- 
press upon him the fact that your own goods 
are well purchased and enthuse him on this 
him out to effect 


before sending 


Impress upon him further that you 


subject 
sales 

are in business to sell your own goods, not 
your competitors’ lines. Do not permit him 
under any condition to belittle or condemn 
the goods of your competitors. If he per- 
sists in talking in a derogatory way of the 
goods of your competitor, the sooner that 
rid of the better. It is 


for a salesman living in a section sufficiently 


you get him well 


close to a factory to inspect such factory 


and learn all he can about construction. 
This talking 
about the article and impress the customer 


are too far 


will aid him in intelligently 


with confidence. In our case we 
removed from the source of supplies to fol 
this 
In our opinion 


low suggestion. 
the 
permissible, as it is a 


dealer 


sale of cheap office 


furniture 1s never 


source of constant trouble; and a 


who expects to make a reputation for him 
better off to ! ods 


self is carry no cheap g 
for the following reasons 


at all First: it 


admits of it is constantly 


order, 


no profit; second: 


out of and third: no matter how 


cheap the customer may buy it, it produces 


unpleasantness between buyer and seller 


We have seen from actual experience 
that the exclusive furniture man is in no 
position to carry a desirable line of office 
appliances, or office furniture, for the rea 


son that he does not carry sufficient stock, 
and as a rule the furniture dealer places this 
line im some out-of-the-way place in his 
building, and gives it practically little or no 
attention, neither advertising nor displaying 


the goods to advantage. In our judgment 


the office furniture business will be done ex 
clusively in the next few years by legiti 
mate stationery houses, for the reason that 
stationers are the people who come in con- 
tact with the office man. Their time and 
attention are devoted exclusively to the 
office man, and manufacturers’ generally. 
with whom the writer has spoken, are of 


the opinion that this statement is in keeping 
with the facts. 
We consider 


to-day a stationery store 


without a good office furniture stock al 
most an impossibility. The lines are close 
ly allied and should be carried by the sta 
tionery fraternity generally, provided that 


space for display is sufficient to insure the 


this all-important department 


success oft 


Stationers who want to carry desks, chairs 


and office appliances in dark basements or 


in rough lofts, where packed cases are hud 


dled together in an indiscriminate way, 
will never make a success of that depart 
ment, and it is an injustice to the manufac 
turer to tie up their line with the expecta 
tion of doing business. It is absolutely im 


under these conditions to produce 


and the dealer ties up his capital 


posible 
results 
with no possibility of getting any returns, 


and as a general rule endeavors to sell th 


stock to his successful competitor at a large 


Addition to the Staff of the Yawman & Erbe Mfg. Co. 
Assistant to Edward W. Babcox, Advertising Manager 


Reid Babcox, 
Born July 3, 1911. 


Tipped the beam at 7 pounds. 


He already knows how to advertise 
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AN INTERESTING BUSINESS BOOK- 
LET. 

In a recent issue of “Office Appliances”’ 
we mentioned the fact that Tim Thrift, ad- 
vertising manager of the American Multi- 
graph Sales Company, in company with 
Manager Joyce, of the Washington office, 
is giving lectures at various’ centers 
throughout the country, illustrated by stere 
opticon slides. These lectures are making a 
big hit everywhere they have been deliv 
ered. In connection with the lectures, Mr 
Thrift is passing around a little booklet en 
titled “Let Uncle Sam Do Your Work.” 
This little booklet was printed on the Mul- 
tigraph and contains a number of very good 
and pointed suggestions regarding getting 
business by mail. Among other things the 
book points out that direct mail advertising 
has certain advantages not obtainable 
through any other kind, and cites six rea 
sons why such advertising is good. Here 
they are 

1. It permits of concentration—you can 
go to any or all of the prospects in a field 
without any loss of motion through a di 
vision of the appeal 

2. It is a twin brother of timeliness, for 
you can seize the opportune moment and 
make it yield up all there is in it. 

3. It is acomplimentary, since it has that 
personal touch which is so desirable in 
business 

4 It is alone, because you do not divide 
your advertising proposition with competi- 
tors or strangers—as a single, personal mat- 
ter you have a_heart-to-pocket-book talk 
with your prospect 
5. It enables you to know where you are 
“at,” since results can be easily traced and 
you do not have to figure on the “sub-rosa”’ 


accomplishments. 


6. It demands and gets quick action, be 
cause you place in the hands of your pos- 
sible consumer in order blank, return en- 
velope, or some other means of immediate 
communication and impress upon him the 
necessity of making haste in using same. 


It makes no _ difference whether the 
weather is het or rainy, a good selling agent 
can get the business at all times if he will 
but go after it. 

I find my sales are as rapid and as large 
on a torrid day and a rainy day, even on 
a Saturday morning, as any other time 
When caloric atmosphere is abundant, the 
buyer is taking it easy and will pause to 
When it is 
raining hard, the retail customers are few 


see what you have to offer. 


and there you have another good chance 
to land 
boys, but go after them and keep busy 


your buyer. So do not lie back, 
You will get the orders and more than you 
Nature works harder in the warm 
seasons than in the cold. It hibernates in 
the very cold weather. A salesman should 


expect 


never draw the earth of ease over him, but 
should put on the sun of intense activity 
Don’t Be 
a ground-hog in summer.—Curtis St. John 


and keep going all the while. 


























AFTER THE DAY’S WORK 


III. Honor or Honesty Which? 


ming more honest in our dealings. The “one 
price’ and the “money back if you are not satisfied” systems are two 
great triumphs for common honesty These two systems “work”—they 
have done away with haggling and bargaining, and made it possible to 
do many times the business with the same number of salesmen, clerks 


or assistants 


Some houses do business on these principles, but use them as sub- 
terfuges for dishonorable things 

\ clothing house may have one price, but gives a pair of suspenders 
to the “easy ones’—or a hat to the more clever, or even a hat and 
suspenders and necktie to the hard to sell 

If a customer returns to claim his money back, he is argued with, 
or even blackguarded like a pickpocket, and only a threat of physical 
or legal force will get him the money 

That is honest according to the commercial code, but it is not hon- 
orable 

Why? 


The man who accounts himself honest in the legal sense toward a 
stranger would not think of acting in the same way towards a member 


of his own circle of friends 


Yet this distinction is not possible among men of the nicest ethical 
sensibilities They know that the higher the standards of business, the 
more dependable every claim they make, the easier, the more satisfactory 
and remunerative will every phase of business become. 


[his distinction between honor and honesty makes it possible for 
a man to use poor materials in his canned goods, doctor it with chem- 
because he uses “honesty” in the trade sense. 


icals and mark it “pure” 


No one would call him honorable As between himself and his 


friends and family, he frankly says that the honor standard is imprac- 


ticable 

He makes an Oriental distinction between the claims the stranger 
world of business has upon him and the claims of those with whom he 
comes in personal, intimate contact 

Is it not the ethical distinction that the lawyer, the physician and 
the priest urge as the reason why the law, medicine and religion must 
maintain different standards of practice from business? 

But this is a condition—as a matter of good business principle, 


should there be such a distinctio1 


Does it pay to maintain it? 


E. ST. ELMO LEWIS 


Ad Mer. Burroughs Adding Machine Co. 
Copyrighted 1910 
urroughs Adding Machine Co 
Detroit, Mich 12494 
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979,427—Fountain Pen. George Heber 
Carter, New York, N. Y. 

979,473—Inkstand. Friedrich Leo Gohl, 
Arlen, near Sibgen, Germany. 

979,480—Typewriting Machine. Henry M 


Hamilton, Scranton, Pa., assignor to Inter 
national Text Book Co., Scranton, Pa. a 
Corporation of Pennsylvania. 


979,487—Duplex Account Book. Kidder 
VY. Haymaker, Defiance, Ohio. 

979,583—Ribbon Movement for Type 
writers. George A. Smith, New York, 


N. Y., assignor of sixteen one-hundred and 
fourths to James W. Hennessey, New York, 


N. Y.; forty-six one-hundred and fourths to 
Arthur Letts, Los Angeles, Cal., and 


hundred and fourths t 
srooklyn, N. Y 
Pen Jacob Ull 


twenty-one one 
Frederick H. Ward, 
979,606—Stylographic 


rich, Hoboken, N. J. 


97¥,622—Temporary Binder or Loose 
Leaf Holder. George P. Wigginton, and 
Frank W. Hodges, Kalamazoo, Mich., as- 


signors to Kalamazoo Loose Leaf Binder 
Company, Kalamazoo, Mich. 

979,630—T ype-Writing Machine Clio B 
Yaw, New York, N. Y., assignor to Wyck- 
off, Seamans & Benedict, Ilion, N. Y., a 
Corporation of New York. 

979,655—Indicator for Perpetual 
James M. Crawford, Bentonville, Ind. 

979,670—Copy-Holder. Hubert Hopkins, 
St. Louis, Mo., assignor to The Moon- 
Hopkins Billing Machine Company, St. 
Louis, Mo., a Corporation of Missouri 

979,671—Type-Writing Machine. Wil- 
liam W. Hopkins, St. Louis, Mo., assign- 
or to Moon-Hopkins Billing Machine Com- 
pany, St. Louis, Mo., a Corporation of Mis 


Calen 


dars 


souri. 
979,673—Temporary Binder or Loose 
Sheet Holder. Francis Levitt Impey, Bir- 


mingham, England, assignor to Kalamazoo 
Loose Leaf Binder Company, Kalamazoo, 
Mich. 

' 979,678—Calculating 
Long, Troy, Mo 


Device. Nim R 


979,680—Type-Writing Machine Davis 
Marinsky, New York, N. Y. 

979,688 — Pencil Sharpener. Doctor 
Franklin Oliver, Fruitvale, Cal. 
979,717—Type-Writing Machine. Her 


bert W. Steele, Marcellus, N. Y., assignor 
to The Monarch Typewriter Company, 
Syracuse, N. Y. 

979,731—Type-Writing Machine. Walter 


assignor to 


2eem, N.. X,, 


Company, Jersey City, 


J. Barron, New 
Typewriter 
a Corporation of New Jersey 
Pen. Joel L 


Union 
me 
979,757—Fountain Gold- 


smith, Chicago, III 
979,800—Type-Writing Machine. William 
Roche, Pa., assignor 


Janson Cochranton, 


to Remington Typewriter Company, Ilion 


N. Y., a Corporation of New York 
979,801—Finger Guard Penholder. John 
Roecker, Jr., Kansas City, Mo., assignor 


of one-half to Robert A. Bergner, Kansas 
City, ‘ 


Mo. 


PATENTS. 


Copies of any one of these patents can be 
obtained by sending fifteen cents in stamps 
to E. G. Siggers, patent lawyer, Suite No. 
33, N. U. Building, Washington, D. C., by 
mentioning Office Appliances. 





Implement. Alexander 
Durban, Natal 
Walter E 


979,843- 
Herbert 
979 946—Index 
Harrod, Ohio. 
979,991—T ype-Writing 
Ney, Hartford, Conn., assignor to Under- 
wood Typewriter Company, New York, 
N. Y., a Corporation of New Jersey 
980,012 — Hand Joseph \. 
Schmitz, St. Paul, 
980,056—Ink Well 


Writing 
Granthab, 
Tab. Harrod, 


Louis 


Machine 


Stamp 
Minn. 


Holder Bertran D 


Brown, Hudson, Mass 

980,111—Copy Holder. Thomas J. Mar- 
tin, New York, N. Y 

Re 13,185 Type-Writing Machine. 


N. Y., assignor 
Jersey, 


Charles F. Crandall, Ilion, 
to Union Typewriter 


N. J., a Corporation of New Jersey 


Company, 


980,234. Card-Index File Walter T. 
Field, Hinsdaie, Ill. 

980,273. Typewriting Machine. Ward S 
Ireland, Dallas, Tex 

980,275. Typewriting Machine Ward S 
Ireland, Dallas, Tex 

980,277. Typewriting Machine. Ward S. 


Dallas, Tex 
Copyholder. 


Ireland, 


980,278. S. Ireland, 


Ward 


Dallas, Tex. 


980,279. Reel and Reel-Mounting. Ward 
S. Ireland, Dallas, Tex. 

980,280. Typewriting Machine. Ward S 
Ireland, Dallas, Tex 


Raymond . O. 


980,372. Book-stack. 
Wheeler, Cincinnati, Ohio, assignor to The 


Bankers’ Canstruction Cpmpany, Cincin- 
nati, Ohio, a corporation of Ohio 

980,391. Cost-Accounting System Ed- 
ward C. Albree, Swampscott, Mass., assign- 
or to Albree Self-Figuring System Com 
pany, Boston, Mass., a corporation of 
Massachusetts 

980,408. Typewriting Machine. William 


G. Dunham, New York, N. Y., assignor to 
Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a corporation of New York. 

980,547. Typewriting Machine 
McLaughlin, Jersey City, N. J., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey 

980,652. Calculating Machine James 
Mallman, Sheboygan, Wis., 
Browning, Chicago, IIl., assignors by mesne 
assignments to Standard Adding Machine 
Louis, Mo 


Typewriting 


Tohn C. 


and George 


Company, St 


980,689 Machine Charles 


E. Smith, New York, N. Y., assignor to 
Union Typewriter Company, Jersey City, 
N. J., a corporation of New Jersey 
980,702. Autographic Register Henry 
\. Thexton, Minneapolis, Minn., assignor 
to George W. Hughes, St. Paul, Minn. 
980,722. Ink Well Filler. David Wills, 


AtTburr, N.Y: 





980,724. Typewriting Machine Ward S. 
Ireland, Dallas, Tex 

980,729. Typewriting Machine Alexan- 
der H. Workman, Omaha, Neb., assignor 
by mesne assignments to The Monarch 


Typewriter Company, Syracuse, N. Y., a 


corporation of New York. 


980,765. Adding Machine Attachment 
Clarence Leonard Downer, Idal Falls, 
Idaho 

980,778. Typewriter for the Blind. John 
Calvin Heater, Jolret, Ill., assign one 
half to Arthur B. Cowing, Joliet, | 

980,796. Book Supporting Device Her 
man Koepp, Sacramento, Cal 

980,799. Combination Letter Sheet and 
Envelops Anders Kramer, New York, 
N. Y 

980,867. Calculating Device Robert H 
Fenn, Suffern, N. Y 

980,879. Interchangeable Plate r 
Typewriters. David Pelton Moore, Wash- 


ington, D. C., assignor to Union Typewriter 


Company, Ilion, N. Y., a corporation of 
New York 

980,899. Fountain Pen Frank M. Ash 
ley, New York, N. Y. 

980,993. Rod Locking Devi r Card 
Indexes and the like. Garret Mott, Yon 
kers, N. Y., assignor to The Unit Steel 
Cabinet Company, New York, N. \ cor 
poration of New York. 

981,016. Typewriting Machine Edward 


J. Sheehan, New York, N. Y., assignor to 
Royal Typewriter Company, New York, N 
Y., a corporation of New Jersey 
Typewriting Machine 
ham C. Stickney, Elizabeth, N. J., assignor 
to Underwood Typewriter Company, New 
York, N. Y f Delaware 

981,107. Envelop Parbel, Mus- 
kegon Mich. 

981,116 


981,028 Burn- 


a corporation « 
Joseph 
Typewriter. Henry David Rob 
inson, Birmingham, England. 

981,179. Loose Leaf Ledger Construc- 


Holland S. Duell, ‘New Rochelle, 


tion 
N. ¥ 
981,214. Typewriting Machine. Charles 


Philo Mosher, New York, N. Y., assignor 
Ilion, N 


to Union Typewriter Company, 


Y., a corporation of New York 
Stamp-Affixing Device. ( 


981,305. harles 


L. Peters, Marinette, Wis., assignor of one- 
half to Robert Bdenbach, Milwaukee, Wis. 
981,358. Penholder. James A. Baldwin 
Maynard, Mass. 
981,366. Extension Card for C Sys 


tems. Thomas J. Royce, Chicag 

981,386. Platen Lock for Typewriting 
Machines. Ira N. Crabb, Englewor Colo 

981,415. Typewriter Attachment. Charles 
C. Griffee, Bismarck, N. D 

981,543. Account Book. George Benja 
min Edgar, Jr., Kansas, assignor of one 
tenth to Michel J. Dunigan, one-tenth to 
Lucien B. Edgar, Colorado Springs, Col 
and one-twentieth to Leighton Melvin and 


one-twentieth to George B. Edgar, Sr., 


Iola, 


Kan 








OFFICE APPLIANCES 31 





990,917. -cael*] we 


SA ee, 


‘ ¥5 
—_ — 













































































$323 















































ae eee Sees! 
~ 


Fad "9 y 




















» 


= \ 


t 


——e 
A 


vn hl» + 
Mt jfr* 


Zz 
== 


994,905. 991,204, 








No. 990,917. Ribbon Mechanism for Typewriter; patented May 2, 1911, by Charles Spiro, of New York, N. Y.—No. 994,327. _Improve- 
ments on Typewriter Keys; patented June 6, 1911, by John C. McLaugh lin of Jersey City, N. J., assignor to Underwood Typewriter og od 
of New York, N. Y.—No. 993,881. Index Card Drawer; patented May 30, 1911, by Alexander J. Rudolph of Wilmette, Ill—No. 994,905. - 
ing Attachment for Typewriting Machines; patented June 13, 1911, by Henry M. Burch of Atlanta, Ga—No. 994,984. Letter Tray; patented June 
13, 1911, by Elmer L. Dennis of Rockford, IIl., assignor to Andrews Wire & Iron Works of that. city—No. 992,465. Loose Leaf Binder; pat- 
ented May 16, 1911, by Ernst Wienss and Richard D. Miller of Spokane, Wash—No. 991,204. Interest Calculator; patented May 2,- 3911, 
John H. P. Farrar and Anton Hecker of Newark, N. J.—No. 993,680. Perpetual Adding Slate and Key; patented May 30, 1911, by- William B. 
Herbert of West Nutley, N. J—No. 994,000. Reservoir Penholder; patended May 30, 1911, by Gibbard Richard Hughes of Stockport, England. 
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Editorial 


in the 


sort of organizations which point the way to better business methods; 
which 


Oey APPLIANCES believes in organization among business men 


which do away with the useless and destructive cutting of prices; 
point out how to figure the daily business so as to be sure of a reasonable margin 
of profit at the end of each day. In such an organization, properly conducted, 
THE INTERNA- there is nothing in violation of the law nor inimical to 
TIONAL ASSOCIATION the interests of society, but rather, there is everything 
OF STAMP MEN to be encouraged and commended, for the interests of 
society demand that every man shall have a proper chance, even protecting him 
wherever possible from the results of his own folly. The state requires the best 
that is in everyone, which means that that state is the most prosperous and safe 
where all thepeople are properly employed and are receiving the best possible 
reward for their efforts consistent with justice to others. 

We therefore join heartily in the sentiment of satisfaction over what prom- 
ises to be a strong and successful nation-wide organization in the stamp trade. 
Such an organization has been attempted before, but not until last month in Chi- 
cago has anything been done which gave such promise and assurance of success- 
ful results. The scope of the new organization is international, as indicated by 
its name, including the stamp manufacturers of the United States and Canada, 
and we are well convinced that, as a result of the work done last month, there is 
a brighter future in store for the stamp trade because of the work which the In- 
ternational Stamp Manufacturers’ Association is going to do. 

The president of the new association, M. L. Willard, is an experienced hard 
working man, and an enthusiast upon the subject of organization in the stamp 
trade. His election to the presidency came as a result of his eminent qualifica- 
tions and as a reward for his untiring and successful efforts in bringing together 
a large and representative body of stamp men at the initial meeting of the new 
Mr. Willard worked on this proposition for many weeks before the 


organization. 
He is a man 


meeting and gave to it his strength to the very limit of his powers. 
of spare frame and apparently tireless constitution, a fine executive and.a presid- 
ing officer who never loses his balance or fails for a moment in that perfect cour- 
tesy and justness which keep everyone in good humor and the convention ma- 
chinery in effective operation. 

The International Stamp Manufacturers’ Association is modeled somewhat 
along the lines of the National Association of Stationers and Manufacturers, and 
though its present membership is necessarily smaller, we believe that the day is 
not far distant when it may pull up along side of the older organization and work 
effectively for the destruction of those abuses which are, in their effects, common 
to both lines of industry. 

The officers of the new association form a remarkably strong body of men. 
They are representatives of the best in the trade in nearly all of the principal 
cities of the United States and Canada. Upon this excellent official roll are some 
of the strongest men from New York, Chicago, St. Louis, Minneapolis, San Fran- 
cisco, Los Angeles, Boston, Atlanta, Cincinnati, Omaha, Grand Rapids and Win- 
nipeg, Canada. In the roll of officers are some of the oldest and best known men 
in the trade, and it would be unfair, perhaps, to mention here the names of any 
individuals as distinguished above the others in the stamp trade. 

The attendance at the convention was very large, and although the weather 
was excruciatingly hot, the delegates stuck to the job until everything possible 
was done. 


Pad ce 


20th what was termed the ‘‘The Loose Leaf Situation’ was discussed at 

length. Several New York stationers and the following manufacturers’ 
representatives participated in the arguments: 

Mr. Denison of the C. S. & R. B. Company; Mr. Stillwell of the Boorum & Pease 
NEW YORK STATIONERS Company; Mr. Steinle of the National Blank Book 

AND Company; Mr. Carly of the Irving-Pitt Company; 

LOOSE LEAF Mr. Hickerson of the Trussell Mfg. Company and 
Mr. Shepard of the C. E. Shepard Company. 

Just what is ‘‘The Loose Leaf Situation’’ in New York was not clearly set 
forth; as the stationer who opened the discussion attributed ‘the cause of most of 
the trouble in the. loose leaf line’ to the fact that manufacturers give credit to 
offices in their hats,’’ it is safe to assume 
’ to the manufacturers 


A A regular meeting of the New York Stationers Monday evening June the 


many ‘‘so-called stationers who have 
that the dealers shifted the burden of ‘‘the situation’ 
Whether the manufacturers plead guilty to the indictment is not recorded. 
The same stationer stated the obvious fact that ‘‘dealers cannot carry the 
samples of every manufacturer.’’ He is also reported having said: ‘‘I think it is 
not the stationer’s business to push anybody's particular line: he ought on the 
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other hand to be in position to supply them. Reputable concerns will not push 
any manufacturer’s line to the exclusion of the others.”’ 

If the speaker voiced the opinion of the other New 
York City is clear enough. 

If manufacturers are on the one hand 
while the dealers on the other hand are neither 
‘‘push any particular line,’’ the situation resolves itself into the necessity for manu 
facturers to carry stocks in their New York branch offices for the convenience: of 
the who might or might not send around occasionally for some article 
demanded by his customer. 

It was further suggested that the manufacturer create the demand for his 
specific line through general publicity campaigns. The Campbell Soups’ publicity 
was put forth as an example of how to doit. If it were possible, as it is not, for 
loose leaf manufacturers to create such a demand for their devices as is done by 
manufacturers of foodstuffs and household articles, the stationers would find them 
selves doing business on the same margin of profit for advertised articles with 
which the dealers in the lines mentioned must content themselves. 

The conditions surrounding the stationery business necessitate quite a 
different method of merchandising 

Asa matter of fact, the loose leaf situation in New York City is different from 
the situation in most any other large city in the country. This is due to the fact 
that seemingly at least, New York stationers have not kept apace with the pro 
gressive methods which characterize the business in other parts of the country. 
New York City seems primitive as far as the stationery business is concerned. 
This may be due to the local conditions rather than the spirit of the dealers them 
selves; yet on the other hand New York dealers in other lines of merchandise 
have adopted the more modern systems and New York has in the other avenues 
of trade some of the largest and most enterprising:houses in the country. There 
is no denying the fact that this is not true of the stationery business, however. A 
comparison of the stationery houses in New York City with those of Chicago, 
Dallas, Denver, Seattle, San Francisco, Philadelphia, and elsewhere, furnishes 
ample proof of this statement. Not only is it the custom for New York stationers 
to farm out much of the work (ruling, binding, printing, etc., etc.,) done profitably 
by commercial stationers in other parts of the country, but it would also seem to 
be general practice to do business in many lines by simply relying upon the manu- 
facturer for stock. This plan saves the necessity of investing any considerable 
amount in any line, but it also retards development and keeps the stationery 
business on the old low plane. 

It is safe to say that hardly any of the New York stationers who handle 
loose leaf by samples have even a complete sample line to show a customer. The 
result is that the customer is frequently taken to the manufacturer's office where 
the representative shows the goods and really effects the sale. This practice is not 
followed in any other city of the country. 

As a matter of fact, the stationer should feature one line of loose leaf 
devices and push it vigorously. He should purchase it outright as he purchases 
any other kind of goods which go to make up his line. It should be his to sell 
again at a good margin of profit just as he sells anything else in his store. He 
should select what might be termed the staples of the line of his choice and as 
many of the specialties as fit the conditions of his business. To this assortment 
he might add some specialties of other manufacturers in which his customers may 
be interested. 

The loose leaf system is an economy in keeping the records of business. It 
is a part of the modern way of doing things. That far the demand is already 
created—is universal. With the demand for loose leaf in the abstract already 
created, the stationer can effect sales with any good line of devices which he has 
in his store. With such a line of his selection, he can build up a good business. 
The fact that he has made that one his choice, pinned his faith to it, and put his 
money into it, will be considered sufficient recommendation by the customer. 

In the discussion the statement was made by Mr. Steinle of the National 
Blank Book Company that ‘“‘talk about the need of an expert for selling loose leaf 
systems in a stationery store is—all bunk.’’ We disagree with Mr. Steinle. Perhaps 
only in the definition of the word ‘‘expert’’ however. Certain it 1s that the 
stationery store should have some man or men who specialize on loose leaf—who 
can handle it intelligently, explain its flexibility and adaptation and give sugges- 
tions to the prospective buyer. Any salesman who has the enterprise to enlarge 
his knowledge and the industry to learn the facts at hand can become a good loose 
leaf salesman even though he be not an expert in the sense of the term used by 
Mr. Steinle. 

Outside of New York many stationers handle complete lines of loose leaf 
devices. Some of them have established loose leaf departments which have become 
very profitable branches of the business. Not only do they concentrate upon 
specific lines, but they do considerable loca] advertising to promote the sales of 
the goods. It is needless to say that those who handle loose leaf systems in this 
way make fine profits on their investments. 


York dealers, the loose 
leaf situation in New 


to confine their sales to the trade, 
] 


‘‘to carry samples of all 


dealer 


lines’’ nor 





Williamson of the Thaddeus Davids Company, 


(L. E, 
New York, has a bigger fund of interesting stories 
drawn from real life than any other man in the trade. 

. . . 

{W. H. Beardsley, manager of the General Typewriter 
Exchange of New York, is one of the most versatile men 
in the trade, He once swung a sledge in a blacksmith’s 
shop and to this day his arms attest the value of the 
exercise. 

. . . 

{Tim Thrift, publicity manager of the American Multi- 
graph Sales Company, is an amateur writer of ability. 
His stories are not written for pay, but are printed and 
circulated at his own expense. 

. . . 

{Anton Waltisbuhl of Zurich, Switzerland, is an en- 
thusiastic exponent of Ido—the proposed international 
language. He is the chief of the European Ido propa- 
gandists. 

> . o 


‘H. J. Reynolds, whose name has gone far and wide 
in identification of the Reynolds envelope sealer, is a 
successful practicing physician in Chicago. 

. * . 

‘Albert Ernst, president of the International Carbon 
Paper Company, is as much at home on the water as 
any old salt who lives on the Atlantic. 


. . > 
‘A. L. Fierlein, president of the Business Show Com- 
pany, is frequently caught red handed putting some 


frowsy member of the down and out club on bigs feet, 
giving him a new suit and a fresh start in life. 
* . . 

‘Samuel E. Hilles, president of the Sam’! C. Tatum 
Company of Cincinnati, is a great worker in civic en- 
terprises for the promotion of the common good. 

. . + 

{Thomas A. Edison spends more time in play than any 
other man in the United States; but the Edisonian idea 
of play is to have money enough so he can work 
eighteen or nineteen hours a day at just the kind of ex- 
perimental work he wants to do. 

* . * 

{William A. Welty of the Welty Pen Company, Wa- 

terloo, Ia., was once in the ministry. 
> . * 

{George E. Cole of Chicago is known all over Illinois 
as a leader in civie uplift organizations. He is a 
fearless fighter for purity in elections. 

i 7 = 

*W. B. Hall, general manager of the Addressograph 
Company, is a Nimrod of note, and in season scours the 
north woods for the wild things of feather and fur. 


‘E. St. Elmo Lewis, who handles the publicity cam- 
paigns for the Burroughs Adding Machine Company, is 
one of our greatest writers on the psychology of busi- 
n 5. x z 

‘Col. William N. Pelouze of the Pelouze Scale and 
Manufacturing Company, is an ardent yachtsman and is 
proud of the trophies won by his boat in the annual In- 
ter-lake contests. 

. . . 

fA. B. Dick, who has achieved both fame and for- 
tune in the fleld of office appliances and who is one of 
the pioneers in the office devices industry, began his 
business career as a lumberman, 

. . . 

"Wash Rees, who handles the publicity campaigns for 
the Dornette desks, used to run a newspaper in Penn- 
sylvania. 

> . . 

{Sam Mayer, manager of the Chicage office of the 
Joseph Dixon Crucible Company, has a wonderful collec- 
tion of folk lore songs and plantation melodies and is an 
authority on that subject. 
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BUROUGHS CO. TAKES NEW CHI- 
CAGO OFFICES. 

The acompanying photographs show the 
new offices of the Burroughs Adding Ma- 
chine Company in Chicago. 

J. F. Gillen, the Chicago sales manager, 
recently removed from the fourth floor to 
the eighteenth floor in the handsome Ma- 
jestic building at 22 West Monroe street, 
and Burroughs’ offices now occupy the en- 
tire eighteenth floor, giving the agency 
fifty per cent more room than in the old 
quarters. 

The Chicago office has always been one 
of the busiest in the Burroughs organiza 
tion, and the past year the business from 
this branch has increased nearly fifty per 
cent. The office carries continually on con- 
signment about 830 machines, which is as 
many as the factory can manufacture in ten 
days of continuous business. The removal 
to larger quarters was imperative on ac- 
count of the tremendous increase in busi- 
enss in the Chicago territory during 1910, 
and even now Mr. Gillen feels that he has 
no more than barely enough room to ac 
commodate his constantly growing staff. 

Leaving the elevator on the eighteenth 
floor, the visitor walks directly into a hand- 
some reception and demonstrating room, 
where nearly all of the seventy-eight differ- 
ent kinds of machines made by the Bur- 
roughs company are on display. 

Here are the little six-column machines, 
the smallest adding machine made; the 


Upper left hand corner—Private office of Manager J. F. Gillen, of t he Chicago branch, 
Lower left hand corner—One end of demonstrating roo m, showing a few of the 78 Burroughs Models. 


Chicago office. 
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nine, eleven and fifteen column machines, 
and the new transit machine just put out 
by the Burroughs company for special use 
in writing transit letters in banks. 

In the rear of the demonstrating room 
are the general offices, where the office 
manager, cashier, stenographer, telephone 
operator and two clerks have their desks 
On one side of the general offices is the 
salesmen’s room, where each of the sales- 
men has his own private desk, and on the 
other side is Mr. Gillen’s private office. 
The demonstrating room is flanked by the 
operator’s room, the salesmen’s offices, and 
inspection service department. 

One chief inspector, eight inspectors, two 
clerks, a shipping clerk and a truckman are 
employed at the Chicago office, and in giv- 
ing the Burroughs Service to 3,231 users in 
the city. These men compose what is 
known as the Inspection Service Depart- 
ment, and they are employed continuously 
in cleaning, oiling and inspecting the ma- 
chines that are in use about the city. The 
selling force consists of fourteen salesmen, 
and there are sixty-four people employed 
in the clerical department. 

Some idea of the tremendous amount of 
busines done by this office can be gained 
from the fact that the company records 
show nearly 200 sales from the Chicago 
agency during the first four months of 1911. 

Three express elevators connect the Bur- 
roughs offices with the ground floor, and 
the shipping department, located at the 





7 oF 





front of the building, is provided with a 
special freight elevator on which the ma 
chines are carried up and down. 

The Chicago offices are among the finest 
in the Burroughs organization, outside of 
the home office in Detroit. They are fin 
ished in mahogany, have the indirect light- 
ing system, and are provided with every 
possible convenience. Sales Manager Gillen 
is justly proud of his new quarters, and they 
are an excellent model for any manufac- 
turing concern. 

One of the most unique and beneficial 
features of the Chicago office is the School 
for Burroughs Adding Machine Operators, 
which is maintained by Mr. Gillen. From 
six to one dozen young women are taken 


as a class, and are given a thorough course 
of instruction in this school, learning to 
operate the Burroughs machines by the 
latest and fastest methods. The course 


covers a period of about six weeks and is 
given absolutely free, the use of the adding 
machines being furnished without 


by the Chicago office. 


Upon completion of the course, each of 
the young women is given a certificate, 
showing that she has taken a course under 
the Burroughs School in Chicago, and that 
she is proficient in the use of the adding 
machine These young women almost al- 
ways command superior positions, for their 


advanced koowledge of the Burroughs, 
and the time, work and worry it will save 


makes them valuable acquisitions 


— 


Burroughs Adding Machine Co.—General view of 


Lower right hand corner 


—Iinspection Service Department, where all machines are inspected for Chicago and surrounding territory 





FORREST P. MILLER GOES TO 
MINNEAPOLIS. 

Forest P. Miller, formerly with Baker 
Office Furniture Company, of Pittsburg, 
Pa., where he put in six years of good ser- 
vice under the veteran leadership of E. E. 
Baker, president of that company, has be- 
come the new manager of the furniture de- 
partment of the Brown, Treacy & Sperry 
Company, of St. Paul and Minneapolis. 


Mr. Miller is a live, bright, clean-cut 
man, and has made a splendid record. He 
has put some good deals over of late in 





FORREST P. MILLER. 


. | 
Pittsburg, and will undoubtedly achieve suc- 


cessful results in his new connection. He 


is a man of winning personality, with a tre- 


mendous appetite for hard work, and will 


undoubtedly make good. 


SAFES FAIL TO STAND FIRE TES7. 


{From Consul George Horton, Salonikt, 
Turkey.) 

During a recent fire in this city eight 

safes were put to the test and found want- 

ing. Six of these were of English make 


and two German. The building was two-. | 


story, of brick, only the flooring being of 
wood It was occupied mostly by mer- 
chants, and contained considerable quanti- 
ties of tobacco, cotton cloths, and opium. A 
large amount of this stock was saved. On 
opening their safes, however, the merchants 
discovered that all the papers and inflamma- 


ble matter contained in them were entirely | 


consumed, 


This incident has caused much comment | 


here, and the consulate has been asked 
whether Amercan safes exist capable of 
resisting a moderate fire and of preserving 
from destruction papers, bank notes, etc. 


ADDRESSOGRAPH MAN GOES TO 





BOSTON. 

L. S. Fisher, for six years with the sell- 
ing torce of the Addressograph Company’s 
New York City office, has been transferred 
to the selling force of the Boston office of 


the same mpany 
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A “TRIPLE ALLIANCE” 


in Business 


which means to you the greatest 
proposition in 


Typewriter Ribbons 


and 


Carbon Papers 


FIRST— 
Our regular catalogued brands, ‘The 
Famous Line,’ for the highest class 
retail trade. 


SECOND— 
A fine large line of Specials for any 
emergency, and to put you in position 
tO meet any competition. 


THIRD— 
And most important, our co-operative 
plan in having the dealer acquaint us 
with inquiries from the large consumer, 
submitting samples if possible with price 
to be sold at. We will help you get 
these orders with a fair profit. 


As we now meet every contingency, are we not 
entitled to all the business you can send us, and 
by increasing our output materially increase your 
own. 


MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade Ki 
Principal Office and Factory: PARK RIDGE, N. J., U.S. A. 





BRANCHES: ; 
New York, N. Y., 261 Broadway. Chicago, ill., 205 W. Monroe St. 
London, 7 and 8 Dyers Bidg.; Holborn, E. C. 


AGENCIES: All over the World. 








ENTERPRISING KENTUCKY OFFICE APPLIANCES MAN. 


Geo. G. Fetter niakes remarkable 


HE cut which this 
shows a portion of the big 


appears on page 
office 
appliance store of the Geo. G. Fet 
Mr. Fetter 

and the 


ter Company, at Louisville, Ky. 


is a man of tremendous energy 
Fetter Companies dot the city in all sorts 
of enterprises, including not only office ap- 
pliances, but lighting and heating, ice and 
other commodities. Everything with which 
the Fetter name is connected is thoroughly 
up-to-date. Goods are delivered by motor 
trucks, and everything in fact which saves 
time and minimizes labor may be depended 
form part of the Fetter 


upon to equip- 


ment. 


On May 31 the Louisville Herald got out 


a special edition consisting of its regular 


edition of 12 pages and a 16-page supple 
ment, advertising the Fetter industries, cop! 
ously This 


claim is the largest single advertising stunt 


illustrated and described they 
ever pulled off by a newspaper, to wit, 16 


pages taken by one man 


Mr. Fetter himself fired the opening gun 
in an interview published on page 2 of the 
supplement, wherein he gave his business 
priticiples. “I believe,” he said to the Her- 
ald reporter, “there are three things which 
are essential to the success of anyone. They 
are industry, integrity and pluck. Given an 
average amount of ability and adding these 
that i 


intellect is not 


three things, I believe Success 1S as- 


sured. Great 
have done fairly well in my work, and | 


intellectual 


necessary. I 


giant 
that 


am far from being an 
Good 
knows how to handle the every-day prob- 


work of 


horse sense, the _ intelligence 
lems that are developing in the 
everybody, is the thing that counts. Every 
fellow must work. Hard licks must be put 
in, and work honestly done is bound to get 
its reward. Now and then some one thinks 
that he can ‘put something over,’ and get 
with it; but the time always comes 
when he can’t move and when his crooked 


away 


dealings have tied his hands I have al 


ways tried to act in such a way that I was 
free to speak out at any time, and could 
tell every fact about every transaction with- 
been 


out fear of the consequences. I have 


in some pretty hard fights, and that is one 


of the principal reasons why I have come 


out on top in a good many of them. The 
fellow of imagination, who sees possibilities 
and is aggressive enough to take hold of 


neighbor 
take the 


\geression is needed: atten 


win success, while his 


whether to 


them, will 
is pondering over 
chance or not 
tion has to be attracted by breaking away 
way and doing things in a 
a little different way from 


from the old 

little better and 
the way they have been done before 
like a fighter 
for his share of business in the right way 


Pes ple 


and a man who is fighting 


is pretty sure to get it.” 


Mr. Fetter was born in Louisville fifty 


four and is a descendant of an 


years 


ago 





record in Blue Grass State. 
old Louisville family, several generations of 
which have been prominent in Kentucky 
affairs. His first position after his gradu- 
ition from high school in 1875 was with the 
Geo. H. Hull & Co 


years after he resigned and became associ 


pig iron firm of Two 


ated with Coleman Bros., in the same line 


yf business. A year later he went to Cin- 


cinnati, connecting himself with the firm of 
Rogers, & Co., 
of two years with that concern was appoint- 
manager of the company for 
1882 Mr. Fetter 


Burks, 


Brown and aiter a service 


ed resident 
the city of Chicago. In 


married Miss 
of the fact that both his own family, and 


Amanda and because 


that of his wife, were in Louisville, he re- 


turned business on his 


there, and entered 


$500, most 


He had exactly 


own account 





OFFICE FURNITURE SALESROOM OF THE 
GEO. G. FETTER COMPANY. 

of which he spent in equipping a_ small 

printing shop. He was well known, how- 


ever, in Louisville and he did good printing, 
and before long his business began to grow, 
until now he is one of the wealthiest and 
best known men in the Blue Grass state. 
Mr. Fetter is a member of the Pendennis 
Club, the Society of Colonial Wars, the 
Sons of the American Revolution, the Board 
of Trade, the Club, the Elks 


Pythias, and is a ves 


Commercial 
and the Knights of 
tryman of St. Paul’s Episcopal Church. His 


George G. Fetter, Jr., and John 


two sons, 
Burks Fetter, are both in business with 
him. 

The little establishment that was started 
with a capital of $500 has grown within the 
memory of young men into a concern with 

capital of $200,000, with five big floors, 
and 75,000 square‘feet of floor spac« The 


four 
were hired after the proprietor had invest 


helpers, who, with much misgiving, 
ed all of his money in equipment, have been 


increased in number to 125 employes, all 
cf whom are drawing large salaries 

The first Fetter had its 
in 1883 on the ground floor of a thre: 


Main and 


house of origin 
story 
building on Fifth street, between 
Market 
but its 
amount 


The original shop was 16x80 feet, 


size did not long determine the 


of business done. Trade began to 


come in at once, and before long the two 
other floors were occupied, until | nd by 
the whole structure became too small, and 
the concern took the Keller building and 
the company took up the publishing of law 
books in addition to its other work By 
and by the Fetter concern landed the 
state printing contract. This contract was 
held for ten years, and was a good thing 
for the Fetter Company, inasmuch as it 
compelled them to secure the building next 
door and enlarge their entire plant 
Mr. Fetter issued Fetter’s Southern Mag 

zine, which was a winner, and also publish 
ed a daily newspaper, the Louisville Dis 
patch. Eleven years ago the c iny re 
moved to the present building at 414 West 
Main street, which was purchased outright, 
ind a little later the adioining building was 
taken over by purchase. The store further 
east was ised, giving the business t 
age of 72 feet on Main street \bout the 
time of the removal to the new qua ters 
stationery and office supply department was 
added. This department is now one of the 
principal features of the Fetter ess 
In the office supply line the Geo. G tter 
Company handles the product of Clobe 
Wernicke Company, Neostyle Company, 
Herring-Hal! Marvin Company Smith 


Premier Typewriter Company, Safe Cab 


net Company, Standard Furniture C+ npany, 
Milwaukee Chair Company, Nieman & 
Weinhardt Table Company, Frederick Post 
Company, artists’ supplies: F. S. V ter 
Company. carbons and ribbons; Jon 

Moore Corporation, loose leaf; Irving Pitt 
Manufacturing Ccempany, lose leaf price 


books: C. L. Berger & Sons, levels Buff & 
Buff, field instruments; W. & L. E. Gurley 
field instruments; Samuel Isaacs, steel pens 

The Louisville Herald deserves consider 
able credit for getting up the special edi 


tion devoted to the Fetter enterprises. This 


edition was designed and executed by the 


Herald Advertising Department and 1s cer 


tainly deserving of much praise. The 
plement was extremely interesting and must 
have created a great deal of comment 
Kentucky, where Mr. Fetter is best known 

The cut herwith reproduced is from a 
photograph, which was reproduced in the 
supplement along with a number of others 
and which was kindly loaned to us by the 
Herald 

The Conklin Pen Company | lithe 
graphed and printed a number show 
cards, cut out in the shape of camels, of 
various sizes, showing a prominent illustra 
tion of the fountain pen filling S ry 
being dipped in the ink, while the pressure 
on the hump serves to expel the ym 
the tube, the air pressure filling th: n 


of the hump. 


Late hours never made a clear brain 
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July, 1911 


MISTER TYPEWRITER DEALER: 


Despite your inclination these July days to cut out business and get thee to a cold storage warehouse 
marked “hold for further orders,” or to sit in the shade of the old apple tree conjuring up visions of 
Greenland’s icy mountains, we assume that you are, like us, perforce on the job. 


Forgetting for the moment the streaming collar floating gently down your spinal column we beg your 
attention to a few remarks that fit the mid-summer mood. 


Remember—the same rays that expand the pores of your cuticule make the corn stand on tip-toe and 
fill its husk to bursting. Every extra bushel means a dollar, more or less, to circulate for the benefit of 


your business. 


Our old friend Zero is a contractor from wayback —- one who puts a crimp in everything and every- 
body. Under his touch we shrink like a pair of Plymouth Rock pants (ever wear em) in a rainstorm. 


Under the influence of the summer expansion we allow our dollars to percolate gracefully through 
our fingers on their way to secure for us the best there is and the best is none too good for any man in 


the typewriter business. 
And that brings us to the point of our seasonable discourse. 


Many a typewriter dealer has plunged himself into failure with a loud kerplunk by trying to build up 
a business on machines of inferior quality and doubtful value. 


The few dollars difference between the price of KET YCO —the real rebuilt machines—and the other 
kind is the guarantee of success for any man with the requisite amount of enthusiasm and industry to 


deserve success. 


It takes just as much effort and just as much time to sell a repaired machine masquerading under the 
name of “rebuilt.” And when the sale is effected the chances are ten to one that the buyer has bought 
or bit for the last time. 


<i TYCO machines—the real rebuilts—are designed for service. They are made to meet every 
requirement with which any typewriter is confronted. 


Sure! They cost a bit more. But that extra represents additional intrinsic value in construction, in 
new parts, in finish, and, which is the sum total of all, in service. That little extra is your safeguard. 
It is insurance for the success of your business. 


Have you caught us? Then write today. We can give you some tips on how to do the thing which 


means prosperity for you. 
Yours truly, 


EBUILT sacs T. W. LEWIS, 
qd V "PE WRI LEM Secretary 
COMP, AN yY 


Factory: New No. 312-328 North May Street 
City Office: Suite 902 Plymouth Bldg., 417 S. Dearborn Street, CHICAGO, ILL. 






GEORGE A. BALDWIN, 


President and Treasurer 
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Adding Machine °°” 


the machine that does things 


THE DALTO 
did <<. MULTIPLICATION: 
Lime 128345 x 2425=——-311236625. Computed and verified in 
37 Seconds 12463 x 1324+19876 x 124&+14864 x 2425=—77291832 
0 27-13/16 x 13-1/4—368.515625 
1328 75 ; . 
48 50 COTTON: List 10 bales, giving number and weight of each, total 
9 25 weight, and the amount at 14-1/8c. 
11 50 
12 00 GRAIN: 421 bu. & 534 wheat at $1.12-1/2, $1599.61-1/2 
219 53 42400# oats at 72-1/2c per bu. (32#) 960.62-1/2 
280 29 
66 15 FERTILIZER: 23 sacks (2004) at $16.75 per ton, $38.52-1/2 
2 75 42 sacks (1004) at $17.35 per ton, $36.43-1/2 
89 74 
77 00 LUMBER: 17365 ft. at $13.25. Wt. 22004 per 1000, Frt rate # 
400 00 Amount $230.09, Freight $84.04. 
383 38 121 pieces 1" x 10"-16' at $13.25, $21.37 
266 33 lengths 12! 14! 16! All 1-1/+' x 5" 
16 50 Pieces 394 648 575 11979 ft. 
500 00 
23 79 SUBTRACTION: From $2143.54 subtract $987.65, $1155.89 
39 20 
7 75 INVOICES & INVENTORIES extension and verification. 
69 45 17 5/12 doz. at $14.50, - - ~ $252.54 
5 00 276 1/2 yds. calico at 3-1/8c - - 8.64 
255 2 Bol. sugar, 3344 at 5-3/8c - - - 17.95 
2 50 23 1/2 doz. eggs at 25c & 17-1/2# butter at 35c 
14 50 (One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 
10 26 
68 30 PIPING: Lengths 13'-10" 14'.5" 16! 18'-7" 20'-2" at 22c 
6 Pieces 123 o2 132 124 45 
740 27 Less 65-10. (7775 ft) $538.81 
69 91 
12 50 Give yds. running measure, of lineolium 2 yds. wide, to cover floor 
90 52 2'-10" x 8' 6", and amount at $1.50 per sq. yd. 
12 50 6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 
1 00 
9 00 PAY ROLLS: 28-7/8 days at $2.02-1/2 per day $58.47 
298 79 56 hrs. & 35 min. at 21-1/2c per hour 12.17 
80 64 
100 00 INTEREST: $123.17, 3 mos. 21 days at 4-1/2% $1.71 
5632 86 DISCOUNTS: Door listed $12.00, Disc. 70-10-10% $2.92 
$30.38-1/2 


$135.00 less 70-10-10-5-2 1/2% 


41.44 short tons 
31.25 long tons 


REDUCTION: 37 long tons. to short tons - 


35 short tons to long tons ~ 
724004 Pig Iron to long tons - 32.32 long tons 
741004 Sand to cu. yds. (2646#) 28. cu. yds. 
745004 Slag to cu. yds. (2300¥) 32.39 cu. yds. 


The Dalton is without doubt the simplest, fastest, most perfect, practical, durable 
and versatile adding and calculating machine ever invented. It is in 


a class by itself. It performs all the work of any of the old style eighty-one key machines 
with greater speed and ease and in addition thereto does many things that they cannot do, 


FACTORY AND MAIN OFFICE: 


DALTON ADDING MACHINE COMPANY _ popLar BLUFF, MISSOURI, U.S.A 
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HOW TYPEWRITERS ARE DELIVERED IN MEXICO. 


MEXICAN PEONS DELIVERING REM- 
INGTON TYPEWRITERS. 

The local wagon in Mexico is 
two-legged 
are called, are used for delivery purposes 
by commercial concerns in that country 
The accompanying illustration 


gang of these cargadores delivering a sale 


express 
Peons, or cargadores as they 


shows a 


of Remington typewriters recently made by 
the Sonora News Company, the Remington 
representatives in Monterréy, Mexico. 
After office of the Sonora 
News Remington-laden 
Remington 
principal 


leaving the 
Company these 
cargadores, accompanied by 
salesmen, proceded through the 
streets of Monterréy on their way to the 
office of the customer. As some of them 
carried signs announcing the sale and other 
Remington placards, they attracted consid 
erable attention. The next day the columns 
of the Monterréy News contained an ac- 
count of this delivery of Remington type- 
writers. 
Remington 
little credit for the 
which they have pushed forward Reming- 
face of the unsettled 
which for some time 
have prevailed in Mexico. This 
turmoil has not been permitted seriously 


Mexico deserve no 
way in 


forces in 
determined 


ton interests in the 
political conditions 


political 


to impede Remington progress in that coun- 


try. The fine work the Remington repre- 
sentatives in Mexico are doing is not only 
netting them substantial returns now, but 


it is also preparing the way for still greater 
results when the present period of political 


unrest comes to an ent 


REMINGTON OFFICE RECENTLY 
OPENED IN BUENOS AIRES. 


The recently opened Buenos Aires Rem 
ington office is well housed on one of the 
thoroughfares of that 


principal business 


progressive Argentine city. The picture 
we reproduce herewith shows this new 
Remington office from the outside. This 


office, by the way, is the first direct branch 

to be opened by any typewriter company 

on the South American continent 
Since it has been opened the new Rem- 


ington establishment has been visited by 
many of the leading business men and of 
Buenos Aires, all of whom speak 


terms of the 


ficials of 
in most flattering way the 


premises have been arranged and equipped 


These compliments have poured in from 
all sides, which indicates that the new 
Remington office and its ample and able 


force have created a very favorable impres 


sion. And more substantial testimony has 


f 


we 


b 
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not been lacking for from its opening day 
the Buenos’ Aires Remington branch has 
been hard at work making a splendid busi- 
ness record. It has shown that while it is 
the newest it is at the same time a pros- 
perous and rapidly growing member of the 
large family of direct Remington branches. 
It has distinguished itself not in one but in 
all the lines of Remington effort. One of 
the convincing evidences of the progressive 
character of the Buenos Aires Remington 
organization is the splendid results they 
have achieved with the Remington Adding 
and Subtracting Typewriter proposition. 
No account of the new Buenos Aires 
Remington office would be complete with- 
out mention of the splendid body of Rem- 
ington workers in whose competent hands 
its destinies have been placed. This force 
has literally been drawn from the four cor- 
ners of the world and nearly all from older 
Remington organizations. Mr. Harris, the 
manager, came from the Remington or- 
ganization in India and Mr. Lemkuhl, the 
assistant manager, from the Remington of- 
fice in Cincinnati. Mr. Bartlett, the head of 
the mechanical department, was transferred 
from the Remington branch in Mexico City. 
Another member of the staff came from 
Liverpool, the chief accountant from 
The other members of the office 
include four or five 
different nationalities. They comprise an 
efficient and energetic force, a force the 
members of which have already proved 
their worth as result-getters even in the 
which has elapsed since the 
Remington branch was 


France. 


staff and sales force 


short time 


Buenos’ Aires 


opened. 








~ 
~~ 


aa 
a, 











NEW REMINGTON OFFICE 


IN BUENOS AIRES. 
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= Felt = 
Specialties 


We make felt mats both plain and 
pinked edge, for typewriters, adding 
machines, and all other office appli- 
ances. Our felt mats deaden noise, 
eliminate vibration, protect office 
furniture, and facilitate moving of 
the various machines on the desks 


For the manufacturing end of the 
office appliance business, we make 
everything imaginable in the line of 
felt washers, oil wicks, buffers, bas- 
ket felts lined with leather, rubbing 
and polishing felts, etc. 


All our machinery for this cutting 
and punching work was built by us 
specially, for our own use, and our 
facilities are such that we can turn 
out anything in the line of felt for 
any purpose within a day or two 
after receipt of order. 


If you have ever bought anything of 
this kind, and want our prices, send 
us asample. If you have not used 
anything made of felt, and want 
to investigate, write us. 


We Are Specialists 
In Felt 


Use The é Boo ii Brand 


N. E. BOOTH 


644 Pacific Street 


BROOKLYN, N. Y. 














| 
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HAS CREATED PROSPEROUS BUSI- 
NESS. 
Something About a Prominent Chicago 
Scale Manufacturer. 
HE portrait on the frontispiece this 
month is that of James M. Triner, a 
man who has given a good account 
of himself in the field of office appliances. 
\s president of the Triner Scale & Manu- 


facturing Company, and also as a director 


in the National Association of Stationers 
and Manufacturers, Mr. Triner is well 
known to the trade. 

Mr. Triner was born in Pilsen, Austria, 


not sO many years ago. His parents came 
to this country and settled in Washington 
when he was six years of age. Early in 
his youth he gave up his school and came 
to Chicago to work out his career. Of me- 
chanical bent of mind, he naturally drifted 
into the handling of machinery and became 
For twenty years he 
identified the manufacture 
of scales, of which he has made a most 
careful study. He has taken out a number 
of patents in which the automatic principle 
for construction is employed. The 
devices manufactured by the company 
which bears his name are his latest produc- 
tions. Mr. Triner not only worked out 
these devices, but also designed and built 
the tools and machinery used in their man- 
ufacture. He has made some very interest- 
ing applications of the spring principle, one 
of them being a slanting dial and the other 
a reverse of the usual operation by which 
the indicator on the dial travels an upward 
instead of a downward course. 


an expert machinist. 


has been with 


scale 


Ten years ago Mr. Triner established his 
own business. From a very small begin- 
ning thus business has grown to an import- 
ant one, occupying its own building and 
giving employment to a number of people. 

All of the devices manufactured by the 
company are Mr. Triner’s own inventions 

Although a busy man, Mr. Triner finds 
time for activities in Masonic work in Chi- 
cago. He is a 32d degree Mason, Templar 
and Shriner and a very popular man in his 
organization. Unless his interest in Mason- 
ry be so considered, Mr. Triner has no hob- 
bies outside of his He is to be 
found at his desk nearly every day in the 


business. 


year. His recreation is taken principally in 
a large red touring car with Mrs. Triner 
and three fine daughters as the other 


occupants 


FIBERSTOK AND TUFIBRE COM- 
BINE. 
been that the 


Delanco, 


\nnouncement has made 
National Envelope 
N. J., makers of the fast becoming popular 


“Fiberstok line, has purchased the entire 


Company of 


plant, stock, fixtures and good will of the 
business of the Wil- 
Company of 906 Filbert street, 
Pa.. who manufacture the 
We believe extensive altera- 
take care of the 


envelope and wallet 
litts-Carr 
Philadelphia, 
Tufibre line. 
been 


have made to 


trons 





increase in business this combination will 
bring about. 

H. W. Hunter, whom many of y knew 
as manager of Yawmanote Sales for a large 
Rochester, N. Y., filing equipment com- 


pany, is president of the National Envelope 
Company, and under his management we 


expect to see the “Fiberstok” line meet 
with great success. 
The extensive advertising of the “Fiber- 


stok” line in the various trade magazines 


has created quite some comment and is also 
stimulating for the goods which th 
company claim to be better than the other 


sales 


lines on the market. 

We the dealers carried the 
Tufibre line will appreciate the “Fiberstok” 
goods and they will find the National En- 
velope Company alive to every issue. 
Prompt service is one of the features care- 
fully looked after. We wish the National 
Envelope Company and their “Fiberstok” 
line every success. 

Messrs. Boyer and Williams, president 
and treasurer of the Willitts-Carr Com- 
pany, will confine their future efforts to the 
Process-letter and printing business locally. 


believe who 





REMINGTON FACTORY EXPANSION. 
The two new floors, each 330 by 50 feet, 
which are being added to the main building 
of the Remington Typewriter Factory at 
Ilion, N. Y., as well as the new three-story 
60 by 40 brick administration building being 
erected the street from this main 
building will greatly increase the manufac- 
works 


across 


turing capacity of the Remington 

This increase in facilities is badly needed 
All winter long the factory has been run- 
ning night and day, the establishment of 
new Remington production records follow- 
ing as a natural course. The continued rec- 
ord breaking work of the Remington sales 
organization, the pace of which is constant- 
ly getting hotter, clearly shows that the 
Remington business has outgrown its pres- 
ent factory facilities and that additional fa- 
cilities must be provided immediately 

Furthermore, are the 
tions now being made to the Remington 
plant, they are expected to give only tem- 


extensive as addi- 


porary relief. Every Remington man fa- 
miliar with the way that Remington busi- 
ness all over the world is growing expects 
to see these additions augmented by still 
further factory expansions in the near 
future 

The completion of the present additions 
will give the Remington factory a floor 


space equal to that of a single-story build- 


ing 42 feet wide and a mile and three-quar 
ters long. And not a foot of that space will 
be idle 

The number of hands now ed in 
the Remington works is 2,300, which is 
more than have even before been employed 
in the factory. The new additions will pro 
vide facilities for 300 more hands 

“You never hear o’ no lost op inities 
bein’ returned by the finder.’”—K Hub 
bard 
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L. C. Smith & Bros. Typewriter 
(BALL-BEARING, LONG-WEARING) 


Ball-bearing carriage, quickest in operation with much less tension. 


Ball-bearing typebars, in full action from the very beginning of the key-stroke — top 
speed at a touch, without a push to start it. 


Ball-bearing shift, one-third ordinary shift-key pressure—carriage not lifted to write capitals. 


With a printing process that is ball-bearing from start to finish, the user of an 
L. C. Smith & Bros. Typewriter is positively assured of the quickest, easiest opera- 
tion and the most perfect rapid work it is possible for a typewriter to produce. 


Ask for free ‘‘ Book of the Typewriter.’’ 


ag no L. C. SMITH & BROS. TYPEWRITER CO. eeeagy decks i YY 
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CROWN, GLOBE and PIONEER 


Brands of Typewriter Ribbons and Carbon Papers are well known 
for superiority and uniform high quality. They are made of the best 
materials and conform to all the requirements of high grade work. 


We also make all classes of special carbon, including Billing Carbon, 
Copying Carbon, Pen and Pencil Carbon, for all classes of trade. 
Send at once for our combination catalogue and sample book, 
which will give you all the information you desire regarding these 
high grade ribbons and carbons. 


DEALERS 


Write for trade discount and special selling proposition. 


CROWN RIBBON & CARBON MFG. CO., Rochester, N. Y. 
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III 


ANANTH TTT 





Brains and Matter | 


, , ' , : 
What is the use of using good brains on 
| 


wrong matter? What is the use of trying 


i hard to build up a paying Carbon Paper | 
and Ribbon business unless you work with 
a manufacturer who will give you right 
price and right service? The most suc- | 
cessful dealers, that is to say, the dealers 
HT who get and place the big orders, have | 
| emphatically endorsed our service —- they 
have made us the largest manufacturers 
Hi of Carbon Paper in the world. They did 
not do that out of sentiment or friend- 
| ship—they did it for cold blooded business 
| reasons — because it was to their personal 
| advantage. We work with the dealer 
Hi we take no orders direct from the consumer. 


Hl Samples and prices for the asking. 


HH} A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


Hil 188 Third Avenue, BROOKLYN, N. Y., U. S. 


| 
| MANIFOLD SUPPLIES CO. 
| 


wl 
Il 


Hl 
| 
CHIH 











A HANDSOME ADVERTISING BOOK. 

“A World Market” is the title of a book 
just issued by the Grand Rapids Semi- 
Annual Furniture Exhibition. It contains 
110 pages, exclusive of the cover, which is 
of heavy linen stock, with a brown and 
gold pictorial design. The booklet is decor 
ated by a handsome frontispiece showing a 
number of furniture exhibits, and the head 
piece on the following page is a skyline 
illustration of some of the biggest of the 
Grand Rapids halls devoted to the furniture 
trade 

The introductory paragraphs in the book 
show why hundreds of dealers throughout 
the country will send their goods to Grand 
Rapids to be exhibited, and demonstrates 
the educational value of the exhibition. 

The article “A Personal Message” is a 
strong appeal to dealers to improve their 
next season’s business by attending the 
July exhibition in Grand Rapids. The suc- 
ceeding pages are devoted to various furnt 
ture displays to be shown in the different 
buildings, and among the displays men 
tioned are those of the Browne-Morse Com- 
pany, Muskegon, Mich.; Conrey-Davis Man 
ufacturing Company, Shelbyville,  Ind.; 
Cutler Desk Company, Buffalo, N. Y.; Davis- 
Birely Company, Shelbyville, Ind.; Leopold 
Desk Company, Burlington, lowa; Macey 
Company, Grand Rapids; Maddocks Table 
Company, Jamestown, N. Y.; Miller Cab 
inet Co., Rochester, N. Y.; Moon Desk 


Company, Muskegon, Mich.; National Desk 
Company, Herkimer, N. Y.; St. John’s 
Table Company, Cadillac, Mich.; Stow & 


Davis Furniture Company, Grand Rapids 
Valley City Desk Company, Grand Rapids 
Each exhibit is described, and many 


them are illustrated, with full directions as 
to how to reach each display Che book 
handsomely printed and illustrated with a 
irge umber of fine half-tone engravings 


PROGRESSIVE OKLAHOMITES. 

The Oklahoma Chamber of Commerce 
recently held its eleventh annual excursio 
and the Western Bank Supply Company, 
Oklahoma City, got out a very useful mem- 
orandum book and itinerary of the excur 
sion. The book contained the names of a 
the places at which the excursionists ex 
pected to stop, with the time of their arrival 


d departure. Beneath each space was 


left for a memorandum of what occurred 
during the stop. The book contained 32 
pages and was supplied to each member 
who went on the excursion. If they have 
been faithfully filled out they undoubtedly 
orm a very valuable and interesting com 
pendium of information regarding the trip 

We are indebted to Mr. Skeen, secretary 
and treasurer of the Western Bank Supply 
Company, for a copy of the lun 
1 1 

Othe \ppliances acknow W 

he invitation to the first nnu 

inquet f the National Ass 

tec nd Copper Plate Engravers, to be 

ld on Thursday evening, July 13, at th 


Sherman, Chicago 
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K. RE-ENTER REMINGTON SERVICE. 
rk Two typewriter men who are very well 
i- known in their respective fields recently re- 
1S entered Remington § service after terms 
‘ spent in the service of other typewriter 
id companies. One of these is A. C. Plage, the | 
i newly appointed manager of the Remington | 
a Typewriter Company’s important Oklahoma | 
id City branch. The other is A. G. McGlathery, | 
1€ who has taken a promient selling position 
7 under the Philadelphia Remington office. | 
re Both of these gentlemen are seasoned vet 
erans of the Remington organization. 
k 
it 
id 
a 
ir 
e 
. Send for a Sample of 
it 
| | NON STICK 
d 
y 
e 
k 
k _ 
; IAs 
e : 
if MANAGER A. C. PLAGE, 
Oklahoma City Remington Branch. 
; The new manager of the Oklahoma City bd 
“ Remington branch, Mr. Plage, first became Penci ar on 
a Remington man in December, 1900, as a 
member of the selling organization of the 
St. Louis Remington office. Mr. Plage 
made a splendid sales record in St. Louis ; ; P % 3 
and continu d to dis euish himself in this It makes a solid foundation for pencil 
respect up to the time of his resignation in carbon business—it does not stick but 
January, 1905, when he connected himsel! 
° with another typewriter organization. In it does wear. 
' the later he rose to an important mana 
gerial berth, which he, in turn, resigned to -_ yp fe 
become once more a member of the Rem Gray back 7, 10, Lo, 20 Ib. 
; ington organization \s manager of the 
> Oklahoma City Remington office, Mr. Plage 
, will have ample opportunity to make a rec 
‘ ord as a Remington manager which will 
y match the fine record he made as a Reming MANIFOLD SUPPLIES CO 
ton salesman in St. Louis e 
The new member of i *hiladelphia 
: Pi scl agian Reig age rs A. L. FOSTER, President 0. G. DITMARS, Vice-Pres, 
Glathery, is a member of the “Old Guard” 
: of the Remington. Mr. McGlathery’s Rem 188 Third Avenue, BROOKLYN, N. | U. S. 
ington service dates away back to the early 
days of typewriter history It was twenty i} 
1 eight vears ago, on Mav 13, 1883, that he pe Hi Wh TA | 
| first entered the service of the Philadelphia Hl lM Hh i | ! 
f Remington office. He served in Philadel il | . ae 
tl ; | 


phia for twenty-three years, and in that 
time made a selling record second to none 


In March, 1906, he resigned to go with an- | 
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Mechanical 






















Five Machines 
Combined in One 


Dates and Holidays and 


This truly remarkable machine must be 
classed with the typewriter in the valuable 
service it renders, but it differs from the 
typewriter in the fact that the Meilicke 
Calculator is without competition. It is 
the only machine that does thoroughly the 


work that no other device even attempts 
to do 
The - Meilicke Calculator gives the 


answer to four separate problems at one 
Operation and combines within its own 
mechanism the work of five distinct ma- 
chines. It is of incalculable value to 
Banks, Loan and Insurance Companies, 
Lumber Companies, Manufacturers, Job- 
bers, and thousands of other business con- 
cerns the world over. 


« aa « * 








The Meilicke Calculator was invented by 
a bank clerk to meet the practical needs 
of big business institutions—and does it! 
Wherever tested it is enthusiastically en- 


dorsed by Managers and Clerks for its 
marvelous time, labor and money-saving 
efficiency. 


In making out a note for any amount 
at any rate for 30, 60 or 90 days, or for 1 
year, 2 months and four days or any 
length of time, one operation of the 
Meilicke Calculator shows the interest, and 
at the same time automatically shows the 
date of maturity, and whether or not that 
date is a holiday, Saturday or Sunday 

Partial payments are handled with the 


ease. You 


Write for Free 


same have only to copy your 


1310 Peoples Gas Building 
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Bank Clerk 


A wonderful Machine 
Which Possesses More 
than Human Accur- 
acy —Infallible in 
Results, Incapable of 
Error, Because Mathe- 
matically Exact—The 
Greatest Aid To The 
Banking Business 
Ever Invented. 


‘The Meilicke Calculator 


Calculates Interest, Computes Time, Shows Maturity 


is a Perpetual Calendar 


final total. The principal and interest are 
both shown on the face of the Meilicke 
Calculator in adding position—you can add 


without writing them—just take off the 
answer. 
* 7 * * 
The Meilicke Calculator calculates time 
from one year to another. A note dated 


in July, 1911, running into April, 1912, can 
be figured on the Meilicke Calculator both 
as to time and interest, with exact date of 


maturity and whether or not it falls on a 
holiday. 
[his perpetual calendar is an automatic 


part of the machine, and shows dates right 
alongside the figures in interest 

On a note to run a certain 
days, you immediately get the 
maturity. On a note coming due on a 
certain date, you immediately get the num 
ber of days. And either of these results 
is obtained by the same quick, simple op- 
eration that computes the interest 

* * * * 


number of 
date of 


Now you have read enough to convince 


vou that the Meilicke Calculator is a won 
derful invention that may truthfully be 
called a “Mechanical Bank Clerk.” Yet 


the above description does but slight jus- 
tice to the real merits of this marvelous 
brain saver. 

Let us show you specifically in detail 
what the Meilicke Calculator will do 
for your business in handling interest- 
bearing transactions with accuracy and dis 
patch. A request from you will promptly 
bring complete information and proof 


Booklet Today. 


just 


A Little Choice Territory for Agents Is Available for High Class Men 


The Meilicke Calculator Company 


CHICAGO 




















other typewriter company Recently he 


resigned, this time in 


again 
himself of an opportunity to re-enter 


Remington organization at Philadelphia in 


an important sales capacity. As a Reming 
ton salesman Mr. McGlathery was so uni 
formly successful that there is every rea 
son for expecting him to mak lecided 
success his new Remington post 


NEW UNDERWOOD BRANCH. 
Che United Typewriter 
Edward W. Pyke, Mer., 
oper ed at 
The new company has taken over the type 


Ltd 


Compal 


has recently been 


Regina, Saskatchewan, Canada 
writer end of the Willson Stationery Com 
the Underwood 
for years 


which have handled 
that 


United Typewriter Company 


pany, 
agency in province 
The 
stalled a regular branch office of the 


some 
has in 
Under 
wood, with a full force of repairmen, sales 
men and clerks 

The 
Richard 


Typewriter 


repair department is in ch 
Zingel, the United 
Company, Winnipeg The 
Edward W. Pyke, formerly had 
of the Supply Dept. of the United 
Winnipeg, 
the 


arge ol! 


formerly of 


manager, 
charge 
Company, at and 
that 
Te ronto 


Typewriter 


previous to time was with same 
company in 

Mr 
greatly exceeded his expectations 
the the 
indeed. He says the only difficulty is in 
getting enough but that 


with the greatly increased output of 


Pyke writes that so far business has 
and that 
future of office looks very bright 
machines, 
hope 
the Underwood factory, made possible by 
the addi- 


tion, met 


enlargement and proposed new 


that the demand will soon 


WRITERPRESS COMPANY MAKES 
CHANGE IN LONDON REP- 
RESENTATION. 


According to a card recently received 
from across the water it is learned with in- 
terest that the Writerpress Company on 
June 19th placed the general conduct of 
its business in Europe, except Germany, 
in the hands of Messrs. Kenrick & Jeffer 
son, Ltd., Multigraph Works, West Brom- 
wich, England. Mr. Chas. J. Hopkins, the 
Company’s European representative, will 


continue to be actively identified with the 


new Writerpress organization, which will 
be under his personal management and 
supervision A large stock of Writer 


presses and supplies will be constantly kept 


nd greatly increased facilities will 


1 


on hand : 


be provided for meeting the deman: 


CLEVER HOUSE ORGANS. 


‘Zizz” is the title of the house organ of 
the Standard Furniture Co., of Seattle. We 
acknowledge receipt of four copies of these 
booklets with pleasure, They are bright, 
breezy and interesting, and we hope from 
time to time to produce some of the lively 
and interesting articles which have in 


terested the customers of the Standard Co 


= Sas = FF fF @&@ 


A “ROYAL” INVENTOR. 

E. B. Hess, inventor 
writer, in his special article in the June 
number of The Royal Standard, pays some 
very high compliments to Lewis C. Myers, 
his chief assistant in the Experimental De 
partment of the Royal Typewriter Com 
pany. Mr. Myers has been associated with 
Mr. Hess for many years before the Royal 


Typewriter was ever thought of, and | 


while Mr. Hess was a member of the firm 
of Hess & Stoughton, owners of the Pre 
cision and Century Machine Companies 
Prior to that Mr. Myers was engaged in 
designing various typewriter models, hav- 


ing been connected with the Elliott & | 
Hatch, Fitch, Williams and others. All of 
his work along typewriter lines has been | 


devoted to the dey lopment ot visible 
writing model 
Since joining Mr. Hess in the Royal en 


terprise Mr. Myers personally de 





LEWIS C. MEYRS. 


veloped and perfected a2 number of unique 


of the Royal Type- | 





and valuable features that are now found | 


in the Royal typewriter. He is not only 
a thoroughly trained mechanical expert, 
but a proficient draughtsman and an 
authority on patent matters. He is regard- 
ed as one of the Royal Typewriter Com 
pany’s most able and valuable men 


icknowledges with 
invitation from the 


Office Appliances 
thanks receipt of a1 
Utica School of Commerce to attend its com- 
mencement exercises Friday evening, June 
23. The program of events is very interest- 
ing, and we ‘regret that our engagements 
will prevent any member of our staff from 
attending. The class motto, by Goethe, “To 
understand one thi is better than 
understanding many things by halves,” if 
lived up to by the members of the class 
will make them all winners in any field 
which they choose 


The time 


of conservation is at hand 


of exploitation is past; the day 
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The 
“Composite” 
Stencil- Sheet 


Set as used 


on the 


New No. 76 
| Edison 


Rotary 
Mimeograph 


HE greatest conveniences in the handling of stencils 


ever adopted for the benefit of users of any make 


of duplicating machine are found in our “Composite” 
stencil-sheet set as illustrated above. It marks another 
epoch in the evolution of the Mimeograph in giving 


users the best the market affords, in giving exclusive 
features, and keeping ahead of the times—being origi- 


nators and not imitators. 


It is a decided feature that 


has added to the great popularity of the No. 76 
Mimeograph for the printing of business-getting 
letters, notices, statements, agreements, price lists, 
bulletins, office forms, etc. The name “Composite” 
is given to a novel arrangement of Mimeograph 
Stencil Sheets made only by us, by which the wax 
sheet, type-protecting sheet and backing sheet are 
attached at the top, handled as one sheet, and provided 
with button-holes for fastening to buttons on the 
cylinder of the machine—an arrangement which 
appeals to every user desiring convenience, simplicity 


and ease and safety in handling. 


For full description and prices, ask for ‘76 catalog’”’ 





~ 





a AB Dick Companysncs 








40 


























Comptograph Adding Mach 
on our Stand. 


Typewriter Demon- 
ting Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience of such 
office appliances as adding machines, typewrit- 
ers, envelope sealers, stampers, letter duplica- 
tors, coin counting, changing and assorting ma- 
chines, laundry markers, phonographs, dictation 
and transcribing machines, letter copiers and 
other office appliance machinery. They are com- 
pact, sanitary, stronger, lighter, more rigid, and 
in every way superior to any other kind of stand 
for business office use. 


They are made of cold-drawn, seamless steel 
tubing, highly finished; trimmings nickel plated 
and feet are equipped with easy revolving cast- 
ers, that will not mar the floor, or with nickel 
plated ball feet, or rubber tips. 


The typewriting demonstrating stand 
shown, has a revolving table top, which can be 
locked in position so as not to revolve, permits 
demonstrator to show all sides of machine with- 
out moving from one position. Every retailer of 
these devices should have them on his floor. 


If you are interested in a stand that will 
increase the value of your product, send us 
your specifications and we shall be pleased to 
submit sample with quotations. 

The cuts herewith show but three of a great 
variety of Styles. 

Our brands are used by most of the prin 
cipal adding machine manufacturers and manu- 
facturers of other business office machinery. 

For further information and catalogue 
the 


write 


Fewler-Manson-Sherman Cycle 
Mig. Co. 


Lake and Peoria Sts., Chicago, Ill. 
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{Taken without permission from the 


tonian, which is issued for circulation in 


the “Dalton family” only. ] 


‘James L. Dalton is not the 


Adding Machine Company. Neither is he 
a large part of it. He is one man in it. A 
big man, it is true, but if he was what the 


first line negatives he would be but a s 
organizer. He is vastly proud of the Dal 
ton Adding Machine Company, because you 
are the company, and it is of this that he is 
He is proud he is a Dalton 
It is the quintes 


enough 


proud man 


That is the secret of it all 
sure organiza 


sence of any real, 


The Dalton company is composed of 


tion 
mechanics, draughtsmen, salesmen, of 
fice men—all WORKMEN The word 
WORKMAN. Look up in any good 
dictionary the words WORK and MAN 
[It will pay you. The two words and 
their compound offer the greatest text 
that ever cried out to mortal pen 
to unfold, to dignify and deify la- 


Tell the unthinking and he will see 
nothing effort to 
from him for nothing, but nevertheless the 
the the 
others 


bor. 


but an get something 


glorification of work is doing of 


thing done better than Personal 
pride in pelf and the thing done, the man- 
ner of the doing and the whole of which it 
is a part. It is only thus that a Dalton 
janitor comes to sweep a floor RIGHT— 
better than other janitors because he is a 
Dalton man. All foolish theories, 
and No; it is the 
humanity. And it is giving life its great- 
est uplift. 


It is the spark from which ambition lights 


vagaries 


nonsense? very best in 


It is heart ease and soul solace. 


its torch. Strike down the desire to 
achieve, to excel, if possible, and you no 
longer have a man, but a thing.”’ 

Think it over! 

~ ” * 

The big things in progress are easily 
appreciated It is easy to emphasize the 
telegraph and telephone, the automobile 
and airship, the pneumatic tube and the 
incandescent lamp. Smaller conveniences 


overlooked. Take. for in 


are frequently 
stance, the methods of affixing one piece 
of paper to another. Mucilage and flour 


and-water paste date back some time, bu 


the devices for containing 


applying them are new 


ingénious 
The tube for muc1 


lage or paste has touched directly the lives 
of more persons than the automobile Ob 
serve the many forms of clip and fastenet 


in use to hold loose papers together Chey 


scem indispensable, but they were unheard 


Collier’s Weekly oO! 


f a few years ago 
June 24, 1911 
Apropos of the 


it 18 interesting to 


above, 


note that the Weis Manufacturing Com 
pany of Monroe, Mich., is the originator 
ind pioneer in the paste tube business, the 
original paste tube having been invented 


by Andrew L. Weis years ago 


‘Pat” Baker, the rotund and radiant | 
nadian manager of the American Mult 
graph Sales Company, dropped into Chi 
cag’ ne day last week, bringing a mucl 
needed cool breeze from Baffins Bay Pat 
s a Canadian to the core When ross 
es the ne headed south he \ ries 
a roll of Canadian money and equal 
amout United States money. |] ikes 
it a point, however, to pay his bills in Cana 
dian money While in Chicagi ther 
day he made several purchases well- 
known stores and wound up at a shoe store 
just inside the loop. Here he negotiated a 
pa shoes and peeled off a Cana: ten 
cast t in payment “We'll have to 
charge you a discount on that said the 
cashi “Why,” said Pat, “that’s good 
money It has the Bank of Canada, the 
Bank of England and the British Empire 
behind it, besides the credit of the Domin 
ion What more do you want.’ ‘Can’t 
help it; they charge us a percentage 
“There’s the Bank of Montreal up the 
street—they’ll take it.” “Well, I don’t 
know “Say,” interrupted Pat, “you 
call up” (mentioning several prominent 
firms) “and if they tell you that money 
isn’t worth its face value I'll give y the 
note.” “Wait a minute,” said the cashier, 
‘ | 


‘I'll call the manager.” But the manager 


insisted that there would have to be a small 
Pat took back his 


discount, whereupon 


; 


money, laid it upon his “roll” and replaced 
it in his pocket. Then he started out, leav- 
ing the shoes. “Wait a minute,” called the 


shoe man, “we'll take that bill.” “All 
right,” said Pat, and handed back the Cana- 
dian ten. Receiving his change he turned 
his roll of bills the other way, disclosing 
several bright yellow United States gol 
certificates. “Why,” said the nager, 
“you have plenty of United States money; 


why do you insist on paying us Canadian 
“Because it is a matter of principle,” re 
plied Pat, walking out with his shoes 
* * x 

General Sales Manager Jared Mul 
tigraph passed through Chicago last week 
from Spider Lake, Wis., and reported a 
catch of muskies and pickerel that would 
make a company of Bedford (Mass.) fisher- 
folk green with envy. Messrs. Dunlop and 
Bowen participated in the cat Ample 
proof was furnished by shipments of fish 
to the Multigraph branch office in Chicago 


the advertising department at Cleveland, 


and the Advertisers’ Club in Cleveland. No 
fisherman would have the daring to include 
the ( eland Advertising s ship 
ments if he could not make e the 
story There be some places in t vorld 
wher fish stories are accepte if 
D but not so in the ( A. ( 
* 
1 \ Dearbori street { 
tis ountain pen, pr it 
drin] ik like a camel I ften 
bite, but s is past resisting. H MOES 
can lrink ink? D. B. B 
From “A Line o’ Type the 
Chicago Daily Tribune 
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MACHINE-A-DAY MAN PROMOTED. 


Twelve Years of 
Protectograph History 


The-Machine-that-Todd-Built"”’ protects the biggest bank ac- 
countsin the world, and is the only form of protection that has 


Chas. G. Morrell, a Machine-a-Day man 
with the New York office of the Royal 
Typewriter Company, has been promoted 
to be manager of the Baltimore office. Mr 
Morrell’s interesting record in the type 
writer business is a shinning example of 


never been successfully altered. 
It has been on the market exactly 12 years. During this time 
over 103,000 Protectographs have been purchased by the best banks 


what can be accomplished in a short tim¢ and business houses in the world—and if thereis a single dissatis- 





by an ambitious, hard-working man. Mr fied user in the whole 103,000 we do not know it, for we try to take 

Morrell started with the Royal Typewriter care of each and every Protectograph user. 

Compan ; a junior salesman about tw: During the past three years we have sold more Protectographs 
Ss : ‘ : than we sold in the entire nine years preceding. 

and a half years ago His first work was And during June just past we sold and shipped 2,655 mahcines 

canvassing in the down-town district as which is probably a greater number than all other check-protector makers put together will sell during 

junior to Walter W Jhonson, now Phila- this entire vear 


= , Thiete the ann ie to stamps across the face of a check. 
delphia manager. Within three months he lhis is the unalterable line which the Protectograph Pp 


was made a senior salesman and given a NOT OVEN THUR TY DOLLARS $30 
D 


erritory far up in Harlem among the apart : 
: ; 1 » You Keep a Protectograph in Stock? 
ment houses, where one would naturally f 


expect typewriter users to be few and far | 1G, W. TODD & CO., Sole Mfrs., Rochester, N. Y. 


between Nevertheless, it was in this ter- 











ritory that Mr. Morrell began to show his 











real class. He won one prize contest after 
another, and very quickly qualified for the 
Machine-a-Day Club. He was afterwards 
transferred down-town and then to Brook- 


We manutacture 


the finest line ol 


Sanitary 
Steel 
Chairs 


I ypewriter, High 
and Low Desk 

also Waiting 
Room Chairs and 


lyn, but a change of territory made no dif- 
ference to him except to increase his sales 
He was the winner of the Inventor’s Pin, a 
fine pearl given by Mr. Hess to the leading 
salesman of the leading office for a certain | 
period. He also won the Repeater’s Fob, 
and at the time of his promotion he had 
twelve consecutive monthly repeat-bars, 


twelve of which entitle the wearer to a ( r St 
( te ools 





magnificent diamond His promotion bars 
Ask for cuts 


and prices 
They are right 


The Celina 
Specialty Co. 
Celina, Ohio 


him from any chance of winning the dia 
mond, but gives him a far greater chance 


A Revolving 
Typewriter Table 


The Welty Swinging Typewriter 
Table may be attached te either side 
of the desk. The table not only re- 
volves but is supported by an adjust- 
able bracket, can be placed at any desired angle 
and then locked in position. 





to distinguish himself in the service of the 
Royal Typewriter Company. Chas. G 
Morrell is nothing less than a phenomenon 
in the typewriter business, and his future 
career 18 watched with great interest and 
pride by the Royal officials. 








GREATEST MAY IN REMINGTON | People buy postage stampa (n0 pro- A seadiyediivn Gos Gaiens 
HISTORY. 


| fit) to remit small amounts when * Write for trade prices and discounts 
} @ coin mailer would serve the pur- 
| ee Fa Bay > a neat Lal : WA 
pla ox 75¢c delivered. Samples ~ sil; TERLOO, 
and further information free. The William A. Welty Co. 10WA 
| The Detroit Coiu Wrapper Co. 871 Har- : 
| per Ave., Detroit, Mieh, Toronto. Ont. ’ 
| 
| 





Footing up the May figures for the Rem 











ington Typewriter Company’s entire organ- 





ization shows that this was another record 
breaking month. 


35. 60 


The Baird Arrowgraph or 
a Job Ticket Time Stamp 


During May a great many more Reming 
ton typewriters were made and shipped and 
sold than in any previous May in all Rem 
ington history. The new production rec 
ords, shipment records and sales records 
established in May are far higher than any 
other May has ever set 


An Employes’ Time Recorder. 
Shows time spent on each job. 
Lost time is clearly shown. 
Elapsed time iseasily computed. 
Noon period automatically 
deducted. 


At the Remington factory at Ilion a con 


dition exists of activity unparalleled for 
this time of year. So heavy are the de- 
mands made upon the factory by the Rem 
ington sales organization that the plans 
for the summer half holiday have been in- 
terrupted and the work of turning out Rem- 
ington typewriters continues under heavy 
pressure 


WRITE FOR CATALOGUE 


—"S Baird Electric Co. 


o 110 


The proper treatment of a sick advertise- JAN? 4 1910 3142 No. Halsted St., Chicago 


ment is to have it pulled 
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MONARCH 
Light Touch 











OU 


Unlike Any Other 


One secret of Monarch superiority lies 





in the wonderful responsiveness of its key 
action. In no other typewriter in the 
world do the keys so readily yield to the 
slightest touch of the finge1. 

That is why the Monarch is easier to 
operate than any other writing machine. 


Monarch 
Light Touch 


That is why it wards off fatigue’ and 


Saves nerve strain on the part of the 
stenographer. In consequence, her work 
1 


is cleaner-cut, more accurate, more rapid 
and greater in quantity than it is possibk 
to obtain with any other writing machine. 
need a Monarch 
without it 


kx r these re 


in your office. 


isons you 
And « 


means actual money-loss to you besides. 


very day 


Send for Monarch Literature 


Learn the many reasons for Monarch superi 
ority. Then try the Monarch, and be cor 
vinced that Monarch merit rests in the machine 
itself, not merely in what we tell you about it. 


Representatives Wanted 
Local representatives wanted everywhere 
also a few more dealers for large territories 
Write for details and attractive terms. 


The Monarch Typewriter Company 
Executive Offices: 
Monarch Typewriter Building 
300 Broadway, New York 





Canadian Off es: 
Toronto and Montreal 
Branches and dealers throughout the 
world, 














ONAR CH 
Light Touch 
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NEW ADDITION TO CARBON-LESS 
LINES. 

lhe Paper 
just issued a booklet describing some new 
goods they have to offer their customers, 
also describing in a brief and business-like 


Carbon-Less Company has 


way the entire Carbon-Less line of goods. 
The carbon 


and “Duplex.” 


lines are called ‘Dirtless” 
The booklet points out what 
how it 


new 


Carbon-less paper is and describes 
should be used; speaks of its cleanliness, its 
permanency and its cost; also where Car- 
bon-less paper should not be used, that is, 
in legal documents and price lists and man- 
uscripts that are roughly treated 
Che book that 
paper time its 


described as a 


Carbon 
use. The 
sheet of 


also points out 


less saves by 


“Reflex” paper is 


Carbon-less paper which has received a 
very thin adamant coat of carbon on the 
back This gives an original and two 


copies, one copy being the Reflex sheet it- 
self, and the other copy being made upon 
an ordinary sheet of paper placed behind 
the Reflex The “Dirtless” 
the plain carbon paper which the company 
with the 


sheet. carbon 1s 


states will not smudge by contact 
fingers or anything else which it accidental- 
ly touches. The company is manufacturing 
but one brand at the present time, which it 
calls “Durability.” It is much thicker than 
the ordinary carbon, bears a heavy coating 
and is much easier to handle than thin tis- 
sue. 

The Duplex paper is plain white or col- 
ored paper, with a thin coat of carbon on 
the back. These papers are sold at a very 
reasonable price, and the Carbon-less Paper 





Company states that this is made possible 
by the superior machinery which they have 
invented, which produces the product faster 
and makes a greater output possible in a 
given time [his carbon can be coated « 
any section or part of the sheet desired 
Thos: who are interested shou ress 
the Carbon-Less Paper Company t 528 
West 30th street, New York City 


A NORTHWESTERN MONARCH 


BRANCH. 

The Minneapolis office of the arch 
[ypewriter Company is one of the best of 
that company’s branches in point of results 
in proportion to the population served. It 
is under the management of A. H. Work 
man, who has been with the Monarch Type 


writer Company almost continuously since 
1905. For a number of years h man 
ager of the Omaha branch of the Monarch 
Typewriter Company, but gave up his po 
sition the latter part of 1909 to embark 
in the automobile business Like very 
many other men, however, who have once 
sold typewriters, Mr. Workman found that 
he was not contented in another line of 
business, so in October, 1910, he returned 
to the Monarch Company and was made 
manager of the Minneapolis branch, su 
ceeding H. M. McKenzie, who was trans 
ferred to the Omaha branch when Mr 
Workman resigned that office 

Mr. Workman is a very successful type 


writer man, and the trade will be interested 


in seeing the acompanying likeness, and in 
the picture of the interior of the branch 
over which he now presides as manager 








INTERIOR OF MINNEAPOLIS BRANCH OFFICE OF 
PORTRAIT OF MANAGER WORKMAN 


LEFT HAND CORNER. 


COMPANY. 





THE MONARCH TYPEWRITER 
IN UPPER 
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Get Positive Office Records 






~. MOUNTS 
PURCHASED _ 


4s 





vow “a 
a 


TATIONAL Office Registers mechanically check 
MN and tell you at any time the amount of your 
mail orders, bank deposits, checks drawn, bank 
balance, goods purchased, bills paid, bills payable, 
cash sales, credit sales, money received on account, 
unpaid credit sales, money paid out, and total cash 
receipts. 

These registers may be built to record the trans- 
actions of any office. They take a mass of detail 
work off the hands of your office force and insure 
positive and accurate records. 


Write for booklet about office systems. 


The National Cash Register Company 
Dayton, Ohio 
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TO 
DEALERS 


and the General Business Public G) 
| all over the south and south- | 
west arrange to attend the 

KANSAS CITY 


NATIONAL 
BUSINESS SHOW 


Week of November 20th, 1911 








This show is held for your sole benefit. To give those 
directly interested in this part of the country an opportunity 
to attend one of these large National Business Shows and 
see all the latest improved office appliances which created 
so much interest in New York, Chicago and St. Louis shows. 





For further particulars address 


FRANK M. ROBINSON, Manager 
Kansas City National Business Show, Convention Hall 
KANSAS CITY, MO. 
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OFFICE FURNITURE AND THE 
FURNITURE DEALER. 


From ‘‘ Everywhere,’ 


by the advertising de- 


partment of the Peck & Hills Co., Chicago. 


NOTE that the office equipment jour 
nals incline to the belief that the fur- 
niture dealer cannot so successfully sell 


office furniture as the commercial stationer 


One publication even went so far as to say 


that the average furniture store graduated 
from a second-hand store, and that very 
often the furniture dealer is also the under- 
taker, and he says “where is the man who 
wants to look for an office desk among 
coffins?’ 

Is this true? 

Is the furniture dealer sitting back and 
etting someone elise § the sectional book 
cases desk. chairs setrees, efc., for the 
office, a ntenting himself with selling 
the samé¢ fice occupant his home furnish 
ings and possibly a Q 

It must be admitted that this, in a meas 
ure, 18 the cas The dealer in stationery 
ind supplies s persistently followed 
p the business of supplying all needs 
he ( ding liture that could 
not possibly be designated as a “business 
system 

tight there Ss the rub the average fut 
niture iler has the idea that selling 
office fi ture’’ necessitates the presence 
of a high-salaried “Business Systematizer,”’ 
aside from carrying a line of index supplies 
that he feels should not be associated with 
his furnit business. This is only partly 





e 


Any furniture dealer can successfully sé 
tter, catalog, order and invoice filing cab 
nets as well as all styles of desks and ofh 
chairs 

The extensive advertising being done 
nanufacturers of filing equipment is edt 


W 


x the buying public to know what they 
| 


nt, so that it is no more diff t to s 
letter file than it is to sell a kitchen cal 
net Any dealer can post himself on var 


us simple systems by a single 


aking a sale than an 


ne i mbe f booklets s ppil 
purpose by the manufacturers 
| eri e, tl manufacture! f filing 
ent < p ] it ll tir t thor 
vain the workit iny syst 
ished wit ne 
t ier wishe t ymplish 
( sin les V¢ I eftectiy 
Ss Tt rt ( Li¢ I nets 
) r V 1 ry ~ | 
tters tically, f your duplic 
T rt Li1V n \ I § so jy 
refer to them stantly 
Keep card ledger—if you t t 
rd index equipmen (Advertise office fut 
ipers and with printed ma 


in your p 
furnished by the man 
\n actual demonstration in a 


Systematic ofc does more 
hour's argument 
How do you file 


Sts ind disc unt sheet 
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WINDOW FULL OF WEIS GOODS.—FOWLER BROS., 
WEIS DEALERS 


AMONG THE MOST PROGRESSIVE 
IN THE WEST. 


5! 








your catalogs, price lists, 








TAKE NOTICE 








Whatever your business may be 
—whether you are conducting a 
retail, wholesale or manufacturing 
establishment—whether you have 
one or a hundred different depart- 
ments. 


Egry Register 
Systems 


are adapted to your needs—so per- 
fectly are these truly meritorious 
Systems devised that wherever in- 
stalled they positively yield 
ACTUAL DEFINITE returns— 
save TIME, LABOR and MONEY 
—give PROTECTION where it is 
most needed and INCREASE the 


efficiency of employees. 





Egry Registers 


are the recognized standard of the 
market, representing the highest 
character of construction, simplic- 


ity and mechanical perfection. 
These EGRY REGISTERS are 
made in over 50 different styles 
and sizes—with Systems that are 
fitted to YOUR business. 


Write Us Today 


Full particulars will be cheerfully 
supplied you—without any obliga- 
tion to purchase—Let us explain 
to you EGRY SYSTEMS for: 


[| Retail Sales 
[| Shipping [] Purchasing 


[_] Billing [_] Packing 
=z Orders [J Requisitions 
[J Tracing | Receiving 


Check the ones in reference to 
which you desire information. NO 
OBLIGATION—Mind you—just 
a desire on our part to have you 
know more about 


Egry Register Systems 











The Egry Register Company 


DEPT. O. A. 6 
Dayton, Ohio. 
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UNDERWOOD 


Revolving Duplicator 


You can send a letter to every 
person on your mailing list—each 
uniformly clean, clear and perfectly 
reproducing the personal appear- 
ance of the original. 

This can be done in less time— 
at less expense and more effectively 
with an Underwood Duplicator 
than with any other machine, no 


matter how much you pay. It is 
the simplest and best on the 
market. Your office boy can 


operate it, and in a short time it 
will repay you many times its cost. 





all appliance ind 


Sold everywhere complete with 


without restrictions as to supplies, jor 


Only $35.00 


The name Underwood guaran- 
tees its quality and mechanical 
perfection. 

No office can fail to find pro- 
fitable use for the machine every 
day. Circulars, office forms, price 
lists, announcements, etc., printed 
on an Underwood Duplicator save 
printing expense. 


Send for bookJet 


UNDERWOOD 
TYPEWRITER COMPANY 


Incorporated 
Dept. B, 30 Vesey St., Cor. Church, New York 























OFFICE APPLIANCES 


Have you a systematic file for them and 
a bookcase for your trade journals? 

Let “System,” like Charity, begin at 
home 


MR. BURLINGAME’S NEW BOAT. 


“Motor boat fever” is the name of an 
epidemic that is devastating Ney York 
City and vicinity. Everybody has it in a 
more or less virulent form, but it has been 
found to be harmless unless it strikes in 
the neighborhood of the pocketbook. Then 


it’s dangerous. One of the latest victims of 
this dread though fashionable disease is C 


M. Burlingame, treasurer of the Royal 


[Typewriter Company. In his case the fever 
is running its course with unabated fury 
The symptoms are, first, an itching of the 


hand that can only be cured by grabbing a 


fountain pen and check book. Then comes 


= tn. Al 
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| 
Mr. BURLINGAME HAS A NEW MOTOR BOAT, 
| (HE THINKS HE OWNS THE OCEAN 


the period of anxiety while waiting for the 
delivered. Many fail to live 
Next follows the sun- 








boat to be 
through this stage. 


burning and skin-peeling period. It is bet- 
ter that the afflicted one die during this 
stage, as, should he survive it, he then 


passes into a mental state where he is sub- 
ject to hallucinations—thinks he owns the 
ocean, and all that sort of thing. Mr. Bur- 
case has reached the hopeless 
illustration. 


lingame’s 
extreme—see 





NEW PLAYING CARD DESIGNS. 
The U. S. 
just gotten out 
signs for 191]. 
gotten up for home playing. 


Playing Card Company has 


twelve new Congress de 
These cards were specially 
The work on 
them is exceptionally good. They include 
the following among other patterns 

“The Yes or No” design, with the picture 
of a young lady telling her fortune by cards 
The colors are pink, green and gold 
“Sunrise,” the 


land- 


Another design is called 
picture on the back being of a little 
scape in brown, blue and gold. 

The “Dutch Mill” design shows the pic- 
ture of an old Dutch grist mill, bordered 
with a handsome design in shaded red. 

“The Mother’s design shows 


mother and child with a border of blue and 


Li ve” 


gold. 


An interesting “Gee,” 


design entitled 





shows a boy watermelon 


eating a piece ot 
The title is very appropriate. 
illustrates a pair Mexi 


eymoon 


“Honeymoon” 
can Newlyweds spending their h 


on horseback, while the “Annette” design 
shows a very handsome young lady in a 
picture hat. The design is fram: blue 
nd gold 

\nother pack shows a pictur of the 
Grand canon in Colorado, while still an 
ther is entitled “Marion,” the illustratio 
being that of a young lady with a large os 
trich plume hat, a fur muff and I Ww! 

lg predominate 

\ll these cards are gold-edg 
tremely handsome additions 
known Congress lines 
TYPEWRITER COMPANY TAKES 

NEW QUARTERS. 

ry Detroit branch of the L. C. Smitl 
& Br [Typewriter Co. has recently moved 
into larger and better quarters at 72 Wash 
ington boulevard, Palmer Building, where 
one of the finest and most complete type 
writer stores in the country has been fitted 
up. Manager Wm. J. Derby extends a cor 
dial invitation to the citizens of Detroit 
and visitors to that city to pay call at 


his new offices. 


NEW TELEPHONE CONVENIENCE. 


The Manufacturing Company, 8 
ry Manufacturi ( pany, 118 
Fulton street, New York, is marketing what 
a modern telephone tablet for wall 


is shown herewith 


made only for 


Hoge 


they call 
phone s, cut of which 
This has heretofore 


desk phones, but the demand from 


been 


11 


ili parts 





HOGE WALL ’/PHONE MEMO. PAD. 


of the tablet for wall tel 
phones has induced the company to make 


this addition to their line, which they state 


country for a 


will result in increasing their output 50 per 


cent. They state that the modern tele- 
phone tablet has had a wonderful sale 
throughout this country, Canada and Eng- 


land. This device is sold at a reasonable 
price and shows a good profit to the dealer 


and jobber. 





USEFUL DICTIONARY HOLDER. 
The 


cut 1s 


device shown in the accompanying 


a product of the factory of George 
J. Flanagan, 521 Wabash avenue, Chicago. 
Automatic All 


It is known as Flanagan’s 


Steel Dictionary Holder, which is made 
from dies out of cold rolled, open hearth 
steel. The top automatically adjusts it- 


self instantly to a dictionary of any thick- 


ness. There are no set screws to operate, 


and the holder will retain the book per- 
fectly, open or closed. 

The angle or tilting adjustment permits 
moving the top to any angle desired by 
merely pressing a button. The book may 


be held flat or tilted at an angle of forty- 





FLANAGAN ALL STEEL 


AUTOMATIC 
HOLDER. 


five degrees. The top turns easily in any 
direction, accommodating itself to the posi 
tion of the user. 

It is that this holder will protect 
the binding of the book indefinitely. The 
new automatic spring back support follows 
the book, raising as it opens and lowering 


said 


preventing any sliding of the 
When closed the 
natural 


as it closes, 
book on the steel panels. 
bock is 
while uniform pressure, regardless of the 
size of the book, prevents the dust from 
penetrating between the leaves. 

The Flanagan holder has four legs so 
shaped and placed as effectually to prevent 
The legs are 
steel tube on 


held firmly in its shape, 


the device from tipping over. 
interlocked with the 
which the revolves, the meachanism 
being so arranged that the greater the 
weight of the book the tighter is the clutch 
of the legs on the tube, but notwithstand- 
ing this, the stand may be adjusted easily 
height without the use of tools or 


large 


head 


to any 
the loosening of set screws. 
The 


antique 


stand is made in gun metal or 
copper finish, as desired. Good 
discounts are given to jobbers and dealers, 
who should write the manufacturer for 


full terms and particulars. 
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1911 MODEL—No. 12 




















SOUTH 


Hammond Typewriter 


The Only Polyglot Typewriter 


OVER 35 LANGUAGES 
ON ONE MACHINE 








THE HAMMOND TYPEWRITER CO. 


69th to 70th Streets and East River 


New York, U. S. A. 
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SPEED 
ACCURACY 


AND 


DURABILITY 


Are the Features in a Typewriting Machine that 
satisfy after all 





The Victor escapement is so arranged that it can be adjusted ina 


moment for the highest speed possible. 

Wide bearing typebars, which carry the type to the printing point, 
give the work done ona Victor that cast of perfection which always 
attracts a second look of admiration. 

The perfect poise and finish of all the working parts of the Victor are 
a guarantee of long and hard service. 

Send today for a Descriptive Catalogue of the No. 2 Model. 


Victor Typewriter Co. 


812 Greenwich St., New York 















The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R. I. 


Q We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 















@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 









Contract 





@ We can handle any sized contract. 





@ Our proposition is particularly 
attractive to new enterprises. 

@Send for our literature before 
building a plant of your own. 












Figure Means 


An Assured Profit 













| 
| 
| 
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A PROTECTOGRAPH TEAM. 


This is a lifelike picture taken on “the 
firing line,” of two of the top-notchers on 
the Protectograph sales force Chey are 


D. F. Fesler (at the right), and W. O 
Evans (left), comprising the partnership 
of Fesler & Evans, Chicago salesmanagers 


for G. W. Todd & C They have been in 


partnership for several years, and have 
built up one of the most efficient branch 
organizations in the specialty business 


Wherever you see a salesman trained by 





PAIR OF PROTECTOGRAPH SALESMEN. 


Fesler & Evans, you see a real live wire 
Moreover, in addition to managing their 
own branch salesmen, they are both big 
individual producers, and are always found 
near the top in the Protectograph prize 


contests 


A HINT FROM DALLAS. 
“Hang it All’ are the words at the top ot 
a strongly constructed long envelope just 
received from the Dorsey Printing Com 


pany of Dallas, Texas. An eyelet hole in 
the flap which projects at the top of the 
envelope, gives point to the command 
The envelope contains a complete cata 
logue of the office appliances which aré 
handled by the Dorsey Company at Da 
las Principal emphasis is laid upon the 
company’s extensive lines of | ( eaf 
goods These lines include al 

thing that any business house would re 
quire in the way of loose leaf, and bear the 
imprint of “Dorsey, Dallas,” as a guarantee 
of their quality \ large variety ff 
punches is described and illustrated. Busi 
ness filing systems, both in ste: nd wood, 
are described and illustrated in rs, and 
a wide variety of other goods, even up to 
heavy office safes and high grade duplicat 
ing machines either for type or sten 
The company handles a very wide variety 
of all kinds of office machines, and has 
added to its catalogue a feature which is 
not always found in similar works, namely 
a complete index of all the articles de- 


scribed, so that it is a matter of but a mo- 
ment to turn to the right page for full in 





the 
on 


are 


hip 
ers 

in 
ive 
ich 


by 


formation regarding anything the company 


handles. The catalogue contains forty 
eight pages exclusive of the cover, and fol 
lowing the command, it should be hung be 
side the desk of every business man who 
is near enough to Dallas to be able to get 
in touch with Dorsey 


CATALOGUE LIBRARY. 


A catalogue library is one of the new in 
stitutions in New York city. It is located 
in the Hudson Terminal Building, Church 
street. It was formed by many of the 
prominent business men of New York and 
its purpose is to interest the buyers who 
come to that market. A large variety of 
goods is catalogued 

The library is indexed and cross-indexed 
so that buyers may find out without trou- 
ble what houses manufacture the kind of 
articles they want. Stenographic help is 
furnished, and there are several rooms set 
apart for the use of manufacturers and 
buyers. 
library are; 
out-of-town 


Other advantages of the 
Temporary headquarters for 
visitors; individual desks for the free use 
of the buyer; special facilities for the re- 
ceipt and safe delivery of mail or tele- 
grams sent in care of the library, and pri 
vate sound-proof booths with 
services at actual company rates. 


telephone 


More than 3,000 catalogues have been 
filed, and a cross-reference system provides 
for about 300,000 cross references. 

MORE HONORS FOR NATHAN 

BEHRIN. 

In the New York State Examination 
held on the 3lst of March, and April 1 and 
2, 1911, for Supreme Court Stenographer, 
Nathan Behrin again came out first on the 
list with a standing of 96.90 per cent. Some 
of the most expert writers in the country 
entered for this examination, which was 
generally admitted to be the most severe 
test ever given by the State Commission 
In 1908 Mr. Behrin was No. 1 on the list 
of court stenographers for the city of New 
York, and in 1910-11 he was again No. 1 
with 100 per cent for the same position. 

Mr. Behrin is 24 years of age, and a 
writer of the Isaac Pitman Shorthand, hav- 
ing learned the system from “Course in 
Pitman Shorthand” in the DeWitt 

High School, New York City. 


Isaac 
Clinton 


STENOGRAPHIC PAPERS CONSOLI- 
DATE. 

Arnouncement is made that The Stenog- 
rapher, of 527 Perry building, Philadelphia, 
has just purchased The Progressive Stenog- 
rapher of Baltimore, the sale including the 
good will, equipment, advertising contracts 
and subscription list of the latter publica- 
tion. 

Stenographer 
better and 


The publishers of The 
promise to make it a bigger, 
more progressive magazine than ever be- 


tore 
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A substitute for substitutes 


The regular stenographer is going 


on her vacation. 


And you've got 


to hire a substitute—and you dread 


it. Don’t do it. 


Instead, get an 


Edison 
Business Phonograph 


then, instead of spending the first week trying to make the substitute understand 
you and the second week trying to understand the substitute, you go right ahead 
and dictate to the Edison Business Phonograph just as you dictate to your 
regular stenographer—and when you get through your dictation is in such form 
that any typewriter operator in your office can transcribe it just as accurately 
and more rapidly than your regular stenographer ever did—and when your 


regular stenographer comes back she’l 


transcribing from the Phonograph twice as fast as from shorthand notes. 


| surpass all her former speed records by 


To say 


nothing of the fact that you can dictate to the Phonograph twice as fast as your 
stenographer can take your dictation in shorthand. 


Result, a 50% saving in the 


cost of your correspondence. 


The Edison 


dealer near you will demonstrate the Edison Business Phonograph to you on your 
own work in your own office—or write us today for full particulars. 


To Dealers and Salesmen 


The Edison Business Phonograph is the 


biggest thing in business appliances today 
| 


Offices large and small in all parts of the 


country are your field. If the one big oppor- 
tunity never knocked on your door before, 


here it is 


There are still openings to be had with 
dealers handling the Edison Business Phono- 
graph, or we offer efficient co-operation to 
men with small capital and full confidence in 
this big money making proposition and who 
want to take advantage of this opportunity 
to start in business for themselves. 


THOMAS A. EDISON, Inc., 205 Lakeside Avenue, Orange, N. J. 
































WANTED 
A Live Wire 


You have achance right 
now to secure the exclu- 
sive agency in your city 
for the complete line of 
Du-Ra-Bul Ribbons and 
Carbons. 


Will you accept it now 
or wait until the other 
fellow beats you toit? 








Do you want to be the 
leading Typewriter Sup- 
ply dealer in your city, or 
are you satisfied to mere- 
ly carry supplies? 


Youcan buy Du-Ra-Bul 
Ribbons and Carbons 
low enough to net you a 
good big profit. 


We have been making 
Du-Ra-Bul Ribbons and 
Carbons for eight years, 
and we know they are 


right. 

Remember the factory 
guarantee is back of 
very sale. 

Write for samples and 
let your customers be the 
judge. 

Do it today. 





REPUBLIC-DODGE 
MFG. CO. 


Pearl and Prospect Streets 
BROOKLYN, N. Y. 














————— 
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| INTERESTING NEW TIME STAMP. 


Since the introduction of its popular $5 
time stamp, the Ellis Time Stamp Company, 
of 85 Fifth avenue, Chicago, has received 
numerous requests for a still higher grade 
article, one not so costly as to make its 
| price prohibitive, but nevertheless a first- 

class article at a price which would bring it 
business man. 





within the reach of every 
In response to this demand the company 


| has just produced the Ellis Electric Time 
| Stamp—a device which is at once simple 
| in construction and effective in operation. 
| A small magnet in the body of the stamp is 
| connected with a center shaft; on either end 
of which is fastened the minute hands, and 
from which the hour hands are run. 

The Ellis Electric is run by a self-wind- 
ing master clock, located on the wall, on 
top of the desk or in some other con- 
venient place, and the stamp is connected 
with the clock by wiring, which may be 
long or short as desired. The minute hand 
on the rubber stamp and that in the watch 
dial on top advance once a minute, keeping 
exact time with the master clock. As many 
stamps may be run from one master clock 
as desired. 

The master clock is a jeweled, self-wind- 
ing electric, 13 inches high, 12 inches wide, 
It is finished in ma- 
It can be 


with a 5'%-inch dial. 
hogany and keeps good time. 
easily set and regulated. Two dry cell bat- 
teries will run the clock and the stamp 
for six months. Where more than one 
stamp is run from the clock additional bat- 
teries are required, or it may be so arranged 
as to connect it with the regular 110 volt 
electric light circuit, in which case no bat- 
teries at all are needed. 

The company furnishes these stamps 
complete with a box of dates and a print- 
ing die. Additional charge, of course, is 
made for special inscriptions. 











CHANGE IN WELL-KNOWN FIRM. 

T. K. Brownell, of the well-known firm 
of T. K. Brownell & Co., makers of blank 
book specialties, 56 Warren street, New 
York, has purchased the interest of his for- 
mer partner, J. A. Tonner, in the company, 
and the business will remain at the above 
address. Mr. Brownell is one of the best 
known men in the blank book trade, and 
for many years traveled in the interest of 








NEW ELLIS ELECTRIC TIME STAMP. 





the J. G. Shaw Blank Book Company. In 
fact, he remained with that company until 


he started in business for himself a few 
years ago. 

T. K. Brownell & Co. manufacture the 
Sterling brand of blank books and other 
specialties in the same line. Mr. Brownell 
is a well-known figure to the stationery 


trade and is prominently identified with the 


East 


organizations in the 


stationery 








BURROUGHS COMPANY OFFERS 
CASH PRIZES TO SALESMEN. 
The Burroughs Adding Machine Com- 


pany will give away $1,000 in prizes to its 
salesmen some time in July. The money is 
offered as a prize in a business getting con- 
test which is to extend over April, May and 
June. 

The salesmen are divided into five classes 
according to the number of machines 
they have been asked to sell during the 


three months. The five high men in each 


class receive $100, $50, $25, $15 and $10 
respectively. Already the rivalry is at 
fever heat and a noticeable increase in 
sales is the result. 

The Burroughs Company has long been 
an advocate of the prize contests system 
Every spring, and again every fall, some 


such friendly battle for points is announced 
and the result is that the months of April, 
May and June and October, November and 
December distance all the others in point 
of sales. 





1 


‘ 
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COOMBES IN BUSINESS FOR 
HIMSELF. 


Leslie H. Coombes, holder of the Can- 
adian championship for speed and accuracy 
in typewriting, and who also won the ama- 
teur championship in Madison Square 


Garden in 1909, has left the employ of the 


Underwood Typewriter Company and re 


turned to his old home in Toronto to en- 
gage in | iness with his brother, O. G. 
Coombes, who was also in the employ of 
the | ‘ d ( mpany, New York 





LESLIE H. COOMBES. 


Mr. Coombes has opened a “Stenographic 
Workshop” at 605 Kent Building, Toronto, 
with his brother as associate. He believes 
that there is room for just such an office 
as he has opened almost anywhere, but he 
selected Toronto since that is the city of 
his home 

The work of Leslie H. Coombes is dis- 
tinguished for its careful accuracy as well 
as for its speed. He says: “As is natural 
to one who takes pride in his work, it has 
always jarred on me to see evidences on 
every hand of carelessness and _ slipshod 
methods, particularly in the public sten 
ographic business. I feel that there is room 
anywhere for an office that will, before 
everything else, hold strictly to high ideals 
of character and quality. My training and 
experience, both in typewriting and short- 
hand, have been such as to lead me to be 
lieve that I could successfully organize and 
conduct such a business. The result is 
that L. H. Coombes, conducting a ‘Steno- 
graphic Workshop,’ has appeared upon the 
arena of the Toronto business world and 
will do his best toward setting a good ex- 
ample to the craft. I will handle report- 
ing, correspondence, circular work, copying 


and all other branches, and, of course, will 
































WANTED —At once, 100 Stenographers; apply 
FALSE ECONOMY & CO. 

















"AN TED—Office Equipme 


In emergencies the Writer- 
press has two hundred 
hands to do your work 








Suppose you had sudden need to send out 10,000 typewritten letters— 
you'd have to rent or buy 100 typewriters and hire 100 operators to get 
the job out in one day 


But, a sixteen year old boy and a WRITERPRESS could produce the 
body of 10,000 letters in a day—and eight or nine girls could fill them in. 





That is how the WRITERPRESS can serve you in emergencies. On 
steady day after day, week after week, or month after month business- 


building the WRITERPRESS shows up just as well. 


The boy and the WRITERPRESS, without any other help or investment, 
can turn out 2,000 to 4,000 complete letters, filled in with name and 
address, and signed in fac-simile, every working day. 


The WRITERPRESS costs a little more than a standard typewriter— 


the boy will be glad to get $1.50 a day. 
But that’s not all— 


The same boy and the same WRITERPRESS can print all your office 
and factory forms and stationery, thus saving half to two-thirds of your 
printing bills. In every office there are hundreds of uses, hundreds of 
business getting and business building plans that a boy and a WRITER- 
PRESS can carry out; plans that cannot be carried out without the 
WRITERPRESS, because they cail for large investments in appliances, 
large salary expenses and large space, as well as careful supervision that is 
always necessary when many people work together. 


Let us suggest to you some of the many ways in which you can use a 
WRITERPRESS to increase your business and its profits. Let us tell 
you how one firm saved $6,000 in a year on one item. Let us tell you 
how thousands of other business men are using the WRITERPRESS in 
their businesses. The specimens of actual work we send you will convince 
you that WRITERPRESS letters are actually typewritten. 


THE WRITERPRESS COMPANY 


SHELTON, CONN. 


New York Sales Office, 302 Broadway 
Chicago Sales Office, 203 Dearborn St. 


























Always Under Your Hand | 


THE 
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Vertical Elbow STEEL FILE 





Sm eresrmon 














SPO=sA pms 


A place for everything and everything ia its place 


This handy steel ELBOW FILE is designed as a desk auxiliary far 
superior to wire baskets or wooden trays and occupies no desk room. 


It 


has the advantage of a classified index, so that it becomes at once a help- 
meet for your permanent and more expensive file cabinet, It may be used 
as a hold-over file, abeyence file, follow-up file, order file, receptacle for 
personal letters, invoices, cards, shop orders, memoranda—anything and 


everything in fact that is liable to clutter your desk, and 


have at your fingers, end. 


Made of Steel in the Unit System 


There is some good territory open for live 
dealers and specialty salesmen. You can make 
good money with this device. Sells to both busi- 
ness and professional men 


Write toda for dzscrip tive Circular and Price 


THE G. V. SALES COMPANY 


Dept. F., 150 Nassau St., New York City 





which you must 








Sell to the Trade 
Only 


of all makes of typewriters on hand 


assortment 





For the summer months we are 


going to offer these machines at 
very attractive priccs, and it wil 
be an advantage to all dealers to 
buy these machines now at prices 


; 


we Can ofter 





Write immediately for our latest price list. 








B. D. Underwood Typewriter Exchange 


170 W. Randolph St. 


Chicago, IIl. 








| 





count on an unlimited expansior [ have 
taken the name ‘Stenographic Workshop 
for the reason that it is a bit t of the 
ordinary and should make a better impres 
sion than the threadbare term, ‘Copying 
Office 

“My brother is associated with me and 
will be of great assistanc« He is stenog 
rapher f considerable exper 
splendid 1 le as . 


KELLOGG AGAIN WITH REMING- 


TON. 

The typewriter fraternity is always giad 
to welcome back into its midst one of its 
former well known members who returns 
atter an absence in other fields \ par 
ticularly warm welcome is assured t oe 2 
Kellogg, a former prominent mem! the 
Remington Typewriter Company 
izat ho 1s once more in active Reming 
ton ¢ 

M Kellogg’s many friends t type 
write rld will remember that | oT 
d the igership of the Bost g 





P. C. KELLOGG. 


ton ofhce last June to enter the automobile 


business. Upon his recent returt 
Remington organization he 


of the Pittsburg 


bership in the 
inted manager 
Remington office. Mr 
f a splendid 


Was appo 
Kellogg is the pos 
sessor < Remington record, 
both as a salesman and as branch 


manage! His first 


< 
< 
& 

Dp 


Remington berth 


that of salesman in Chicago. Here he did 
so well that he was promoted to the man 
agership of the Boston Remington office 
He distinguished himself in this post 
throughout the period of over seven years 
during which he held it. All of which would 
seem to indicate that as manager of the 
Pittsburg Remington office Mr. Kellogg 
may be confidently expected to augment 


his already fine Remington record 





—_— 


WHY THEY LOST A CUSTOMER. 
The Parrott 
sales agents for the Dalte 


Scale & Fixture Company, 
yn adding machine 
at Columbia, South Carolina, has just is 
sued a little four-page folder in neat brown 
covers. On the front cover are the words, 
“How we lost a customer for a Dalton 
Adding, Visible Listing and 
Machine Within, in black borders, is 
the reason why the 
“He Died.” 


They do not tell us who the 
unfortunate customer was who missed th« 


Calculating 


ustomer was lost 


opportunity to use the Dalton adding ma 
chine 


NATIONAL COMMERCIAL TEACH- 
ERS TO MEET IN JULY. 


Spokane, Washington, will be the scene 
of next year’s meeting of the National 
Federation, which 


ity July 15th to 19th 


Commerc! Teachers’ 
ll convene in that 


inclusive, 1912 


wi 


The official announcement of the Chicago 
delegation states that the party will leave 
here by special train via the Burlington 
route and the Northern Pacific Railway 
official and it is 
iny of the Eastern 


This announcement 

planned to have as n 
delegations join here as possible and go 
in a body on a special train to the meet- 
ing. It is intended that visitors shall have 
every facility possible to-view the scenery 
between here and the Pacific coast. One 
schedule contemplates a tour of the Yel- 
lowstone Park on the going trip; another 
tour will go via the scenic route to the Pa- 


cific coast, going through sillings and 


Butte, Montana, where tour No. 2 is joined 
by tour No. 1, or the Yellowstone Park 
party 


A circular of the plans for these tours 
will be mailed to any member of the Fed- 
eration who will address a postal card re- 
quest to Morton MacCormac, 


1208 East Sixty-third street, Chicago. 


president, 


Perhaps the early announcement of these 
will make it possible for Eastern 
members of the Federation to plan far 
enough ahead so that a very full attend- 


two tours 


ance at the convention will be assured. 


This will be an ideal way of taking a sum- 
mer vacatio1 


Office Appliances is in receipt of “Dow’s 
Banking News,” 
Dow Company of St. Paul and Minneapolis 


This is a little house organ issued every 


published by the Louis F. 


month by this company, and contains a 
considerable amount practical informa- 
tion for banks. Its reading columns are 


dignified and practical, and the advertising 


pages are devoted to the explanation of a 
large number of devices which bankers 
have found to be conservators of time and 
labor 


» a horse doctor 


The man who goes t 
when sick is an ass 
Common sense and cash is a combination 


that has never been defeated. 
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The Supremacy of Quality 


Neidich Process Company 
BURLINGTON - - . 





is strikingly shown in our line of Carbons and 
Ribbons. It has won us a permanent place 


with the most discriminating dealers. 


Are YOU particular? If so—you will ap- 
preciate the importance of getting the BEST 
at a SAVING in price. 


Our brand names concisely tell the value 


of our grades. 


**DISTINCTIVE”’ and 
**DISTINCTIVE LIGHTWEIGHT” 
rfection of all 


are the pe that this wo:d implies. 


Their finish and work ‘‘distinctively’’ prove it. 


Clean to handle and absolutely Non-Smutting, 


they make the neatest and most legible copies. 


**MANIFOLDO” 


fully exemplifies its name in its work. The 
is by comparison. It 
signally demonstrates its superiority every 


time for making the greatest number of legible 


measure ot its worth 


manifold copies. 


**GENERAL SERVICE” and 
‘GENERAL SERVICE LIGHTWEIGHT” 
describe this par There 
are positively no better qualities made for gen- 
price. Their enormous sale at- 


aptly ticular grade. 


eral use at the 
tests this. 


standard grades in Hard and 
meet any specific re- 


Our other 
Medium-soft finish will 
quirement 


**TYPE-TAPE”’ 


ribbons have ‘‘Made Good’’ on their merits. 
A trial will convince you why we can fully 
guarantee them to give perfect satisfaction. 


increasing your profits 
To fully realize this 
—you must investigate. In your own interest 
—do so now—while the matter is before you. 


Possibilities for 


await you in our line. 


NEW JERSEY 
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NEW BOOK ON WINDOW DIS- half of May. O. W. Adams, pr 
PLAYS. the Canadian Typewriter ( td., Roy 


wr ’ ,oents 1t Toronto ‘ —_ — aoe 
Mar vel [The American Artisan Window Display 5‘ at Toronto, arranged 
. = P eT I Is Ss lled } h; nvention 
Manual is a new book just off the press of ib AKOYA installed in the ion 
LJ eadquarters at King Edward ‘ : 
[he American Artisan and Hardware Rec- headquarters at King Edward : 


ord, 355 Dearborn street, Chicago were in daily use by 


0 er ection Its purpose is to serve the retail mer - IOUS COCRMMEEES OF f canines 
chant, and particularly the retail hardware Ir ' cas MARY cies ‘ 











\ ms’ invitation t 
merchant, in an advisory capacity in de ; - a 
é I nd try ( 5 
signing and executing show window dis ak y | 
ae re . ? Ve tT? ac} r 7 
plays that will sell goods ; ster. 
The book contains 271 pages, is bound in 
‘ ’ ] remeé S Ge Ft 
red cloth, and is printed in fine clear style ; it 
a \ st t Y 
on highly calendered paper. It is profuse 
iy “tote P " Roy: V1 t 
ly :llustrated with half tones of prize win 
“ ‘ al p ul i ré 
dow displays of hardware merchants. Ac ; 2 
2 ; thre ( 1 1 Lypewrit ( 
companying each illustration is an article 
* * ] ” { I r Lie 1 1 
telling about the exhibit and giving in de 
a n¢ aqauring tne nve \ 
tail the material necessary to produce the ; 
dienlay ils I eived lett ro. t 
E ies. ; t ©. R. T. and fron e |] ( 1 
The displays exhibited and described are 
_e ’ S ry-treasurer of the i 
Byron Cabinet Open the result of the numerous competitions er ; ai 
: hanking him for the machines ned 
gotten up by the American Artisan and : 
e show window of the ( [yp 


Hardware Record, in which they offered ; sa? 
r rs writer Company, Ltd., was d rated 1 
e each time $100 in cash prizes for photo : gia? TI 

honor of the occasion he display 

——S graphs of business-getting hardware win ; sie’ ; 
. SISst ot niniature railroads t cars 

dow displays, with descriptions thereot ' 

telegraph poles, wires and ther appr 


Typewriter Cabinet These competitions have stimulated the ales Tcstiails 


hardware merchants to put forth their best 


T a i ‘ ’ ent in efforts to devise effective displays and many . 
The most important improvement a i ¥ ; NEW CLUB FORMED. 
awrite sel ince > re oO 1ese are snown i1n 1e@ manual, laving . 1 
typewriter desks since the invention of i XR We knew it would come—the Pecan Gap 
the center drop. Show your customers previously appeared in the American Arti- Clul Office Appliances has b lected 
od } i 4 < a>» een Cie ¢ eu 
re a live > by bei > first i san and Hardware Record. Repeated re oe 
you're a live one by being the first in I an honorary member, and feels properly 


quests from the hardware trade have in 


your town to display them ce ymplime nted Of course the per petual 


duced the publishers to get out this book. 


gf president is the Mayor of Pecan Gap, 
While the window exhibits shown and 


lescribed deal exclusivel h hard wa cher Ragetnag 
daescribec aea exclusively with lardware, ,i4 
° y Garvin says that Rolland A. Waltz was 
some of the suggestions might be used with 


: . the first member to sign the roll, and that 
profit by dealers in other lines 


he expects a large membership 
ee ae The Mayor also says that he wants the 
ROYAL POPULAR AT O. R. T. CON- next convention after Buffalo to be held 
VENTION. at Pecan Gap. We are with him, and 
The Order of Railroad Telegraphers, place our vote now for Pecan Gap in 1912 
which comprises in its membership prac There are others, but no other Pecan Gap 
tically all of the railroad telegraphers in the The Gap will be represented at Buffalo with 
United States and Canada, held its biennial a fine quota of rooters, including others 





convention at Toronto, Ont., during the first besides the Mavor 


Five Distinctive Features 


1. Convenience — Every letterhead, 
envelope, blank form of every size, 
immediately before operator. 

2. Protection—The typewriter is se- 
curely kept from dust or liability of 
breakage. 

3. Compactness— Takes but small 
space. 20x40 inches. 

4. Sanitary—Machine may be lifted 
and dusted and the floor swept be- 
neath cabinet. 

‘ §. Hygienic—Copy before the oper- 

ator’seyes. Typewriter right height 

for easy manipulation. 
_ 1 WELCOME | 


Every office appliance dealer should 


ee 
handle the Byron Typewriter Cabinet. ad 
Write for catalogue and prices at once. Good PEW 
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discount to live, progressive dealers. 


et 


Manufactured by 


Byron Typewriter Cabinet Co. 


S. lenia & Prescott Sts., Grand Rapids, Mich. 
62 E. Santa Clara St., - Sam Jose, Cal. 





SHOW WINDOW OF CANADIAN TYPEWRITER COMPANY, LTD., TORONTO, DECO- 
RATED IN HONOR OF THE CONVENTION OF THE ORDER OF RAILROAD TELEG- 
RAPHERS. 




















TYPEWRITER MAN WINS BRIDE. 
Linn Boyd Wyckoff, manager of the Chi 


cago office of the Monarch Typewriter 
Compa y, and one of the greatest athletes 
ever graduated by Syracuse University 
known to intimates and to those who fol 
lowed his career as captain of the orange 


football forces in 1902 and leader of the 


‘Varsity oarsmen in 1903 as “Dutch,” was 
married on June 20 to Miss Bess Jeanette 
Hohes, daughter of Mr. and Mrs. Louis C 
Hohes of No. 109 Henry street, Syracuse, 
N. Y. The ceremony was performed by 
the Rev. Dr. F. W. Betts 

After Wyckoff was graduated he accept 


ed a position on the faculty of the Ken 
tucky Military Institute When he gave 
up his work as an instructor, he accepted 
a position as manager of the Chicago office 
of the Monarch Typewriter Company. 

The announcement of his wedding will 
come as a surprise to his friends, who did 
not know that he and Miss Hohes had kept 


up the friendship began in college days, | 


and had finally become engaged. His bride 


has been employed in kindergarten work, 


but gave up her position a short time ago. 
They will live in Sheridan road, Chicago, 
and left for that city immediately after the 
ceremony 

Wyckoff was one of the most popular 
men in the university during his under- 
graduate days. He was a member of the 


Phi Gamma Delta fraternity. His ability | 


on the gridiron won him universal fame | 
and he was one of the substitutes on the | 
All-American team. He was also one of | 


the best men in the ‘Varsity shell during 
his junior and senior years. 


THE SYRACUSE SITUATION. 


Recent reports from Syracuse indicate | 


that the strike situation is less serious than 
at first stated. The L. C. Smith & Bros. 
factory has closed down for ten days to 
take annual inventory, and doubtless before 
the ten days are up the matter will have 
been settled According to newspaper re- 
ports the factories affected include the 
Monarch, L. C. Smith & Bros., and the 
Smith Premier, all of which are reported 


to have enough parts ahead to last thirty ) 


days. It is stated that 300 men, demanding 
a 10 per cent wage increase, nine-hour day 


and Saturday half holiday, struck on the | 


refusal of their demands. Differences in 


the skill of the various workers, the factory | 


superintendents believe, would make a flat 
wage increase unjust and unbusiness-like. 





GOOD BUSINESS IN OREGON. 
H. E. Stemler, Portland manager for 
the L. C. Smith & Bros. Typewriter Com- 


pany, states that business in his state is | 


excellent. Conditions in that state are of 
the best and he predicts the finest fall busi- 
ness that his office has ever done. 

“If you associate with successful people 


and follow their lead, you are sure to suc- 
ceed.” 
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$125 
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Weight 
12% lbs. 


One Error This Machine Can Prevent 
May Pay Its Cost 


Accounting mistakes are often heavy and unnecessary 
drains on profits. The Mechanical Accountant is error- 
proof. It adds as quickly as the operator can read the 
figures. Just press the keys and glance at the result. 
Items are checked instantly, and can be corrected with- 
out going back over the work. There is no lever to pull 
—no extra operations—its speed is unlimited. The 








will earn its cost many times the first year. Durable 
and simple in construction the Mechanical Accountant 
actually costs less than half the price of any other 
standard machine on the market. Let us put the 
Mechanical Accountant in your office for 30 days free 
trial. Each machine 
is guaranteed for two 
years. Made in five capacities from $60.00 to $200.00. 
Write today for free booklet. 


Prove Its Value At Our Expense 











17 Warren Street Providence, R. I. 
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THE SAFE-CABINET 


stands for the highest 
quality in steel furniture 





Seles Lepertment 
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THE 
06 Perin Bldg. 


Write for Catalogue O-2 


SAFE-CABINET COMPANY 


Cincinnati 








PERSONAL 


a fountain pen all 
sheet and in three 


The operation of 


It stands alone in its wonderful field of usefulness. 
users and a practical demonstration will satisfy the most skeptical that it is 
the greatest office printing and duplication machine ever put on the market. 


The Multicolor Press will print the letter head as 
good as a printer, will typewrite the body of the 
letter like a typewriter and will sign the name like 


OFFICE PRINTING 


The Multicolor Press will print perfectly with printers’ 
ink from stock electros, halftones and printers’ type, 
statement heads, bill heads, letter heads, catalogues, 
in fact any office form desired. 


quickly learned by office boys and girls. 


~ se in your telephone directory for our number. 
not there, write the HOME OFFICE, 


MULTICOLOR PRESS COMPANY 


FACTORY AND GENERAL OFFICES FRESNO, CAL. 
Central Sales Division, 417 So. Dearborn St., 


LETTER ADVERTISING 


at one impression from the blank 
colors. 


the MULTICOLOR PRESS is 


Chicago, Ill. 


The MULTICOLOR PRESS 


The praises of its many 











BIG PROTECTOGRAPH RECORD IN 


JUNE. 

During June just past the G. W. Todd & 
Co. selling force made another high month 
ly sales record, the fourth this year. June 
igures were 2,500 Protectographs actually 
sold and shipped to customers during the 

} month. 

This gives the Protectographers the un 

| usual record of having placed each month 
higher than the one preceding for the en- 
tire first half of 1911, with the single ex- 

| ception of February, a short month, which 
| was just one sale behind January Here 
| are the figures: 

January sales, 1,662 machines; February, 
1,661 machines; March, 2,041 machines; 
April, 2,126 machines; May, 2,289 machines; 
June, 2,500 machines 
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Van Dorn Steel Files installed in Cook Co. Court House, Chicago, IIl. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES : 






FURNITURE 


for Banks, Court 
Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 





Send us your draw- 
ings for estimates. 





NEW YORK, CHICAGO, BOSTON, PITTSBURG 











BIG CONCERN IN NEW FACTORY. 


The National Envelope Sealing and 
Stamping Machine Company moved _ to 
their new plant about July Ist. Their new 
plant will give them far greater facilities 
than they ever had before, and ample room 
to turn out large quantities he Nati 
Hand Stamper, the National Sealing Ma- 
chine and the National Sealing 1 Stamp 
ing Machine. The new machinery, and ad 
ditional space, with increased force will 
give them a capacity of about 100 small 
machines, ten sealers, and 25 sealing and 
stamping machines 

It is said that their new plant will be 
one of the best equipped factories in the 
New England states, and beyond a doubt 
they will be able to supply any demand for 
their appliances. 

The National is meeting with great suc- 
cess, and is giving satisfaction wherever 
used They are establishing distributing 
agencies in New York, Chicago and Phila- 


are now prepared to make im- 
and take care of the field 


and efhcient 


delphia, and 
deliveries 


rhly prompt 


mediate 
in a tho 
ner. 


roug man- 


A USEFUL LINE OF BLOTTERS. 


Those who use blotters lvertising 
purposes will be interested in the line 
the Albemarle Paper Manufacturing Cor 
pany of Richmond, Va., of which company 
S. P. W. Ellerson is president. These blot 
ters are gotten out in handso1 designs 
upon an uncommonly fine grade of stock. 
They are unique, in that they take a 
ner grade of engraving than vera 
lotter, the illustrations appearing upon 
them with striking distinctness We have 
before us several of these blotte printed 
in different designs. One shows a photo 
graph of a yellow pencil lying ross an 
open blank book. This appears with such 
clearness that it seems almost as if one 
could pick up the pencil from the _ book. 
\nother design, which shows some matches 


elope, is 
bk t- 
vividness 


d sealing wax lying upon an envy 
The fact that these 
engraving with such 
any way from their use, 
ink 


equally distinct. 
take 
not detract in 
blotter will take up the 


ters 
does 
just as 


as the 





se - OO OD 


quickly and freely as blotting papers of 
coarser grail 

Those who are interested in blotting pa- 
pers for advertising purposes should get in 


touch with the Albemarle Paper Manufac 


turing Company at the above address. 


NEW DEVICE FOR TYPEWRITERS. 
We illustrate herewith a new typewriter 
attachment which is being marketed by and 


patent has been applied for by The Marys- 
ville Cabinet Company The illustration 
shows quite clearly the mechanism of this 


device, which is known as the Marysvill 
typewriter attachment No. | It can be 
attached to any style desk without inter 
fering in any way with the top or writing 
bed. It is easily attached and the type 
writer is fastened to the table-top of at 
tachment. When not in use, it is simply 
pushed back under the desk and thus is out 
of sight and out of the way. One can slide 
the attachment back and forth easily, so 
that it is easy to operate. It is made in 
any kind of wood to match any desk. This 





NEW MARYSVILLE CABINET (Flat Top). 


is one of the most practical adjustable type 
writer stands on the market and ought to 
be a sure winner for dealers, to whom the 
manufacturers make interesting terms. The 
Marysville Cabinet Company has just is- 
sued a new catalog of the company’s office 
furniture. The catalog shows a variety of 
well-made and attractive desks, tables, type 
writer stands and cabinets, and filing cab- 
inets. One of the newest and most inter 
esting features of the roll top desks is the 


new Marysville roll curtain. This curtain 


is made entirely of wood and has no wires, 





SAME IN ROLL TOP DESIGN. 


its structure. The 


metal strips or canvas 

wood strips comprising the curtain are so 
grooved and fitted that the curtain is dust 
proof and claimed to be the most flexible 
curtain ever put in a desk. 

Che address of Marysville Cabinet 
Company is Marysville, Ohio, with whom 
correspondence is invited regarding this 
most interesting line. Dealers should sure 


ly drop a postal for the new catalog. 
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Flanagan ‘ws Dictionary Holder 


An Automatic *tee! stand, every piece of which is perfectly made with dies from 
the finest cold rolled open hearth steel. The head or top auto- 








matically adjusts instantly to a dictionary of any thickness. No set screws to operate— 
simply place the dictionary in the stand and it will hold it perfectly—open or closed, 
r but one inch thick or a Webster’s New International Dictionary. 


The Angle or tilting edjustment permits moving the 
top instantly to any angle by merely pres- 
sing a button. The book may be held perfectly flat or tilted 
n angle of 45 degrees for use if you are standing or 
sitting. Top turns easily in either direction. 
Protects the book or dictionary perfectly for a lifetime. 
—______—. The new automatic spring back support follows 
the book, raising it as it opens and lowering it as it closes, 
preventing any sliding of the book on steel panels. All other 
makes of steel dictionary holders wear and cut the book 
covers as the ‘‘slide’”’ is from one to five inches. When closed 
the book is held firmly in its natural shape and a uniform 
pressure—on a book of any size—prevents even the finest 
dust from penetrating between the leaves. 
Easily Operated and cannot get out of order. The 
quick, easy action is found in no 
other holder. Non-breakable and will stand constant ser- 
vice for a lifetime. 
Automatic Friction Clutch Base !1*s four legs and 
is shaped to ef- 
fectually prevent tipping over. The legs are interlocked 
irge steel tube on which the head revolves. 











with the extra | 


Perfect in Design Perfect in Construction 
Perfect in Finish 
PRICES 


No. 1. The New Gun Metal Finish each $4.50 No. 2. Antique Copper............. ach $5.50 
JOBBERS AND DEALERS WRITE FOR DISCOUNT TERMS 











521 South Wabash Avenue 











GEORGE J. FLANAGAN 
CHICAGO, ILL. | 












a). The Reynolds 
=) Envelope Sealer 


is a wonderful device that will seal all sizes of letters 
without adjustment—seal them evenly and efficiently 
regardless of the size at the rate of 100 a minute. 
Although run by hand, this machine will probably do 
more and better work than any high-priced motor driven 
machine on the market. The low cost, $35, as inst 
$100 to $150 asked for the more complicated machines, 
places it beyond the power of successful competition 





| 





Showin the Reynolds machine 2 
sealing all sizes of letters without Read what others say of it: 


adjustment. Capacity 100 per 
minute. Size of machine, 7x8xl4 
inches. Weight 20 pounds. Pat- 
ented U. §S. 1910; foreign allowed 
and pending. 


‘‘We have used a motor machine for some time. The ‘Reynolds’ 
Hand Driven Machine beats it.” W.C. Free, President Free Sewing 
Machine Company, Chicago, IIl. 

“The bs Machine’ is the best Envelope Sealer I have seen at 
any price."’ R. O. Evans, President, Provident Securities Company. 


DEALERS 


In the hands of a live dealer. a dealer who is a salesman as well, this device is 
proving the biggest kind of a money-maker. There is still some unassigned territory, 
and if you write us at once you will be doing a big business with this machine in thirty 
days. If we believe that you can do the business satisfactorily we will appoint you 
our exclusive agent, and turn over to you all inquiries that come direct to us from 
your field. 

This is your opportunity. We want the livest concern in your town to handle this 

roposition. Not necessarily the big firm with a high rating, but the concern that can 
ae the machine on a plin of presentation to the user. Properly demonstrated, 
the machine will get the order every time. It requires only intelligent effort on the part 
of the dealer who is willing personally to place the merits of the machine before his 
customers. Write today for full particulars. 


H. J. REYNOLDS & CO., 157 No. State Street, CHICAGO, ILL. 














The 
iSatisfied Feeling 





Bent Wood Users 


IS SELF-EVIDENT BY 
ITS UNIVERSAL POPULARITY 











Arm Chairs Stools 
Revolving Chairs Costumers 





‘Everything for the Office.’’ 








JACOB ann JOSEF 


KOHN 





VIENNA 
NEW YORK CHICAGO 
1414-16 Wahash Ave. 





110-12 W. 27th St. 








Account for Every 
f| LABOR MINUTE | 


Here is the one logical method of keep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 


disputes, as it records 
Follett’s every minute of the 
NEW MODEL 


day or night. 
Absolutely autematic, 
Time 
STAMP 

















requires no attention 
and is the only POSI- 
TIVELY ACCURATE 
register on the mar- 
ket 














LIBERAL 
PROPOSITION 
TO LIVE 


AND 
RESPONSIBLE 
DEALERS 
AND AGENTS 


WRITE 
FOR FULL 
INFORMATION 











FOLLETT TIME REC. CO. 
675 Nudson Street, NEW YORK CITY 
Western Office: 126 Russ Bidg., San Francisco, Cal. 
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EAST INDIAN CRITICISES AMERI- 
CAN EXPORT METHODS. 
Correspondent Thinks 
Should Attend More Closely to 
Foreign Commerce. 


American Firms 


English- 
resident be of 
American houses who are 
The 


HE following letter from an 


man, in India, may 


interest to 
called upon to send products abroad 
experiences, 


correspondent’s unfortunate 


however, are quite exceptional, and not al! 
the rule. 
[I take this opportunity to acquaint you 


American methods of 
the 


with an experience of 


business befallen me during current 


month. I have been seeking for makers of 
one or two special lines who wished to enter 
the Asiatic market and as I was likely to con 
terms to 
specimens of their goods before decid- 


clude with one or two, I wished 
see 
ing to conclude any terms or entering into 
any active organization out here 

Most of these parties in their advertise- 
ment were very loud over the exceptional 
liberal offers and support they had to give 
1 push their 


to men who would take up an: 


specialties, which as usual turned out to be 
all “hot air”; 
before delivery and their support free price 
Marvelous philanthropy! 

They did not attend to their own ship 


their special terms were cash 


lists. 


ping, so arrangements were to be made 
with an export house to receive, ship and 
charge a commission, and pay for the 


goods, and shippers would want to be able 
to get the money from a banker, or a check 
on an American banker sent 

\s I was ordering quite a 
small articles, simply for the purpose of 
them, and perhaps using them 
as show samples (they would be useless as 
articles for afterwards except 
ond-hand articles), I took advantage 
offers made by one of these worthy ex- 
press companies to send a list of parties 


number of 


examining 


sec 
of 


sale as 


and value of goods ordered from each to 
the American Express Company for collec- 
tion and shipment under one bill of lading. 
and advised all the manufacturers. After 
much difficulty I getting a 
bank to agree to purchase a bill drawn upon 
me in America for the goods; for all de 
clared the sum to be too trivial for the re 


succeeded in 


muneration in the work entailed, and that 
as business between America and _ India 
through the banks was so insignificant an 


exchange practically did not exist between 


the two countries, and the bankers here 
The express company was duly informed 
that their bill drawn upon me would be 
bought at par by my banker’s agent sy 
last mail I get a letter from the express 
company to say that they must have cash 
and will not draw upon me, 1. e., the bank 
must pay cash against documents, without 
their having resource to drawing. Needless 


te 
actions and nothing can now be done for at 
least had to 


» say such has entirely upset all the trans- 


four months I have cancel 


the credit I arranged 1 W a 
rangements. 
The bulk the orders w e€ 
ed 
very strange to n that when a 
k established in the tow istoms 
tel s agents in another that it may | 
chase bills up to a certain amount on any 
party that shippers should de to ava 
themselves of the offer It goes withou 
saying that no bank would do such a thing 
unl it was quite satis with their 
clients’ credit and ability to meet its obl 
gations and that all arrangements this sid 
were satisfactory. My bankers were most 
surprised and could not ierstand it. Al 
though I have a deposit w he banl 
which amply covers this insig ittl 
sum, the manager said, banks are not sup 
posed to divulge to parties tl nditior 
governing their reasons for pur ing bills 
drawn on their customers that tl 
statement that they will do s hould be 
enough 
I ha on order other goods (met 
from manufacturers. wl ttend t 
the wn shipping; and who are willing t 
draw, without C. O. D. credit, when te 
to twenty-five per cent of the value is sen 
in cash; but in the case in point some 
the shipments were to be m subject 
to the makers agreeing to certain terms of 
business and if not they were to ship; 
and some of the goods were for trivial sums 
of $5 and less. I could not arrange for each 
maker to draw on his own shipment nor 
could I send each one part cash, and, fur- 
thermore, you know of my experience of 
sending sums (April, 1910, remittances sent 
by me to America have not yet been re 
turned), so I arrange against deposit here 
to have bills on me bought against docu 
ments: and that these bills were to be 
drawn D. P 
Commission house here woul rladly 
have got out the goods for me, but I would 
have had to pay 5 per cent commission as 
well as all bank charges; and the makers 
prices would have become known and fa 
cilitate competition. 
You know personally I am not a trader 


1 do not buy one cent worth of goods in 


own name for re-sale. I only purchas¢ 


my 
goods as specimens, to examine them bi 
fore concluding terms, or as specimens fot 
show purposes. Loss not profit is made o 
every article which I personally purchas 
so far as its ultimate sale may b ncerned 
The business of the Weis Cor vy. M 
roe, Mich., has grown to such an extent 
New York, under the efficient n 
of A. H. Denny that it has be 1 
necessary to rent the entire f rf 
the Downing building, N 108 Fulton 
street, with the greater part of the third 
floor as a stock room. Improvements are 
being made on the fourth floo: as to 
produce better light, so that the display of 
Weis filing cabinets, book cases, et may 


made to better advantage 


be 


ENGLISH TYPEWRITER PEOPLE 
ENJOY OUTING. 


> 


27, the annual excur 


1 


On Saturday, May 
sion of the London staff of the Empire 
Typewriter Company, Ltd., of London, 
England, took place. The party was fa 
vored with brilliant weather, and an early 
start was made for the Ship Hotel at East 
cote, near Pinner. After a short rest on 
arrival athletic sports were indulged in. At 
midday the party sat down to an excellent 
repast provided by Host Sylvester, and pre 
sided over by G. H. Bland, the general 
manager 

After lunch a move was made to the 
cricket field, where a match took place be 
tween teams chosen from the office and 
traveling staff and the mechanics—the re 
sult was a win for the office and travelers 
by eleven runs. 

After tea Mr. Bland presented the prizes 
to the fortunate winners. A pleasing part 
of the evening was the presentation of a 
silver-fitted traveling bag to G. H. Bland, 
on completion of his ten years’ service as 
general manager An address signed by 
the whole of the staff congratulating him 
on the success the company had attained 
during his management was read by P. R 
A. Johns. Mr. Bland replied with a few 
well-chosen words, thanking the staff and 
also remarking that a great deal of the 
company’s success was due to their loyalty 
and the able way in which all departments 
worked together. A special vote of thanks 
was given to Miss Crook, Mr. Hellier and 
Mr. Stone for the hard work they had done 
in order to make the excursion such a 
success 


SOUTHERN HUSTLERS WANT GOOD 
SALESMAN. 


| 


The M. S. & D. A. Byck Company of | 


Savannah, Ga., want a good traveling sales 
man with a knowledge of bank and com 
mercial printing, lithographing, office equip 
ment and stationery. This is a good opor- 
tunity for some live, square man who 
knows the business 


ON TOP AGAIN. 


The Thaddeus Davids Company baseball 
team played a match game with the Carter's 
Ink Company team at Hoboken, N. J., June 
24th. It is needles to say that both teams 
had a good time, but the Davids team dem- 
onstrated the fact that they were pos- 
sessed of more baseball ability than the 
Carter team, the final score being 17 to 10 
in their favor. The Davids team state that 
the Carter boys had better practice up a 
bit, and that they will go to it again and 
clean ‘em up just the same. We under 
stand that Muggsy McGraw is considering 
benching his New York team, and replacing 
it with the Davids line-up 


Trade your past for the future, and con- 
sider only the value of the present. 
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This name represents the 
highest development in the art of 
Filing Cabinet Manufacture. 











Filing cabinets tnade in sections have now cume into 
such general use that, as with Macey Sectional Book- 
cases, the principle needs no argument. The modern 















business office demands expansible equipment that will 
always harmonize with the original purchase. The most 
modern and the most adaptable filing devices ever produced 


are the Macey 


Filing Cabinets. The name describes the basic idea—Inter- 
changeable Inter:ors. The Inter-Inter idea allows you to 
select and arrange a cabinet to suit your exact requirements— 
with all others your requirements must be modified to suit the 
cabinet. It’s a system of interchangeable interior units com- 
prising every modern filing device and—a series of outside cab- 
inets having open spaces to receive the units. Saves time, 
money, space and annoyance in any business office. Whether 
you are a professional man, manufacturer or retail merchant— 
the Macey Inter-Inter is the filing cabinet you need. Sold by 
“New 120-page catalogue No. X-4210 sent on request. 


MieNdcey Ca 


GRAND RAPIDS, MICHIGAN 
















dealers. 
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‘An Opportunity 
for Every 
Office Supply 


Dealer in the U. S. 























OFFICE CHAIRS are a 


3s offices, becau 


COOK 
necessity in busine 


ide to adapt th 


ly 


mSselve 


they are m 
to the special requirements of office 


work 


Every office supply dealer in the 
United States who does not carry a 
line of chairs is neglecting a money- 
making opportunity Each 
mer who buys office supplies from 


custo 


him will buy office chairs when he 
needs them. The margin of profit is 
liberal, which makes these quick 
“turns worth while 

In fairness to yourself, you should 


look into the office chair proposition 
COOK OFFICE CHAIRS 


1 


n o¢ 


at once 


form a specialty line which ca 


sold to every business man. 


W rite 


and complete information 


C. A. COOK CO. 


Manufacturers 


16-28 Osborne St., Cambridge, Mass. 


at once jor catalog 











EXHIBITION OF NEWSPAPERS IN 
VIENNA. 


By Miss L. Reid. 


F THE holding of exhibitions in a cap- 
ital may be taken to gauge the interest 
felt by the country in any branch of 


trade, it may be augured that Austria-Hun- 


gary is feeling tremendous interest, not 
merely in typewriters, but in all things con- 
nected with the printing, publishing and 


Close on the heels of 
arranged for 


which 


trades. 
exhibition 
another show, 


advertising 
the typewriting 
this autumn, 
is to be held in the same locality, the prem- 


follows 


“Gartenbaugesellschaft,” on the 
It is primarily an 


ises of the 


Ringstrasse in Vienna. 


exhibition of the world’s newspapers. In 


connection with the display of journals, 


new typesetting machines will be seen at 
work, and new printing processes will be 
described with illustrations. A large space 
will be devoted to the display of posters, 
will be reserved for picture 


and a section 


cards. Specimens of office stationery will 


be seen and the mechanical working of re 


volving illuminated advertisements will be 
displayed. 
committee 


not yet 


the program that the 
has decided upon. Details are 
worked out, but it is expected that the nov- 
elty of the exhibition, that taken as a wohle 
many 

the 


This is 


is unique in the world, will attract 


visitors who understand nothing of 
technicalities. 


The 


vorable 


month of November is a very fa- 
Most of the 
inhabitants have 
The 


full 


exhibitions 
and the 
their 


one for 
hunting is over 


all returned from holidays 
may be 


time the 


minor said to be in 
swing \t the ball 
does not commence until the end of Janu 


season 
same season 
ary. Thus there are few entertainments to 
absorb the attention of the public, and any- 
thing in the way of an exhibition is looked 
upon as a the season it is 
probable that an kind 
would only attract persons connected with 


Later in 
exhibition of the 


boon. 


the trade, and the organizers of such shows, 


although anxious to attract the ex- 


also 


very 
wish to catch the eye of the 
This is not 


money, but to 


pert, 


general public, only on ac 
count of entrance avoid 


deficits. The man in the business is, of 
course, the most interested, but he may 
not be able to invest so heavily as_ the 
casual onlooker, who gains a fleeting im 


time-saving appliances that 


determination to fit up 


pression of 


crystallizes into a 


his factory with the excellent devices on 


his return home. The interest that is mani- 


fested in office appliances is by no means 
confined to this country. In these days of 
travel Vienna is full of people from the 


Balkans, from Russia, and these are all 
very urgent in their desire to keep up with 
Indes 1 


neighbors 


neighbors signs are 
not wanting that these 


outstripped, and that very soon, by the bar- 


their west rly 


may be 


thoug 


barians in the lands beyond the Carpathi 
ans 

There is no doubt that the regular au 
tumn influx of queerly attired country pe 
ple will be timed for the two exhibitions 
They will then return to their homes filled 
with covetous thoughts—the results being 
long palavers with the agents of the firms 


who invariably speak of the difficulties of 
the trade in the outlying lands to the east 
Austria, but who 


liberal 


and to the southeast of 
object to 
commission that goes as a matter of course 
tact and energy, whose pr 


Strange 


do not taking the very 


to the man of 
tongues makes him valu 
that the 
hine may 


ficiency in 


able to any firm. It is certain 


agent who introduces the first mac 


be looked upon as 
it is certain that its advent will be followed 


a public benefactor. 


by others. He has made the way of others 


easy, as it is always the task of the pioneer 
that bristles with difficulties 

In Austria itself the trade is prospering 
The difficulties put in the way of the sale 
of the machine of American manufacture 


the Austrian Chamber 
roused the representat 


this country to a 


to public offices, by 
of Commerce, ives 
of An 
tion. A protest against the edict was made, 
this 1 
regulation 


erican firms in 


and besides a step putting the effect 


of the 


authe 


clearly before the 


the result 


new 


rities was taken, and 


h not entirely satisfactory, gives rea 
hope that the edict may be entirely 


American make 


son to 


withdrawn Machines of 


have recently been purchased for publ 
office Thus the matter is shelved for the 
present, but it is impossible to say at hat 
time the regulation may be in revived 
ind enforced, more especial] 1 tl 
hon manufacturer succeed in putting 
machine on the market that is it l pe 
é 1 to the American produ 

The Amertcan manufacturer will then 
faced with the necessity of either submit 
ting to the loss of a part of his trade or 
speedily erecting factories \ustriat 
ground, in order to acquire the same rights 
as the home producer. 

\n immense newspaper library is to be 
erected in the suburbs of Vienna The 


Vienna University Library is short of space 
it was found necessary to se iccom 
modation for a part of the publications 
\fter lengthy consideration it was decided 
to remove the collection of newspapers t 
w hom Many copies of periodical 
Ww be supplied to the library v the Aus 
trian Foreign Office, free of st, that ex 
pends 1 less than $20.000 for the irchase 
pers annually 
‘Investment is thrift’s plan for laying 
up treasure, and speculatio S ft’s plan 
fi ( ng it.” 


hi- 


ns. 
ed 
ng 





OFFICE APPLIANCES 67 














You Want Large Profits 


It will pay you to note carefully the opportunity which our proposition to dealers 
presents :—Quality goods, moderate list prices, exceptionally large trade discount, 
a complete and flexible standard line, facilities for handling special contract work 
of every description, prompt deliveries 
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NEW FACTORIES 

We still have some desirable open territory. Catalogue and Proposition to Dealers will 
be cheerfully sent on req 

New Five Drawer Stcel 


ico own Fireproof Furniture and Construction Co. reas dee: 
MIAMISBURG, OHIO 
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THE NIEMANN & WEINHARDT 
TABLE CO. 


927-945 North Weod Street CHICAGO, ILL. 


@ This table is one of the head-liners which has enabled us to increase our office table business 





2 oe ay 
EOS OOH EOOD 


over fifty per cent in the past year. There must be something in it 

Q We have a central location and carry a large stock, and can make prompt shipments. There 
is a pleasure in trading with one of the oldest table concerns in the country—established in 1880. 
¢ Our catalogue shows a complet e and attractive assortment. If you are not already on Our 
ailing list, write us at once. You will find many money-makers shown in the designs for 1911. 


PROMPT SHIPMENTS 
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DETROIT RACK (0. 


METAL FURNITURE 


129 Monroe Ave. 
DETROIT, MICHIGAN 
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| Steel Tube 
Chairs, Stools 
and [ables 


No. 75 STEEL CHAIR. 





An all steel chair. Back and legs made 
of heavy steel tube. Braces and seat 
rim of cold rolled steel. No castings 
used throughout. The only all steel 
indestructible chair on the market. The 
bracing on this chair represents a new 
and radical feature in metal chair man- 
ufacture, one that is mechanically per- 
fect and covered by patent application. 
This bracing eliminates the use of all 
screws, the troublesome feature of other 
makes. Made in any finish and fitted 




















with oak or mahogany wood veneer seat. 


———— | 
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CONDUCT OF THE SHIPPING 
DEPARTMENT. 


By F. W. 


RDERS for goods to be sent to out 
( of town points should be delivered 

promptly to the shipping clerk, who 
is held responsible for the shipment of the 
goods in the proper condition and the re- 
turn of the order to the general office. 

When orders reach the shipping room 
they should be classified as soon as possi- 
ble. Those calling for stock goods should 
be handed to the packers for prompt ship- 
ment; those calling for specials or stocks 
and specials should be filed in books prop- 
erly arranged for ready reference. 

Goods for shipment should be set out by 
packers, who should check off by one pencil 
check beside each item on the orders as the 
goods are gathered. When all the goods 
are found on hand, the order accompanies 
the goods to the packing table for packing 
and shipment. Boxes of suitable size should 
be prepared, and as the goods are being 
packed in the box each item should be 
checked off on the order with a red pencil 


or verification showing that all are ac- 
counted for. 
Package is at once marked with the 


name, as per shipping instructions, and also 
marked with the weight and order number. 
Dray tickets for freight then be 
made out and placed with the boxes. Ex- 
press packages should be promptly listed in 
express books, and when necessary prepaid 
tags should be prepared and attached or 
placed each with its own package. The 
shipping and packing instructions on each 
order must be carefully noted. Filled order 
blanks should be placed in an order holder 
kept for that purpose, and sent to the gen- 
eral office from time to time as they ac- 
cumulate. 

Packers should send out as much 
order as possible, checking with lead pencil 
the goods which cannot be furnished, and 
placing these goods in a bin which is 
tagged with the order number. Short tick- 
ets, in duplicate, should be made _ out 
promptly on all goods wanted on each or- 
der, including specials, so that the super- 
intendent can be advised what goods to 
get. Original short tickets should be sent 
to the superintendent’s desk and the dupli- 
cate retained and placed in bin with the 
goods so far gotten out for each order. A 
list of shorts, giving date and number of 
orders over ten days old should be sent to 
the superintendent’s desk for report. This 
prevents losing sight of shorts. As goods 
are received on shop tickets they should be 
checked with shop orders, inspected, exam- 
ined and duly receipted for by the shipping 
clerk. Then the specials should be checked 
on the shipping order and the shop order 
be sent to the main office promptly. 

Each evening the shipping clerk should 
see that all tools are in their proper places 
and the room left in an orderly condition. 


should 


of an 


Risque. 


\ll broken packages must be set aside on 
the stock shelves, and as soon as possible 
be replaced or refilled to the proper count 
No package must be delivered without 
proper order, nor without securing good 
receipt 

Each morning the shipping clerk should 
examine all orders, as the first order of the 
business, and issue to the different assist 
ants, or packers, those orders which are 


urgent or which in his judgment may be 
completed that day. When a large order is 
approximately completed the shipping clerk 
should send the order to the office for in- 
structions as to shipping as incomplete or 
to hold for completion. 

Returned goods should be opened and 
examined promptly and at once reported 
to the office. The whole side of the wrap- 


per of returned goods on which address ts 


written must be retained with goods for 
identifications, and when necessary the 
name plainly written. Returned goods 


must be kept separate from stock, and re- 
tained until disposition is given the same 
Social visiting or loitering in the shipping 
office, any infraction of rules, or complaints 
should be referred to the All 
clerks in the shipping office are directly un- 
der charge of the shipping clerk, who is 
responsible for the conduct of his depart- 


secretary 


ment. 
These suggestions 
formly to all shipping offices, but they give 


may not apply uni 


the principles which I have found to be 
most generally successful 
CLEVER PUBLICITY. 
The Oliver Typewriter Co. has intro 


duced a novelty in its handsome Broadway 
store by having a lightning portrait artist 
immortalize the classic the 
typewriter luminaries as they meander up 
and down the great white way. “Georgie” 
Shiner, one of the dozens of 
dom, and erstwhile foreign representative 
for the Remington Typewriter Company, 
was one of the classic profiles reproduced. 
“Georgie” is one of the greatest exponents 
of “touch” all-finger typewriting and the 
application of the typewriter to automatic 
bookkeeping and loose leaf billing. If our 
memory fails us not Mr. Shiner introduced 
the Remington Tabulator and Biller on the 
European continent and translated much 
of the American typewriter literature into 
During a 
stated 


profiles of 


Typewriter- 


the tongues of foreign dealers 
conversation recently, Mr. 
that he would be pleased to communicate 
with manufacturers and others interested 
in foreign fields, as he had a collection of 


Shiner 


typewriter literature covering this field 
that would be of great value to all inter- 
ested. Mr. Shiner can be reached through 


the New York representative of Office Ap- 
pliances at 154 Nassau street, New York 


on 
ble 
nt. 
dut 


od 


ild 
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THE EFFICIENT MAN. 


From the Silent Partner. 





of results to opportunity. Every in- 


I N THE individual, efficiency is the ratio | 


dividual is theoretically capable of a 
certain amount of accomplishment in a 
great 
ficient man is one that comes close to do- 
ing all that he is capable of—and the man 
who does only a very small part of what 
he might is inefficient no matter what he 
might think about himself. 

Judged by this standard most of us are 
inefficient. We are capable of a great deal 
more than we actually accomplish. And 
even those of us who realize this but are 
content to do less than we might, ac- 
complish our little in a very inefficient way. 

The factors of opportunity in the indi- 
vidteal life are time, brains and energy. An 
eficient man, then, is one who accom- 
plishes the most he can in the time that he 
has in which to live, who most intelligently 
directs his energy within that time, and 
who expends no more of his fixed store of 
energy than is needed for the accomplish- 
ment of the results he desires. 

The efficient man accomplishes more in a 


many different directions. An ef- | 


given time by doing the next thing next, by | 


doing the most important thing first, the 
least important thing last, and by doing 


every single task to completion before he | 


takes up another. 

The efficient man mentaiiy 1s the one 
who knows the most facts bearing upon the 
problems that he has to meet and who is 
able to apply these facts to the work before 
him. The mentally efficient man is able to 
concentrate his whole mind upon his prob- 
lem, to marshall every scrap of knowledge 
that he has so that he may determine its 


bearing upon the question that he has to | 


solve. 

Most of us are far from mentally efficient. 
We neither know all that we might and 
should about the lines in which we desire 
to accomplish, nor are we able to make 


use of the knowledge that we do have. | 
We have not formed the habit of concentra- | 


tion. 
Most of us are mentally inefficient be- 


cause, though we have a brain that is | 
capable of remarkable cultivation and edu- | 
cation, we have never formed the habit of | 


using it. We haven’t learned to think. We | 


are mentally inefficient both in the general 
sense of falling short of our mental op- 
portunity, and in the special sense of lack- 
ing accurate knowledge regarding the spe- 
cial problems to which we daily address 
ourselves 

Again, most of us are inefficient in the 
application of our store of energy, our 


| 
| 


nervous force. Every time I touch a key 


as I write this, I expend nervous energy 
as well as muscular force I cannot tell 
you what nervous energy is—and I doubt 
whether any other man knows. But if you 
will stop to think a moment you must 
agree with me that whatever it is it is not 








Cool, Comfortable 
and Convenient 


McCloud Adjustable Spring Back 
Office ana Typewriter Chairs 









Te, 


A 
‘THIS TRADE MARK ON EVERY CHAIR. 





€@ For the Manager, Bookkeeper, or Stenographer 
there is a McCloud Chair especially designed for 
comfort and convenience. The back fits your back 
any way you sit. 


q@ For ten years we have made a specialty of the 
manufacture of spring back chairs. The special 
features are easy adjustment, raising and lowering 
of back, and regulation of the tension spring. 


@ The back may be instantly adjusted forward or 
backward to required position by a touch of the lever 
at the side of upright, without rising from the seat. 







8B DEALERS 


@ Through thousands of satisfied custom- 
ers and large general advertising appro- 
priations every year we are constantly 
building a demand for these chairs. 


@ You share in our popularity, reputa- 
tion and success, if you handle the 
‘“McCloud.”’ 





@ Write at once for 
catalogue and 
terms. We will put 
you in touch with 
a big money-mak- 
ing opportunity. 








THE DAVIS 
. CHAIR CO. 


MARYSVILLE, 
OHIO, U. S. A. 
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| CONSTRUCTION AnD APPEARANCE 
That Tells It All 








Our Line Represents 


Construction 
NEQUALLED Appearance 
Value 
SANITARY 
Roll Top DE K Bookkeepers 
Flat Top Typewriters 








H. HERRMANN FURNITURE CO. 


258 Canal Street NEW YORK, N. Y. 





SEND FOR BLUE PRINTS. 











STERLING ECRASERS—-OVER SO% SAVED 
are a German Silver Shell containing a 
thin, fiat Eraser which is fed forward as it 
becomes worn. Best for ink or typewriter. 
Always sharp and alwaysciean. Will not 
cramp the fingers. Can be used asa line 
finder on note-book or manuscript and 
has other desirable features. Agents 
wanted eve here. Write for circular 
and prices. pie 25e. 
TURNER BROS.. 
1022 Arch St., Philadeiphi 





2. Pe. MERIT SELLS THIS ARTICLE 











H An Accident May Occur Today in YOUR Factory 


Are you ready to meet it—ready to relieve the sufferings of the unfortunate who 
sustains it—ready to stop the flow of blood—ready to protect the wound from 
contagion—ready to perhaps save a human life and ward of posssible expensive 
damage suits? 

If you are not ready to meet any emergency, to cope with any accident 
that may occur, to give first aid to the injured until the doctor arrives 
—then you ought to equip your factory with a 


Kalamazoo Accident Cabinet 
and be prepared for any accident or any injury tbat is possible 
tooccur. This cabinet contains bandages, lint, plasters, instru- 
ments, antiseptics, remedies, etc., sufficient for giving satisfac- 
tory first aid to the injured—to treat the simpler ailments: 
headachs, stomach troubles and the like. 


A Ready Reference Chart 


accompanies each outfit This chart is fastened to the dividing parti- 
tion where it is instantly ready for use when the cabinet is opened. It 
tells what to do and how to do it, in every emergency—how totreat 
‘ wounds—how to revive patients—how to dispense the simple 


is remedies. It is classified and indexed so that information wanted 
' 
ff can 









be found at a glance and no vital time lost 


Sent on Approval 

We wil! gladly send you this complete accident case 
as shown in the illustration, for you to examine. If 
it is not perfectly satisfactory and just as represent- 
ed, send it back at our expense. The price is $9.50 
delivered, and at that small amount you cannot af- 
ford to be without the protection it affords. It saves 
calling in a physician for minor accidents and vital 
time waiting for a doctor when he és needed. It 
makes your employes more loyal because they see 
that you have their interests at heart. As much as 
you need fire-boiler-liability-insurance you need this 
accident cabinet. Order one on approval now and 
be prepared. 


ACCIDENT CABINET COMPANY, Kalamazoo, Mich. 





This illustration shows the Ready Reference 
Sheet and how instantly accessit it is when 
tne occasion demands instant action. 


e 
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| inexhaustible. If it were, there would be 
no such ailments as nervous stration 
ind neurasthenia among us Every act, 
| muscular or mental, taps the reservoir of 
ner s energy and leaves us with a little 
less than we had the moment before. There 
are people who can exhaust the day’s sup- 
| ply of nervous energy without mplish 
ing a single thing of the smallest import 
ince ¢ usefulness There are others who 
can work twelve, sixteen, eighteen hours a 
day and still be as fresh as a daisy at the 
end of it. Doubtless such folks are more 
abundantly supplied with nervous energy 
than most of us, but the tru planation 
is simply that such people work and think 


Such men go about each tas! 
telligently and purposefully Ch 


they want to do and they 


finish in the least possible tims 

ist effort. And when they are 
with 
that. 


| next and finish 


The y make 


Starts 
| the knowledge that a 


be done. You never hear them 


| : 

| have so much to do, I don’t know 
| begin or when [I shall get throug 
| I say most of us waste more 


one thing they go immediate 


They are not hurried or wor 


ley know 


it to a 
and 
through 
ly to the 


with 


Taise 


great deal remains to 


say, “I 
where to 

it 
? 


time and 


energy getting ready to do things than we 
expend in the actual doing 

But besides wasting the energy that we 
have at our command, a great many of us 
are not attending to the boilers as we 
should and are failing to create all the 
energy that we might. 

The efficient man mentally and energetic- 
ally must be an efficient man physically. To 
be a good man you must first be a good 
animal. No man with a sluggish liver, dys- 


peptic stomach, a constipated bowel 
up pores and half used lungs can 


the nervous energy that he ne¢ 


efficient man. 
An efficient engineer will not 
ash pit to fill up to the grate 


efficient engineer will not 


more than half slate. An effic 
gineer will not let the brasses 
the shiny places tarnish or rust 
ficient engineer will get the scale « 


boilers if he has to use a sledge h 
Yet there are thousands of us w 


accept coal th: 


, < I eged 
generate 


to be an 


llow the 
ars An 

it 
‘tient en- 
ode and 


An ef- 


immer 


ho won- 


der why we are so tired at night, why we 
accomplish so little, why we overlook this 
and neglect that, why we cannot get more 
done. And all the time the only thing that’s 
the matter in God’s world is that have 
neg ed the power house 

If I were to advise anyone becom- 
ing efficient man, I would s yy advis- 
ing him to become an « é il. Ther 
let g eall i his }¢ 
and s rated with facts s work 
\fte hat practice thir g loing e 
jot time as well as d with 
the ast fuss and featl dgets or 
flurry. And all the time remember that you 
ere Only a short le co g 
to e best authorities : be a long 
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INGENIOUS DESK PAD. 

The Meyercord Company of Chicago is 
having marked success with its line of 
“Eyer-clean” desk pads, which present a 
smooth, hard writing surface, permanent 
and easy to clean. The surface of this pad 
can be cleaned with a damp cloth, and all 
ink stains, dirt and dust instantly removed 
It is made to match the surface of the desk, 
matching oak, walnut, mahogany or cherry 

The advantages of this desk pad are its 
perfect cleanliness, its smooth, easy writing 
surface, its sightliness and finally its dura 





A MEYERCORD DESK PAD 
(Oak 


bility, for it will last for years and retain 
its finish and appearance 

The Meyercord Company has a liberal 
proposition for dealers and will be glad to 
furnish full particulars and to co-operate 
in every way possible to acquaint the pub 
lic with the advantages of this interesting 
product. The pad is frequently used with 
great success for advertising purposes; this 
fact may suggest an idea to some one that 
will result in considerable profit to every- 
one concerned. 

HAMPDEN HOGE SELLS INTERESTS. 

Hampden Hoge, secretary and general 
manager of the Hoge Manufacturing Com- 
pany of 108 Fulton street, New York, has 
sold his entire interest in the Hoge Man- 
ufacturing Company to the other members 
of the firm, and together with E. C. Bige- 
low has formed the Bigelow Binder Com- 
pany, a $20,000 concern organized to place 
on the market the “Big Ben Binder,” a new 
magazine binder adapted to any and all of 
the leading publications of the day. 

There. will be no change in the firm 
name of the Hoge Manufacturing Com- 
pany, and their business will be carried 
along as it has always been and taken care 
of in the same prompt and_ satisfactory 
manner, M. H. Duryea continuing to take 
the same active part in the management of 
the business that he has in the past. 


The subject of the cost of doing business 
is one which is engaging the attention of 
the best minds in every sphere of commer 
cial activity to-day The changing condi- 
tions involved in the obvious increase in 
the cost of living, in the methods of mar 
keting goods and advertising their merits 
are constantly at work in changing the 
margin of profit involved in every act of 
merchandising 
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Get Information You Need 
on the Instant 




















Our “Filing Systems Book”’ 1s full of 
practical, usable tacts of real service to all 
users of filing systems. It points the way 
tw satisfaction in filing all correspondence, 
papers, cards, data—everything you have 


Have the joy of instant information! 
Do away with waiting! 

This ts joy. 

You can have it by using B-M Method 


and Systems. to file—and so quickly, easily and econom- 
Don’t take our say-so ically you are set wondering. 
Send for our ‘Filing Systems Book We send our ‘Filing Systems Book”’ 
which tells the whole story of “instantly FREE—postpaid—for the asking. Ask to- 
get-at-a-ble”’ files day. Write on your business stationery. 


See the B-M Quality Exhibit at 
the “Grand Rapids Market” 


During July, we shall show the complete * 
B-M Quality Line of Office Furniture and 
Equipment at Grand Rapids on the second 
floor of the Klingman Building. 

The B-M Quality Line includes Vertical and 
Lateral Cabinets—standard sizes—solid and 
in sections, ‘‘Cabinettes’’ (Fractional Sec- 
tions), Desk Trays, Card Trays, Correspon- 
dence Trays, Transfer Cases; Folders, Cards, 
all in many sizes—the most complete line. 

If you can't come to Grand Rapids to see 
the B-M Quality Exhibit, our “Filing Sys- 
tems Book (fully illustrated), will tell you 
much you'll like to know. 

Remember — we send the book FREE. Address 


Browne-Morse Company 
107 Hovey St., Muskegon, Mich. 
Those able h dl “E 1 i 
Dealers Agency sentient aaa = 


We have “‘open territory’’ in which live, 
] s can make big money. 
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CARBON PAPER AND RIBBON] | istarvtiter, Specialty ce 


MACHINERY 


Manufactur- 


ers of 
Hard Finish Carbon Machinery Covers 
15 years’ experience for 








Typewriters, Adding Machines, 
Duplicating Machines, ete., etc. 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 
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RIBBON AND CARBON MANUFAC- 
TURERS MEET. 

The 7th annual meeting of the Ribbon & 

manufacturers’ association 

the Seneca Hotel in Roche 


7th and 8th 


Carbon paper 


was held at 
N. \ 


first 


June This was the 


on 


meeting ever held outside of 


York City and Rochester was chosen be 
cause of its high place in the ribbon and 
carbon paper industry, whose manufactur 


ers produce about 40 per cent of the total 


output of ribbons and carbons. The 
ciation comprises practically all of the man 
ufacturers in the country; only a very few 
companies being outside of it 
The officers of the association 


Mittag, Park Ridge, N. J., 
Herrick, Boston, vice-president; A. | 


aré 


president; R. F 
I 


ter, Brooklyn, treasurer. C. B. Gordon, of 
Boston; A. B. Holmes of New York, 
H. B. Van Note, York 
members of the executive committee 

Among the 
Malcolm, of 


and 


of New are the 


visiting delegates were J. F 
the F. S. Webster Company, 


ee 


het yet 


. 
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Boston; H. B. Ho 
and Carbon Paper Company, 
York; H. B. Van Note, H. M. St 
pany, New York; R. S. Moore, Ault & 
Wiborg Company, C 

Brecker, I: \ 
J. H. Crum, 
rm.; FF. © 


Bayer Con 
Keystone ( 
Mittag, Mittag-Bolger Com- 


pany, Park Ridge, N. J.; A. L. Foster, Man 
ifold Supplies Company, Brookly1 

Some of the Rochester delegates were 
Watson A. Brown, A. P. Little, C. J. Pem- 
broke, W. B. Pembroke, James T. Miller, 


B. W. Fenn, Emil Brucker, E. ¢ 
field, A. L. Olmstead 


Hirsch 
and Charles Stanton 


ENTERPRISING GERMAN DEALER. 
Fred 


lin, a 


Hoffman, Charlottenstrasse 6, Ber 


manufacturers’ representative for 
interest 


to 


office appliances, is introducing an 


ing duplicating machine 


type-printing 


his customers called the Collin-Freho ma 
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Ha g and Breslau r} é 
pe be simple in r 
sam] f its work are nt 
Loft is interested in - 
iting machines and w ecia 
nf 1 concerning any w ! 
1 ( m r with He say ff 
é iers and different k 
I various n es, tl 
cle » l be ng is ly ) 
sible 
Hoffman stated 1 tt 
Office Appliances that during I 
vas with the Roneo company 
a isand machines In Ss pl ( 
ne n he is making quite é 
rei nd is one of the n get 
1 i is line in the empiré 
Che running expenses a home are not 
so great as the walking expenses of the 
street 
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EMERALITE 


Green Glass Shade 


adds to the attractive appearance and 
efficient illumination of any office. The 
rich, green glass outside plating diffuses a 


B. L. MARBLE 
OFFICE CHAIRS 











embody every modern improvem: nt in dé soft, restful light. The pure white opal 
sign and construction which the best expert h 
aaeme of the dav hes Gemoustensed glass reflecting surface inside focuses the 
successful. light exactly where needed. 


The new round core-center shown on the 
accompanying illustration is our latest 
improvement. It adds immensely to the 


“Kind to the Eyes” 
The Emeralite shade will not tarnish 





beauty and strength of the revolving chair 
as well zs hiding the old fashioned, unsightly 
hub-casting 


All metal parts are made in various colors 
to harmonize with the fittings of the office in 
which they are to be used. In fact ‘‘Sharmony”’ 

the keynote of the const1uction of all 
B. L. Marble Office Chairs. Leg chairs are 
fitted with ‘‘Domes of Silence.’’ 


Our new catalogue describes in detail the 
many distinguishing features of this superior 
“ 
line 





Write today for this new catalogue. A money- 
making opportunity for dealers Today. 


The B. L. Marble Chair Co. 


BEDFORD, O. 





Patent Applied For 
on This Base 


CHAIR NO. 12413 


























or collect dust. 


Emeralite 
Lamps are 
designed to 
give uniformi- 
ty of appear- 
ance to office 
equipment. 
Standards 
heavily made 
and attractively fin- 

ished in Old Brass 

or Statuary Bronze. 

They sell on sight. 

Send for booklet de- 
scribing these and 

17 other styles. 


H. G. McFaddin & Co. 
44 Warren St. 
NEW YORK 




















D 


New Line of 








Sanitary Desks 


Standard 


Pedestal Desks 


Patent 
Typewriter 


Desks 


All Kinds of 
Desks and 
Office Tables 








SANITARY NO. 3265 


Send for Catalog 











The 
J. Dornette 
& Bro. 


Company 


Cincinnati, 


Ohio 


———— 


Get Our 
Catalog 
“2-E 


**New Catalog 21-E” 























Costumers 











No. 38 Costumer 


—Tables— 


Umbrella Stands 








Toilet Cabinets 
SUITABLE FOR OFFICES 


Our new cata'og will 
be read to mail July 


Ist. Send for itt. 





Conrey-Davis Mfg. Co. 


SHELBYVILLE, IND. 
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DEATH MAKES VACANCY IN ELLI- and Continental business 
OTT-FISHER STAFF. ‘j Company for a little ( 
The cut which appears on this page is a_ ye a half, coming from the Under 
likeness of the late Sydney J. Longden, who wood, where he was metropolitat nage 
at the time of his death on May 17, was’ and taking the position with the Elliott 
manager of the London, Eng., office of the Fisher Company in September, 1909 
Elliott-Fisher Company Brief announce vacant by the death of British Manage 
ment of Mr. Longden’s death was made in John G. Rowan 
Office Appliances last month, word having Mr. Longden was a capable | ign rep 
reached us just as the magazine was going’ resentative and proved his worth by hi 
to press. ing together the organization which wa 
Mr. Longden’s death was due to cancer there at the time he took charge, and add 
whose existence was unsuspected until an in thereto a substantial force He was 
THE LATE SIDNEY J. LONGDEN. 

examination following a relapse after a well liked by all members taff and 
serious attack of influenza disclosed the associates 

fatal malady to his physicians. His death \t the last rites over the remains of the 
occurred at his home, Albyn Cottage, Her deceased a great many handsome floral tril 
sham, Walton-on-Thames He leaves a_ utes bespoke the deep and geneial feeling 
widow and two children of sympathy and sorrow so appropriately 
| Just a year before Mr. Longden’s death expressed by the whole British staff, who 
he and Mrs. Longden spent some time in sent a large wreath. Beautiful floral pieces 
| the United States, visiting the general were sent by the Remington and the [ 
| offices and factory of the Elliott-Fisher derwood British staffs, as well ne from 
| a and important sales agencies General Manager and Mrs. Watt of Har 
Mr. Longden was manager of the British risburg, Pa 





LIVE CANADIAN CONCERN. 


In the Pre-Exhibition number of the 
Daily Province ol July 1, published at 
Regina Saskatchewan, Canada, the United 
Typewriter Company of Manitoba, Ltd 
Canadian agents for the Underwood Type 
writer Company, come in for complimen 
tary mention 

The report says, among other things, that 


the Li nited Cypew riter ( ompany ot Mani 
toba, Ltd., is the largest distributor of type 
writers in the Dominion of Canada, with 


offices from the Atlantic to the Pacific and 
having some 400 people on its payroll. 

After stating some interesting points re 
garding the Underwood typewriter and the 
immense factory extensions of the Under 
wood Typewriter Company, the report con 
tinues: 

“This company not only handle the type 
writers of the Underws aut Co., but many 
different office devices, and a complete line 
of typewriter supplies \mong their office 
devices we desire specially to mention their 
improved envelope closing machine run by 
electricity sealing automatically 6,000 en 
velopes per hour, also one for use by hand 
The company also handle the Flexotype for 
circular letters and printing work which is 


claimed to be superior to anything of its 
kind; as well as duplicators of different 
styles They have a well equipped repair 
department equal to many of the larger 
branches of the company Although only 
established on Ist of May this branch 
doing a large business, and this is due not 
only to the excellence of their machine but 
to the manager, Mr. Pyke, who has been 
doing yeoman service for his company and 
the public since his arrival in Regina.” 

The company’s Saskatchewan office is at 
1827 Hamilton street, and is under the 
management of Edward W. Pyke, a most 
capable, enterprising and experienced typ¢ 
writer man, who is making a fine record in 


the Northwest 


AMES & FILSTEAD INCORPORATED. 


\rranzgements aré ompleted to reorg 
ize and incorporate the business of 8 
& Filstead The new corporation will have 
the company style of Ames & Filstead Co 
and as heretofore will have its head office 
in Chicago with well-equipped branches in 
New York, Denver and San Francisco. The 
stockholders of the new corporation will 
be as follows \rthur R. Ames, president; 
David W. Filstead, vice-president, and C. B 
Lanterman, secretary-treasurer. Busines: 
will be done under the new corporation 
name beginning August 1, 1911. Furthet 
particulars of this reorganization will be 


given in the August Office Appliances. 


“Lots of men want to be captains of in 
dustry when they are lucky if they can get 
in the ranks as a private.” 


If a man never deals with you it may be 
his fault; but if he deals with you once and 
does not continue it is your fault. 


wm 
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Office Desks 


> 2 











Medium Priced 
Durably Built 
Conveniently Arranged 
‘*Never-Stick*’ Drawers 


DEALERS 


We have been making a specialty 
of office desks for years, and have 
recen.ly added a complete line of roll 
top, flat top, and standing SANI- 
TARY DESKS. 


Dealers find this line a money- 
maker. It is popular in price and 
quality, with a good margin of profit. 











NEW CATALOG JUST ISSUED. WRITE FORONE AT ONCE. 
en 


THE TELL CITY DESK CO. 


TELL CITY, INDIANA, U. S. A. 
































AUTOMATIC 
FILING CABINETS 


re the best because they have 


THE ‘AUTOMATIC FILE DRAWER 
The only one with HINGED DROP 

FRONT and AUTO- 
MATIC TILTING 


FOLLOWER Ky 














— 
2 Ae 
tS > 
S G AUTOMATIC 
4 Desk Top Section ..........0+.- $3.25 
AUTOMATIC aA ati \ Card and Drawer Section. ....... 6.00 
Letter Size - = eam Letter File 91.90 
\ TORS. cr cccccecsoorseseese 
No. 103 3-Drawer.... $18.00 ‘9! Leg Base Section............. 4 
No. 104 4-Drawer coe 20000 \) 


HIGHEST 4 Cabinet, Caitlin 


Other combinations from a One-Drawer 
Section up. 


Also in Bill and Cap Sizes. 


POPULAR PRIC 

: ICES 
= / WITH LIBERAL (> }j,,. 
DISCOUNT TO : 
\ ‘DEALERS 


O cnr FOR Loy 
«CABINETS 6 peat OW Prices 


We want a legitimate dealer in Office Appli- 
ances in every city to take the exclusive sale of 
our line 

Write us for our 72 page colored plate catalog 
and proposition to dealers. 


The Automatic File &IndexCo. 


143-153 North Pearl Street 













POINTER 
FOR 
YOU. 















AFICO TRANS- 

With Felleser GREEN BAY, WIS. N letter size $10.00 
Letter size . $2.00 Chicago Sales Agency: No. iticDrawer, ss ” 12.50 
Bill 75 Bank Specialties Co., 333 South Dearborn Street Sectional Cabinets also. 


Cap 
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STERLING DESKS 


are the only low priced 
line of desks on the 
market, having 5 ply 
quartered oak beds. 
Why not write for a 
new catalogue, Mr. 
Dealer, and sample the 
line. 








No. 54 


Our Exhibition 66-68 Pearl 
St., Opposite Klingman 
Building. 


Sterling Desk Co. 


Grand Rapids, 
No. 15 Mich. 


























“Why Hasn’t Some One Thought of it Before?” 
This is the general expression of those who see for the first time 

= 2 = pin: _ The 

— SNELL 

Se EE R0Sc0 


<r 


Bill 






























































Transparent 


Desk 
—— ae Pad 
































a ai hw ————[$—_——— Pe (Pat. applied for) 
—— te 





The only desk pad that requires no re-placing of worn, tattered, ink-stained blotters—the kind 
that generally soil your coat and linen. 

May be used for all desk data—lists, maps or any other information constantly referred to—by 
raising the glass and placing the data under it. 

Pad can be moved about without interfering with the data arrangement 

Frame binding made to conform with Golden Oak, Weathered Oak or Mahogany finishes. 


Stationers and dealers write for interesting special proposition. 


RAVENSWOOD OFFICE SPECIALTIES CO., (not inc.) 





1471 Irving Park Blvd. CHICAGO, ILLINOIS 
































THE NEW NUMERICAL TRANSIT 
SYSTEM. 

Banks in company with numerous others 
throughout the United States are preparing 
to reap the benefit of the radical alterations 
in the handling of transit items, recently 
inaugurated by the American Bankers’ 
Association 

At a meeting of the executive committe: 
of this association held in Nashville on 
May 1 a special committee of transit mana 
gers composed of G. R. McKay of the 
First National Bank of Chicago, W. G 
Schroeder of the Continental and Commer 
cial National Bank of Chicago, and J. A 
Walker of the Corn Exchange National 
Bank of Chicago advocated the adoption 
of a system by which all banks in the 
United States should be designated by 
number instead of by name. The commit 
tee’s report was unanimously adopted, and 
in accepting it, the American Bankers’ As- 
sociation not only authorized a_ system 
which will cut the work of their respective 
departments in half, but also cleared up a 
difficulty which has been bothering bank 
ers all over the United States for many 
years. 

The “Numerical Transit System,” as it 
is called, is designed to assist the writers 
of transit letters. When checks or drafts 
are sent from one state to another they 
are not sent separately; but a number of 


them are listed altogether on one sheet in 


what is known as a transit letter On 
these letters it is always necessary to name 
the payer, the amount of the check or 
draft, and the endorser. This has_ hert 
fore been done with pen and ink, or with 
the typewriter and adding machine, and 
has involved a great expenditure of time 
and labor. The larger banks have thou 


sands of these transit items which must be 
attended to every day, and the constant 
increase of business of this nature has 
been a source of never ending agitation 
among bankers all over the United States 

The standing committee, known as the 
Clearing House Section of the American 
Bankers’ Association, organized years ago 
in an effort to devise some means to short 
go last Decem 


en such work, met in Chica 
ber and summoned before it, representatives 
of various systems, houses, typewriter com 
panies and adding machine companies, with 
a view of determining on some method 
which, adopted universally throughout the 
United States, would furnish a short and 
easy means of getting out these transit 
letters 

Representatives of nearly a dozen differ- 
ent concerns were in attendance, each ad- 
vocating a plan for solving the difficulty. 
The investigation went deep into every 
phase of the banking industry, but after 
two days’ deliberation the matter was 
taken under advisement for report later 

On April 10th W. G. Schroeder, chair- 
man of the committee, announced that a 
system had been found which seemed sat 


isfactory in every respect, and after a pre 


liminary report the committee adjourned 
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until May Ist, when the system was for- 


mally adopted 


Just What You Have Been 
W anting— 


AHeavy, Steel Plate, 
SECURITY Box 


That cannot be forced, bent or cut open, 
fitted with a lock as good as a safety 
deposit box lock or better. 


To begin with, under the numerical sys 
tem Nos. 1 to 49 inclusive will be used to 
designate what is known in banking circles 
as the “reserve cities.” New York is No 
1: Chicago, No. 2; Philadelphia, No. 3; 
St. Louis, No. 4; Boston, No. 5% Cleveland, 
No. 6; Baltimore, No. 7; Pittsburg, No. 8; 
Detroit, No. 9: Buffalo, No. 10, and so on, 
the list including towns as small as Waco, 
Texas; Cedar Rapids, lowa; Pueblo, Colo.; 
Muskogee, Okla., and Wichita, Kan. Nos. 
50 to 99 inclusive are used to designate 
states; Nos. 59 to 89 being left vacant. 
Cities in these states which are not im 

For Papers, Jewelry, Silver at Home; 
Private Papers, etc., in your Office; Bank 
Officials and Cashiers; anywhere you need 
a Strong Box with a good lock. 


portant enough to have numbers of their 
own will be designated by numbers arbi 
trarily fixed by the American Bankers’ As 
sociation, and these numbers and _ cities 
will be arranged alphabetically and numer- 
ically in a directory with which all transit 





1] } ; > 

men will be provided 

After the cities and states have been Construction: 16-gauge steel plate, reinforced steel corners, brass handles, para- 
. ! be aw | — aN centric pin tumbler all-brass lock ; 

5 gaat Gerorved upon: Ce comma Finish: Black enamel polished, nickel-plated corners, rivets, handle and lock 





to provide numbers for the twenty-seven : 
thous ind odd banl S W ithin these cities Style Length naan — ae —_ 
ns ay ei ; F 101 9% in. 43 in. 34 in. 4} lbs. $6.00 
The tremendous labor connected with this 102 11 in. 74 in. 4 in. 64 Ibs. $7.00 
undertaking is shown by the following par- 103 13 in. 11 in. 4 in 9 lbs. $8.00 
agraphs, which we quote from the commit 104 144 in. 11 in. i An. 104 Ibs. $9.00 
tee’s report Each box is packed in tissue paper in a cardboard box. 
“The committee has provided numbers DEALERS: WRITE FOR TRADE DISCOUNT 


a Fie seculaiea Sue Gt oo te | THE MEILINK MANUFACTURING CO., Toledo, Ohio, U. S. A. 


country are tobe numbered according to 





the following plan: 








“The first numbers are to be given to the 


banks in the larger cities and are to be 
continued in their relative order, according 
to the population of the cities in each 
state; each bank is to be numbered in 
consecutive order according to the senior- 


ity in each city. When there is only one 
bank in a town the banks are to be num- 
bered in alphabetical order according to 


towns and the one bank towns are to be 
numbered last.” 

The working of the system is too techni- 
cal to be understood fully by the average 
person unacquainted with bank work, but 





in general it may be said that where the 
name of two banks and an amount have 
formerly been written with pen and ink, in 
long hand, the same work is now accom- 
plished by four short figures. For instance, 
instead of writing the transit items, “First 
National Bank of Englewood, $62.50-to the 


First National Bank ot Concord, New 


| 





Hampshire,” the same item is now written Our new Catalog shows a complete 
“2-109, 54-27, $62.50.” The saving in time line of Leg and Pedestal Desks. 
and labor is nowhere better illustrated than Free to Dealers for the asking. 


with the Continental and Commercial Na- 
tional Bank of Chicago. Instead of writing 


this name on every transit item which con- Valley City Desk Company 
cerns this bank, the writer of the transit 


letter now merely inserts the numeral 2-3 | GRAND RAPIDS, MICH. 


The Burroughs Adding Machine Com- 


pany has furthered the scheme by manu- We will show our full line at the July Grand Rapids Furniture 
macturing a special machine peculiarly de- Exhibition in our usual space—top floor Furniture Exposition Building. 


signed for the handling of the figuures nec- 











essary under the numerical transit system. | 
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CHICAGO OFFICE 
304 S. Wabash Avenue 


FRED D. HILLS 











The superior quality of workmanship and 
hors and the Aesth of design and 
finish of these chairs can be only partial] 
conveyed by a half-tone illustration, va 
as is shown herewith. 


But you can see the distinctive ear-marks of 
QUALITY nevertheless, and then when 
you have seen one of the originals you will 
marvel at the elegance of the product. 


DEALERS: 


Let us ship you one of our justly famous Di- 
rectors Chairs for examination. The banker 
or business man whose business you are most 
anxious to secure, will have his heart set on 
that one chair as soon as he sees it displayed. 


It pays to handle the BEST—That's why 
it will pay you to handle “‘Marble & 
Shattuck’s Chairs.” 


NEW YORK OFFICE 


815 Marbridge Block 
Herald Square 


A. B. HUNN 











Shelbyville Desk Company, 








The Shelbyville Desk Company 


Stands for high quality as to Material, Workman- 
ship and Finish. 88-page Catalogue now ready. 


SHELBYVILLE, 
INDIANA 











A HANDSOME CHICAGO OFFICE. 

The Chicago branch of the L. C. Smith 
& Bros. Typewriter Company moved into 
new quarters last spring, and now the 
offices are all finished and ever ing 1s 
installed ship-shape. Manager N. Edwards, 
Jr., is as proud of the place as a boy with 
a toy auttmobile, and takes ight in 
showing visitors the many enient 
features 

Che new offices are located on the east 
side of Wabash avenue, at No: 123 N., and 
Mr. Edwards claims that they are the best 
appointed typewriter offices in Chicago 
The premises extend clear back t the 
alley, affording good light on both the east 
and the west exposure In the Wabash 
avenue front are commodious show win 
lows for the display ot machi Phe 
main salesroom is entered first | e vis 
tor Here are some machin« ind th 
desks of the salesmen. Farther the 
rear are the desks of the assist man 
.ger, the employment manager the 
manager of the supplies dep t t 
hind neat railings. 3ack of thes s th 
roomy, yet cosy private thee f the 
manager 

\ partition separates the rear of the 
manager’s private office from a large light 
room facing eastward on the alley between 
Wabash and Michigan avenues. This room 


is devoted to the repair department, which 


has been highly systematized, so that any 
part needed can be located at a instant’s 
notice Mr. Edwards says that omi 
ness and convenient arrangement thi 
department have increased its efficiency to 
markable extent 

A mezzanine floor extends from about 
midway of the first floor back to the alley, 
forming the ceiling of the re é rt 
ment and one or two small root t the 
side This floor is lighted a1 ventilated 
from the east, and is fitt " small 
desks, chairs and machines, and sed by 
the employment manager as a s l, not 
only to determine the qualificatior f ap 
plicants for positions, but to ] t then 
in the use of the machin: Th m has 


abundant light and ventilatio1 S 


ably and tastefully furnished is an 
agreeable place to work in eve he 
day 


On removing to the new quarters all new 


furniture was purchased and the old equip 
ment was discarded. The entire office is 
therefore clean, bright and neat as a new 
pin 

At the rear, to the north epall 
department, is a hallway leading tdoors 
and on the north side of this hallway are 
the wash rooms and other conveniences, 
and a cosily furnished rest room for the 
use of women employes. This om con- 
tains the necessary facilities for caring for 
any one who may be temporarily indis 


posed, and a few simple first aid remedies 


are provided. 

A large basement extends from end to 
end of the building. This basement is so 
well ventilated that it is dry the year 





‘round, and here are stored surplus stocks 
of machines and supplies. 

The entire office is so neat, so big and 
so well appointed, that Manager Edwards’ 
ethusiasm is quite justified. He believes 
that the next year is going to see a big in- 





. e . . | 
crease in sales, part of which, at least, will 


be due to the influence of the new offices | 


on the spirits of every one connected 
with it 

Before closing this account it is inter- 
esting to mention a small demonstrating 
room next the ‘repair department and al- 
most adjoining the manager’s office. This 


room is equipped with the necessary chairs | 


and rugs, also with a machine on a pivoted 
metal stand. Here the salesman can bring 
his prospect and demonstrate the machine, 
closing the deal without any interruption to 
distract the attention of the customer. 


A POPULAR INK. 

The Cooper Ink Company of Chicago is 
finding a ready demand for its Perpetual 
Writing Ink, a writing fluid which is said 
to be acid proof and waterproof. This ink 
is having an increasing sale among banks 
and business houses, which find it a satis- 
factory product. 

The company is offering exclusive agency 
propositions to dealers and will send free 


sample and full particulars on request. 





ENERGETIC TYPEWRITER MAN. 


The accompanying cut shows Robert W 
Hankins illustrating the rigidity and 
strength of a Fox typewriter carriage. We 
suspect this picture ‘was “made up,” but | 


| 





ROBERT W. HANKINS. 





anyhow, the Fox has a good, strong, rigid | 
carriage 

Mr. Hankins is the Fox dealer at Monti- 
cello, Ark., and is a live, bright, hustling lad | 
who is making things hum down in the | 
land of cotton 

No fewer than 400,000,000 envelopes will | 
be needed during the next four years to | 
carry on the correspondence of the govern- 
ment service. This estimate was made by | 
Postmaster General Hitchcock, who closed | 
a contract recently for the envelopes with 





a Cincinnati firm, the present contractors. 
The contract will amount approximately 
to $233,556, a saving to the government of 


$25,000 
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Terrell’s Steel Wardrobes 


A sanitary office necessity at a popular price. 
It is imperative that garments be kept in a 
neat, clean place, safe from intruders, disease 
germs and mice. 

The Terrell Steel Wardrobe is designed espe- 
cially for office use and will harmonize with 
the most elegant appointments. 


It is made of heavy patent leveled furniture 
steel, and fitted with a combination lock (or 
key-lock if desired). It has a hat shelf, four 
two-prong enameled steel hooks, and a rod for 
clothes hangers. Finished in baked enamel, 
olive green, maroon or black. 
FIRE=-PROOF — It saves its cost in reduced 
insurance rates. 

Compact, durable, low in cost and high in 


efficiency. 
DEALERS 


The special interlocking slip joints make it easy 
to erect these wardrobes when shipped K. D. 
Ventilation in door omitted when desired. 
With or without casters. 

Can be sold easily to factories, schools, armo- 
ries, lodges, clubs, and all other places where — 
lockers are needed, as well as offices. 














Write at once for catalogue, prices and terms. 


TERRELL’S EQUIPMENT CO., coca Repias, mich: 








Rogers The Pioneer Carbon Paper Maker 











‘‘A HUNDRED TO ONE SHOT” 


One of the many reasons why Rogers Carbon Papers are so popular i Is 
that they will not smudge. Then again there is the lasting quality—a 
hundred to one sheet, as it were, explains that the hundred writings from 
one sheet is a fair and not an empty claim. 

Let us send a few samples and quote prices. 
ROGERS MANIFOLD & CARBON PAPER CO. 


346 Broadway New York 


Established in 1/869 



















Keen Competition Demands Modern Methods 


a f Dis pense with wire baskets and trays. 


The 


Bristow Radial Distributor 


Serves the Bout tt of many— 
occupies about the space of 
one. Made in special sizes for 
omg purposes. Affords all 

e advantages of accurate, 
rapid and economical distribu- 
tion ot papers. A combination 
of facility a and durability. 


Write for complete catalogue. 


FREDERICK BRISTOW 
East Orange New Jersey 
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3 Marysville 4 


Cabinet Company’s 
Typewriter 
Attachment No. 


can be attached to any style of desk without inter- 
fering in any way with the top or writing bed 





When not in use the device is simply pushed back under the desk where it closes 
up neatly—completely out of sight and out of the way. The device is not complicated 
and slides back and forth easily, so that it ‘s no trouble at all to set it in place or put it 
out of sight. 

The typewriter attachment is made in any kind of wood to match any desk, and 
the simplicity of operation assures a wide sale wherever desks or typewriters are used. 


A SURE WINNER FOR DEALERS 


The prices are interesting and the field unlimited. Write for 
our new catalogue showing a most interesting line of office furni- 
ture, and complete details of this typewriter attachment 


MARYSVILLE CABINET COMPANY 
3 Marysville, Ohio, U. S. A. 














SANITARY CUSPIDOR 


And now comes a Sanitary Cuspidor. A bright clean Cuspidor is a thing to be tole- 
rated, a dingy, dirty one, never. Here's one with that something about it called ‘‘class.’ 
It is easily and thoroughly cleaned Heavy brass cover, hand buffed 
Supported by a cold drawn steel inner receptacle which is hard enam- 
eled. You can stand on this one to demonstrate its strength. Get these 
for your office trade and see that ‘‘George, not only polishes up the 
handle of the big front door’’ but the sample Cuspidors as well 

32 styles and sizes inourcatalog. Made in Detroit. 


The IRELAND & MATTHEWS MEG. CO. 














To Make a Good Impression 


upon your customers see that they 
are supplied with 


Carter’s Ideal 
Carbon Papers 


a kind for every use. Clear cut impressions, longest 
wear, greatest number of copies and cleanest to handle. 
In every respect they are intended for and to be 


THE BEST TRADE 


Carter's Ideal Typewriter Ribbons are made of the 
finest materials to insure perfect satisfaction. Send for 
Carter’s Codes—containing tables of Ribbon Dimen- 
sions and Interchangeable Ribbons. 


THE CARTER’S INK CO. 


BOSTON NEW YORK CHICAGO MONTREAL 
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DINE IN HONOR OF RETURNED 
TRAVELER. 


Australian Friends of E. H. Peacock Cele- 
brate His Home Coming. 


HE friends of Edgar H. Pea k of 
Peacock Brothers, printers and 
office appliances s dealers Me pourne, 


\ustralia, gave him a rousing reception o1 


his return home from a tour of the world 
The welcome-home celebration was held at 
Sargent’s cafe in Melbourne on April 3 and 
was attended. by a large gathering of 
friends. “Cowans,” the Australasian print 
ing and stationery magazine, gives in its 


\pril issue a very interesting account of the 
celebration and of Mr. Peacock’s remarks 
descriptive of the scenes he witnessed on 
his trip 

\fter greeting by W. Gordon Sprigg for 
the friends generally; by Mr. Grierson of 
“Cowans” for the trade; by H. Lowe on 
behalf of the clients of the firm, and by 
Mr. Johnson for the employes, Mr. Peacock 
responded in a most felicitous and inter 
esting way. His address naturally divided 
itself into two parts—travel, with its sceni 
delights, and trade. 

Mr. Peacock’s tour included the South 
Sea Islands, the Hawaiian Islands, across 
the Canadian Rockies, through the wheat 
fields of Manitoba and Alberta, thence 
down to the United States and among its 
industrial activities, including a peep at 
Niagara, through the black belt of the 
South, Washington, D. C., thence to New 
York and New England, to Chicago and 
the West, back again to the Atlantic Coast, 
across the ocean to Old England, from 
London to Paris, Germany, Switzerland, 


and through the Simplon tunnel to Italy, 
where the homeward steamer was taken 
across the Mediterranean Sea to Egypt, 
through the Red Sea and Indian Ocean to 
Ceylon and then back home to Australia 

In matters of special interest to the trade 
Mr. Peacock said that notable progress 1s 
being made particularly in the United 
States, where vast sums of money are be- 


ing spent in experimenting along different 


lines. The speaker described his visit to 
various printing offices, including some in 
Minneapolis, Chicago, St. Louis and _ in 


Ohio, where he said there is a large manu 


icturing area which is served by a net 
work of electric cars. During his stay in 
the United States he visited among other 
places Cincinnati, Dayton, Alliance, Salem, 
Niles, et He visited the ink works of 
Ault & Wiborg and Sinclair & Valenti 

and described the methods in an entertain 
ing way While in Philadelphia Mr. Pea 
cock visited the office of the Curtis Pub 
lishing Company and had some interesting 
things to say about the methods used 11 
turning out the Saturday Evening Post and 
the Ladies’ Home Journal. In New York, 


among other places of interest described, 
was that of the L. E. Waterman Company, 
where the work of turning out fountain 


pens he found to be one of great interest 


Unfortunately Mr. Peacock’s address was 








not published in full. Had it been so pub- 
lished, the thoroughness with which he has 
gone into everything on his trip investi- 
gating industries in their minutest detail 
without regard to time or expense would 
be not only interesting but illuminative of 
the thorough methods which his concern 
employs in all their enterprises. 

Mr. Peacock said that while America may 
be called the school of the world where 
the enormous population and high spirit of 
the peple make it possible to experiment 
with and exploit any and every new idea, 
the old world is not by any means asleep 
In England manufacturers of printing ma- 
chinery are constantly improving their 
products and determined efforts are being 
made in all departments of the business to 





E. H. PEACOCK. 


keep up with the best in the world. During 
his tour of the continent, Mr. Peacock was 
impressed with’ the solid virtue of the Ger- 
man manufacturers. He said that the Ger- 
man seems to combine the solidity of the 
British with the mathematical accuracy and 
ingenuity of the American. 

One enjoyable feature of the home-com- 
ing celebration was a short musical pro- 
gram which was contributed by the 


company 


J. M. Jacobs & Son, of Tulsa, Ariz., have 
purchased the entire stock of office furni 
ture and supplies from W. E. Pierce, who 
is to remove to Los Angeles, and will add 
the new lines to the present stationery and 
book business. The agencies controlled by 
Mr. Pierce are included in the deal, and 
these embrace the Yawman & Erbe line, 
Office furniture and Sheppard loose leaf 


goods 
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‘Ts 4 


[hey are not if they are 





kept in wooden filing cabinets, 
for they may easily be destroyed by fire or 
by rodents. Furthermore, wooden cabinets 
last only a comparatively short time and they 


are apt to warp and split in damp weather. 


Berger’s Metal 
Office Equipment 


is fire-retardent and vermin proof. It is handsome 
in appearance and will outlast wooden equipment 
by many years. It is made with the mechanical 
exactness possible only with metal, and is made 
right to the smallest detail 


Send today for our book, **Metal Furniture.”’ 
Read it through carefully—you'll find it well worth 
while. 


The Berger [lfg. Co. 
Canton, O. 


Eastern Display Rooms: 22nd St. and 11th Ave., New York Principal Cities. 


Agencies in All 


New England Display Rooms: 286 Devonshire St., Boston, Mass. 
















Here’s a 


Sample of 


The Tables 
Built by St. Johns. 


This is just such a table as every among the giant saw-mills of Cadil- 
business man wants—sturdy, busi- lac; our immense plant, the largest 
ness-like, and guaranteed to resist table factory in the world; and the 







No. 46 34x60 $18.00 













the herd use that soon searches out wonderful resources and labor-saving 
all the weak spots in a poorly-built machinery that are, even now, reduc- 
table. The construction is wear-proof ing the cost of manufacture, and 
—strong bolts are used in the places increasing the table value we can offer 
where the average manufacturer puts for a given price. 

a screw; the finish can not be dupli- 

cated, anywhere,. on tables of the Our new boaklet and catalog 
same price tell this story in detail and show 


And there’s sound, reasonable ; 1 ; Me 
onal ; ete line of “‘WORK- 
reasons why we can furnish St ae 


Johns quality at St. Johns’ low ATIVE” TABLES. Sent on re- 


prices—our unequalled location quest, 


ST. JOHNS TABLE CO., Cadillac, Mich. 


EXHIBIT—3rd Floor, Manufacturers Building, Grand Rapids, Michigan 














Automatic 
Screw Cutting 


Pencil 
harpener | | 


(Patent applied for 








Acknowledged the best. 

Sharpens any pencil. 

Automatic feed and pencil stop. 

Cutter guaranteed to stay sharp 
a year. 

Works on the scientifically 
rect principle of the metal cutting 
milling machine. 

Nineteen inches of cutting sur- 
face with the wear fully distributed. 


THE 


RONED- 
CIEANEND” 


Patent applied for 


BRAND OF 


Typewriter 
Ribbons | 


Are equal to any in quality. 

Exclusive agencies given 

Have this distinction: Each rib- 
bon supplied with a ‘‘RONEO 
CLEANEND,” a strip of uninked 
stiffened cloth attached to the rib- 
bon. ' 

Easy to thread through type- 
writer and preventing soiling of 
hands—a feature that ‘‘gets and 
holds the business.”’ 


| ONES COMIANY | 


; 371 Broadway 
NEW YORK 


Branches 
throughout the 
world. 


cOor- 
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AN ORIGINAL ADVERTISING STUNT. 
The readers of Office Appliances are, of 
course, more,or less familiar with the Con- 
klin fountain pen, “the with a hump 
which drinks like a camel.” 
The advertising department of John Rob- 


pen 


inson’s circus recently caught on to this 
feature while in Toledo, and their adver 
tising manager visited the Conklin Pen 


Company, representing himself to be an 
elephant salesman with some elephants to 
sell. The president of the Conklin Pen 
Company could not first, but by 
and by he turned the salesman over to the 
He could 


other 


see it at 


advertising manager. aot see it 


but like man with a 


every 


either 





Bulletin subscriber an opportunity ye th 
first to go after the new corporations for 
their business Those interested in this 
idea should write for further particulars t 
the above mentioned annmanilgy 

NEW DAVIDS PRODUCTS. 

After years of careful experimenting in 
their laboratories, the Thaddeus Davids Co 
of New York have produced Davids’ Signa 
ture Ink DeLuxe for signing legal docu 
ments, checks, important correspondence, 


and for use in other instances where a per 


manent and lasting signature is quired 
It is made of pure nut gall and iron chem 
ically treated in such a way as to insure 





good idea the circus man stuck to his argu- 
brought out the 
that he 
space 
failing in 


and by he 
which 


ment, and by 


point of idea, was 
wanted to advertising 
sides of the elephants, but 
would sell advertising space on the 
He said that the circus 
when requested to 
light the half 


camel, and the 


real his 


only sell on 
the 
that he 
ribs of the camels. 
camels, and 


with 


had 5! 


come acros more on 
a baby 
that even a_ baby 
Filling Fountain 


and 


camel, he said it was 
said 


Self- 


advertising man 
fill Conklin’s 
This was a clincher 


could 
Pen. 
the deal right there 

The 


5%4 camels 


they closed 


accompanying cut shows how the 


looked 


advertising 


decorated with Conklin’s 
the 
circus at 
the 


parade 
Toledo 


camels 


fountain during 


of John 


pen 
Robinson’s big 
During tie the 
were decorated with special banners, print 
ed on gold cloth, Conklin’s 
Self-Filling Fountain signs being 
later displayed in the circus tent during the 
show. This idea stirred up a 
terest in Toledo vicinity, 
successful advertising enterprise 


parade sides of 
advertising 
Pens, the 
world of in 


and and was a 


USEFUL NEW PUBLICATION. 
United States there is an average 
a thousand new corporations or 
ganized every week. Recently 
perfected an organization by the National 
Sales Promotian Company, publishers, Kal 


In the 
of about 


there was 


amazoo, Mich., which ihe a remarkable 
service to its subscribers. The company 
publishes the National Weekly Bulletin, 


which is a weekly printed list of all new 
corporations formed each week in_ the 
United States, classified according to na- 
ture of business, giving amount of capital 
stock, name and address of principal in- 


corporator and indicating whether the con- 
cern is wholesale, wholesale or retail, re- 
tail or manufacturer. The 
authentic, as it is obtained every 
rect from the records of each State 


information is 
week di- 
capitol. 


This service affords the National Weekly 


perfect flow It is claimed it will not gt 
or clog, and is therefore particularly re 
ommended for fountan ind sty raphic 
pens. This product, th: mpany ves 
is an achievement in the art of inl iking 
and they claim that no better ink can be 
made. It is madesin both jet ini 
blue black, and comes in quart sizes 01 ly 
This enterprising concern, who for near 
ly a ntury have been putting t prod 
ucts before the peopl this ther 














new addition t 
Mucilage [his 
luct 


another 
Gibraltar 


have 


countries 


their line, viz., 


is a guaranteed pure gum arabic pros 


and is put up in quarts, pints, half-pints, and 
six and four ounce packages. These prod- 
ucts should claim the attention of all in the 
field who are interested in high class prod 
ucts of this nature 

Frederick W. Farnell, forty-six years old, 
a member of the firm of H. A. Farnell & 
Bro., stationers, at No. 205 Montague street, 
Brooklyn, died in the Kings County Hos- 
pital, Brooklyn, June 22. His death was 
due to a fracture of the skull resulting 


from an accidental fall at his home 





SOME INTERESTING FILING APPLI- 
ANCES. 


familiar with the 
File & Index Com 


should assuredly 


Dealers who are not 
lines of the Automatic 
pany of Green Bay, Wis., 
get in touch with this progressive concern 
of the goods this 
These lines have 

that 


and learn the particulars 
company 


distinctive 


is turning out 


features commend 


some 
them to the favorable attention of the 
users. 

Automatic filing cabinets are equipped 
with the hinged drop front and automatic 


follower. They are handsomely fin 


of best material 


tilting 


selected 


made 


ished and 





AN AUTOMATIC FILING CABINET. 


While are reasonable, dealers 


in price they 


are offered a liberal discount. The Auto- 
matic is made with desk top section or 
without, as may be desired, with sanitary 
base, or with the regular letter size sec- 
tions, solid or sanitary base. 

The company also manufactures the 
“Afico” line of filing cabinets and transfer 
cases—an inexpensive line of excellent 


quality for the price. 


Office Appliances dealers should write to 
the Automatic File & Index Company at 
Green Bay, Wis., and get the particulars of 
their exclusive agency offer; also full in- 
formation and catalogues regarding this 


interesting lire. 


movement in the interest 
the United States is the or- 
Constantinople in March 


American Chamber of Com 


\n 
of trade 


important 
with 
ganization at of 
this year of an 
merce, The new organization, which starts 
with a membership of nearly 100 represen 
tative business men and firms interested in 
American trade, is due mainly to the ef 


Consul General 


forts of Ravndal. 

The constitution 
held March 29 at the American consulate 
general declares “that the object of the 
chamber shall be to examine questions con- 
industrial, and 
financial the United 
States of America and Turkey, to protect 
interests of that subsisting 
tween individuals the 
aforesaid countries, and to take all possible 
measures which may encourage the trans- 


adopted at a meeting 


the commercial, 


relations 


cerning 
between 
character be- 


and firms in two 


action of business between them.”—Consu- 
lar Reports. 





OFFICE APPLIANCES 









You Can’t Buya 
Better Desk or 
Faster Seller 
Than the Moon 


THE REASON 


@ No desk is made which is more 
handsome in appearance or more care- 
fully constructed. Every Moon Desk 
carries a guarantee to give complete 
satisfaction. Absolutely the best 
line for the progressive dealer—a good 
profit on every desk is insured you. 


























Made 66” and 7 
designed cast bre 
Mahogany to or 





q A desk which is the most widely 
advertised brings the largest 
number of inquiries—and when this 
desk is second to none—it means 
orders. Orders mean money—the 
result is—you cannot very well 
overlook the Moon Line. 


If our catalog is not in your file—it 
should be—may we send it. 





No. 7 


18 












Made 55” and 60” long. Finely figured 
quarter sawed white oak. Moon patented oon 0 
ypewriter attachment - 







KOR HE Trade Muskegon, “: Mich. 
MOON Mark 











AMONG THE 


Stow & Davis 
Business Tables 


there's a pattern for every business table need 
you will be called upon to fill. They begin with 
plain, substantial tables that will serve a long 
life in mailing or work room, and range up 
through dignified, clean-cut designs for the 
average office, to the finest tables made and 
carried in stock, the year round, anywhere in 
America. You can also choose from an unusu- 
ally complete selection of directors’ tables and 
bank furniture, including several entire suites 
worthy of the finest banks in the country. 








You know the manifold benefits of being able 
to purchase your entire stock from the same 
manufacturer; added to this advantage is our 
sincere assurance that the quality of workman- 





3 ship and finish is Grand Rapids’ finest, trade- 
marked and guaranteed. Our catalog has real- 
istic illustrations and clear, comprehensive 
descriptions of every piece. Inquiries answered 

P by return mail. Address 


Stow & Davis 
Furniture Company 
Grand Rapids, ‘Michigan 





























OFFICE APPLIANCES 


The above illustration shows the prize winning windows in the Window Decorating Contest which was held during Browne-Morse Fur- 
niture Exhibition Week. The cash prize of $25 went to the store of Miller, Stewart & Beton, of Omaha, Nebr. The first honorable mention was 
awarded the Louis F. Dow Company, of Minneapolis, and the second honorable mention to Clarke & Gibbey, Inc., of New York City. 

The committee who judged the windows was composed of George E. Cowan, manager of the window trimming supplement of the Dry Goods 
Reporter and vice-president of the Koester Window Dressing School of Chicago, and Evan Johnson, editor of Office Appliances. The committee 
decided that the disolay of the Miller, Stewart & Beton Company was the most attractive. They arranged a modern business office, showing 
the Browne-Morse line, as the various articles of furniture would be used in a day’s work. The only criticism to make of the window, in com- 
parison with others, is that the display is not dominated by Browne-Morse goocs. The display of the L. F. Dow Company, Minneapolis, who 
got remarkable results from their arrangement of the line, is a fine sample of a filing cabinet window. The arrangement is most excellent and 
the display of cards to denote the use of each article is a good idea. This window is a splendid example of a small display of one line. 

The Clarke & Gibbey display is a good one, but seems to lack life and variety. It would attract attention from the quantity of goods dis- 
played. The sign outside calling attention to Browne-Morse Exhibition Week is a good feature of this display. 
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The Recent Standard Oil Decision 


confirms the methods of organizing and 


| Science of Organization condactie a corporation as outlined in 
nd 


| Business Development | Robert J. Frank’s Masterful Work 
Science of Organization and Business Development 


Written in plain commercial English, by a member of the Chicago Bar. 


Every Business Man Should Know 


How to finance, organize and reorganize a business along practical lines. 





How to distinguish a legally safe investment in a business corporation. 





How to investigate and ascertain the real condition of a business in which 
7 ' 4 
he is interested. 








(1910 Revised Edition) How to manage a business corporation, after it is created so as to avoid 
Bound in Morocco Leather 





unnecessary legal complications, 


Every Stationer Should Have This Book in ‘Stock 


It covers ali practics il questions, gives special forms, and settled law 
concerning organization, reorganization and financing a corporation. 


Bound in Morocco Leather—Retails $2.75 


Write for prices and discounts on lots of one dozen or more. 


OFFICE APPLIANCES, 417 So. Dearborn St., Chicago, Ill. 


World— Tuxedo 


Two Famous Brands of 































































Non-filling, long lasting, 
climate proof and 


GUARANTEED 


DEALERS:—We have a special proposition to make you, which will 
insure a handsome income. Write at once for particulars. 















NON-FILLING 
LONG LASTING i 


TYPEWRITER 
Mum RIBBON = 






The International Carbon Paper Co. 
206 Broadway, NEW YORK, U.S. A. 


es 
‘TUXEDO 
| sows caving 


TYPEWRITER 4 
EDO. 


Western Distributing Branch, 22 Quincy St., Chicago 
Quaker City Office Supply Co., Philadelphia, Distributing Agent for Pennsylvania 
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NEXT ANNUAL MEETING IMPORTANT. 


HE next meeting of the National 

Association of Stationers and Manu- 

facturers will be held at Buffalo, 
N. Y., beginning on Monday, October 9th, 
and ending on Saturday, the 14th. This 
will be the 7th annual convention of the 
organization, whose history has been one 
of continuous success since its inception in 
1904 at Chicago. It is rather interesting 
to note that the first convention was held 
in October and was called by invitation of 
the Chicago Stationers’ Association; busi- 
ness sessions being held in the old Steinway 
Hall. The first annual convention, which 
is no less interesting to note, was held at 
St. Louis, Mo., October 9, 10, 11 and 12, 
1905; the second annual convention 
held in June, 1906, at New York; the third 
annual convention in July, 1907, at St. 
Paul; the fourth convention in July, 1908, 
at Boston; the fifth in July, 1909, at Toledo, 
and at the sixth convention the date again 
returned to October, when the Convention 
was held at Baltimore. As a rule, in this 
latitude October is a pleasanter month for 
conventions than June or July, and it ts 
probable that October will be retained as 
the regular month for succeeding conven- 
tions. The selection of Buffalo as the next 
meeting place meets with the approval of 
a large majority of the stationers in the 
country. It is sufficiently central for prac 
tical purposes, being easily reached by rail 
or water, or by a combination of rail and 
Every stationer in the coun- 


was 


water routes 
try who is interested in the prosperity of 
his own business should make it a point to 
join the National Association, since it 
cost him only $10.00 
National Catalog Commission alone will be 
dollars to 
that can 


will 
The Reports of the 
hundreds of him in the 
course of a year. All 
attend the convention should do so and help 
to make it one of the greatest gatherings of 
the stationery trade which has ever been 
the U. S 


worth 
possibly 


held in 


Buffalo Convention to be big 


event in stationery world. 


Program of Events. 


The Program Committee of the National 
Association announces that speakers on the 
following topics will be heard at the con- 
vention of the National Association in 
Buffalo: 

“Uniform Prices by Manufac- 
turers”—Charles A. Lent, New York City; 
R. P. Andrews. Washington, D. C. 

“Cost of Doing 
Denham of Cleveland, O. 


Selling 


Susiness’—Robert S. 

“Development of Salesmen and Keeping 
Them in Your Employ”’—W. F. Lucas, Jr.. 
Baltimore, Md. 

The first topic is one of more than pass- 
ing interest to the retail trade, and has to 
do with the ever important subject of a 
uniform basis of selling by the manufac- 
turer to the retailer. The committee rec- 
ognizes that there are this 
question and believes that a clearer under- 
standing can be reached only as the result 
of an intelligent presentation of the argu- 
ments pro and con. This is 
a departure from the methods 
pursued at the conventions, 
lieved that the subject is of sufficient im- 
portance to be presented practically as a 


two sides to 


somewhat of 
hitherto 


and it is be- 


debate. 


The committee further that the 
Association is to be heartily congratulated 
on the fact that two such able gentlemen 
have consented to present the 
Messrs. Lent and Andrews, and it is earn- 
estly hoped that their efforts will be duly 
and in- 


feels 
issues as 


appreciated, and the Association 
deed the trade at large may reap substan- 
tial benefit as a result of the full, frank, 
fair and impartial presentation of the sub- 
ject which is insured by the character and 
ability of the speakers 


The subject of the cost of doing busi- 
ness is one which is engaging the attention 
f the best minds in every sphere of com- 


mercial activity today. The changing con 
ditions involved in the obvious increase in 
in the methods of mar 


the cost of living 


keting goods and advertising their merits 


are constantly at work in changing the 
margin oi profit involved in every act of 
merchandising. 

It is not too much to say that there is 


no subject of such importance to the com 
mercial world today, as that embraced in 


the title of the address to be presented by 


Mr. R. S. Denham, and the fact that the 
committee was virtually requested to 
arrange for this address, is the best evi 


dence that the subject cannot be too often 
presented, if the stationery trade is to hold 
its own in the march of commercial prog 
ress 
The 
business is too clearly established to call 
for extended comment, but the fact is often 
lost sight of that in the development and 
ability to im- 


importance of the selling end of a 


education of salesmen, the 
part not only a scientific knowledge of the 
which they 


whom they meet, but what is mors 


handle and the men 


goods 


impor 


tant a spirit of loyalty to the house which 
they represent is worthy of constant 
thought; and it is to direct special attention 
to this subject that Mr. Lucas has con 
sented to address the conventio1 upon the 
subject above referred to 

Mr. Lucas made an enviable reputati 
for himself as Chairman of the Conventi 
Committee in Baltimore, and th \sso 
tion is fortunate in being assured thus early 
of the services of such competent and et 
tertaining speakers as he and his colleague 


are known to be 


The Chairman of the Program Com 
mittee is Theodore A. Steinmuller of Balti 
who has brought to bear in the per 
duties that conspicuous 
ability created for such a 
good name in his Home City 


more, 
formance of his 


which has him 


Addition to the Sales Force of Standard Writing Ink Co., 
Assistant to Chas. W. Kalder— 
Donald Karl Kalder, Born June 30, 1911. 

Tipped the beam at 7 pounds. 


Cc. W. K. says he already plugs for “‘Double A A Quality.’ 


in 


—_— — — 
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RELATIONSHIP OF STAMP MANUFACTURERS 


TO 


COMMERCIAL STATIONERS. 


HE stationer has helped very mate- 
rially to introduce, popularize and 
make the use of rubber stamps com- 
mon. More than a million catalogs have 
been issued by Chicago stationers in which 
space has been devoted to rubber stamps. 
This advertising is bringing a steady rev- 
enue and the stamp manufacturer is indi- 
rectly making his contribution to meet this 
item of expense. Restriction of the retai! 
sale to the manufacturer himself would cur- 
tail the output and growth of the industry. 
Such a policy would not be in keeping with 
the times. It does seem that there are 
three classes that are permanently here— 
the manufacturer, the dealer and the con- 
sumer. It has been said that the stationer’s 
clerks cannot take and make orders that 
are sufficiently intelligible. This may seem 
to be a fact, but it can be remedied if the 
manufacturer will demand the essential de- 
tails. Let me explain that in a stationer’s 
stock there is one line of merchandise that 
is nearly all special and though in volume 
the sales equal a kindred line sold from the 
shelf, yet but 5 per cent of the investment 
made in the latter is invested in the former. 
The specials require the giving of from 
three to eight details and there is no diff- 
culty encountered although no special order 
blanks are used. It is understood clearly in 
advance that orders, unless complete in de- 
tails, will be held at factory until all details 
are supplied. 

Instructions for clerks would be accept 
able and in line with the information given 
by manufacturers in other lines. Most sta- 
tioners being printers could print an order 
form more convenient for the manufac- 
turer and would do so if sample was given 
with such a request. 

To proscribe the boundaries of the field 
occupied by the office supply dealer would 
be impossible, as the larger the sphere the 
dealer operates in the less diversified his 
lines. I mean by this statement that in a me- 
tropolis many articles of merchandise are 
sold principally or entirely through the me- 
dium of a branch or agency, because the vast 
field to exploit warrants this. Nevertheless 
the stationer is credited by the business 
world with being the chosen vessel to bring 
to it all the general supplies that passed the 
demonstration period. 

Rubber stamps are an adjunct to the sta- 
tioner’s line that the consumer would ask 
the dealer in many instances to procure as 
an accommodation if not regularly sold: I 
would declare very emphatically that at ten 
or fifteen cents per line the taking of or- 
ders for rubber stamps should not be en- 
couraged. It usually occurs that when an 
order is taken for stamps that other shelf 


of Collins & 





An address by William J. Goodman 


Goodman, 


merchandise is ordered. This results in 
making two deliveries of one order, for if 
stock merchandise is delayed until stamps 
are manufactured customer is discom- 
moded. To illustrate this, a customer 
placed a miscellaneous order to the value 
of $8.00. This included a one-line stamp, 
charge fifteen cents; the stock merchandise 
was first delivered, the point of delivery 
being four miles distant, stamp was mailed 
later, as was the invoice, incurring a post- 
age expense of three cents, the taking of 
the order, ordering of stamp, checking upon 


Chicago. 








WILLIAM J. GOODMAN. 


receipt, mailing of same and billing con- 
sumed ten minutes. The selling expense 
cannot be reduced, therefore the selling 
price must be advanced. 

I would make the suggestion that a min- 
imum charge be fixed at twenty-five cents. 
At the present scale of prices and from an 
thuse over the rewards that accrue to the 
experience of twenty years over the coun- 
ter and through the mails, I could not en- 
dealer from this department of his business 
at present selling prices. It has been men- 
tioned to me that the stationers did not 
maintain prices. Let all understand that in 
every profession can be found men that 
would exercise independence in the matter 
of cutting prices, and these are generally 
prompted by an honest motive, the desire to 
get business or to hold what they already 
have. That which moves most men to an 


extreme in the cutting of price is all due to 
fear. The problem confronted here is an 
old evil but present day conditions are 
impelling those with courage in their hearts 
to consider the welfare of the week and 
fearful. Thus we see the prosperous and 
the struggling both planning together to 
obliterate conditions that our predecessors 
tolerated and which we can banish for all 
time if we know that all men are brothers 
and their brothers’ keepers. The rational 
thing for the manufacturer is to determine 
for the stationer what his product should 
be sold for and provide him a selling scale. 

Manufacturers today, with few excep- 
tions, establish or suggest the retail price. 
[t results in a uniform rate prevailing 
throughout the country, and takes out of 
the way the individuality of the dealer 
which he at times exercises when to deter- 
mine the selling price he uses his knowl- 
edge of the cost of doing business or mak- 
ing an estimate thereof to fix the price. 

The fact that there are many rubber 
stamp accessories that are shelf goods sig- 
nifies that the dealer and the manufacturers 
will always sell relative lines. The rubber 
stamp is the one bond between us. It will 
keep open a way of approach for adjusting 
prices on all shelf goods handled by the 
stamp manufacturer and the office supply 
dealer. 

Where there is an established relation- 
ship, a condition of dependence one upon 
the other, problems existing with one class 
can best be proven to the other where 
friendship has first preceded. 

In your deliberations let no thought be 
entertained that is not just or kind for those 
that will not participate in your organiza- 
tion. You are entitled to more than you 
have been receiving and you have the God- 
speed of every man that has worked out of 
evil conditions through the medium of a 
trade organization. 

Forget individual experiences and difficul- 
ties and be prompted by the sole desire to 
give to the members of your profession the 
advantages of co-operation and unity, and 
your reward will be exceedingly great. 





GOOD PEN WINDOW. 


Recently the L. E. Waterman Pen Co., in 
their Broadway, N. Y., show window, had 
a most interesting exhibit which attracted 
great crowds. A lathe was set up in the 
window and one of their expert workmen 
interested the onlookers by showing the 
actual turning of the rubber parts used in 
the famous Waterman pen. Watermans 
are never at a loss for something to inter- 
est the crowd. 
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MAMMOTH LITHOGRAPHIC INSTITUTION. 


Goes Lithographing Company one of largest 
concerns of the kind in the United States. 


sees a big poster pic 


HEN 


turing some of the leading men’s 


one 


styles, or featuring any one of a 
dozen other well known products, one ts 
likely to come pretty close to the mark if 
he assumes that it from the mam 
moth lithographic plant of the Lith 
ographing Company at Sixty-first and Clark 
Chicago. Of this concern 
work of this kind 
but its 


and its 


came 
Goes 
streets, course, 
doesn’t do all the 
country, 


which 
is done in the output is 
nevertheless enormous customers 
their orders from 


If anything at all is possible, lith 


send every part of the 


country. 


ographically speaking, Goes can do it. The 
company is equipped to handle anything in 
its line, and the work of its artists, if pro- 


duced by a previous generation of masters 
of the art, patterns 
for a younger generation of men. 

The Goes Lithographing Company is not 
cor- 


would be regarded as 


present 
poration was created in 1890. The 
lishment of the parent company dates back 
Leybold & 
Quensel began business in a modest way in 
Leybold was connected with 


a new concern, although the 
estab 


to 1879, when the firm of Goes, 
Chicago. Mr 


the firm only a 
terest to one of his partners, when the firm 


short time, selling his in- 
became Goes & Quensel and so remained 
March 5, 1890, the 
and the 
Lithographing 


for many years. On 


company name 


was incorporated 


was changed to the Goes 
Company, with Charles B. 
dent and William S. Davis as secretary and 


treasurer On the 


Goes as presi 


death of the founder, 


Mr. Goes, several years ago, the present 


staff of officers were elected, as follows: 


William F. Krohmer, president; Mrs. Jose- 
phine S. Goes, first vice president; Arthur 
A. Goes, vice president; William S. Davis, 


treasurer Directors—Wil- 
Mrs. Josephine S. 


and 
liam F. Krohmer, 
and Charles Muller. 

The plant of the 
Company has a frontage of 100 
Sixty-first street, and extends to the north 


secretary 
G es 
Goes Lithographing 
feet on 


space all 


this 


yard between the sh 


The shop proper 


a distance of 325 feet, and of 


but a small ip and the 
warehouse, is under roof 
is 100 feet wide and 260 feet in length, not 
counting The 


main building is two stories in height, the 


spacious offices in_ front 


second floor being devoted to the use of 
the company’s staff of artists, where all the 
fine lithographic stones receive their treat 
ment before going to the presses, and 
where fine engravings are 
preparatory to going upon the rotary press- 
offset work. 


famous illus- 


made upon zinc, 
es either for direct 
Here the designs of many a 


printing or 


trator are copied on the lithographic stones 
or upon big plates of zinc or aluminum, and 
here, too, many handsome designs are orig- 
The half- 
three-col- 


inated by the artists themselves 

tone engraver has to stop with a 
or design, but lithographer, 
who can work in as many colors, 


not so the 
tones and 
combinations as are necessary for the cor- 


rect rendering of the picture. Some de- 


signs, even for have as many as 


As each color requires a sep- 


posters, 
ten colors. 
arate stone, and as each image must exactly 
coincide with the others it is readily under- 
stood that the making of a ten-color litho- 
graph is no task: furthermore, the 
artist must understand to a nicety just what 
printed over other colors, will pro- 
and effects the illustrator 
the order in 
to build up the 


small 


cf rye Ts, 
tones 

that 
is printed 


duce the 


desires, so which each 


stone finished 
poster, is a vital point in successful work. 
Printing a lithograph in ten colors means 
that before the print is finished it must be 
run through the presses ten times. After 
each run a certain time must elapse for dry- 
ing before the print can be handled for the 
next color, so that skill, time and patience 
are demanded in the press room as well as 
in the art department. 


The large lithographs are drawn directly 


on the stones, but where a big run of a 
small lithograph is ordered, such as a let 
terhead or stock certificate, it is drawn on 


Pace tte” oe es | 1 Pel 


ISAS 
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ae 


a small stone and transferred é s 


a specially prepared paper to a ny 


which receives aS many impress s fron 
the original as the paper to be sed w 

accommodate and allow for the proper cut 
ting after printing. The reade st u 

derstand, of course, that after the design 1s 
copied upon the stone, or transferred from 
a small to a large stone, it is treated with 
an acid bath, which eats away minute 
portion of the stone wherever it is t 


been touched by the crayon or the transfer 
ink. If this were not the case it would not 
be possible to produce a printing surtace 
except by long and tedious etching with 
fine tools 

Lithographic stone is a natural product 
It is a fine, light gray stone, without grit, 
which takes a very smooth surface, yet pos 
sesses a fine, though perceptible grair Che 
grain is barely perceptible to the touch and 
not at all to the eye, but comes early 
under a low power microscope Chese 
stones come from a quarry in Bavar Ger 
many—the only place in the world where 
stones of the requisite fine quality have 
been discovered There 1S some ithe 
graphic stone produced in America, but 
is said to be of poor quality \s these 
stones are necessarily expensive, they ar 


not set aside after one use, but are planed 
off and used again and agai One big 
stene, now worn down to two inches thick 
ness and with a backing of slate cemented 
on to insure strength, was pointed out 
which had been used for nearly twenty 
years. Then again, a new stone may be 
put on the press and may break with the 
first run \ large and perfect lithographic 
stone 1s more precious than diamonds and 
by no means as easy to secur Until the 
stones become worn so thin as to risk 
breakage it is the custom to use b sides 
later a slate backing is put on and one side 
only is used. 

The Goes Lithographing Company als 
turns out a large amount of ork by the 


——e 
_ 


offset process This process is very sim 
ple and at the same time extremely effect 
ive for a large variety of work, while the 
results upon comparatively rough papers 
are not approached by any other process. 
The image to be offset is made in the reg 
ular way usually upon zinc, which is bent 
around the drum of a rotary press. The 
ink roller ink 
olution transfers the image to a _ rubber 


s this plate, which, in its rev- 


blanket which is stretched around another 
drum. The paper is fed to the rubber cov 
ered drum and receives the print from the 
rubber. In this way, printing from a resil- 
ient surface, it is possible to do fine work 
even upon rough linen papers, for the rub- 
ber bearing the offset image reaches into 


the interstices between the higher and low 
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yvarts of the papers surtac¢ id leaves 


offset in this way upon rough paper with 
entirely pleasing results 

\ll of the machines are run by electricity 
supplied by a 100 h. p. power plant in the 


building, which is equipped throughout 


with the automatic sprinkler system of fire 
protection and is up-to-date in all other 
respects likewise There is no overhead 


shafting and no pulleys except in one small 
portion of the shop where that method of 
transmission is unavoidable 

The shop is equipped with seven offset 
presses and eight stone presses. There are 
four 44x64 rotary presses for printing from 
zinc or aluminum plates; also five Seybold 
ipment of 


cutting machines and a full equ 


the impression Even halftones may be 
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perforating, numbering and punching ma- 
chines 

The company employs in round numbers 
about 200 people. 

here is no class of lithographic or off- 
set work which this company does not turn 
out, from letter heads and highly finished 
stock certificates to small labels and the 
argest posters. It handles stained glass 
catalogue work and makes all manner of 
fine color work, largely for advertising pur- 
poses, including fruit can labels, labels for 
bottles, wine posters, horse show posters 
and cards for various events. Nothing is 
too big and nothing too minute for the 
Goes Lithographing Company to turn out 
in one or a dozen colors and in an infinite 
variety of tones and shades. 


MEETINGS OF ASSOCIATIONS. | 


The Stationers’ Association of New York 
held its regular monthly meeting at the 
Arkwright Club, 
19th About 75 members and guests were 


Monday evening, June 
present. The meeting was presided over 
by President Brewer \fter the usual 
splendid dinner, a special meeting was held 
to act upon the new by-laws which had 
been prepared by a special committee. With 
comparatively no changes they were 
adopted as read. No important questions 
were raised and the new by-laws are to all 
intents the same as formerly. The only 
changes of any consequence related to 
various committees to be appointed during 
the year by the president, the new by-laws 
making provision for committees on blank 
books, paper and loose leaf devices, office 
commodities and printing, lithographing 
and engraving 

After the special meeting an informal 
discussion was held relative to the loose 
leaf situation, the idea of which was to dis- 
roblem presented by some of 


cuss the | 
the manufacturers selling direct ot the con 
sumer [his discussion was opened by 
Theodore L. C. Gerry of Gerry & Murray, 
New York, who quite naturally presented 
the Stationers’ side of the controversy. He 
was followed by Mr. Carley, manager of the 
New York office of the Irving Pitt Com- 
pany. There was a general open discus 
sion which was participated in by a great 
many of those present. I. P. Dennison of 
the C. S. & R. B. Company, Mr. Stillwell 
of Boorum & Pease Loose Leaf Book 
Company, Mr. Steinle of the National 
Blank Book Company, George X. Hicker- 
son of the Trussell Mfg. Company, C. E. 
Sheppard of the C. E. Sheppard Company 
and Messrs. Anderson and Prigge of the 
A. P. Company, Mr. Breuel of the Sta- 
tioners’ Loose Leaf Company and Messrs 
Hamlin and Babcock of the McMillan Book 
Company were among the loose leaf rep- 
tesentatives who were interested listeners 
and participants in the discussion. The 


consensus of opinion among the stationers 
was that there was an urgent need for the 
standardization of sizes, and with this done 
the prices could be so arranged that it 
would be a comparatively easy matter to 
ive up to them. One of Mr. Gerry’s perti 
nent remarks was to the effect that the 
so-called stationers who have offices only 
in their hats were the cause of most of the 
trouble in the loose leaf line, and that the 
manufacturers who extend them the same 
credit as the man who has an established 
business and carries a stock, was not doing 
the latter real justice. Mr. Gerry further 
stated that he did not think it was the sta 
tioners’ business to push anybody’s par 
ticular line, but that he ought, on the other 
hand, to be in a position to supply them 
He stated that reputable houses would not 
push any one concern’s line to the exclu 
sion of the others. Mr. Carley of the Irv 
ing Pitt Company replied that if the sta- 
tioner did not create a demand and the 
where does the 


manufacturer does do so, 
manufacturer “get off at” if he cannot take 
some of the business which he creates. Mr. 
Steinle of the National Blank Book Com 
pany seemed to feel that if they would 
eliminate the general impression that it 
took an expert to sell loose leaf devices, 
that they would remove the greatest ob- 
stacle to increase in sales in that particular 
field. Eliminate the scare, take away the 
experts, and loose leaf devices will come 
into their own 

C. E. Sheppard said it was difficult for 
stationers to instruct their customers 1 


loose leaf devices, and he felt it was neces- 
sary to have special men to do this. As a 
consequence he said he found it necessary 
to sell some people direct, but the Sheppard 
Company would protect the _ stationery 
trade on their product. 

Mr. Tindale, of the Corlies Macy Com 
pany, after discussing the loose leaf busi- 
ness from its infancy up to the present day 


made a closing statement that loose leaf 


business was good for the stationer, but to 
succeed in it he would have to stick to one 
line. 

It was decided that a committee would 
be appointed to work along the lines indi- 
cated by the discussion, and it is hoped 
that this will result in closer affiliation be- 
tween the loose leaf manufacturers and the 
stationers. Mr. Gerry was appointed a 
delegate to the National Association with 
John J. Tindale as alternate. 

The treasurer reported a balance on hand 
of $1,000. 

Cincinnati Stationers Mourn Death of 

Member. 

The Cincinnati Stationers’ Social Club 
has recently suffered the loss of one of its 
most highly esteemed members im the per- 
son of Mr. William Andrew Webb. 

The following minute was adopted by the 
Club, and a copy thereof sent to the Secre- 
tary of the National Association, who has 
filed the same with the records of that 
organization: 

“With bowed heads and sorrowing hearts, 
we record the death of our beloved and 
honored member, Mr. William Andrew 
Webb, who died June 9th, 1911. He was 
elected and served as our presiding officer 
for a number of years; and was the dean 
of the craft in Cincinnati. 

“He was possessed of a wonderful fund 
of information on a variety of subjects, 
making him a delightful conversationalist 
and instructive companion. 

“Always courteous and kind, he gave 
freely the benefit of his wise counsel, and 
endeared himself to all who knew him. 

“A man of fine presence, he was a gen- 
tleman in every respect, faithful to all ob- 
ligations imposed on him in the family or 
the world at large. His word was good. 

“His life should be an inspiration to 
us all. 

“THE STATIONERS’ SOCIAL CLUB, 

“John H. Gibson, Pres. 

“E. E. Davis, Secy.” 
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QUALITY PRIME 


FEW years ago the visited 
the McMillan Book Company of 


Syracuse, N. Y., when it was located 


write: 


in a loft, doing business on a single floor 
with perhaps a dozen employes. The oth- 
er day he called on the company and found 
that the modest premises of a few years 


ago had grown into a large institution, 
some of whose departments are already 
congested and demanding more _ room. 
When an enterprise betrays marked evi- 


dences of growth and prosperity, there is 
always behind its success the human ele- 





ELEMENT IN LOOSE LEAF SUCCESS. 


An interview with J. L. 
McMillan by John T. Sawyer. 


must not be measured by old standards ot 


use, and a determination to put into it 


materials which make for permanent wear 
accounts largely for the measure of appre- 
ciation with which we have been favored 
by the dealers in and users of f 


be »0oks 


loose leaf 


“Does not this special service in the way 
of materials really 
in the production of your books?” 


represent an expense 


“Unquestionably, and that is not the 


whole expense by any means, for no matter 





Colossus and bestride the world but their 
efforts have fallen short of their ambitious 
aims Some call business a fight, but t 
me tell you that business success 1s n 


enhanced by fighting any more than 


prosperity of a nation is augmented by war, 


and the narrow and shortsighted individ 
uals who stir up unwarranted battle punis 
themselves generally in a larger measure 
than they do others. Here is the fact 
we have found so far that the efforts 
rivals this field have pri ! f materia 


lvantage to us in building up that brat 


ment, and the writer therefore interviewed how skilled the workman, if he has to for ir business. The average public of 
J. L. McMillan, president of the company, ward books made of doubly heavy and re- ficia corporation manager desires ‘ 
to draw out some of the reasons for the fractory leather and cloth his production 1s g d established record of the loose lé 
success of the enterprise In reply to a cut down materially, and the labor cost is sort, and likes to feel that his thod 
question as to the reasons for the marked enhanced We believe. however. that th pproved—he finds our books are used by 
growth and develop the United States 
ment of his company, Court eir of 
Mr. McMillan said cial re s and fe 
“There is probably safe ant ired 
no single reason “Wher [ say t 
which would account vou that our larges 
for the measure o! business in any state 
development you have ut one is it atate 
noted. The causes of wlioen an atten 
business development py this kk was 
are perhaps as com made seve ear 
plex and __interde- ind is going or 
pendent as the char- day l be 
acterization of an in eve t 
dividual, each enter erowt P 
ing into and having = a to that vou 
their relations to al _ M°MILLAN will erates 
the others [f there moe viewpoit paint 
be a dominant rea F 1 propo 
son, independent ot tion a esire 
all others, I am una . | 
ble to define it. One recor 
thing which has con li: 5; , 
tributed to our devel rop , ' 
apment is the tact polic dopte 
that my _ associates, wreath + nos 
while engaged in oth apply t I ther of 
er lines of business, ir prov S: we cal 
are broad, high-mind change that policy’ if 
ed business men who FACTORY OF THE McMILLAN BOOK COMPANY, SYRACUSE, N. Y. we find it good busi 
co-operate freely and ness to do ’ 
enthusiastically in the plans for growth and ultimate result of such efforts will be to Please tell me about your Non-Project 
development \nother thing, and perhaps the build up a clientele not influenced by un- ng Post Binder.” 
most important factor, is that our policy due competition, and that it makes for ‘There’ is not much to say about that 


from the beginning has been to study every 
device manufactured, with 


betterment, 


detail of each 
a view to its 


that purpose metals, 


demanding for 


boards, paper and 


leather specially and uniformly made for 
our Own uses Another thing has been a 
desire to give every client a deal with ‘four 
right angles and four equal sides.’ I can- 


not help but feel, however, that a recogni- 


tion of the peculiar character of the busi- 
ness in its relation to the bound-~ book, 
which the loose leaf device takes the place 


of, the loose leaf book becoming as truly an 
office fixture as a chair, desk, or typewriter. 


permanent business success.” 

Apropos of 
with regard to the company’s pioneer work 
work 


Me- 


a remark by the interviewer 


in typewriter record books, and the 
of competitors in the same field, Mr 
Millan 

“We have so far efforts to 
result in a betterment of our business. Of 
a chip on 


said: 

found these 
course, we could go about with 
our shoulder and make no end of 
but observation that no 


trouble, 
shows us indi- 


vidual or combination of individuals has 
ever succeded in absolutely controlling one 


line of industry—some have sought to be a 


except we were offered a patent for a dé 
vice with folding posts, found it was funda 
bought it It was s 


did not take much inter- 


mental and 


however, that we 





est in it at first However, we refined it, 
and found it had the basic principles of an 
idea binder. We recognized that if we 
had a binder which would hold one sheet 
or any number with equal clamp on the 


paper and would avoid the necessity of car- 
bulk, if it did not limit the 
capacity, if it had 
) put in or take out 
furniture, we had 


rying a lot of 


carrying always plenty 


of room t sheets, and 


did not 


mar ibout the 
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The Summer Months are Gaal Months 


in which to Interest Your Customers in 


wt Globe“Wervnicke Office Devices 
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Tang Folder for use when Papers, 


be 


ntimuous Order 


Many of the largest offices—profiting by the natural 
let-up of business during the summer season, are open 
to suggestions on changes that will improve their 
present methods of filing. Such offies even transfer at this 
season of the year, to avoid interruption during the busy months. 

For this reason it is an excellent time to explain the 
exceptional merits of The Glwbe-Wernicke Safe-Guard System. 
Stationers will do well to act upon this suggestion immediate- 
ly, {and secure their share of new business to be had in 


Globe-Wernicke 


Vertical Filing Cabinets and Supplies 


Be prepared to make the slow business 
months of summer show a gain instead of a 
loss, and be ready not only to offer sugges- 
tions, but also to have the needed supplies on 


hand, in order to make prompt deliveries. 


Special Literature 
on the Globe=Wernicke 
Safe-Guard System, 
together with Samples 
of Supplies, Mailed 
Free on Request. 


Your stock of trade is not complete 
without the latest Globe“Wernicke cata- 
logue’ of Stationers’ Supplies, No. 610. 
Drop a postal for it today to 


The Globe=Wernicke Co. 





Tang Folders—showing Brass Tangs mS 
Pressed Down, with all Papers 








Left Tab Alphabetical 
Guides used in all 
Safe-Guard Vertical Files 





























il Folder iy) for the 
ng 38 own Flee al ling System 
Bellows Folders containing 12 sy 
Indexed Pockets—January 
to December 
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ideal ledger—so we developed the tools 
and made the binder, and its reception has 
been most gratifying.” 

“Why, with this new three-ring book you 
ring books, are you now undertaking to 
are making, and the substantial perfection 
which has been attained of late years in 
make a seven ring book?” 

“It is true we could move in the line of 
least resistance and profit immediately by 
so doing but in our opinion there is one 
fault with ring books, as they are made to 
day, one point on which they all fall short 
of perfection,—the tearing of sheets. With 
this fault field of use is 
abridged. 
is corrected their usefulness is practically 
they will then fill any useful pur- 


uncorrected their 
If, however, that remaining fault 


limitless; 
pose and open the ring book proposition for 
catalogue binders, and a multitude of uses 
unheard of and unconsidered today. Some 
one must be the pioneer in correcting this 











McMILLAN 7-RING BOOK. 


difficulty, in breaking new ground, and do 
not forget for a minute that new ground is 
very fertile. We simply recognize the right 
principle and make the fight for it because 
it is right, knowing the ultimate outcome 
will warrant any legitimate effort.” 

your company 


“ 


In what products has 
work?” 
pioneers in the 


done pioneer 

“We 
Record Book proposition; the Folding Post 
finally in the Multiple 


were Typewriter 
Ledger idea; and 
Ring Book idea.” 
“Upon what factors has the 
your company been based?” 
“Our success has been largely due to the 
fact that we have always made our goods 


Success of! 











D. 


WwW. BEAUMEBEL & CO., 
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just as good as we could make them, but 
that involves not only material and work- 
manship, but the inherent value and ad- 
vantage of the article itself,—its utility and 
the confidence it inspires in the user, and 
this influences and reaches out to all pro- 
ducts bearing the ‘McM’ stamp,—but the 
psychology of good merchandise is too 
deep and prolific a subject to come within 
One thing I 


that is 


the scope of an interview. 


will suggest, however, and every 


satisfied client becomes in a sense an as- 
set.” 

A series of 
ed by the writer 
methods employed by this company would 


forth so as to dealers to 


advertisements was suggest- 


wherein the unique 
enable 
extraordinary 


be set 
know and 
pains taken to produce the goods of which 
the McMillan Book Company consistently 
feels proud. 

In an inspection of the 


appreciate the 


factory one is 
impressed by its neat and orderly appear- 
ance, the evident high quality of the em- 
ployes, and the thoughtful provisions for 
their comfort, such as lunch and smoking 
book with 
think of its 
setting, if 
factory. 


rooms. Wherever one sees a 
“McM” in the 


manufacture in 


cover he may 
an appropriate 
this interesting 


he has visited 


A DURABLE CHAIR. 


An office chair manufactured of steel 
tubing, the design and construction of 
which it is said represent a radical de- 


metal chair manufacture, is the 
Detroit Rack 
The back and 


heavy 


parture in 
product of the 
Detroit, Mich. 

chair are made 
and the balance of the 
rolled steel. No 
where in the construction of this piece of 
uniformly 
The com- 


Company, 
legs of this 
steel tubing 
cold 


used any- 


from 
chair from 
castings are 
furniture, and it is said to be 
durable and tough throughout 
pany points out that the crucial feature of 
metal chair construction is in the bracing 
of the back and legs. When 
with metal tubing and steel rods the result 


this is done 


is said to be very satisfactory. 

The 
from the accompanying cut It is 
with cold rolled which are at- 
tached to the legs of the chair without the 


appearance of this chair is evident 


braced 


steel rods, 


The mechanical connections 
steel 


use of screws. 


between the tubing and the braces 





Office and Factory, 


Perfect Fit 
lutely non-leaking ting instrument. 


35 Ann S te, 
Canadian Representatives: A. R. MCDOUGALL & CO., 42 Adelaide St. West, Toronto 





are covered by patents pending, and it ts 
claimed that the full strength of the tubing 
is retained. The company claims that when 


the chair is once assembled it is practi- 
indestructible and will last a lifetime 
three types, No 
oak or 


with 


cally 
These chairs are made in 
74 with seat, No. 75 


mahogany wood veneer seat, No. 76 


cane with 


drawn sheet steel seat Finish may be 





METAL CHAIR MADE BY DETROIT RACK 


COMPANY. 
had as desired, either oxidized, nickel, gun 
metal, brass, copper or white enamel 
The Detroit Rack Company also manu 


factures an office stool and table, designed 


mechanically along the same lines as the 
chair above described. Dealers who may 
be interested in this line should get into 


communication with the Detroit Rack Com- 


pany 


THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 
. air-tight joints form a perfect, abse 


RIVAL SELF-FILLER 


No metal parts to injure rubber sacs. Can be 
twisted to fill right or left and cleaned at 


, same 
wae. Catalog, illustrating all styles 
and giving priees and dis 
counts, will be sent to dealers 
on request. We guerentes 


every pen. 
RIVAL No. 3 with Gold or 
Sterling Silver Filigree 
Mounting, for Holiday 
Fine Trade. 


NEW YORK 





ng 
en 


aw aelwSlhlw! 


a ee ae 


OFFICE APPLIANCES 93 





Don’t Let This Opportunity Slip By 


It means added profits to you and more customers. 

This is not a plain every-day advertisement, but something really very different from anything 
you"probably have ever seen before. 
ees We want to talk with each one of the dealers personally about MultiKopy Carbon Paper—show 
him the special inducements we make him; the added impetus to its sale we are forcing; its customer 
making and customer holding power; and the special profits in its sale. 


MultiKopy Carbon Paper 








is being advertised extensively to all who use typewriter from new customers if you keep MultiKopy in stock. 

supplies—being advertised regularly, systematically and Won't you write us for our special-value information 

with salesmanship back of it. We are telling how Multi- —that gives in detail the reasons why peemarreec, | will 
P 


Kopy makes 20 copies at one writing. Tel lling how one __ bring you larger profits’? Don't let this opportunity slip by. 


sheet copies 100 letters. Telling how it makes the clean- - . 

est, ne airy clearest records—that last. Telling how it is Star Brand Typewriter Ribbons 

made in all colors and for all purposes—specific carbons come in under the MultiKopy advertising. They retain 

for specific purposes. their brilliant color under all conditions. Guaranteed to 
Telling readers to buy of their dealer—not not from us make 75,000 impressions of the letters ‘‘a’’ and ‘‘e”’ with- 

So you will receive these orders from your customers and out clogging the type so as to show on the paper. 


F. S. Webster Co. 


TRADE 
1KOP 338 Congress Street, Boston, Mass. 
A New York Chicago Philadelphia 
MARK , 396 Broadway 22 W. Madison St. 908 Walnut St. 
Pittsburg London Paris 
432 Diamond St, 67 King William St. Rue Saulnier, 10 


CARBON PAPER. Vienna Berlin Budapest 


Adiergasse, 16 Friedrichstr, 60 V-Alkotmany,u, 19 

















[| 
: 


me 


jon 


Our reputation as Leaders in Loose Leaf 
I 1 Devices is maintained by our latest pro- 
duction which we now offer through the 


trade exclusively. 





THE “EXPANSO”? CURRENT LEDGER BINDER 


Non- 
Protrud- 
ing Posts 


Metal 
Hinge 





Cut to the left shows binder closed ready for use. Cut to the right shows binder ready for insertion or removal of leaves—note that 
one post only is upright, the other being left down to show manner of closing. To manipulate leaves both posts should be upright, 
which will allow top cover to be moved upward two inches and permit manipulation, that is removal or insertion of leaves. 


The only perfect and practical non-protruding sectional post binder ever devised. Holds firmly from 1 sheet to 1,000, 
and has the same beautiful and finished appearance as a current ledger binder. Always has 2 inches 
of working expansion for removing and inserting leaves. 


with two 2-inch Extensible Posts which are hinge d to a half inch regular screw style post section, so that they can be folded down into 









This bi 5 made 
the up: ha ne ase — h closes and locks over ther W her 1 sheets are to be inserted the upper case is opened by one movement, the folding posts are lifted into an 
upright p¢ sition, and the cover can then bee xpan ded 2 inches for the e wd removal or insertion of sheets. — 

This expansion is a pe nent feature of the _ it and is available at all times, whether it is i with one or one thousand or more sheets. Post sections 
for increased capacity ar ied from below without th wal of the | lower cover By extending the posts and turning the binder face down, the posts will 
protrude through bottom cover far enough to permit of easily removing or a iding sections 





SEND FOR DESCRIPTIVE CIRCULAR, PRICES AND DISCOUNTS 





Wie; Stationers Loose = Co. sea 


“SELLS TO THE TRADE ONLY” 
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INTERESTING NEW KALAMAZOO 


BINDER. 
We here illustrate the new Style “A” 
Binder which the Kalamazoo Loose Leaf 
Binder Company has recently developed 


and is offering consumers. This is a binder 
device peculiarly adapted to catalog 
In fact, it is stated that it will meet 


vidual requirements in a peculiar and most 


uses. 
indi- 
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tudinally across the binder and held in po- 
sition by a simple pawl device which holds 
the bar in any desired position, clamps one 
sheet of paper firmly or expands to hold 
any number from one to one thousand. 
The mechanism is so simple that all that is 
to release it is to release the 
is accomplished by a slight 
front edge of the 


necessary 
which 
towards the 


pawl, 
pressure 











STYLE “A” 


pleasing and efficient manner, to the satis 
alike. The 


compact and 


faction of dealer and customer 
Style “A 

convenient 
the well-known Kalamazoo principle, 
hide 
mendous strength to hold the 
It is stated that each of these thongs 


Binder is practical, 

It is of simple construction on 
using 
thong oft tre 


specially prepared raw 


loose leaf 
sheets. 
is capable of sustaining a suspended weight 


of a thousand pounds. The binder mechan 








STYLE “A” 


ism is very simple It consists of a steel bar 


to which the raw attached 


hide thongs are 


ratchet extending longi 


upon a 


operating 





Have 
Your 
Name Here 





We are the largest manufacturers of high 
We give special 
styles 


grade imprint pens in the world. 
attention to orders 


The quickest way to increase the sales and profits of your foun- 
tain pen department is to write at once for our trade 


SANFORD & BENNETT CO., 51-53 Maiden Lane, New York 



















for special 


BINDER, CLOSED. 


cover. The binder is then drawn apart for 


sheets To close, the pawl is 
replaced and the bar drawn to the outer 
edge of the cover which clamps the sheets 
firmly in the cover. 

The difficulty of the loose leaves tearing 
out is claimed to be entirely eliminated by 
the Kalamazoo Style “A” Binder because 
the mechanism clamps the sheets along the 
binding edge. holding them firm and 


insertion of 


entire 
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BINDER, OPEN. 


at the same time giving very rapid access 


for the removal or insertion of sheets. 
The Kalamazoo Loose Leaf Binder Com- 


are 


«nd designs. 


price list. 


absolutely 
perfect satisfaction and service. 





Mich., have recently 1s- 
sued interesting 
garding Kalamazoo binding devices, 
they will gladly mail to any one upon re- 
ceipt of postal inquiry. The Kalamazoo 
Leaf show- 
ing a remarkable 
Wigginton reports that June was the 
month’s business on record. 


Kalamazoo, 
new 


pany, 
some literature re- 


which 


business, by the way, 1s 
development. Manager 


Loo se 


best 





REPURCHASES SCHOOL SUPPLIES 
BUSINESS. 

C. H. Schmid, 
ply business to the Griesemer Stationery 
Co., 808 Hamilton street, Allentown, Pa., 
one year ago repurchased the business on 
March Ist. 

Mr. Schmid has also acquired the 
supply business formerly conducted by his 
W. Schmid, of 919 Hamilton street. 

conduct the business under his 
H. Schmid, at the latter ad- 


who sold his school sup- 


school 


son, H 
He will 
own name, C 


dress. All contracts and agreements made 
by the former owners will be carried out 
by C. H. Schmid, and all correspondence 


regarding such business should be ad- 
dressed to him direct. 

A. I. Schmoyer, who had 
employ of Mr. Schmid for twelve years, but 
past year has been with 
Stationery Company, has 
himself with his old em- 


been in the 


who for the 
the Griesemer 
again connected 
ployer. 


H. W. 


sale and 


whule- 
han- 


Schmid will continue the 


retail business, 


stationery 
entire line of staple mer- 
the general trade, including 
supplies, artist and drawing materials 
leading periodicals. He will also 
father in with his 


dling an new 
chandise for 
office 
and the 
assist his conjunction 
own work 


\ good bargain is one where neither party 
realizes how badly he has been cheated. 





The things one hears do not count for 


as much as the things he tells 


Establish a Reputation for Quality 


The sale of one inferior imprint fountain pen will do you irreparable harm. 
A pen bearing your name must be of unquestionable quality. 
high class dealers sell our pens than those of any other make 


"© SANFORD & BENNETT 


Fountain Pens 


More 


guaranteed to give 


They have more and better 


improvements — 

Write Easier — 
Wear Longer 
Never Skip or Leak. 
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Loose Leaf Ledgers and Typewriter 
Books that Lock witha Yale Cylinder Lock 


@ This Yale Cylinder Lock feature makes the 
leaves as secure as those in bound books. The 
Yale Lock is part of the mechanism and cannot be 
removed or detatched. The turning of the Yale 
Key, one way or the other, also 
opens or closes the binder. A leaf 
cannot be inserted or taken out 
without the Yale Key. 













@ Progressive stationers and deal- 
ers can give their customers not 
only the highest grade of loose leaf 
binder, but positive security of 


leaves. 


@ Let us send you full details about 
our line of Mann Yale Cylinder 
Lock Ledgers and Typewriter Books. 


WILLIAM MANN COMPANY 


Makers of LOOSE-LEAF DEVICES, COPYING 
BOOKS AND PAPERS 
529 Market Street, PHILADELPHIA 
S$ COPYING-PAPER MILLS at LAMBERTVILLE, NEW JERSEY € 





1911 With 18 years of 
steady increasing 


1893} business we are able 
18 to produce and of- 




















fer you our Stand- 
ardized Ribbons and Carbon 
paper made from our very 
latest and improved formulas. 
Bright toned colors, indelible 
and penetrating. 


Ribbons for all purposes, 
Typewriter, Computing and Add- 
ing machines, Dating machines, 
for the Multigraph, Writer Press 
end Printograph machines. Rib- 
bons Re-inked for the Multi- 
graph and guaranteed. 

Semi-inked ribbons for Hekto- 
graph and Rapid roller work. 

Send us your name for a copy of 
our New Fall Catalog. It will be 
worth something to your. business 
education. 


“‘ Anything easy got is not worth having” 


SNELLING & SON, Manufacturers 
South Brooklyn, N. Y. 
New York London Milan 


Purveyors to U. S. Government. 




















What do you think of 
‘SF IBERSTOK ”” 


The New Folder Fiber? 











Main Office and Factory: 





} YOU perhaps are one of the hundreds of dealers who answered our 


issue of Office Appliances, and have no doubt voted ‘‘Fiberstok’”’ 

not one of those who investigated the ‘‘Fiberstok’’ line, get busy and see what’s in it. 
There is good business ready for you to grasp out and get. We are at the present time conducting a 
very extensive advertising campaign that is sure to bring ‘‘Fiberstok’’ business to every dealer, and 
if you don't get busy at once, your customers will be asking for ‘‘Fiberstok”’ before you are acquainted 
with it yourself. The ‘Fiberstok’’ Selling Plan offers you an exceptionally good opportunity, the 
profits are above the average, look it up at once. We will gladly send you samples and full particulars. 


National Envelope Company 


DELANCO, - NEW JERSEY 


advertisement in the June 
a good thing. If you were 
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ExperienceReliability—Service 


LOOSE LEAF BINDING DEVICES 


For every purpose from a pocket size Price Book to a Non-breakable Steel Back 
Ledger Binder. 





Here are three great sellers: 
STYLE E 







STYLE Y 


POST PRICE BOOK 








Pat. April 20, 1909 Pat. Feb. 28, 1899 Pat. July 13, 1909 
An End Lock Binder with a Our famous Automatic. The A new style Price Book Very 
powerful and positive mechan- most popular Binder for orders compact. One-eighth turn of non 
ism Suitable for accounting and other blanks of like char- projecting screw locks or unlocks 
forms,of every kind. acter book. Sheets do not tear out. 


Send for our catalogue No. 27-B, describing complete line. Investigate fully 
the ‘TATUM’? line. DO 1T NOW. ~ 


THE SAM’L C. TATUM COMPANY - 
3308 Colerain Avenue CINCINNATI, OHIO 














1 F ULTON heabepestantsionee 















This is the time for the Stat er to look the CHART MARKE before 
school opens: iit 1 in Septe her The “FULTON” CHART ARE | the 
best tten up it regards to Outfit, as well as box, which is 
tractive and will surely bring a better price than the flimsy thing 
by some competitors, while t price to you is the same 

We wish to remind you also of Ae SINE SS OUTF vem whic 

made uy] segs thax intry in rt r type, in regard » quality 

pearance _ boxes are polished wood or le athe re tte anda 

6a fonts contain twe > hele rs at an ink pad. 


FULTON PADS Felt, Elite with wooden base, as well ; 
Blurring made from chemically treated wood are well know: nd have 
given perfect satisfaction wherever introduced. 


Sjeleit pac , 
0d pe 
\ THSELERESNGORE — oo Fl LTON SIGN MARKERS, of which the sets with the Outline Letters 
Ee eS as . are the style, at the present date, are supplied with the finest and 


Z : rig ht st fill in colors that are n _ in this coun je t ake those 

gist a Se Eee a * " ‘ 
ge tt ic i> \ = aay : \ arse! Ives and afte 1r having made a ip aris mn with others know 
pe - what we are talkin about Des alers selling Sign Ma rkers should 


2 . 8 \ F Ey 
a 4 Ser not fail to ask oy our scriptive matter for this class ot goods 


SSeS —: 
FULTON RUBBER TYPE CO. 


ELIZABETH, N. J. 




















STAMP MANUFACTURERS 


Big national organization formed in 
Chicago under favorable auspices. 
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MEET. 





Officers of the International Stamp Manufacturers’ 


Association 


President, M. L. Willard of the Superior Type Company, Chicago 
First Vice-President, A. E. Crowell, Twin City Supply Co., Minneapolis, Minn. 
Second Vice-President, George T. Holihan, Stewart & Holihan, New York 
Third Vice-President, John S. Cook, A. S. & S. Works, Atlanta, Ga. 
Fourth Vice-President, Harry D. Dye, Patrick & Co., San Francisco, Cal. 
Secretary, Wesley A. Stanger, Office Outfitter, Chicago 
Treasurer, J. E. Emerson, Globe Stamp Works, Boston, Mass. 


DIRECTORS 


James P. Cooke, J. P. Cooke & Co., Omaha, Neb.; David Forbes, Grand Rap‘ds, Mich.; Henry 
Hanson, Chicago; J. K. Stewart, Cincinnati; G. W. Randall, Los Angeles 


Stamp Co., Los Angeles, Cal. 


AUDITORS 


A. B. Cail, Winnipeg, Man., Canada; Hugo Krengel, New York; C. E. Steiner, St. Louis Stencil 


Engraving & Badge Co., St. Louis, Mo. 











HE initial the Interna- 


meeting ol 


tional Stamp Manufacturers’ Associ 
ation, which was held at the La Salle 
Hotel in Chicago June 20, 21, 22 and 23. 
was by all odds the most important event 


which has occurred in the stamp trade for 
Che proceedings of the con 
150 dele- 


and 


many years 


vention were fully attended, about 


gates and visitors having registered, 


delegates attended every ses- 


the 


most of the 


sion, listening with interest to discus- 
sions and participating generally in the de- 
bates As the 
this body of 


the United States and from Can- 


result of the deliberations of 


men, who came from every 
section of 
ada as well, an international organization 
was formed, with branches in every impor- 
the north of the 


boundary; a commis 


tant city on continent 
catalogue 


first 


Mexican 


sion was formed and made its report, 


suggesting material advances in most of the 
lines handled by the stamp trade, yet keep- 
ing within a isonable scale of prices. This 
mmission was created after the 
National 


Manufacturers, 


catalogue ce 


model of that of 
of Stationers 


the Association 


and and its 


suggestions are not formally adopted by 
the association. The report was received, 
and it is understood that most of the trade 
will recognize a moral obligation to con- 


sider the prices suggested and adopt them 


minimum scale 
the 


lecting a strong 


as a Officers were elected 
for ensuing year, the association se- 


effort to- 
and 
The 


bend 


iccess of the 


gentlemen who will every 


ward the st organization 


the accomplishment of its objects. 


and representative list of 


next annual meeting will be held in New 
York City on June 18 to 21, inclusive, 1912 

Reports of this convention already pub 
lished emphasize the entertainment fea- 
tures, perhaps, in greater proportion than 
the serious work of the organization. That 
which is more or less spectacular is sus 
ceptible to comment and illustration, where 
the real and serious work of the conven 


tion does not lend itself so readily to treat 


ment Anyone who is intent upon find 


out what the convention acomplished 


must first 
that the 


the lake 


ing 
for all understand 
the boat 
party, 


and once and 


trip to the circus, ride on 
and the 


certain extent, the banquet, were side issues 


theater and, to a 
Chicago members ot 
could do 


credit that 


It was a part of what 
the trade did to show what they 
their 


that could be 


and it is to 


as hosts, 


they left nothing undone 


done to make the stay of the visitors pleas- 
But the fun was not the 


ant and profitable 


convention; and the work the delegates did, 


the spirit of enthusiasm and co-operation 
aroused, the driving home in the minds 
of more than a hundred representative men 
the fact that the 


is not making its share of profit, pointing 


stamp trade as a whole 


the way to better methods and outlining 
finally a comprehensive plan to organize 
America into a strong, cohesive, practical 


body, determined to do all that is possible 
the 


this was the work of the convention; this 


to put stamp trade on a better footing 


the work it did with industry, conscientious 


ness and enthusiasm, during some of the 


hottest days of an unusually hot season, 


putting as much steam and energy into the 
debates and as much conscientiousness in 
regular attendance as if coats were not an 
nsupportable burden and collars did not 
melt down into shapeless bands of linen. 
Che sessions of the convention were held 
Red Room on the nineteenth 
loor of the La Salle Hotel. The first ses- 
sion was called to order by President M. L. 
Willard on Tuesday morning, June 20, at 
10:30. After a preliminary word to the 
convention the chair introduced the Rev. 
\ir. Scotford, who pronounced the invoca- 
tion, after which Assistant Corporation 
Counsel Beckwith addressed the organiza- 
tion, welcoming the visitors to Chicago on 
behalf of Mayor Hiarrison, who was unable 
to be present. : 


in the big 


the Mayor’s representative, 
President Willard delivered his address, 
which was carefully listened to by the as- 
sembly and heartily applauded. Mr. Wil- 
ard said in part: 
President Willard’s Address. 
I fully appreciate the honor you have conferred upon 


in my election as leader of the work of organiz- 
ing a permanent association of the stamp trade, and I 


Following 


heartily thank you for this expression of friendship 
and confidence. 
In this work so far I have endeavored to show no 


favoritism to any faction and I believe my policy has 
met with the approval of all who were interested to 
the extent of a careful investigation. * * Scandal 
mongers may have a different opinion, but that has 
no effect on me whatsoever, for I know I have pleased 
the greatest number of the best element of the trade, 
and during this convention I shall continue the policy 
of no favoritism, for I feel that every member of the 
trade should have an opportunity of expressing his 
views, of course, providing he does so in a reasonable 
manner Personalities will not be tolerated at these 
meetings, so I trust you will assist me in making this 
convention harmonious by refraining from remarks of a 











gs 


personal nature, and by confining yourselves to a line of 
talk that is conducive to harmony. I believe the greatest 
benefit derived from all associations is the knowledge we 
gain on such matters as are brought before the meet- 
ings and discussed in a calm, Intelligent and friendly 
manner. 

Retaliating antagonism is one of the evils with which 
our trade is infected and I do not know of a single 
instance where it bas proven successful. It may tem 
porarily seem to benefit the aggressor, but invariably 
such methods act as a boomerang and benefit the party 
attacked, providing he remains calm and friendly and 
attends strictly to his own business * * You have 
no doubt seen men become angry and resort to blows. 
Who usually wins in such cases in the estimation of 
the best minds of their audience’? Invariably it is the 
one who conducts himself ag a gentleman should under 
such circumstances and who does not permit his brute 
nature to overcome his common sense and good judg 
ment Let us be calm and learn all that is possible 
from others None of use has advanced so far in 
knowledge that he cannot learn more by exchanging 
ideas with his. fellows, especially when their occupa 
tion is practically identical with our own. 

For the benefit of the trade who have not yet organ 
ized local clubs or associations in the different cities, 
I desire to call your attention to the benefits that have 
been derived in many cities of the United States through 
this method. We have representatives with us to-day 
from many of the cities that have their local stamp 
clubs in some form, who will concur with me in the 
statement that they have never known better condi 
tions in their business, nor have they ever made a great- 
er percentage of profit than they have made since their 
local organization was started. It does not seem nec- 
essary, nor will the law permit, to have iron-clad agree- 
ments among competitors for the purpose of compelling 
them to maintain a selling price that will leave a rea- 
sonable margin of profit. Once this feeling of distrust 
and antagonism has been removed from the minds of 
competitors, the business atmosphere seems to clear 
immediately My experience in the work of assisting 
in organizing these local associations has taught me 
that there is but little difference in the consensus of 
opinion of all members of this trade. I find that al- 
most invariably where competitors have been brought 
together and have discussed any particular topic per- 
taining to their business in a calm and business-like 
manner, they have agreed, and the differences that were 
supposed to have existed proved purely imaginary. 

Impatience and over-anxiety must continually be 
guarded against in association work, and especially so 
in our trade. Many seem to think that a local, nation 
‘1 or international association should immediately do 
away with all of the evils that exist in our business. 
Look at this in a calm light, and you will see that ab- 
solute harmony cannot be gained at once Remember 
that 

‘“‘Many men of many minds 

And many boys of many kinds 

When we all come to agree, 

What a wonderful world this will be.’’ 


We do not expect to bring about absolute harmony 
it this convention, but we can, and should, strive to 
condition possible and then after 
we leave here and go back to our homes we should 
not lose enthusiasm, but should centinue to assist in 
bringing about better conditions until finally we have 
that our business will be pleasant, 
proud. 


bring about the best 


things so shaped 
profitable and one of which we may feel justly 
To be successful with a trade organization we must 
concede that our competitor, from his point of view, is 
as nearly right, or possibly more so, than ourselves 
In other words, the game of give and take and play 
fair with our competitor is the successful one to pursue 

During the many years of my sojourning among the 
trade I have had occasion to study trade conditions 
more carefully, perhaps, than most of you. I have no- 
nearly every city that competitors are selling 


ticed in 
Sometimes 


their goods at practically the same prices. 
these prices leave the dealer a fair margin of profit, 
ind then again the prices have been forced down to 
such a point that the goods are sold at an actual loss, 
but regardless of that the competitors were selling at 
equal prices. Now, what cogent reason is there for not 
ceasing this price slaughtering, as it is a certainty that 
where competitors are selling at the same price their 
pro rata of the business will remain the same, and if 
one of them cuts prices and the cut is met by all com 
petitors, he has not increased his volume of business, 
but has established a lower selling price, which means 
leas profit to the dealer 

Deceit, dishonesty and underhanded 
evils we have in our ranks that must be weeded out 
as they are decidedly detrimental to any business In 
a certain city in the Middle West, after a local organ 
ization of the stamp trade had been perfected and a 
selling price schedule agreed upon, one of the leading 
dealers resorted to the old worn out trick ‘of giving a 
discount from the statement to one of his customers at 
the end of a month. The ink had hardly dried on his 
for the payment of the statement before the 


methods are other 


receipts 
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facts were in the hands of the local grievance commit- 
tee, and I think the embarrassment of that dealer, when 
he was confronted with the evidence by his competitors 
has been one of his best business lessons and he has 
profited by it in saving that discount to add to his 
own bank account in place of giving it to his customer. 
Tricks of this nature cannot be kept under cover, as 
they will out, and those resorting to them are the los 
ers. In place of price cutting let us use the slogan: 


Best Service, Best Quality and Best Treatment. 

The business world, with whom you are dealing, pre 
fer SERVICE, QUALITY and RIGHT TREATMENT, to 
cut prices. 

There is hardly a day passes that I do not hear some 
business man outside of our line make this statement, 
that he does not understand how it is possible for the 
stamp manufacturer to sell his goods for such low 
prices. 

The stamp industry of the world has grown to such 
magnitude that something should be done to place it in 
line with other successful manufacturers. From its 
early infancy it has been considered as a cheap, catch- 
play proposition, and it is high time that we remove 
it from that category and place it on a plane where we 
can be proud of the fact that we are stamp manu 
tacturers. 

Friends, I want to tell you that when the time comes 
that you are making a reasonable profit on your line, 
the same as is being made by other successful manu 
facturers, then you will be only too glad to proclaim 
to the world that you are rubber stamp manufactur 
ers. Let us elevate this business to the point where we 
ean refer to it with pride. If we will only work to- 
gether in reasonable harmony it will not be long be- 
fore the business world will realize that we have 
come to our senses and are conducting our business along 
proper and successful lines. 


Harmony and Unity. 


Another important matter is that of harmony and 
unity between the manufacturer of supplies, the jobber 
and the dealer. In other lines of business you will find 
that those who are the most successful are those who 
have abandoned all ideas of antagonism betwecn these 
three factions. They have their organization to which 
these factions are all eligible, and any matters of dif 
ference between them are freely discussed at their meet 
ings and in this way all trouble of a serious nature is 
avoided 

I sincerely believe a serious mistake will be made in 
the stamp trade if the manufacturers, jobbers and deal 
ers do not affiliate and work in harmony, for the deal- 
ers must have the assistance of the manufacturers, and 
the jobbers and the jobbers and the manufacturers must 
have the assistance of the dealers Your interests are 
identical 

I had the pleasure of attending the National Station- 
ers’ Association Convention at Baltimore last fall and 
heard considerable discussion regarding delayed orders, 
and I believe much of the imaginary trouble on this 
point was satisfactorily adjusted. Reasons for un 
avoidably delaying shipments were so fully explained 
by the manufacturers and jobbers that the dealers felt 
that their interests had not been disregarded, as they 
had formerly supposed to be the case. One manufac 
turer from Massachusetts, in defending his firm for 
delays of this kind, made the statement that he did 
not believe any manufacturer or jobber would delay an 
order one moment longer than was absolutely neces- 
sary, as they all realized the importance of getting 
the goods en route, and having the account charged to 
their customer, just as soon as possible. If it were 
only possible for the dealer to know all of the details 
necessary in handling his orders he would have but 
little censure for the manufacturer or jobber. These ques- 
tions should be freely discussed at convention meetings, 
ind I believe it advisable for dealers to visit their job 
ber as often as is possible, and in that way familiarize 
themselves with the work connected with the handling 
of their orders. 

How many of you have ever given serious thought 
to the matter of getting the same margin of profit on 
your own product that you do on most of your shelf 
goods? Do you realize that in selling rubber stamps 
at ten, or even fifteen cents per line, you are getting 
no profit whatever, and if it were not for the good 
profit you are making on such articles as Ink Pads, Rub 
ber Type, Line Band Daters and Numberers, Numbering 
Machines, Price Markers, etc.. you would starve to 
death? Why persist in doing these things? It is just 
as easy to sell the goods of your own manufacture at a 
good profit as it is the goods that you purchase from 


other manufacturers and carry on your shelves Put 
up your little price-cutting axe and inject a good dose 
of ‘“‘grit and confidence’’ into your selling ability Tell 
your customers that you must have a profit on the 
goods you manufacture. They will respect you for so 
doing and the best element of the business world will 
soon recognize you as successful business men. You 


know it is impossible to secure all of the business in 
your immediate vicinity by cutting prices, for your com 


petitor is always there to meet yeur cut and all you 





accomplish by such methods is to create a lowe 
rent price 
I doubt if any of you know for a certainty what it 





has cost to produce each line of stamps in your fa 
tory during the past year If you will take the time 
and trouble to solve this question we will hear no 
more of rubber stamps being sold at ten cents per line. 
By careful observation and investigation throughout the 
country in which I have traveled so many years, I have 
satisfied myself that the average cost for producing rub 
ber stamps is much higher than is admitted by the mar 
ufacturers themselves. Nearly all manufacturers in 
estimating costs for this line, estimate the n f 
lines a compositor can set up during a certain period. 
All other labor is estimated in a similar manner and 
to this is added the cost of the materials used and a 
small amount for overhead expenses. This they believe 


gives them actual net costs. but such is not the fact 
for the making of rubber stamps, as you know, is prac 
tically all special work and many times your orders are 
not sufficient to keep your employes busy and much time 
ig lost, more, in fact, than is often admitted rhe only 
positive way of determining actual cost for producing 
rubber stamps in any factory is to keep an accurate ac 
count of all labor and material used in the manufac 
ture of this class of goods, and then add a liberal por 
tion of your overhead expenses, not forgetting your of 


fice force as well as the ‘‘boss’’ himself Do this for a 


period of not less than six months and then count up 
the number of lines of stamps you have produced dur 
ing that same period. $y dividing the total expense 


by the total number of lines produced you have the 
absolute net cost per line. Try it out i determine 
for a certainty what your product is costi 
facture. If you will all do this at once we 1 soo 





manu 





have a twenty-five cents per line price in eff through 
out the world. 

If I were only gifted with the power of speech, like 
our silvery-tongued orator on the Platte, | ild con 
centrate my whole energy on these questions d never 
cease until you had all been converted to the belief of 
harmony, friendship and a reasonable degree of 
operation among competitors and you were u 1imous 
ly opposed to retaliation, deceit, dishonesty, underhand 
ed methods, trickery, price cutting and all other kindred 
evils that are so prevalent in our business to-d Let 
us start a wave of reform that will not only eventually 
wipe out all of these evils and bring about harmony 


one 


and peace among all factions in our business, but 





that will not only eventually wipe out all 

evils and bring about harmony and peace I 
factions in our business, but one that will reverberate 
to our memory in the ages to come and cause future 


generations to look back upon us with feelings of pride 
and gratitude. 
I thank you for your attentio 


At the conclusion of Mr. Willard’s ad 


dress the Hon. C. H. Hanson, a pioneer 
Chicago stamp manufacturer, formerly Dan 
ish consul to the United States at Chicago, 
gave a very interesting talk reg his 
early experience in the manufactut rub 


ber stamps. Mr. Hanson came to Chicag 


in the early days and by the time of the 
Chicago fire in 1871 was the possessor of 
a prosperous stamp business. His expert 


ences were very interesting, the n 
perhaps, because he is one of those who 
have succeeded by hard work and righ 


1 
( 


ealing in acquiring fortune, esteem and 
honor 

J. E. Taylor, a pioneer stamp man of 
Cleveland, gave a most interesting talk on 
the conditions in the rubber stamp industry 
fifty years ago. He has a half century’s 
record in the trade, and his mind is a stort 
house of information regarding the history 
and personnel of the industry 

David Forbes of Grand Rapids is another 
living example of the fact that the stamp 
business is one of the roads to hale and 
hearty age and a sure guarantee of longev 
ity. Mr. Forbes would be taken for a vig- 
rrous man of about forty-eight, perhaps 
less, but he told the convention about sev- 
eral interesting experiences of his in the 
stamp business which occurred more than 


forty years ago. Mr. Forbes is another 
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SCENES AT RECENT STAMP TRADE CONVENTION. 

1. Messrs. Dalgetty of Canada, Holihan of New York and Emerson of Boston awaiting the tap of the gavel.—2. Al, Levy.—3. Messrs. Lever- 

one, Dalgetty, Meyer, Joseph, Deppert, Krengel, Kuper, Elmer and Volk.—4. Just before the circus; Mr. Willard in an elevated position.—5. Messrs. 

Hanson and Forbes.—6. Watching the minstrels at Kenosha.—7. Group in the La Salle Hotel summer garden—M. L. Willard, top; A. B. Cail of 

Winnipeg, left hand; Geo. A. McGriff; Miss Blanche M. Cook; Homer E. Willard. Center, B. G. Volger of New York.—8. The Little German Band 

and some of the rest of the “bunch” at Kenosha.—9. L. K. Scotford of Chicago and Al. Schmidt ef New York.—10. “Hall, hall, the gang’s ail 
bere,” at the circus in Kenosha. 
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man who has the history of the stamp trade 
at his tongue’s end, having been during his 
younger manhood in business in New York, 


Chicago, St. Louis, Cincinnati and other 
cities. He is now located in Grand Rap 
ids, Mich., where he has built up a large 


and profitable business. 

L. K. Scotford of Chicago, who a few 
years after the civil war started in the 
stationery business in Kansas, and became 
a rubber stamp manufacturer a few years 
interesting talk on his 





later, gave a most 


experiences in the stamp trade. 


Afternoon Session. 


Following the luncheon, which was given 
in the summer garden of the hotel, across 
the hall from the convention the 
meeting reassembled at two o'clock. The 
afternoon session was principally devoted 
to a series of talks on trade conditions. 
B. G. Volger of New York gave a most in- 
teresting and instructive talk on stamp pads, 


room, 


discussing his methods of manufacture in a 
most interesting way. Mr. Volger, by the 
way, is the forceful men in 
the trade, and his suggestions were of great 
value to the organization during the entire 
man, 


one of most 


week. He is a strong organization 
and his experience in such work, together 
with his thorough information in every de- 
partment of the stamp and stamp pad busi- 
ness, gave great weight to his advice. 
Other speakers included L. K. Scotford 
of Chicago, Al. Levy of New York 
James K. Stewart of Cincinnati, who made 
that 


and 


a report regarding conditions in city 
and read a number of letters showing that 
the stamp manufacturers of Cincinnati, with 
one exception, are with the new organiza- 
tion in its work. 

The 3:30 and the 


majority of those in attendance at the con- 


session adjourned at 
vention left via the four o’clock train over 
the Northwestern Kenosha, 
Wis., to attend the Hagenbeck-Wallace cir 
1:30 a. m. on a 


railroad for 


cus, returning at special 


train. 
Wednesday, June 21. 

The feature of Wednesday morning’s ses 
Good 
man of the firm of Collins & Goodman, sta- 
tioners, of Chicago, on “The Relationship 
of Stamp Manufacturers and Office Supply 


sion was the address by William J. 


Dealers.” Mr. Goodman’s address is given 
in full elsewhere in this issue. 

Mr. Goodman’s views were discussed by 
members and then the convention took up 
the question of forming a permanent or 
ganization. On motion of P. A. Salisbury it 
was unanimously resolved to form a per- 
after 
cussion it the 
tion “The International Stamp Manufactur- 
Following the resolution 


manent organization, and some dis- 


was decided to call associa- 
ers’ Association.” 
for a permanent body and the adoption of 
a name, the committee on by-laws reported 
The discussion of this report and the amend 
ment of the proposed by-laws, with their 
adoption, took up a large part of the rest 


of the day 


OFFICE APPLIANCES 


Wednesday Afternoon. 

After luncheon, which was served in the 
roof garden, the convention listened with 
interest to an address by the venerable B. 
B. Hill, who is no doubt the oldest living 
member of the stamp trade in the 
Although Mr. Hill is the eightieth 
milestone, he is still remarkably vigorous 
years. His firm 
and his still keen 
taining with remarkable accuracy the mem- 


world. 
past 
step 1s 


for a man of his 


mind is and clear, re- 
ory of events covering a period of over 
fifty years in the stamp trade. 

Mr. Hill said that previous to 1860 hand 
stamps had been used only to a limited ex- 
tent. The revenue stamps adopted as a war 
measure by the government caused attempts 
to be made to invent some quick and accu- 
rate stamping method for the cancellation 
of the stamps, and between 1863 and 1865 


there were several experimental dating 
stamps. However, in the latter year Mr. 
Hill invented the Dial dating stamp, having 
brass wheels, from the printing face of 
which the day, month and year were print 
ed consecutively. This stamp had other 
valuable features and was the first prac 
tical wheel dating stamp. The American 
dater followed the Dial and was an im- 
provement over it. Mr. Hil! invented the 
Centennial dater in 1876, which is of the 
pattern of the stamps very largely. used 


today by railroads and other corporations. 
Various improvements, of course, have been 
added from time to time, but the prin- 
ciple remains the same as in the original. 
It is interesting to note that the Dial stamp, 
patented in 1865, printed through a print- 
ing ribbon arranged in connection with the 
die to give the desired impression 

Continuing, Mr. Hill outlined 
ingly the progress of invention in the dat 
ing stamp business, at the 
of his address was greeted with an ovation 
by the convention. On motion it was unan 
imously decided to spread Mr. Hill’s ad 
dress upon the records of the association, 
and he was likewise unanimously voted an 
the organization 


interest- 


and conclusion 


honorary membership in 
for life. 
Following 
Blanche M. 
dent, was called 
pleasing remarks with regard to the pre- 
liminary work of the meeting, speaking ot 
the efforts made to reach the entire stamp 
trade and to secure as large an attendance 


Miss 


presi- 


address, 
the 


Hill's 


secretary to 


Mr. 
Cook, 
forward some 


and made 


at the corivention as possible. 

Mrs. M. A. Cadwallader, daughter of Mr. 
Hill, and the only woman member of the 
trade who attended the convention, made a 
very interesting address, with many amus- 
reminiscences of her travels in the 
the B. B. Hill Manufacturing 


ing 
interest of 
Company. 

Following the address of Mrs. Cadwalla 
der, the discussion of the report of the com 
mittee on by-laws was resumed and the by- 
laws were adopted finally, section by sec 
tion, with some amendments suggested up- 
The annual 
$5.00 


on the floor of the convention 


dues of the members were fixed at 


a year on the motion of Mr. Forbes 

Grand Rapids, supported by Mr. Holihan 
of New York. A suggestion was made that 
the dues should be placed at $10.00 a year 
but the consensus of opinion was that the 
fee of $5.00 would enable every stamp man 


in the country to become a member of the 


association A large number of firms im 
made application in writing for 


the 


mediately 


membership in association, and be 


fore the adjournment of the convention 
practically all of the stamp houses repre 
sented paid their dues and became mem 
bers. 

The evening’s entertainment consisted of 
a theater party at the Princess theater, 
which was attended by members of the as 


sociation and their ladies. 


Thursday, June 22. 


The leading feature of the morning ses 
sion was the address on “Cost of Produc 
tion,” by Louis A. Melind of Chicago. 

Mr. Melind caused to be passed around to the members 
before his address a scale, ruled off similar to the price 
scales employed by engravers to determine the square 
inches and cost of engravings He used this scale as a 
text for his address. Mr. Melind said that it is impos- 
sible to figure the exact cost of manufacturing a rubber 
stamp from the cost per line He said that stamp 
trade has never had an opportunity such as it has at 


improve its condition in the com 
mercial world A stamp man ought not to retire 


Twelve 


the present time to 
poor 
A one line stamp cannot be made for ten cents 
five cents of 


operations for which 50 per cent of the 


cost is material is ridiculous. Mr. Melind said that 
until the manufacturer is selling an average ten line 
stamp at $1.25 he is not making expenses The speaker 
said there should be one price for all and that one a 
profitable price One customer should not be sold 

stamp that cost twenty cents to manufacture for seven 
cents and the next man be charged seventy-five ents 
for the same article Mr. Melind said that the ma 
jority of the heads of the rubber stamp firms have been 
raised to business managers from the type cases and the 
bench and cannot detect the odor of their money burn 
ing in another part of their institution Rubber stamp 
men should take a leaf from the book of tl metal 
stamp me who are the aristocrats of the busi s, and 
have made money and are respected by the community 


More than half the smaller stamp manufacturers can 


not make money even on their pads, self-inkers and dat- 
ers because they cannot buy supplies at maximum dis- 
counts, paying as a matter of fact from ten to twenty 
per cent more on account of small purchases 

Goods such as hand stamps, dies, self-inkers and in 
fact any stamp which is not ready for the consumer un 
til some work is added to it, should be sold at a fixed 
price giving a legitimate margin of profit The cost of 


such production is the same all over the United States 


for all practical purposes 


To sell rubber stamps by the line is as absurd as 
selling sausages by the yard. ‘‘I take the liberty said 
Mr. Melind, ‘‘of presenting to this convention without 


obligation to me, the scale which will figure the most 








important items, that is to say labor and material. By 
adding composition and the scale bill as st 1 you 
arrive at a basis and by computing the percentage and 
either adding or subtracting you will get I result 
for which we have been laboring and you can do this 
with less trouble than by your present method I do 
not claim that the scale is infallible but it is as neat 
ly right as I have been able to figure from all angles 

A general discussion of the price question 
was taken up after Mr. Melind’s address 
James Cook of Omaha and P. A. Salisbury 
united in insisting that one price for is 
the only way to run the stamp business, 
and this met with the approval of the great 
majority of the delegates. Upon motion, 
Mr. Melind was given a rousing vote of 
thanks for his address. 

The nominating committe previously ap 


pointed to nominate officers to be elected 
for ensuing year made its report and, with 
one that 

dent, the officers suggested by the 


exception, of second vice presi 


mmit 
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Ribbons and Carbons e 


have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out’’ of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 





Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 
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Indeliba Mfg. Co. 


ROCHESTER.N.Y. 
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THE McM 
Multiple Ring Books 
Prevent Tearing Sheets 


A radical departure in Ring Book Construction to correct 
tearing sheets. 











a radical defect 

The rings in this book are scientifically constructed so they 
fit the curve of the perforations affording a wide bearing sur- 
face, and seven rings of this type so located as to divide the 
strain effectually prevent tearing sheets. 

_ Placing the ring book with its many advantages of flat 
lying and instantly interchangeable sheets:in the sewed book 
class so far as security from tearing is concerned is a most im- 
portant and desirable improvement, and represents the perfec- 
tion of Ring Book construction. 

Demand the McM 7-Ring Book of Dealers 
—it Prevents Tearing Sheets 
Success for the Dealer depends on the confidence of his 
customer. In this space we propose to confide to you our 
custom and practice regarding materials used in McM books and 
the reason why they inspire confidence in users, which makes 
for permanent business. 
[It will have a deep and vital meaning and interest to every 
dealer in and user of LOOSE LEAF BOOKS. 


The McM Multiple Ring Book is one of 30 different devices made by the 


McMillan Book Co., 
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tee were elected. The names of the new 
officers appear at the head of this report. 
William Jenkins of Pittsburg was nomi- 
nated second vice-president by the nomi- 
nating committee, but as the New York 
delegation desired to have a representative 
from their city on the executive board, Mr. 
Jenkins withdrew and the New York dele- 
gation nominated George S. Holihan, who, 
when he found that Mr. Jenkins insisted 
upon withdrawing, accepted the nomination 
and was duly elected. After this amend- 
ment to the report of the committee, the 
secretary was instructed to cast the unani- 
mous vote of the convention for the offi 
cers proposed. 

On motion Mr. Emerson of Boston was 
given a unanimous vote of thanks for the 
gavel which he presented to the president, 
made from a portion of the huil of the 
United States frigate Constitution. 


Afternoon Session. 

An address by R. A. Stewart, general 
manager of the Hill-Independent Mfg. Co., 
was one of the features of the session. Mr 
Stewart gave an interesting account of his 
experiences in the formation of the Hill 
Independent enterprise and emphasized the 
point that co-operation instead of cut-throat 
competition is the real sine qua non of 
business. Mr. Stewart said that the talk 


about this company or any other company 


opening retail stores to compete with the 
regular retailers is ridiculous, for stamp 
manufacturers as a rule have no money 
which is not devoted to the legitimate de 
mands of business. 

Wesley A. Stanger next addressed the 
convention, asknowledging his election as 
secretary, and thanking the association for 
the honor. 

The catalog commission made an extend- 
ed report, suggesting a new schedule of 
prices which the commission deemed to be 
reasonable. Many of the influential mem- 
bers thought that the prices suggested by 
the commission, although somewhat ad 
vanced over the present prices in many re 
spects, were still too low. The report of 
the commission, however, was accepted, 
and it was recommended that members give 
the suggestions of the commission their 
careful consideration. The debate on the 
report of the catalog commission continued 
some little time, because it was not fully 
cannot 


understood that the association 


adopt a price schedule suggested by any 
committee without the possibility of laying 
itself liable to attack from a legal stand 
point. When this point was made clear 
proper action was immediately taken 

After dinner in the evening the members 
and visitors with their wives gathered on 
board the steamship “United States” and 
spent two very pleasant hours on Lake 


Michigan. Those who cared to do so in- 


dulged in dancing on the lower deck, but 
most of the delegates and ladies remained 
on the upper deck to enjoy to the full the 
cool air off the lake after a very hot and 


exhausting day. 
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Friday, June 23. 


The session of Friday was short. The 
business transacted was confined principal- 
ly to the report of the credentials commit- 
tee, the final payment of dues and the dis 
cussion of general topics by the members 
of the trade. Adjournment was taken at 
about 12:30 for luncheon, and after lunch- 
eon the officers gathered in the convention 
hall, where a group photograph was taken. 
It was intended that those who wished to 
go would be taken to the ball game, but it 
was found that on Friday there was no 
game, so the visiting members were taken 
in tow by various individuals of the en- 
tertainment committee and given such en- 
tertainment as they wished. The feature 
of the day was the banquet, which was held 
in the red room, beginning at 8 p. m. 


The Banquet. 


Nearly 200 ladies and gentlemen partici- 
pated in the banquet, which was a fitting 
termination to a most successful week 
President Willard presided as toastmaster, 
and among those at the speakers’ table were 
the Hon. C. H. Hanson, A. F. Sheldon of 
the Sheldon School of Scientific Salesman- 
ship, B. G. Vogler, Mr. Holihan, Wesley A. 
Stanger and others. 

The first speaker of the evening after 
the food and wine had been disposed of was 
A. F. Sheldon, whose speech made a de 
cidedly strong impression upon everyone 
present. Mr. Sheldon said in substance: 


Business has gone through four stages—orgauization 
evolution, competition, co-operation, and the greatest 
of these is co-operation. Until we concede that the 
good of each is the good of all and vice versa, we can 
not come Into our full heritage of prosperity and hap 
piness We cannot be so parsimonious of speech as the 
two New England farmers who used to meet every day 


upon the highway. The conversation ran like this 
‘“*Mornin’ Rube,’’ ‘‘Mornin’  Si."’ “Fine mornin’.’’ 
“Yes.” ‘‘Mornin’.’’ ‘*Mornin’.* The next day they 
met and said: ‘*‘Mornin’ Rube.’’ ‘‘Mornin’ Si."’ ‘Looks 
like rain."* “‘Guess it'll blow over.’’ ‘‘Mornin’.’’ ‘‘Morn 
in’.’’ ‘The third day they varied the conversation thus: 
‘*Mornin’ Rube. ‘‘Mornin’ Si.’’ ‘‘Fine day.’’ ‘‘Yes.”’ 


Say, Rube, what did you give your horse for the 
heaves ?'’ . **Turpentine.’ ‘“*Mornin’."” ‘‘Mornin’."’ On 
the fourth day it was still different. ‘Mornin’ Rube."’ 
‘Mornin’ Si." *‘Fine mornin’.” ‘Yes. ‘‘Say, Rube 
did you say you gave your horse turpentine for the 
heaves ?"’ a “IT gave it to mine an’ it killed 
him.’’ “Killed mine, too."’ ‘‘Mornin’.’’ **Mornin’."’ 
Such reticence is fatal to good business, Mr. Sheldon 
said, for, as a general rule, one should be willing to 
part with information that will help a fellow before 
the horse is killed—not when it is too late We are all 
interdependent and must each help the other if we 
would succeed ourselves as we ought. 

Mr. Sheldon denied the existence of what is called 
bad luck as a general proposition, arguing that lack of 
some essential quality, some insufficiency of knowledge 
or lack of care is responsible for the misfortunes which 
overtake us. 

The possession of great wealth is not necessary for 
happiness. Some people are very rich and very un- 
happy. But the possession of a reasonable amount of 
money is necessary—one seidom meets a man who is 
happy and broke at one and the same time. Length of 
days, health, money and honor are four factors the 
possession of which should guarantee happiness. A long 
life and good health are universally desired. Money is 
necessary, also, and honor enough, as well as money, 
comes to him who is efficient and faithful in his work 
and honorable in his business and personal relations. 
‘There are three rules," said Mr. Sheldon, ‘‘for good 
business, and the three together make one. They are: 
Know thyself—know the other fellow and know thy 
business. The law of quality rungs through all nature 
and in all the affairs of men. Against love we have 
hate; against light, darkness. Hate in the form of 
knocking never got anybody any business So far as I 
am concerned I am so busy with my own product that 


’ 


I don't bave time to knock. The salesman who knocks 


is a pretty poor stick and is doomed to failure A 
sulesman should above all things study his product and 
study human beings. He must understand men, be 


must understand how to reach them and he must have 
that in his appearance and manner and in his expres- 
sion and language which will attract favorable atten- 
tion and enable him to present his arguments properly 
I am not a believer in hypnotism and I don't teach it 
notwithstanding what some people say. There is no 
echarlatanry in good salesmanship. There is nothing 
that is mysterious or impossible to understand, yet 
nevertheless, the speaker said, in considering the ele- 
ments of success in salesmanship, he was reminded of 
an incident which igs somewhat apropos of success in 


salesmanship. Two ladies met on the street. The first 
one said, *‘How do you do, Mary? I hear that you are 
going to be married again."’ ‘‘Yes, I am,’’ said Mary 


“Well, isn’t this your fourth wedding?’’ ‘‘Yes, this is 
my fourth.’’ ‘*‘Well, Mary, will you tell me how it is 
that while I am as good looking as you are and I dress 
as well and my manners are at least passable I have 
not been married once and you are to marry the fourth 


time ?’’ ‘Well,”’ said Mary, ‘“‘I'll tell you how it is 
It isn't exactly the looks or the clothes or the man- 
ners, but it’s the ‘come hither’ in your eye.’’ The 
salesman should have that insistent ‘‘come hither’ 
quality. 


There is a difference between getting and building 
business. The best business builder is the wagging 


tongue of a satisfied customer The science of all busi 


ness is the science of service and he profits most who 
serves best 

Following Mr. Sheldon’s address the 
Hon. C. H. Hanson was called upon, and 
gave some extremely interesting reminis 
censes of his varied experiences in New 
York and Chicago, relating how he first 
started in business here by renting a little 
room on South Water street and sleeping 
on old newspapers in his shop. He always 
did good work and always got good prices, 
and now after more than fifty years in 
business he has 165 employes, a big output, 
competency for his old age and the satis 
faction of knowing that he never sold an 
article that was not just as good as he 
could make it. 

Mr. Volger of Chicago was introduced and 
spoke briefly upon the price question, urg 
ing that goods be given full value and 
charged for accordingly. Other speakers in 
cluded William A. Force of New York, Wi: 
liam Jenkins of Pittsburg, B. G. Volge: 


New York, who congratulated the Chicag 
Association upon the success of the con 
vention and assured them that the New 
York Association will try to do as well 


David Forbes of Grand Rapids, Micl 

ried the proceedings by singing a rare 

[Irish melody, which was greatly appreciated 
by everyone present. Mr. Holihan of New 
York assured the banqueters that the assi 
ciation is now on the right track and in a 
fair way to get the right price for goods 
Mr. Emerson spoke for Boston and F. E 
Brenner of Portland, Ore., described the 
work of the Northwestern Stamp Manufac- 
Gust Meyer of Chica 
f his sev 


turers’ Association. 


gO gave all amusing experience « 


eral years ago at a stamp trade meeting 
Mr. Bagley of Vancouver was one of the 
speakers from the Northwest, while Mr 
Greenwood of Minneapolis assured the as 
sembly that the twin cities do not need 
any help in organizing the right kind of a 
stamp trade association. Similar assurances 
were given by Edwin Williamson, also of 
Minneapolis Other speakers were Mr 
Eiman and Miss Cook. secretary to the pres 


ident. 
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TRADE 


From the time your trial order is received, 
every department in our establishment assists in 
“boosting” your sales. 

Our advertising directs the prospective buyer 
TO THE DEALER. All inquiries are referred 
direct to dealers in towns where our goods are 
sold. 

We furnish catalogs, imprinted circulars, 


electros, etc 
a Our advertising department is AT YOUR 








Our Co-operation 
Increases Your Sales! 





MARK 


Y ‘*wonrcuCr S91 Y ‘*wonrcuCr cg 


Signifies Value and Efficiency 





We sell our goods REASONABLY, 
So you can sell them reasonably 
At a LIBERAL PROFIT! 


® ® ® 








SERVICE to assist in creating copy to suit 
YOUR local condition. 

Four complete lines of Filing Devices. 

Two complete lines Sectional Bookcases. 

Innumerable time, trouble and temper savers 
in every branch of Office Equipment. 

Get catalogs “D” and “E” and get posted! 

By constant growth and expansion—increased 
efficiency—we keep our lines abreast oi the 
progress in the Office Appliance field. 
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Ife Filing 
With Assorted 


Space Economizers- 


POPULAR PRICED 
PRACTICAL FILES 


“wey NO. 421, SOLID OAK 
ROLLER BEARING, DUST PROOF 
Capacity 20,000 Letters 


Every requirement of a high grade and high priced file 
is incorporated in this one at a very low price that leaves 
you a very liberal percentage of profit. 

There are prospective purchasers you 
can interest in your city. 

Any assortment of the nine kinds of 
drawers can be combined in one file. The 
price is reasonable to your customers—the 4x6 Cards 
profit is liberal. 























Compact, yet varied GET 
filing space in one inex- CATALOG 
pensive cabinet. “” 

WITH 





3 x 5 Cards 


FULL DETAILS OF CONSTRUCTION 
SHOWING USEFUL 
COMBINATIONS OF 
THESE FILING 
DRAWERS. 


No. 42] 





Letters 


Storage Drawer 


HEIGHT 
ANY % 
ARRANGEMENT 


NINE KINDS OF DRAWERS FOR EVERY 
FILNG PURPOSE 


A Line from which you can sell your Customers the Files 
they need—in one Cabinet, at Reasonable Cost. No. 221 





Storage Drawer 





No. 321 
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Desks and Cabinets 


Filing Drawers 


Business Builders 
THREE STYLES ? DESKS 


(Flat Top and Typewriter) 
Solid Oak, Golden or 
Weathered and 
Birch 
Mahogany 





























For 3} x10 in. Documents 





ALL DRAWERS 
For 53x10 in. ON ROLLER 
iin BEARINGS 





Cancelled Checks 


ffets FILING DESK 


“A COMPLETE OFFICE ON LEGS” 
The Files you need at your fingers’ ends. Any arrangement of nine styles o1 Filing Drawers. 





Legal Blanks or 
Electrotypes 


You will make life-long friends by selling Filing Desks to those opening new offices. The Filing Desk combines 


the advantages of both files and desks without the disadvantages of either. 


These desks are 
very substantially con- 
structed of Solid Oak, ; _— 
Golden or Weathered SS 
finish, and in Birch 
Mahogany. 

The drawers roll 
freely on Double Roll- 
er Bearings. 

Desk ‘Top 28 x 52 
im hes. 

Drawer in center 


between pedestals. 


The Standard Pat- 
tern shown herewith 
contains one large and 
three small storage 
drawers; also one fil 
ing drawer for 4500 


3x5 cards and one ver 





tical file for 5000 let 
ters 
Referen¢ to con 
tents of any is in 
stantaneou ithout 
iving ffice 
chair 


ihicwndewoner = (DHE 9fée MANUFACTURING COMPANY 


styles of Filing Desks 
show+ in Catalog ‘‘D’ 162 UNION STREET MONROE, MICHIGAN 


Write for it now ! New York Office, 108 Fulton St. (Address Mail to Factory) 























GO AFTER 


THE SUMMER TRANSFER BUSINESS 
You can GET IT with 


Wits SECTIONAL TRANSFER CASES 
Solid Hardwood 


(No Paper ) 
Roller Bearings 


Letter, Cap and Invoice 
3x5 and 4x6 Sizes 


Golden or 
Weathered 
Finish. Brass 
Label holders 
and Drawer 
Pulls. 























TOP SECTION 
Free Ammunition! 


‘‘How to Transfer’’ leaflets imprinted with 
your name for distribution, —a liberal supply with 
your sample order. 

For your salesmen we have large handsome 
illustrations ef the sections. 

Orders for the year’s supply of folders, guides, 
etc. usually go with the transfer case order. 

Samples and prices on Manilla, Bristol and 
Press Board supplied on request. Better investi- 
gate! 


Each Section Holds Contents of One 
Vertical File Drawer 


Any number of Mic- 











MIDDLE 
Last a Lifetime 


Very substantially built of select, 
kiln dried hardwood, glued and 
screwed together. Work like any 
good vertical files. Bolt together hor- 
izontally, can be fastened together 
laterally with fasteners we furnish. 

The Ideal Transfer Files. 

See Catalog ‘‘D’’ for description 
and prices. 

Order early—the demand is heavy. 


dle sections may be 
stacked between one 
Top and one Bottom 
section. The 
ceiling is the 
limit of height. 








Used in large numbers by 
U. S. War Dept. 
Panama Canal Commission 
American Car & Foundry Co. 
Pressed Steel Car Co. 


6 “Top,” 20 “Middle,’’ 6 “‘Bottom’ American Harvester Co. 
Sections, all locked together. and many other large users. BOTTOM SEC”*JON 
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THE FURNITURE EXPOSITIONS. oe 


~ RAND RAPIDS is in the midst of 
(, one of the most successful furniture 
exhibitions in her history. The 
fame of the city as a furniture center and 
the extensive advertising which the associa- 
tion has done this year to call the attention 
of the dealers to the advantages of attend- 
ing the semi-annual exhibitions, and espe- 
cially the one now under way have united 
to make the event a success, and large 
numbers of dealers have already paid visits 
to the different exposition buildings and 
made their selections of goods. 
likewise the exhibits are 
numerous and important. Not one of the 
half dozen exposition buildings in this city 
or in Grand Rapids lacks exhibits that well 


In Chicago 


repay the interest of dealers and reward 
them for the time and expense of a trip to 
either or both cities. Whatever the manu- 
facturers exhibiting have that is newest 
and best is shown at these exhibitions, and 
a visit is well worth while for the informa- 
tion obtained regarding new lines and up- 
to-date designs, even if nothing more is 
accomplished. 

To the up-to-date man who deals in office 
furniture the “Knowledge is 
power,” peculiarly applies. Furniture for 
the office has undergone in the last decade 
or two a wonderful and a radical improve- 
ment, and it is still improving, as the 


pr¢ verb, 


newer inventions and designs amply attest. 
In beauty of line, in quality of upholstery, 
in material and in finish the old cabinet 
makers left upon household furniture the 
impress of a taste and skill by which the 
modern artisan is still guided. But in the 
days of Chippendale and his contemporaries 
there was no such thing as office furniture 
in the modern sense of the term. Such as 
there was has never achieved the distinction 
of comment except by writers who referred 
to it as a part of the dingy and dismal 
surroundings supposed to be _ necessarily 
companion to professional and commercial 
pursuits. But with the development of 
world-commerce, the perfection of trans- 
portation and means of communication, 
business has achieved its proper place in 
the world and the genius of the artist and 
the inventor have been turned to making 
the surroundings of the business man and 
his employes more pleasing and tolerable, 
that labor shall be done with the least 
possible distraction of the mind from the 
objects to be attained. 

Some of Those Represented at Grand 

Rapids. 

There are five big exposition buildings in 
Grand Rapids, all of which are well filled 
with interesting exhibits. Office furniture 
manufacturers are represented among the 
exhibitors in each building. 

In the Klingman Furniture Exchange 


Grand Rapids and Chicago 
hold big semi-annual shows. 


building are the following concerns which 
manufacture lines of interest to office ap- 
pliances dealers: 

The Humphrey-Widman Bookcase Com- 
pany of Detroit, manufacturers of book- 
cases, filing cabinets, etc.; exhibit is on the 
first floor, in charge of Charles H. and 
George H. Widman, M. A. Bath, William 
Lockhard, C. D. Widman, George Snyder 
N. Y., exhibit a full line of office desks; 
and William Stockburger. 

The National Desk Company, Herkimer, 
exhibit is on second floor, in charge of 
George W. Searles and Russell Taylor. 

Browne-Morse Company, Muskegon, 
Mich., show a full line of filing cabinets; 
exhibit is on the second floor and is in 
charge of F. C. Morse, D. J. Burlingame 
and George C. Bodine. 

Detroit Rack Company, Detroit, shows a 
complete line of steel costumers and small- 
er office chairs, stools, steel tube lines, etc.; 
exhibit is on the fifth floor. 

Valley City Desk Company, 
Rapids, Mich., exhibits a complete line of 
office desks. Exhibit is on the sixth floor. 

Conrey-Davis Mfg. Shelby- 
ville, Ind., show full line of umbrella stands 
costumers, office tables, etc. They are on 
the sixth floor and the exhibit is in charge 
of E. J. Morley, W. E. Roziskey, Rue 
Half, J. A. Contes, F. “Gs. Cia: A. G 
Stewart, Lee C. Davis, Clarence R. Davis, 
Tommey Bookenoogen, Thos. T. Greaves 
and C. L. Keen. 

In the Manufacturers’ Building, are the 
following exhibits of interest to office ap- 


Grand 


Company, 


pliances dealers: 

Stebbins-Wilhelm Furniture Company of 
Sturgis, Mich., showing an interesting line 
of office tables and other goods. 

The B. L. Marble Chair Company of 
Bedford, O., show a fine line of office chairs 
in oak and mahogany; exhibit is on the 
ground floor, in charge of E. E. Cowles, 
L. D. Berry and M. J. Cowles 

Gunn Furniture Company has an inter- 
psting exhibit of office desks, sectional 
bookcases and filing cabinets in the south 
half of the first floor. 

Grobhiser Cabinet Makers Companies of 
Sturgis, Mich., exhibits directors’ tables in 
oak, mahogany and Circassian walnut on 
the second floor; display in charge of L. D. 
Berry, M. L. Kesner, Walter Schaefer, 
Henry Schaefer, C. E. Cohoes and W. J. 
Doherty. 

Clemetsen Desk Company, Chicago, show 
on the second floor the Clemco desks, in 
charge of B. S. Dexter, eastern salesman, 
and D. A. Ragegro, treasurer. 

Moon Desk Company display a large 
line of fine office desks in various woods on 
the third floor; exhibit in charge of F. M. 
Barton, Roy E. Moon and D. L. McLeod. 


St. Johns Table Company of Cadillac, 
Mich., exhibit an interesting line of medium 
priced office tables and other goods. Jule 
Levy, W. J. S. Jury, G. R. Martin, J. A. 
Harrison, E. P. Chamberlain, D. L. Mc- 
Leod, and Geo. M. Furber are in charge. 

Luce-Redmond Chair Company, Big 
Rapids, Mich., show on the fourth floor an 
interesting line of office chairs and other 
goods. . In charge are F. L. Billings, J. 
Edgar Foster, L. G. Waldron, A. D. Hud- 
gins, C. E. Cohoes, J. W. Norred, C. W. 
Miller and O. R. Bush. 

The Maddox Table Company of James- 
town, N. Y., is exhibiting on the fifth floor 
a fine line of office tables, etc., exhibit being 
in charge of Thos. Crane, D. W. Allen, 
Mott Lawrence, M. D. Blum, E. W. Allen, 
E. C. Greason, D. M. Goldstein and E. H. 
Scott. 

Leopold Desk Company, Burlington, Ia., 
are showing a fine line of office desks and 
tables in oak and mahogany. They are on 
the fifth floor, exhibit being in charge of 
competent salesmen and demonstrators. 

The new Leonard Exhibition Building 
houses several lines interesting to office 
device men. These include: 

The Seele & Ahl Company of Bingham- 
ton, N. Y., showing an attractive line of 
office tables. Exhibit is on the fifth floor. 

The Cutler Desk Company, Buffalo, N. 
Y., also on the fifth floor, showing a fine 
line of roll top, flat top, standing and type- 
writer desks, office tables and cabinets. 
The exhibit is in charge of Charles L. Kel- 
ler and Lamont H. Conley. 

In the Blodgett Building are several con- 
cerns prominent in the office furniture in- 
dustry. These include: 

The Stow & Davis Furniture Company of 
Grand Rapids, exhibiting interesting selec- 
tion of medium and fine office and directors’ 
tables and other goods. The exhibit is on 
the fourth floor, in charge of E. W. Hunt- 
ing, P. S. Raiguel, Geo. W. Calder, Thos. 
A. Daffron, Geo. W. Fawcett and Charles 
H. Faweett. 

Horrocks Desk Company of Herkimer, 
N. Y., is showing on the fifth floor a full 
line of fine office desks. F. D. Greenough, 
F. S. Mertz, P. D. Howell and M. J. Cowles 
are in charge. 

The Grand Ledge Chair Company of 
Grand Ledge, Mich., has a fine exhibit of 
office chairs in the south part of the fifth 
floor, in charge of W. F. Walsh, D. C. 
Graham, William H. Rouse, M. D. Blum, 
Clarence Markhoff and Edgar Scott. 

The Macey Company of Grand Rapids, 
Mich., are showing the famous Macey lines 
of filing cabinets, bookcases, etc., at its own 
show rooms, 13 Commerce streét. near the 
principal exposition buildings. F. A. Mon- 
glius, C. W. Roth, Frank R. Kelly, Frank- 
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Mampshire 
Wand 


You can sell more Old Hampshire Bond Typewriter Papers 
and Manuscript Covers than the ordinary kind because your cus- 
tomers will come back for more, and we will send new trade thru 


our advertising. 


The Old Hampshire line provides highest quality of stock, 
national reputation, and exceptionally attractive boxes. 
think of three more important factors in influencing the con- 


sumer? 
Write for sample book. 


HAMPSHIRE PAPER COMPANY 


South Hadley Falls, Mass. 





Increase 
Your 
Paper 
Sales 


Can you 























ELLIS 55 


SAVES Time. Money, 





TIME STAMP 





Trouble and Disputes 





satisfaction. 


i } Only Moderate Priced Automatic Time Stamp on the Market —- GUARAN- 
TEED FOR ONE YEAR. 


WESTINGHOUSE ELECTRIC & MFG. CO., 17! La Salle Street, Chicago. 


Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 

Gentlemen—In response to yours of the 27th, the Ellis Time Stamp we 
hicago office for the past six months is giving entire’ 
This fact is emphasized 
received from our other district offices. 

Westincuouss Exvec. Mpc. Co., 


DEALERS — You can use it and sell it too. 


ELLIS TIME STAMP CO. 


Metai Specialties to Order. 
Sendfor Estimates. 


have had in use at our 


oe 
READ THIS: 


Chicago, IIl., Jul 1909 


by the additional orders you have 
ours very truly, 
. P. Gaylord, Manager. 


ORDER TODAY. 


87 Fifth Ave., Chicago 








| 








lin De Kleine 





and Harry G. Gittleson art 
on hand to greet visitors 

The Commercial Furniture Company of 
Chicago displayed a fine line of offic sks 
in its own show rooms near the exp mn 
district Che exhibit is in charg: ph 
R. McCargar 

In listing the exhibitors in the KI 
Building, one should not omit the V 
maker Co., Ltd., of Grand Rapids, at le 
important showing of desks and filing 
nets 
Some of the Lines Shown in Chicago 

Exposition Building. 

The displays of office furniture ere 
through the big exposition buildings in 
Chicago no less interesting 
able than those at Grand Rapids 

In the Manufacturers’ Exhibitio 
ing at 1319 Michigan avenue the exhibits 
so far as office furniture is concern 
clude those of the Celina Specialty | 
pany, metal furniture, Celina, O.; ( 
rades Chair Company, office chairs; Erie 
Art Metal Company, metal costumer 
brella holders, ete Humphrey-W an 
Bookcase Company, Detroit, boo St 
and filing cabinets; Woverine Mig. | 
pany, directors’ tables, ete 

In the new Karpen Building on M 
boulevard, said to be the largest r 
structure in the world devoted to 
the office furniture displays includ ( 
showing office desks by the O. C. § 
Olson Company of Chicago; inte g 
lines of office chairs by the Joh Si ( all 
Company of Chicago; the well know1 e 
of the Colonial Chair Company; Ly 
of sectior bookeases by the For City 
Furniture Company of Rockford, | 
a fine showing of office chairs by i 
waukee Chair Company 

In the Furniture Exhibition Bu 
1411 Michigan avenue office furnit 
hibits include the following 

Greenville Chair Company, Greet 
Tenn., ch Henderson Desk ( ( 
derson, Ky an interesting line 
desks; Jasper Furniture Co., Jasper 
a fine in office desks; the Winn 
Furniture Co., Fond-du-Lac, Wis 
some assortment of office desks 

Office furniture exhibits 11 e M 
turers’ Furniture Exchange Build 
Wabash avenue and Fourteenth street 
clude quite a number of interesting é 
Among those shown are the lines 
Peck & Hills Company of Chicag 
hold Chair Company, office chairs, ¢ 
Central Mfg. Company, orfice desks é 
quality, Chicago; an _ interesting 
metal chairs by the Chicago Wire Cl 
Company, Chicago; office chairs | é 
Duane Chair Company of Tennesse: r 
office and directors’ tables, by the Nien 
& Weinhardt Table Company, Cl g 
filing cabinets and desks by the Gui Fu 
niture Company of Grand Rapids ff 
chairs, by the Union City Chair Company 


of Union City, Pa.; office tables 


Grobheise 


Cabinet-makers’ Compal 
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Sturgis, Mich.; and office tables, etc., by 
Louis F. Nonnash of Chicago. 

The Crocker Chair Company of Sheboy 
gan, Wis., has an interesting showing ot 
chairs for all purposes 

In the same building the Valley City 
Desk Company has a fine showing of offic 
desks under the management of Knapp & 
Tubbs 

The Ford-Johnson Company at 1435 
Wabash avenue, are showing, in addition to 
other lines, some office chairs, and seats j 

\cross the street are the offices and show 
rooms of Jacob & Joseph Kohn, where 
ther« is an interesting display 
\ustrian bentwood furniture for all pur 
poses 

Office furniture displays in Chicago are 
extensive and interesting, and quite a large 
number of dealers from other sections hav: 
already taken advantage of the chance to 


visit this city and examine the lines 





BUSINESS SHOW TO BE HELD IN 
BALTIMORE. 
The Travelers’ & Merchants’ Association 


ha 
of Baltimore is back of a proposition to Sel i | j t a 
. — ‘ n < ] I rs 


hold an office appliances exposition in that 


city beginning Saturday, Sept. 16, and clos -_-= Everywhere == 


ing Saturday, Sept. 23. Suitable and con 


venient quarters have been secured for this From one end of the country to the other—a success wherever introduced. 
show, and it is believed the fact that it is It has been on the market only a few months, 


held under the auspices of the association 
will tend to reduce the cost to exhibitors Y et . 


rine : neat aa re alain enaieadien it is as standard today as the tel phone or typewriter. Why? 

er Ae ie Secs: See Because that character of business which invariably determines the 
ame ASODESNEOD SENROOEY: Seneree ae ANY success or failure of a product has put its stamp of approval upon it. 

The progressive element in business did not hesitate—not an instant 


. 





the best office appliances manufacturers 
participate in the show This is Balti | 

— . 2 ae those who saw, bought. 
more’s first attempt at an exposition of this 


kind, and officials of th \ssociation are | Bu t 
very 1 h ear t { t | 9 
eT nu in earnes in rying oO mak it a : ad 
, as yet, the possibilities of the field have scarcely been touched. Eventu- 


It i , ally you will see an 
t is proposed that, at the evening meet J « 


ings, to be held in a lecture hall the | 
n are 1¢ tut lall in | LOOSE ]|-Pe 


same ng with the exposition, to hav 
speakers who will talk on various topics | STENOGRAPHER’S NOTE BOOK beside every typewriter. Will you 


if interest to business men, the subjects get your share of that business? Write us. 


and the speakers to be determined upon ° a “ 
Irving=-Pitt Manufacturing Co. 


Makers of Books and Forms for Every Business or Professional Use. 





and announced late1 


Any information regarding this business 











oe ieee will be gladly eee tai vied : Dept. E, Kansas City, Mo. 
arrott, secretary of the ILravelers ¢ 
Merchants’ Association, Baltimore, Md | 
AD : 7 
One of DURABLE ERASER, | ine |[OVAL TOPgs “THE GRIFFIN” gy CLOSED ENDS 
recently in New York was a letter iniiead LIGHT ENDLOCK STRONG 
phages HANDSONWE SECTIONAL POST TRANSFER DURABLE 


by A. W. Faber from Davis & Banister, 
Worcester, Mass., enclosing a block of 
erasing rubber. The letter went on to state 
that it had been found amongst the sta 
tionery used by an officer during the Civil 
War his would go to establish the fact 





that Faber’s rubber maintained its quality 
for fifty years, which is a wonderful record The ‘‘Griffin” is absolutely the only binder in which 

_ locking mechanism is entirely independent of the case part. 
Every bookbinder knows what an advantage this is. Made to fit 
ee : any binding size, or center to center; solid or sectional post. Write 
—that 1s, if it’s a legitimate job. to-day for catalogue and, remember, we do no binding—we are not your competitor. 


a THE TENACITY MFG. CO., Friend of Bookbinders 


A difference of opinion is always re , 
Foreign Accounts Solicited 116 Opera Place, CINCINNATI, OHIO 


No good can-come from hating your job 

















sponsible for horse-trades—and progress. 
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DEALERS EVERYWHERE 


There's a Kalamazoo for every business 
Send us a letter and let us tell you more about it. 








Kalamazoo Systems 


Increase Bookkeepers Efficiency 30% 


Give our loose leaf efficiency experts a 
chance to study your problem—and 
learn what Kalamazoo methods mear 
to you. 


KALAMAZOO 


Loose Leaf Binders are 
made for every business. 


The Kalamazoo holds one or two sheets securely— 
a thousand or so as conveniently as one ortwo. A 
button device in the left hand cover makes it easy 
of access. You can open it—close it—make re- 
movals, insertions or transfers in less time than it 
takes to find the key to ordinary binders. A three 
inch expansron is responsible for this. 


No protruding posts—no metal parts to scratch and 
mar the desks. It is bound with thongs of rawhide 
leather—specially tanned—and of enormous 
strength. 


are reaping the profits which naturally come from a 
line as excellent and complete 
one that will exactly suit the needs of every customer you have. 
The Kalamazoo pays handsomely 


as the Kalamazoo. 


Kalamazoo Loose Leaf Binder Co., Kalamazoo, Mich. 

















Mr. Dealer 


Don’t miss your share of th.s 

trade. We wil it help you by fur- 
nishing Free imprinted advertis- 

ing matter. Write today. 

The Detroit Coin Wrapper Co. 

371 Harper av.Detroit,Mich. Teronte,Ont. 


Ask For 


6 






MASON'S 
PENS 


Stee 10c 


r pens are of su porter quality and 


STAE NELSON CORPORATION 
(EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF LOOSE LEAF BINDING 


DEVICE FOR THE RETAIL TRADE. 
RULED AND PRINTED SHEETS FOR SAME 


445 WELLS ST. CAICACS, ILL:..U.S.A. 





- — 





Mr. Stationer: Are you handling the BAR- 
RETT TORSION BINDER? Best for Read- 
ing Rooms, Libraries, etc., and for Tele- 


phone Directories. 
No Mutilati FLAT WIRE . 
Opens Flat pe rriON TO DRop 










«fl., Bopwies 
S1SOd ON 


SDNIULS ON 











To convince 
durability wit 1 1 Sail as No, 20 20 Pens on receipt of 25¢c. One 
eee sate B.S oes oregake ertoday. Satistaction rm . ar ang 
nteed. W. L. AON t co. EEN, N. H. BARRETT BINDERY CO. = CHICAGO 
———— 





F. A. WOODMANSEE 


123 East Pearl Street °°" 


Manufacturer of HIGH GRADE 
INKS and MUCILAGE 


B. BRINKMAN 
Manager 


Cincinnati, Ohio 





Ink made). 





Woedmansee’s Everlasting Blue Black Writing Fluid. 
Woodmansee’s Everlasting Combined Writing and Copying Ink 
Weodmansee’s Stylographic and Fountain Pen Ink. 
Weodmansee’s Midnight Black Ink (Highest Grade School 


Woodmansee’s La Belle Violet Ink 

Woodmansee’s Imperial Crimson Ink. 

Woodmansee’s Bankers’ Non-Evasive Blue Ink. 
Woodmansee’s Gum Mucilage. 

Woodmansee’s Infallible Adhesive White Paste. 
Woodmansee’s Superior Stamp Pad Ink (in all Colors). 

















A full line of these goods should be carried by all first class 
stationers and office supply dealers. 


They are sales winners and profit-makers. 
Latest catalog and prices sent on application. 








F.A. WOOQDMANSEE, Cincinnati, Ohio 




















BUSINESS SHOW IN KANSAS CITY. 


Office Appliance Exhibition for that Section 
to Be Held During November. 


FTER considerable work and inves- 
A gation it has been decided to hold a 
business show in Kansas City to af- 
ford the dealers of the entire country west 


of the Great Lakes an opportunity to attend 
and see the most recent inventions in office 
appliance lines. There will be reduced rates 
to Kansas City in November on account 
of the fact that the Trans-Mississippi Con- 


gress closes a week’s session in that city 
on November 18, for which rates have been 
allowed, good for return trip ten days 


later. 
The Kansas City business show is under 


the management of Frank M. Robinson, 906 
Scarritt Building, Kansas City, Mo., and 
will be held during the week beginning 


November 20. 

The plan of the St. 
followed in nearly every 
cially with regard to the distribution of 
tickets both for Kansas City, Topeka, Law- 
rence, Leavenworth, Atchison and several 
other Kansas towns within a radius of 150 


Louis show will be 


particular, espe- 


miles. Also in St. Joseph, Sedalia, Joplin, 
Springfield, and several other Missouri 
towns tributary to the Kansas City terri- 
tory. 

Mr. Robinson states that he already has 
sufficient space contracted for to guarantee 
his expenses, and believes that the show 
will be a big winner from every standpoint. 
The people of the Southwest, where Kan- 
sas City is a leading industrial center, are 
alive to the possibilities of advantage which 


the man- 
number of 


this show will present them, and 
agement is in receipt of a large 


encouraging letters promising support 


It is the purpose of the management to 
limit the exhibitions strictly to the office 
appliance field. There will be no side events 
in the balconies or smaller halls, and noth- 
ing to take the attendance from the arena 
or attract people to other parts of the 
building Mr. Robinson states that there 
is not another building in the country so 
suitably adapted for putting on such an 
exhibition. The building is within two or 
three blocks of the retail and wholesale 
districts and within four blocks of the office 
building district. The local newspaper 
have promised to boost the enterprise, and 
one of the leading city editors of Kansas 
City, it is probable, will be the press agent 
for the show. 

The enterprise is one which should meet 
with the approval and support not only of 
the business men of Kansas City, but of the 
business communities in all towns tributary 
to that city. A business show is a good 
thing, and it is something which not only 
promotes active business in itself, but which 


dol- 


acquaintance 


is the means of making thousands of 
the dealers, through 
time and labor saving appliances, 
the agencies for which just the 
thing they require for the the 
customers and their own profit. 


lars for 
with new 
may be 


benefit of 
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BEN E. CALKINS IN PERMANENT 
QUARTERS. 


Hot weather covereth a multitude of sins. 
The Anaconda Standard of July 1 refers 


facetiously to the fact that Ben Calkins, the 





stationery man of Butte, has moved—“very 
strange that a stationery man should be 


able to move.” As. matter of fact, Ben G It may be a masterly stroke which wins 

Calkins is too much alive to be stationary, . 4 ‘ . 

e’en though stationery is his _ business. the contest, but continued efficiency 

Nothing, we maintain, would excuse such a holds the lovaltv of an enthusiastic fol- 

pun except the prevailing high temperature. . : ; 

But here is just what the Standard says: lowing. :' 
‘Ben Calkins, the stationery man, has ‘ { 

moved Very strange that a stationery gq Quality is the gauge by which successful 

man should be able to move, but neverthe- selling is measured. 


less that is what actually has happened in 
the case of one of Butte’s leading mer- 


@ This is an essential in business building, 


chants. This time the location of the sta- 
tionery man, who has the first and basement but can only be maintained by a skilled 
floors of the old California Tavern, is per- . . eels . 

ove and trained organization. 


manent 


‘*You can call me the ationery” man 
1 Mr. Calkins G The BERKSHIRE TYPEWRITER PA- 


now all right,’ laughed Mr. Calkins yester- 


ce 











day when one of his friends asked him how PERS have the endorsement of critical 
it was possible a stationery man could , . . 
move. ‘I am located fee goed now after business people, having won this approval 
25 years of moving off and on.’ by rigidly maintaining a high standard of 
Mr. Calkins’ new store is ideally located excellence. 4 
and ideally arranged, having entrances on 
both Main street and East Broadway, with - : : 
big attractive show windows on either q The scope of the line is so large and the 
street for the display of his merchandise. | assortment so complete that all require- 
Although a little cramped for room on the | ments mav be met | 
main store room floor, he carries the bal- | ; 77 ae ; 
ance of his big stock in the basement and 
at his warehouse in South Butte. @ Sample books furnished gratis. 
“Mr. Calkins carries a complete line of | If you are not familiar with the 
stationery, books, filing cases, office sup- line write for samples and other 
plies ibinets and sporting goods. In ad- literature 
dition the store supports a beautiful art 
gallery, from which patrons can _ select 
choice pictures and paintings. EAT N NE & PIKE COMPANY 
“Business men believe that Mr. Calkins’ 0 » CRA 
ew location warrants the improvement 
work he has done on the building. Being PITTSFIELD, MASS. 
centrally located, with apr from a New York Office. 
the busiest streets of the business dis ‘ oa P 
tract, they appear confident that his busi Brunswick Building, 225 Fifth Avenue 
ness will increase proportionately. 
“Mr. Calkins’ move was made necessary 

















by the tearing down of the building on the 
west side of Main street, just above Park, 
where he had his old store. The building 





was condemned, and in order to erect a “ The Arne 5 P il Sh 

structure to comply with the city ordi S ial” 2 C encl arpener 
; eg pecia 

nances, the owners of the building had to 


Equal to any Machine Costing Several Dollars. Quick, 
Neat and Sensible. Works Like a Plane. Stops Cutting 


tear it down completely. 


“One of the principal features of Mr When Pencil Is Sharpened. Has a Round Adjustable Blade, 
Calkins’ success as a merchant in Butte is ground all around to a razor edge. The Blade can be removed 


and sharpened or repiaced with a new one when dull all 
around. Can be operated on desk or table or held in hand. 


the efficient service of the employes of the 


avers Can be carried in the pocket. Best of material and workman- 
““Patrons of the store once, patrons ship throughout. Every Sharpener tested and guaranteed to 
always,’ is the motto which Mr. Calkins work perfectly. 


SPECIAL OFFER—FOR A LIMITED TIME, we will 
send You Sample and two extra blades for 25c, one dozen 
Sharpeners and one dozen extra blades for $1.50 Postpaid. 

Side Line Salesmen and Agents Wanted Everywhere. 
We have other articles that you can sell. 


ARNE MFG. CO., Pstqztes: sna Sol Racine, Wis. | 


has impressed upon his clerks, as the one 
by which to treat the store’s patrons.” 
And that’s a pretty good record for a 


man to have. 











“One perfection necessitates and sug: 
gests another.” 
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Do You Realize What Character Means? 


Do you realize the producing possibilities of a 
paper of character designed for business use? 


We want you to have one of our new sample 
books showing 


Mountain Mill 
SNOW DRIFT 


ANEW PAPER OF REAL CHARACTER 
DESIGNED SPECIFICALLY FOR BUSINESS USE 


MOUNTAIN MILL PAPER CO., Lee, Mass. 


SALES AGENTS 








Midiand Pape: Chicago, Til. Beekmia Pvper & Card Oo. New York, N. Y. a Hartung & Co., Philadeiphia, Pa. 
Wa. H. Gishin eo Inc., Boston, Mass. Beecher, Peck & Lewis, Detroit, Mich estern Penn. Paper Co., Pittsburgh, Pa. 
oO. W. eee Paper Co., St. Louls, Mo. E. A. Bouer Co., Milwaukee, Wis Howard Fisher Paper Co., Baltimore, Md. 
Kingsley Paper Co., Cleveland, Ohio. Johnston Paper Co., Harrisburg, Pa. Benedict Paper Co., Kansas City, Mo. 

Cc. P. WLeeh Pa. per Op. Tadianapoils, Ind. F. G. Lestie Co . St. Paul. Minn Zellerbach Paper Co., San Francisco, Cal. 


John Leslie Paper Co., Minneapolis, Minn. Diem & Wing Paper Co., Cincinnati, Ohio. 
EXPORT AGENTS: A. M. Capen’s Sons, New York. N. Y. 


ENVELOPES AND WEDDING BRISTOL TO MATCH 
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© WHY DO YOU NOT 


——— 
add a line of OFFICE WIRE 
GOODS to your Stock of Office 
Applianves? 
You will find ita money mak- 
ing line, which sells itself on sight 


Send for Catalog 50 


d and discounts. 
‘ a 
+ ar 
xr 


Form pees 








A perfect imitation of the 
in that can’t be detected. 


My Price is RIGHT 


Carbon Paper. Typewriter Ribbons 
Stenographic Work and Typewriter Copying 


J.L.WALKER, = 32 So. Clark St. 
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PROGRESSIVE WIRE GOODS CO. Inc. 520 Commeroe St., Phila. Pa. Central 3468 CHICAGO ILL. 
POPP SOOO GOOO99999 9996095005060 
WHEN IN 
DETROIT CAUTION! 
STOP AT 
HOTEL TULLER H. B. Chew, representing himself 
_NQW and absolutely te as subscription agent of Office 
P'Gor, Adams and Park Sts. Appliances, has no connection 
In the center of the The- , 
ce with this company. He is with- 
Has large Convention = $ 
tine Grand Root Garden out authority to accept subscrip=- 
e. - m 
dt ay Ae tions or receive money for the 
bath. e . ~ 
European Plan. Office Appliance Company. 


Rates $1.50 per day and up 
L. W. TULLER, Prop. 


T LAST “uro 
UARAN TE E DPD 


TO BE 
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ACID PROOF WATERPROOF 


Ink eradicators will not remove it Water will not affect it 
Use COOPER’S PERPETUAL Writing Ink 
To Protect Your Checks and Discourage Dishonesty 
FREE SAMPLE ON REQUEST 


TO DEALERS: Exclusive Agency—Liberal Discount—Write for Prices. 


TH E COOPER INK CO., 160 No. 5th Ave., Chicago, IIl. 




















d . 
typewritten letter with fill- : 





A PRACTICAL BINDER. 


In all walks of life we ar 
striving for that which is mos 
and efficient To this end the Big 
Binder Company, Inc., of New \ 
now placing on the market 
is the only practical binder tor 
poses 

The accompanying illustrations 


appearance Ol the binder whet 

also the simple method of using 
binder is made and carried in stock 1 
er sizes to fit any of the leading 

or monthlies published and the 

each binder is one volume. Gummed 
printed in gold letters giving thx 

the publication bound are furnis 
arately and with this feature it is pos 
to secure a uniform appearance 





BIGELOW BINDER, CLOSED 


ber of volumes of any publicat 


ing an attractive exterior 


It is claimed that it ts 
made that has the appearanc: 
bound book. It is a permanent 
file for holding magazin: 
phlets, cat ilogues, etc., and 
and simplicity are strong r¢ 

Ev« n single sheets can b 
in this binder by simply using 
wider border to the page 
and making one smal! fold 
er clip his feature 1s 
where it is desired 








SHOWING MECHANISM OF BINDER 


pric ists and such purpos 
changing of single sheets 
tim< 

The binder clip is metal and 
of holes is necessary for its in 
that is required is a slight slit bet 
pages with a pen knife to permit 
tion The strong holding sut 
clip will be noted in the cut and 
an assurance of strength and d 


the binding 











Inc., 


Dealet 


rATUM 








the Hoge 
will in 


Bigel 


the 


Ww 


Manu 
futur 
Com 


new 


m1¢ is 


we 


nee in the 


to dis 


lantities, 


nder 
treet, 


| be 


and other 


company 
ll as a larg 
field The 
Company 
New Y« 
furnish 
spe 
mat 


rk 


] 
( 


counts, 


COMPANY WINS PATENT 


SUIT. 

itum Company of Ci 
lv won two patent de 
d States Circuit Court 
York. Suit was brought 





( 


Sai (. Tatum Company on ; 
d design patent for glass ink 
he “Capitol.” The lower 

va the defendant and en 
inufacture and sale of the 
skstand by the Sam’ (¢ 
p On appeal the lower 
evers the “Diamond” being 
ngement On a second hear 
wer court was again reversed, 
il patent on which the orig 
s brought being declared in 
ition of this litigation leaves 


Tatum Company free to manu 


17 


the 


‘Diamond” 


inks 


tands 


Big 


) 


patentee of “the 
s called, and Mr. Ham, 
erly of the Hoge Manufac 
well known 
‘fice appliance circle 
Ss an formed the Bigelow 
$?20.000 corpo! 
st placing the binder 
ire now ready 
\Ir. Hoge has dis 


| 


' 
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The “L. E. B.” “Binder” Clip 


(Patent Applied for) 


An invention that revolutionizes this style 


ie Binder Clip is applied the arms may 
and snapped against the documents 
‘ papers and thus kept out of the way. 


be reversed 


The cut is full size, and the Clip will hold from 





two to several hundred letters or memoranda, 
i} When used at the side—instead of the top— 
of the papers, a comp ete book is made, the 


pages of which may be easily opened and turned. 


When one arm is reversed against the papers 
the other forms a good hook or hanger. 
Price, 5 cents each. (50 cents per dozen.) 


ttalogue of Office Specialties sent upon request. 


MFG. 


Co 240-242 West 23rd Street 
° NEW YORK, U S.A. 


CUSHMAN & DENISON 
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The 


Herkimer 


Grand Rapids, 
Mich. 


A new European plan hotel of class and dis- 
tinction. Thoroughly equipped, liberal manage- 
ment, courteous treatment, everythin right. 

Rates $1.00 to $3.50 per day. S. hivision at 
Goodrich. On five main car lines. Old English, 
Colonial and Mission Cafes whose cuisine and ser- 
vice is une oe d at moderate prices. 

Four blocks from Union Station. 
Wealthy-Scribner south bound car 


Che fer Linger 





Take 








: 
! 
: 





MAILING TUBES 


“‘That Come in a Flat Sheet’’ 


Printed Flat Received Flat 





Boxed Flat Stored Flat 
Shipped Flat Addressed Flat 
Carted Flat Mailed Round 





- — Catch the Idea 


Save Freight, Cartage, Space, Postage and Time. 
Adapted for mailing anything that can be rolled. 


THE MAIL WRAPPER-TUBE CO. 


160-164 East 118th St, New York 








GLEICH’S INK 








Commercial Paste 
Peerless Mucilage 


Has brought us a wonderful success. 

The reason why is found in two determining factors: 

Lene 1. Quality of 
(soods 
2 Liberal Prof- 
aITING™ iy NG its to Deal- 
Me FLUIDS 

D con’ Our line includes: 


b capeeuncies PASTE Ce. Corusous Q USA | 


Commercial Photo 
Desk Paste. 


Peerless Mucilage 
Combined Writing and Copying Fluid (Blue Black). 


Combined Carmine Writing and Copying Fluid and 
Jet-Black Ink 


Blue-Black, Sten and Green Writing Fluids. 
White, Violet and Uncopying Red. 


FOREIGN DEALERS—Correspondence is especially licited 
e can take care of your need » satisfactorily 
Write to us for con plete illustrated descfiptive matter 
end an ntion ‘Office Appliances”’ in y« 


THE COMMERCIAL PASTE CO. 


16-18-20 W. Hoster Street, COLUMBUS, OHIO 
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If we are not represented 
in your home town have 
the man that furnishes you 
with OFFICE FURNI- 
TURE write to us for cir- 
culars and prices covering 
this case or write us direct 
and we will be glad to 
quote you. 





Stack 2S 


of four bolted 
together—can be 
bolted horizontally. 





Note 
follower 
block. 





The W. 0. 
Gottwals Co. Inc. 


Main Offices and 
Factories 


GREENSBORO, N. C. 


GOTEWATS 











BUSINESS MEN 


have quickly endorsed the new 


GOTT WALS’ 


ROLLER BEARING OAK VERTICAL 
TRANSFER CABINET, WITH LEG BASE 


They are realizing more the value of correspondence 6 
months old, and the necessity of having it quickly availabl 
and adequately protected. 


The Gottwals’ case conforms with every transfer requiré 
ment. The movement of the drawer is assisted by roller 
fastened on the bottom of the shell. The drawer suspend 


when pulled out at full length 


There are two holes in the top and bottom of shells, front 
and back for locking cases together vertically; also a hol 
center of each side for locking cases horizontally. 


Follower blocks in the drawers make these cases availal 
for current files for filing correspondence, invoices, cat 
logues and all filing matter. 


The shell is made with cabinet oak top and sides and Poy 
back—sides and top are double paneled—reinforced \ 
metal ANGLE IRONS—equipped with two rollers in front 


on which drawer slides. 


The drawer is made with Cabinet Oak front with Pop! 
back, sides and bottom—sides are 5 inches high and back 


same height as front—equipped with metal label holder and 
pull fastened on with bolts. 


The cabinet work as well as the finish is first-class in every 
particular. The cases when locked together have the ap- 
pearance and utility of a current filing cabinet, and in fact, 
many concerns are using these cases for current correspon- 
dence and document files. 


Made in Two Sizes—Letter and Cap. 














No. Outside Dimensions Size Price 
912 123 x 14% x 24 inches LETTER $2.00 
915 123 x 17} x 24 inches CAP 2.25 
Quartered Oak Fronts—additional.......... .$0.50 
Follower Blocks—either size—additional...... 0.50 
Plain Bases—either size—additional........ 0.60 
Leg Bases . de aT are laa ai ea oe is ka a each, 1.25 


Plain Legs—2% High-Leg Bases, 7 inches high 


Dealers 


If we are not already represented in” your locality, get in 
touch with us at once for the local agency. We manufacture 
a complete line of office files with many superior advantages 
The prices are right, both to the dealer and consumer. 


We guarantee shipment within ten days of date of order 
The fact that Gottwals’ document files are purchased ex- 
clusively under annual contract by every department of the 


y 


U. S. Government, helps to make selling easy. 


Write TO-DAY for catalogue and full particulars 








ir 
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COMBINATION ORDER BLANK AND astray in the mails. They are said t ve marked feature of their employment, for 




















ENVELOPE. eful in promoting the general sales of it is said that they are inexpensive. The 
The American Loose Leaf Manufactut the house, and very convenient for sales company uses an extra grade of bond paper 
ing Company, 111 to 125 North Gree en to leave with their customers, request in the manufacture of these blanks, so that 
street, Chicago, has originated a very us g them not to hold orders, but to send the orders reach the house to whom they 
ful nd interesting loose leaf novelty, them in dit by mail. Salesmen who ri are addressed in good condition. These 
which may be briefly described as a con elve credit for such orders will appréciate blanks may also*be put up in pads, with 
bination order | lank and mailing envelope is convenience, and will be eager to keep paper cover, bearing printed instructions, 
The zi: uts shown on this page illustrat their customers supplied with the neces or in mail mailing envelopes, furnished on 
the use of this blank and show how it i ry blanks request, stating the number of blanks de- 
instantly converted into a_ sealed letter: nother successful method of using thes« sired in each. 
WG TRUM AE DULY ’ 
YN a TET ED TIT 
Tr _foids_Nere-w/ T PAUL RUBBER CO c Folds = } Folds / ae praesent \ Foids 
| | ; one ; | Here . "Here 
- = — 
° res 
z oe | Q 
) The We Will 
2: a hoes = 
® 9 —_— | Useol @ = Supply 
wl = = p 
a | ‘These You With . 
= | ; 
é mM. Folds|  ENV-0- More of j|,Folds 
ue — gio j . Here Wey ; Here 
Su Ae ja BLANKS These 
to x 
dl 4 | if | (| Facilitates ENV-0-BLANKS 
J é j F — 
: | | howing Emrvro-llank| Ql Upon 
ame a i N " 
ce B Shipments Request 
@ < TT za : 
{ rt) Rr | ; 
} ei tty sae Folds Folds 
F ere") Ahowd. c 
o = ar : #—_1 4 % iy / e Here 
i | } 
ae 4 or ee oe HULL, 
| | re" 
L —E——EEE La | _ J 
FoldstHere Foldsthere ps 
ready for the mail. Those who desire may blanks is to enclose them with corre FIRE DAMAGES FACTORY. 
send their orders in for whatever blank spondence, catalogues, etc The company A fire which occurred some time ago in 


form they need, and it will be converted states that one Chicago house placed its the factory of N. LeRoy Tracy, Ltd., manu- 
into the requisite Env-O-Blank. These trial order six months ago for 50,000, and _ facturers of loose leaf books and supplies 





blanks not only comprise an envelope and __ since then they have bought two more lots at Sydney, N. S. W., Australia, did some 
order blank, two in one, but it is claimed —one for 100,000 and the last one for damage, which, happily, was covered by in- 
that they have a distinct advertising value, 250,000. surance. Some loss was occasioned, how- 
and the same blank can be used from which The Env-O-Blank gives the firm using ever, as a result of the extra work and de- 
to fill the bill and charge the goods, thus it a double advantage. It is useful as an lay of shipments. 

saving re-writing. Env-O-Blanks bear the order blank, and at the same time is use- 

plainly printed address of the firm sending ful as an advertising medium; thus _ the “Success comes only to those who lead 


them out: consequently they do not go economy by the use of these blanks is a the life of endeavor.”—Roosevelt. 











Satisfaction Flows From Every One of H. B. Smith’s Fountain Pens 


Sample 
75c 


by mail 





RETAIL PRICE $3.00 No. 22-4 FULL GOLD MOUNTED FOUNTAIN PEN $108.00 PER GROSS 


A beauty for you to handle—very attractive and pleasing to the eye. Made of hard rubber, and fitted with a No. 4 
14-kt. Solid Gold Pen, fully guaranteed for five years. Can be retailed at $3.00 each; cost you $108.00 per gross, 
We are the largest manufacturers of popular-priced fountain pens for trade in the United States, and supply the 
largest users. 


_seeeorereereeremcerlcererlcermrermlermererermcerereerermcermceremcereeeele 
POPP POPP POPP DPDP PDP PDP PPP DPD A 


SEND FOR CATALOGUE AND PRICES 


H. B. SMITH PEN CC., Dept. C. 


MANUFACTURERS OF POPULAR-PRICED FOUNTAIN PENS 


JANESVILLE, WISCONSIN, U. S. A. 





—woorereorwwweweo 


OOP POPPI I DIDI IA 






































Southworth Company 
Mittineague, Mass. 











@ The first announce- 
ment of our new water- 
marking process in last 
month’s number of Of- 
fice Appliances was en- 
thusiastically received 
by the trade, and we 
have received many 
letters of congratula- 
tion and inquiry re- 
garding the details of 
the process. 

gq We believe that DeLux« 
Watermarking will revolution 
ize the ‘“‘letterhead’’ industry 
Now that concerns can have 
their own private brand, trade 
mark, or corporate name wat 


ermarked on their private sta- 
without the large ini 


tionery 
tial expense of a dandy roll 
and ‘n such small quantiti 

s from 6,000 up, the station 


ers will all see the day when 
practically every business man 
in town will demand his pri 
vate DeLuxe Watermarking 


@ Not the least of the many 
dvant ges ot this process 1 
the fact that more artistic de 
signs can be produced on ™ 
paper than by the old method, 
and there is practically no ré 
striction to the size and shap 





of the work 

A Word to the Wise 
q Be the first live stationer and offic 
ipply dealer——be the first i your 
own to take advantage of this won 
derful process, and line up all the hig! 
grade commercial letterhead 
in your territory With thi 
té oint as a fulcrum, 5 

t practically all of the good busi 
re ; to your concern 


@ Write at once for full particulars, prices 
net savings lo cons 


methods, etc., et 


umers over the old 


© You will be enthusiastic over t 
possibilities as soon as you get t 
lete data. Write TODAY 


Southworth Co. 
Mittineague, Mass., U.S.A. 


Manufacturers of high-grade papers 


(Please mention Office Appliances.) 
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INTERESTING METAL CHAIR LINE. 
The Celina Specialty Company of Celina, 


©., is marketing a handsome, durable and 


attractive line of sanitary steel chairs 


These include typewriter chairs, high and 


low desk chairs, waiting room chairs, coun 


ter stools, etc 
elegantly finished and 


comfort, 


These goods are 


made with a.view to convenience 





A CELINA METAL CHAIR. 
and durability. The cut shows one popular 
member of the Celina line 

Che ( 
Interesting 
will send full particulars on request 


elina Specialty Company has an 


proposition for dealers They 


CHECK PROTECTOR COMPANY 


INCORPORATES. 

Che Universal Check Protector Compan) 
was incorporated June 12, 1911, and has 
moved its office to new quarters at 440 
South Dearborn street, Chicago. Under the 
re-organization the officers are as follows 


and treasurer: J. | 


J. B. Sanborn, president 

\icDonald, vice-president; A. E. McCord 
cretary; John E. May, director 
It is stated that the new corporation has 


sufficient capital to push the business vigor 
establishing new agencies 1 
abroad J. F. McDonald 


agents and sales mat 


ously and is 


this country and 


is superintendent oft 


ger Dealers and specialty men who 

sire to handle a practical. and up-to-date 
heck protecting device should write to this 
concern at the above address and obtain 


full particulars regarding the 


Check Protector and the company’s prop: 


tio! 


\n \me rican conmsu in Ge rinatny 


that a resident of that country, who was 
for many years engaged in business in tl 

United States, desires to secure agencies 
for some American articles He is willing 


to travel through European countries and 


introduce new articles to the trade He 


states that he will furnish American reter- 
ences Further information may be had 
from the Bureau of Manufactures, Was 


6875 


Refer to file No 


ington, D. C 

















Ribbon 


Trouble 


is common and that is wh 


we have concentrated on 
this department 


offer something exceptional 


and now 


in ribbon quality. 


FOR BILLING and other har 


nave some 


hitting machines we 


thing that has heretofore beet 


unknown in regard to onomi 


results 


These ribbons WILL NOT CUT FULL 
OF HOLES but wear long and evenly 
until the ink is entirely gone. In ad 

dition to this they will last longer than 
any other ribbon upon the market. 


We know w 


can pleas 


they are clear writing, absolut 
ly fre from joints and ot 
imperfections that sometim 
escape the most careful scrutin 
the | create respect for t 
dealer it handles then 

are as marked upon the box 
and yMpt in iching you 
These can be furnished the dea 
in his own boxes at no additi 
al cost if so desired and « 
ribbon going out is accompant 
by a printed guarante: Writ 


ribhe ms 


and pat 


EPRE 


for sat 
lars of our ‘FACTORY R 
SENTATIVE PLAN 





a el ee 


| \\iv YORK NYY 








111-113 West Broadway 
New York, U.S. A. 
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NEW EXPOSITION BUILDING IN 
NEW YORK. . ' 

Che “New Grand Central Palace” is the ! CRANE’S LADIES’ STATIONERY 
name of a recently dedicated building in 4 
New York City, put up to house large fr 
expositions and fairs. The structure suc Sold by All Stationers and Booksellers 
ceeds the “Old Grand Central Palace,” 
which for twenty years did good service as These goods are suited to the tastes of the most select trade. 
home of trade shows of national import Fo _ Their merits are known the world over, and they yield a prof- 
ance, some of them record-breakers in at this Trade Mark on it to the dealer. Once tried, the purchaser becomes a regular 
tendance and receipts , customer. 

The new Grand Central Palace is not lo 

ted the site of the old building,’ but Presented in the Following Styles and Qualities: 
ventana ciapieieder oe Po im re SUPERFINE QUALITY EXTRA SUPERFINE QUALITY 
tance awa) Its site is the block bounded In light Blue Boxes, containing } ream of Note Paper each In Lavender Colored Boxes, containing } ream of Extra 
by Lexington avenue and Depew place, and and in separate Boxes | thousand Envelopes corresponding Fine Paper each; in like Boxes are Envelopes to match. 
orty-sixth and Forty-seventh streets; it is ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. MANUFACTURED BY 
stated that 1f circumstances warrant suc! 


Our Papers are supplied in Bordered Goods and other spe 


} | ] | . ‘ 
Vil uuilding in the next block cialties by EATON, CRANE & PIKE CO., Pittsfield, Mass., 
aa 1 and 225 Fifth Ave., New York, whose boxes bear the word a On ass - 
| . . . , , . 
























Vil be put up, lnKes to its predecessor DY “CRANES” containing our goods. 
sed bridge 
\lthough the new show building is thir 
een stories high and is solidly founded, it ‘~ icine 
Ce ee ee ove ty hives ror vertising urposes 
the basement would ordinarily be the elec 
trically operated steel car trains of the New 
York Central and New Haven railroads ar are adapted for every class of ee 
business. Beneath transparent ' ——_— 
passing it ane out of the new sub handles, advertisement is dur a2 —— 
ably affixed. Quality unsur- Combliments of 
terminals passed. Made of the best ma- E DANN ; 
J P rials and guaranteed. assure <_ 
The main floor a1 the two floors above terials and guaranteed, assures ° " 


appreciation from the recip- 
re vailable for exhibitions and assem ient. Individual names on them 
make a strong personal appea! 





blagwes \ large rectangular opening in the 

second and third floors, the edges protected We have an attractive proposition for dealers in OFFICE APPLIANCES. 

by namental balustrades, and the third Write for it today. 

floor by an iron grill work also, results in NOVELTY CUTLERY CoO., - 107 Bar St., Canton, Ohio 
ne interior for the three show floors. The 











rv of the new structure is its entrance; 


ice within the outer Lexington avenue Agents and Dealers Wlanted 


doors the visitor is impressed by the lofti- | IMMEDIATELY FOR THE NEW 
, — ‘ 
ness «ane spaciousness oO tne interior. 
caret he interior. cc, || RAPID PENCIL SHARPENER 
ne building 1s hreproo e t ‘tee 
. P ‘ .6 The most perfect sharpener ever invented Wonderfully simple, rapid and 
stories miy the three public exhibition durable. Sharpens a point more than twice as rapidly as any other sharpener. 
. 2 Has no handles, chucks, clamps or other intricate and frail mechanism 
floors have wood floors of maple thorough Absolutely nothing to get out of order. A spiral milling cutter with 15” 
, , . . of cutting edge does the sharpening. Positively no lead breakage. Cutter 
y hreprooted | window trames, sash is guaranteed to remain sharp one year. Easily re-sharpened. Machine is 
: . ‘ ‘ . | fully guaranteed against imperfection. Substantially constructed and 
e ind doors throughout the building are | beautifully finished, the RAPID is the solution of the pencil sharpener 
, problem. Price complete with desk or wall bracket, $5.00. 
+ ’ | Ta) > = bs »T) | . 
: | addition to the broad er The demand for a really reliable and iehcing pana Rerpeaws is 
t nee starr S vich 7 Sc foet 4 growing every day, You can answer this demand to the satisfaction of your 
: : taircase which 1s Ixty feet in w idth customers and with considerable profit to yourself by handling the RAPID. 
re are four large enclosed fireproof stair We offer a very interesting agency proposition with protected territory. 


ises and three additional exits. each ten Write immediately for full particulars. 


feet in width, opening directly from the C. SPIRO MFG. CO., 10lst St. and Columbus Ave., N. Y. City 


exhibiti hall to the street in the rear of 























| Drawing Inks, Blacks and Colors 


The building is one of the most import Eternal Writing ink 
ant factors in the plan of the New York 9 Fonrien tata 
Cent & Hudson River Railroad’s termi { Photo Mounter Paste 

z Drawing Board and Library Mucilage 
nal improvement The area of the floor Office Paste 
space is over 600,000 square feet. Practical te Bi 9 etc., etc 

: ' E . » 

ly every square foot is designed for exhibi 


Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 


Consumers, emancipate yourselves from the use of cor:osive and 


tion purposes because several floors of the 
ng are leased by the New York Fur 
iture Exchange, which was a tenant of the 


Id Grand Central Palace, and all other 


spice is best adapted to manufacturers’ ill-smelling inks and adhesives and adopt the Higgins’ Inks and 
metropolitan exhibits In rendering such Adhesives. They will be a revelation to you. 

service the old Grand Central Palace Com M 

sens. wes é thd: ea eee We protect the trade by referring 





throughout with both shows and permanent 


all orders and inquiries thereto. 


exhibits was used to advantage by the archi 


tects who designed the new building. The igi , a 
enathe 95 sce? | ac tikes CHAS. M. HIGGINS & CO., Qtiginators and Manufacturers 


president of the old Grand Central Palace 


Company, Marcus Nathan, is the director Main Office and Factory, Brooklyn, N. Y., U. S. A. New York—Chicago— London 


of the new show building, which is leased 
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a“ from the New York Central by the Me 
chants’ and Manufacturers’ Exchang: f 
IMPORTED BRUSHES | New or 
FOR THE The initial event of the exposition life of 
9 | the new home for “flat-shows,” t sé é 
STATIONER’S TRADE | parlance of the promoters of trade exposi 
—T; B febaid | tions, was an architectural and engineering 
RIDENT RUSHES | exhibitior 
ects The general type of the new ding’s 
Saisie interior is French Renaissancé Che 

trance hall is sixty feet wide, 
| Rosetto Verona marble, with a marble floor 
| and ornamented plastered ceiling, and from 
| this entrance hall leads the main stairway, 
which is also finished in Rosetto Vé¢ ’ 

to manufacture on short notice oundeny one he Get Seer te 
Loose Leaf Accounting Forms, Binders, Files, This main stairway is sixty feet wide t 
my —— the start and a clear view of the auditorium 
THE TENGWALL CO. OF ILL can be had from any portion of it \bove 
2954 Sheffield Ave.. * “nv 7JLLINOIS the first floor, around the three sides of 
CHICAGO, U. S. A. NEW YORK, U.S. A. the main stairway are columns about eight 
een feet high of the Doric order, with an 
ornamental balustrade between \ eal 
view of the main entrance hall can be had 
GOLD PEN au orn from the back of this balustrade, an sO 
Guth Pens ter Sethers end Poeuntela Pen of the auditorium. [hese columns have 
Manufacturers. bases of marble about five feet in height, 
, IMPRINT WORK A SPECIALTY finished above in imitation Caen tone 
We carry in stock German Water Color Brushes. a From the top of this main stairwa he 
pA) Ad. a ae as oe | central part of the building or auditorium, 
one tocight. Samples and prices sent on application. = : o 2 | which rises to a height of forty-eight feet, 
er at Se See can be seen. This central portion is flanked 
JAMES H. RICE CO. PROMPT REPAIR SERVICE | on either side by a lower portio1 hich 
Ilisois and St. Clair Sts. | es pe eer et Pens, extends to about thirty-six feet in height 
ee SNS Gee temas Around this large auditorium are columns 


CHICAGO, ILL. 








day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 








Are You After || 
British Trade? || 
If so, advertise in the “ Stationer 


& Printer"”—the paper read 
by the good class Re- 








tailer and Whole- 


WAN T E D> 
Local representatives for Office 
Appliances. Write for proposition 
to Circulation Manager, Office 
Appliances, 417 S. Dearborn St., 
Chicago, III. 








saler. * 


Specimen Copy aad Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160 Fleet Street 
LONDON, ENG. 











THE NELSON CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF LOOSE LEAF BINDING; 


DEVICE FOR THE RETAIL TRADE. 
RULED AND PRINTED SHEETS FOR SAME 


445 WELLS ST, CHICACS, ILL..US.A¢ 








MOISTEN 


Than Any Other. 


22 Blackstone Building 





Ideal Sealer 
Best One Out 
Only 50 Cents 


Sanitary 


Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 
Great Thing for Canvassers. 


IDEAL ENVELOPE SEALER CO. 





CLEVELAND, OHIO 

















three feet in diameter, and thirty-three feet 
in height, of the Corinthian order, sur- 
mounted in the central portion by a1 
tablature or cornice. 

The lower portion has pilasters on ¢ 
end running up two stories with ornamental 


plaster ceiling. Between these pilasters on 


the second and third floors runs an orna 
mental balustrade from which a cleat ew 
can be had of the main floor 

The main auditorium has a marble base 
of “Botticino marble” five feet in height, 
above which the walls are in imitation Caen 
stone, surmounted by an ornamental plas- 
tered ceiling 

The exhibition hall or auditorium has 
large casement windows on four sides with 
pivoted sash transoms above for an ample 


In addition ventilation 


supply of fresh air. 
the 


ducts plentifully provided 
comfort of large assemblages. 


will insure 

The building from the eleventh story to 
the top of the thirteenth is surrounded by a 
Although constructed of 
it recalls the Doric 
The arcade is 


two-story arcade. 
brick and terra cotta, 
design used at the entrance. 


an attractive and striking addition to the 
architectural features of the building, it is 
illuminated at night by electric lights so 


arranged as to add materially to the effect 


ive appearance of the structure after sun- 
down. 

The illumination and outlines of the ar- 
cade are visible in the evening hours from 


all parts of the city, as well as from outly- 
ing points, as the building rises 206 feet 
above the level of the street. 

















CHICAGO OFFICE FOR MULTI- 
COLOR PRESS. 
Mullin, 


San 


William J formerly I 
Library 


with the 


Bureau in 
Multicolor 


in Chicago, where he 


went Press Company 
on January 1, is now 
has charge of the Chicago territory on the 
Multicolor Press ( 

Mr. Mullin opened his office in 
on June 19 at 417 South Dearborn street 


ompany 
Chicago 





WILLIAM J. MULLIN. 


He believes that. the outlook for business 
in this section is very ‘encouraging. 

William J. Mullin is a desirable man to 

He used to live in Chicago and he 
host He is a thor- 
ough-going office man, knows 
the field and is posted on his proposition 
to the very last argument. 

The Multicolor Press Company is to be 
congratulated on securing his services; and 
Office Appliances congratulates itself on 
having Mr. Mullin for a near neighbor. 
Readers of this magazine have read occa- 
sional from his pen, and we are 
permitted to hope that others will be forth- 
coming in the near future. 


know. 
has a of friends here. 


appliances 


articles 


RUSSIAN MARKET FOR SAFES. 


(From Consul General John H. Snodgrass, 
Moscow.) 

A number of American safe manufacturers 
have during the past year been endeavoring 
to secure a foothold in Russia, but so far 
have failed. They could not sufficiently 
interest dealers in the large cities to take 
over their agencies, as the market ap- 
peared to be overstocked with the domestic 
that France, 
Germany 


product and imported from 
Belgium, and 

In the past five years the Russian manu- 
facturers have been developing their busi- 
degree, in 


French, who had 


remarkable fact to 


that the 


ness to a 


such an extent 


with the 


Francisco, and who 
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been the leaders in the foreign trade € 
been gradually eliminated The French 
have been successful in furnishing safes for 
banks and similar institutions Chere are 
15 factories in Russia turning out safes, 


but these shops also manufacture 


and steel articles, so that the total produc 

tion of safes in number and cost can not be 

stated with any degree of accuracy Che 

largest concerns are located at Moscow 
The Russian safes are handsome and 

; ; 
strongly built, but are said to be inferior 
to those of foreign origin, both in the 


quality of the material and in appearanc: 


the locks especially being antiquated 
American safes have, in past years, been 
sold in limited quantities and have given 
splendid satisfaction, but the prices have 
populai 
Amer- 
ican safes are being sold, but investigation 
that they l 
as “American” for the 
them in the 
where it is difficult to expose the imposture 


prevented them from becoming 


sellers. In the Provinces so-called 


proves are domestic articles 
described purpose 


of popularizing communities 

Difficulties in Entering the Market—Pros- 
pects for American Manufacturers. 

Furthermore, the high tariff, 4.20 rubles 

a pood (or approximately 6 cents a pound), 

that has 

tions since 1906, the cost of transportation 


been imposed upon all importa 
of bulky and heavy articles by steamer and 
rail, the immediate outlay on the part of 
payment of customs dues, 
warehousing, handling, high 
interest rates that must be paid upon bor- 
money prevent the from 
foothold maintaining it in 
with the domestic 


the dealer for 
and and the 
rowed foreigner 
getting a and 
competition manufac- 


turer whose products are about as satis- 
factory to the average Russian as those of 
foreign origin. 

It can 


goods in 


American 
reputation 


that 
high 


added 
have a 


safely be 
general 
here, so that if our manufacturers are able 
to produce safes at low figures and sell 
them on long terms, they could open depots 
for distribution in the larger cities, and 
perhaps be able to compete successfully 
with other foreigners and secure a share 
of the trade. There is plenty of material 
in Russia from which to select reliable and 
energetic sales agents under the guidance 
of an up-to-date American manager, and, 
with a well-planned advertising campaign 
and careful management, the prospects for 
success would undoubtedly be fairly satis- 
factory. A large assortment of safes would 
be necessary for each distributing depot. 
The Government has, for several years 
past, granted a subsidy to rural communi- 
ties for the acquirement of safes to be kept 
at the administrative offices, or 
courts, neighboring populace 
This is for 
fires in the 
Nat- 
urally all these safes are of domestic manu- 
[Catalogues issued by two Rus- 


county 
where the 
their valuables. 
against frequent 
country districts and from burglars. 


might store 


protection 


facture. 
sian safe manufacturers are on file in the 
Bureau of Manufactures and will be loaned 
to interested parties. ] 
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“‘The Best 
of All’’ 


There are many im- 
portant points which 
, must be considered 
: in the selection of a 
s POSTAL scale 


Reliability 
Durability 
Accuracy 
Economy and 
Efficiency 


b 
b 
b 
b 


Mailand Exp.16 
Commercial, 12 
8 “ees 


4 4 
Victor - - 14 


I 
1 
! 
1 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 





cents. Their use does away with 
postage mistakes National - - 41bs 
and waste. The Union e- 2} Ibs 
Pelouze Scale isa Staen.- = ib 
wise investment. Crescent - - 11b 


For sale by leading 
dealers every- 
where. Every scale 
warranted. 


Send for Catalogue “S” 
Pelouze Scale 


& Mfg. Co. 


232-242 E. Ohio Street 
CHICAGO 

















New 
Corporations 


Spend 
Millions 


There are approximately 1000 new com- 
anies organized every week in the 
nited States. Did you ever stop to 

think that nearly every mew company 

must purchase office supplies? Every 
new manufacturing company must. buy 
machinery and factory equipment. 


Manufacturers 


We can lay on your desk every week a 
complete classified list of all new incor- 
orations for the previous seven days. 
e information is absolutely correct as 
we obtain it direct from the records in 
the office of the secretary of each state. 
It includes the name of principal incor- 
porator and local address. Let us send 
you a free sample list and full particu- 
ars regarding the service of the 
NATIONAL WEEKLY BULLETIN. 


National Sales 
Promotion Company 
Publishers, Kalamazoo, Mich. 

















STYLE 
“P. B.” 


The Proudfit 


A BINDER FOR AUXILIARY RECORDS 





Ne Posts or Thongs. Flat Opening. 





Proudfits for Every Loose-Leaf Purpose 


Ee oosEfEAF G. 


Factory and Main Office: 
Lyon and Campau Streets, Grand Rapids, Mich., U.S. A. 


New York City St. Louis, Mo. 
Boston | San Francisco, Cal. 
i ‘a Branches gasses ay Mo. 

, Ky. ampa, . 
— tan. Birmingham, Ala. 
Washington, D.C. Ft. Wayne Ind. 











BUCKEYE RIBBONS 


and 
CARBONS 


are manufac- 
tured with a 
view to meet the most exacting 
demands—a characteristic worth 
the dealer’s knowledge. 





Supply Your Customers 

with a quality that will insure their 
satisfaction and continued patron- 
age. Talk quality first—then price 

Typewriter Ribbons for all ma- 
chines. 

Carbon Paper 

Typewriter, Billing, and pencil 

for all purposes. 


Oar Specialty: 
Multigraph, Printograph, Writ- 
erpress Ribbons with perfect match 
Typewriter Ribbons. 


Write for Samples and Prices 


The Buckeye Ribbon and Carbon 


Company, *"' %, Wir Avs: Cleveland, 0. 
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HANDSOME ’FRISCO OFFICES. 


The made 


Irom 


picture shown herewith was 


a photograph of the interior of the 
Waterman Company 
Francisco, which were recently 
ed at 17 Stockton street. Since the time of 
earthquake until the completion of the 
the company has 
temporary quarters Market 
Che stock has been very largely increas 


new L. E offices in 


San open- 


the 
new offices, occupied 
on street 

ed, also the space in the new store is much 
for the 
the Pacific C 


greater and the facilities handling 


growing trade of ast 


the country 


rapidly 


section oft 





the windows; then seize 
by the front porch with the right 
the left hand 


house with 


“Now 
the houses 


open all 


hand, inserting the fingers of 


in the rear windows Lift the 


a rocking motion and then feverishly shake 


all of its contents into the back yard 
“After ughly dusting the rooms ri 
place the house and turn your attention to 
the heap on the grass Wash your hus 
band’s pipes with ammonia and hot water, 
then put camphor in his cigars and give 
away part of his clothes and all 
comfortable shoes. Let him feel upon s 
return that he has not been forgotte1 











INTERIOR VIEW, NEW SAN FRANCISCO OFFICE, L. E. WATERMAN COMPANY 


lhe interior of the new store is finished 
entirely in mahogany, similar to the Chi 
cago store completed !ast year, and which 


a forerunner of the improved facilties 


Was 
being adopted by the L. E. Watermar 
Company in the handling of its growing 
business with the trade all over the coun 
try 

The company extends a cordial invita 
tion to dealers to visit and inspect their 
new store when in San Francisco, wher: 
E. P. Sparks will be present to extend the 


hand of welcome and good fellowship 


HOW TO CLEAN HOUSE. 


Recent numbers of Baer facts are just 


as bright and breezy and practical as their 


predecessors Not long ago there was 
an article on “How to Clean House 
Some of the gems from this article are as 


follows 
‘To clean house properly requires a firm 


determination, a spell of good weather and 


a streak of ill temper. If you have the first 


just wait for the second, then pitch in; the 
third will come of its own accord 

“The day should be started early. The 
husband’s breakfast should be served on 
the seat of the hall hat-rack, and should 
consist of bread and a banana and an egg 
boiled hard from neglect This insures 
hubby’s early departure and the time and 
temper of his leaving can be told by the 
slamming of the front @oor He will not 


return to 


supper 


“Next mo e the furnishings back into 
the house but make no attempt at arrange 
ment next day 


ENTERPRISING ’FRISCO CONCERN. 


The Lloyd Company, manufacturers’ dis 
tributors San Francisco, of which W. B 
Lloyd Petaluma is the manager, is one 
of the most enterprising concerns in thi 
West (mong the company’s activities is 
the handling of the furniture premiums for 
the Natio \dvertising Company of As 
sociated Merchants. The company repr 


sents this organization and Mr. Lloyd, who 
travels the coast region, is signing uy 
tracts wherever he goes He is delivering 
the furniture by the carload 


WESTERNER MAKES SUCCESS IN 


GOTHAM. 

Fk. S. George, who was formerly a resi 
dent of Minneapolis, but moved to New 
York last November, is an active and well 
posted typewriter man of wide experienc 
In December last Mr. George bought out 


the R & G Typewriter Company ind 
after 


sold out 


the business a few months 


Typewriter Clearing House 


running 
to the 
the 


Company, of which concern he is now 


president and treasurer. 
The Typewriter 
pany is located at 337 Broadway, New York 


Clearing House Com 


City, and does a flourishing business in re 


built machines 
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THE BIG NEW YORK SHOW. 
All signs di r the ¢ ber Busi 
es > \ at \I 1dison oquare Garden, N¢ W 
York \ be rgest in the history 
the rganization. The fact that Why the Triner Postal Scales 
; ate the Only Positively Accurate and 
maj rtion of the ground floor spac« Scieu tifically Perfect Automatic Scales 
ilready d more than three months BECAUSE—They do not show any 
1dvane the sl presages a most variation, no matter where the article 
is placed on the platform, they reg- 
eresting hibiti iter always correct. otenciatiama 
ypewriter manufacturers have mani RB Tg mt 
ste sua ’ est, and it is anticipate oo to break in transportation, 
, , 9s ' and handsome in design and finish. 
that e will be more displays than usu: Sold by all Leading Stationers. if 
 % , +] me analiance in yours cannot supply you, we wil! pre 
n pean C ONS Sppiaie pay the express charges. 
ee . TRINER SCALE & MFG. CO. 
\mong the lines tor which space has 1155-57-59 W. 2ist St., Chicago, IM. 
i en <¢ ntt cted are \ddressiu a 
macl me stamps, dictating machine 
pre s luplicators, type machine duplic: 
tors el furniture, loose leaf systems, ca 
culating machines, stamp afhxing machines 
ty] t nd elope sealing machin 
ery Contracts which are arranged 
( Q the ti going to press 
clude number of other features of off 
eC pl 
ve expected that the whole oe The DOUBLE GRIP 
yf the Garden on the first balcony and cf d 
crresponding sj almost equal siz 4 SUPERIOR 
on the first floor wi be ake | one ki ree ’ 
gnats cote SOLE MAKERS OF THE ROYAL BRANDS 3 
ae \ t in a remarkable ex CENTURY BOND LINES—AMERICAN ‘ Paper Fastener 
ibit LINES—TUXEDO LINES AND FAST ‘ 
be some special attractions MAIL LINES OF % Puts it in a class by itself. These 
no | International Typ fasteners are made of brass, neat and 
oa) Oe attractive, and are put up in hand- 
vriter ( ests 1 be held on Tuesday some boxes, 100 to the box. Each one 
' ; ‘ : es can be used many times over and still 
t ( ngs, while the remat be like new. Your customers will ap- 
‘ j — .e given over to demot a fae ee Paper Fastener 
. eCause With it the papers — pivot. 
str licta machines and po Tt LARGEST & MOST COMPLETE Made in two sizes, No. 1 and No. 
bly o1 ning illustrated lectures Write at once ior ‘samples | and prices. 
Pre lic still making is 
neahaneiin’ i thinde, ee LINES IN THE WORLD. SUPERIOR MFG. CO. 
Mor Puper attending to the c Sidney, Ohio 
Ager Sonoma | 454 NORTH TENTH STREET, PHILADELPHIA ' 
, ine ke = ae ot * noi i. ‘ WESTERN OFFICE-209 SOUTH STATE ST. CHICAGO 
eBay staat Die ta 8 HEE, rhe = Poa WALTER H. FURLONG — GENERAL MANAGER 
piayed nan this year 
nteres <hibitors has nevet 
failed ake the show a big success It WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 
uld see that tl great revival 
s Vv Ss] his y 
Che Show Company has discotinued the 
d e of res g space; manuta 
nih Pe ‘4 a a WE ARE NOT AGENTS FOR THESE Goops 
“ ass — ) WE MANUFACTURE THEM 
shi t Inication with ( 
should get into communication with SEALS, STENCILS, STEEL STAMPS, BADGES, 
; m NAME PLATES, METAL CHECKS, 
S ( remaining uns¢ 
ae the space apene RUBBER STAMPS, Etc. 
ler e€ a few spaces left on the mat WRITE FOR CATALOGUE 
uisle MEYER & WENTHE 
| s Nation Business Show 1s a great , 123456 SIN, DEARBORN ST. 
ann irket | ind every manufac ‘ NUMBERING MACHINES CHICAGO RUBBER SF. 
tur field appliances should 
a By ee IF YOU WANT TO KEEP POSTED 
Wiagrams will be turnished on request te 
the Ant Business Show Company, 205 on all that’s new, and all that is going on in the field of Office Equip- 
We \ oe str Chicago, or 150 Nas ment, subscribe to 
Sa stre New \ c« City 
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Subscription price, $1.50 a year. Trial subscription, 4 months for 50 cents 


FURNITURE TRADE IN GERMANY. 


(From Consul General Robert P. Skinner, 








Hamburg. 
I Aon a OO THE OFFICE APPLIANCE COMPANY 
that matter, desks and office furniture gen PUBLISHERS 
erally, are op saga: me wagers - 417 South Dearborn Street’: CHICAGO, ILL. 
preciated in this country that although the | 
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NEW DEPARTURE , 
et EA oe 
pm Zz Emad / 

- nc cnc 


LVAG 


COWRS 


AN. 


iW ILL_ NOTANJURE STAMPS« 








Knownand Sold 


Wherever 
Rubber Stamps 
Are Used 


“Excelsior” Self-inking Stamp Pads 
“New Departure Penetrative Ink” Pads 
Volger’s indelible Ink Marking Outfits 
Volger’s Guaranteed Indelible Inks 
Volger’s Superior Stamping Inks 


(In Bulk, Brush Bottles and Combined Ink 
and Distributor Cans). 


Volger’s Superior Sign Marker Inks 


Volger’s “ Opake” Waterproof Ink for 
Stamping on Tin, Wood, Leather, 
Aluminum, Tracing Cloth, Etc. 


Voléer’s “New Departure Quick Drying’ 
Penetrative Inks 

Guaranteed not to injure Rubber Hand 

tamps). Will stamp perfectly on paper, 


cotton goods, linens, leather, wood, and any 
surface that will absorb ink. 


We supply, free of expense, samples of 
our specialties, electrotypes and 
advertising matter. 


For upwards 25 years we have confined 
our efforts to the above Special 
Lines. Our reputation rests on the 
Superior and Uniform Excellence 
of our goods. Commercially, we 
enjoy the highest rating. 


























B. G. Volger Mfg. Co. 


INCORPORATED 


PASSAIC, N. J. 
U. S. A. 


Incorporated 1902 


Established 1854 


| 


Oe 








| 
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importations from the United States are 


not very large, German firms are repro- 
ducing with more or 
American 


furniture it is 


less success all well 


In the cheaper 
difficult for 


known models. 


lines of office 
manufacturers to compete in 
Hamburg, but in 


branches of the business it is quite possible 


American 


thoroughly first-class 


for them to do so. 


German manufacturers have failed 1 
reproduce satisfactorily the swivel and 
spring characteristic of American’ desk 


chairs, and all good German desk chairs are 


now built with, American’ swivels and 
springs, for which there is a steady demand. 
It is not unreasonable to suppose that if 


American manufacturers took sufficient in- 
terest in German trade to visit the market 
instead of allowing their 
themselves, they might increase the volume 
Several local firms established 


the 


goods to sell 


of business. 


reputations importation of 


their by 


American office furniture, and at the pres- 
ent time are supplying their trade with 
German copies or German chairs’ with 
American swivels. 


During the calendar year 1910 Germany 
imported 201.9 metric tons (metric ton= 
2,204.6 pounds) of unfinished softwood fur- 
niture and 462.1 tons of the same finished; 
also 374.9 tons of unfinished hardwood fur- 
niture and 2,018.5 tons of finished hardwood 
these 


bentwood furniture. Each of 


shows an increase over the imports 


and 
totals 
in 1909 


FOR THE ATTENTION OF MANU- 
FACTURERS OF OFFICE AP- 
PLIANCES. 
Dresden, Germany. 
Metallwaren-Fabrik, Kuster & Co., 
ichtsstrasse 27, are especially interested in 


Ger- 


mailing machines, and in machines for 
moistening and closing envelopes, and all 
similar practical office appliances. They 


would be pleased if American manufactur- 


ers of such goods would send information 


and terms to the above address. 


Gibraltar, Spain. 

A. E. Surfaty desires to be placed in com- 
munication with office appliance manufac- 
turers who will wish to be represented in 
Gibraltar and Spain. He is open to handle 
all kinds and full infor- 


mation. 


desires terms and 


Liege, Belgium. 

Leon Gaspar, an importer of American 
office machinery, agent for the Royal 
Typewriter and Burrows Adding Machine, 
together with several other office devices, 
is interested in calculating machines which 
register and also in Cash Registers, and de- 


sires American manufacturers of such de- 
vices to send him their catalogues and 
terms. 


Mr. Gaspar’s address is 88 Rue Du Saint 
Esprit. ao 
Oshkosh, Wis. 

Charles D. Breon, selling agent for vari- 
ous office appliances, sub-agent for the 
Oliver typewriter under the William C. 





Kreul Company of Milwaukee, has opened 
a general office appliances business in 
Suite 7, Bent block, 190 Main street, Osh- 
kosh. Mr. Breon will act as selling agent 
for typewriters, typewriter supplies, office 
funiture, filing and indexing systems, et 
etc. —- 
Washington, D. C. 
Several foreign firms desiring to repre 


sent American manufacturers in their coun 
tries with the Bureau 
of Manufactures, Washington, D. C 
the addresses of 


have communicated 


lhose 


interested may obtain the 


firms in question by addressing the bureau 


and giving the file numbers. They are as 
follows 

No. 6256.—An American located in Eng- 
land desires connections with an America 
manufacturer of office furniture. 

No. 6334.—A firm in India desires to in- 
troduce American steel office furniture into 


that market, having seen that style of fur 


niture in the consulate office. 

No. 6336 \ Belgium business man de 
sires to act as agent in his country for car- 
bon paper, writing ink, paper for type 
writing and copying and all kinds of mod 
ern office supplies, such as letter-copying 
presses, envelopes, sealers, etc 

No. 6388.—A business man in Germany 


desires the agency for high-class office fur 
niture. 
No. 6408 \ 


sires the agency for a small, portable type- 


European business man de 


writer, adapted to use while traveling 


No. 6415.—A European business man de- 


sires the agency for a noiseless typewriter 
in Europe and in China, Japan and Aus 
tralia. 

No. 6422.—An American consulate desi 
sires catalogues of office furniture so that 
he may intelligently answer the many in- 


quiries which are coming to him for Amer- 
ican goods in this line. 

No. 6480.—A 
requests that manufacturers of office appli- 
the United States 


English as 


business man in Germany 


ances and novelties in 
send him propositions in soon 


as possibl 


A NEAR-FIRE. 

The other day a man in one of the offices 
above the Blickensderfer Typewriter Com- 
Dearborn street, Chi- 
to the point 
then, in 
the 


and 


pany’s salesrooms on 


cago, smoked his cigar down 
where it 
of a cuspidor, he threw it out of 
window. It was a hot afternoon 
Blickensderfer awning was sizzling anyhow 


The lighted cigar butt lodged in a bend of 


singed his mustache, lreu 


( ypen 
the 


the canvass and a hot breeze right from 
Texas did the rest. When a representative 
of Office Appliances passed, the Blick. 


boys had formed a bucket brigade and were 
doing good work. Damage: One awning, 


charged to profit and loss, since the man 


who threw the lighted cigar did not own 
up. 

The lighted cigar thrower by the way 
should be sent to sea with the man who 


rocked the boat, the two to be accompanied 
“didn’t know it was loaded” indi- 
Thus all would be eliminated 


by the 
vidual. 

















The PHONE-EZE 
Telephone Bracket 











“/, " Stays Put 
Ij Turns All 
Way Around 


A child or a grown 
person standing or 
Seated can use it. 


Style— 

A—Side of roll 
top desk. 
B—Top of flat 

des 
C—Side of flat 
desk. 
D—Wall or par- 
tition. 
E—Top of roll 
top desk. 
F—Floor or sta- 
tion use. 


Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


114 Liberty Street New York City 
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Dealers: 


No trouble 
selling 





AS 


PAPER FASTENERS 


The one fastener that really 
does the work—fastens securely 
through omy sheet—top, bot- 
tom, middle. Retails at l5c a 
handy little box of 100. 

Write for free samples—5 sizes 
—to show your customers. 


The De Long Hook and 
Eye Company 
PHILADELPHIA 








PAPER FASTENERS | 











’ 4! Good as Any— Better then Mang 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORE 
Manufacturers of 


arbon Paper 





° Pencil and F 
Typewriter, pen, all 


Guaranteed Non-Smut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


Fer all makes of machines. Will give best 



















Punches neene Holes in Loose Sheets 
For Any Binder 


Ring—Post—String— 
Tengwall Binders— 
Shannon File 
Write today for Folder No. 10 
BARRETT BINDERY CO. 
169 West Monroe St., Chicago 
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Center Shaft Hollow End Pen Holders 


PREVENT @:'OTS AND INK-STAINED FINGERS 







PRACTICAL — and 
Mechanically Right 
CLAIMS: 


Attractive finishes. 
Symmetrical appearance. 














Any style of steel pen exactly 
centered. 

May be laid on desk or open book 
without pen touching. 

DURABLE. 
A Perfect Pen Holder 
that sells and gives satisfaction. 
SEND for SAMPLES AND TRADE DISCOUNTS to 


- Manover, Pa. 








BRIGHTEN UP 27KieSeh78d0 or HOME be 
using WSO APER E PATENT 
FASTENERS 


79, 000, 000 


SOLD be past VEAR should 
convince OU of their 
SUPERIORITY. 


Mark 
sily put on or “taken of off 


Ea 
with the thumb and fin 
‘they always work.”” Made of in 3 


be used repeatedly and * 
sizes. Put up in brass boxes of 100 fasteners each. 
HANDSOME COMPACT STRONG No Slipping, NEVER 
box of 50, assorted. 
Illustrated booklet free. Liberal discount to the trade. 


All stationers. Send 10¢ for sam 


The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. ‘Nois 
! 














Best Form Letters! 


We do the BEST “‘form”’ or proc- 
ess letter printing to be had any- 
where, Our letters actually cannot 
be told from dictated correspond- 
ence. Prices ONLY $2.50 per 1000; 
$1.75 for 500. Send for samples. 

We also offer Writerpress and 
Multigraph machines for sale at 
way low prices. 


GEORGE R. STILWELL 
SYRACUSE, N. Y. 

















COMMONWEALTH HOTEL 


Incorporated 
Opposite State House, 


BOSTON, MASS. 








Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing te equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 

Dining room and cafe first-class. Euro- 
pean plan. 


ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 


Equipped with its own Sanitary 
Vacuum Cleaning Plant 


Long-Distance Telephone in Every Room. 

STRICTLY A TEMPERANCE HOTEL 
Send for Booklet 

STORER F. CRA FTS, 


Gen’l anager 

















Don’t 

Blame 
the 

Operator 


Miller’s Standard Paeumatic Ear Cushions 
a ove te 9% of yous 2 eee oly od 
ey fit the ear snug your - 
away friend in talking damnnte. ~ 


Miller’s Standard Poeumatic Ear Cushions 
mean the soothing comfort of telephone con- 
versations—the elimination of all outside dis dis- 
turbances and that srindiss. . eons 
always connected with ae 
receiver. 


Miller’s Standard Paecumatic Ear Cushions 
are sanitary. ‘They can be instantly detached 
and cleaned in a few minutes. They are made 
to fit any standard receiver and will last in- 
definitely. 


If your Stationer or Rubber Dealer can’t 
supply you, send his name, or order from 
us, enclosing 50 cents. 


Agents Wanted 


The MILLER RUBBER CO. 


AKRON, OHIO, U.S. A. 
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SUMMER IS THE TIME FOR PUSHING SALES ON 


PEN 24 PENCIL CLIPS 





your stock is complete. 


THE HOGE MFG. CO... -:- 





Gilt and Gun Metal. 
$3.00 per gross to dealers. 


Made in three finishes, Nickel, 
dozen in easel box on display card. 


106-8 Fulton Street, 
Also “MODERN” Thumb Tacks 





They are a necessary adjunct to the shiri waist or negligee 
costume and no other makes the pen or pencil so secure as 


THE MODERN “B” PEN AND PENCIL CLIPS 





Packed three 
See that 


New York 








Trademarks and Cupyrights 


Send your business direct to 
Washington. Saves time and insures better service. 


Personal Attention Guaranteed 
25 Years’ Active Practice 


Speciaity ~- Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33, N. U. Bidg., Washington, DC 

















THE PRATT DOCFILE 


for filing all kinds of folded papers. 
Both back and front are made from strong, 


durable press Foard, the front having 
lank space for indexing contents of the 
packet. 

As the packet thickness increases, the 
file may be extended by simply drawing 
the ta dew yp the slits in the back— 
the ] hand fastenings act asa hinge and 


do not have to be released 

The file will hold a pile of papers five inches thick. 

A sample file will be mailed to any address on receipt of a dime 
Pratt F. Mfg. Co., 111 Point St., Providence, R. I. 











There is a distinct 





MONARCH Peoduct | 


—Ink or Adhesive—for each 


Specific Office Need 


We manufacture a complete line of pastes, 
gums, mucilage, liquid and solid flexible 
glues, dry glues, envelope gums, inks of 








THE MONARCH GLUE CO. 





all colors and for all purposes, printer’s 
make-ready paste, etc., etc. 


Our goods are all of HIGH QUALITY, 
and for those who require special formulas 
we will make up our products to suit these 
individual] requirements. 


DEALERS 


There is a good profit in this line for you. 
Prices discounts and samples furnished on request. 














tor ae Sa H 


EVE rEas STING 
CowRInend 
WRITING and COPYING 
ME MONARCH GLUE Compan 








Satisfaction guaranteed. 
Write TODAY. 


202 MAIN STREET 
CINCINNATI, OHIO 





RK Hanse 
braneh ot th 
Nebraska 
in charge of 

At the 
Kansas Cit 
machine w 


Manager W 


by President 


I L. Me 


charge of the 


(By Special Correspondence.) 


Omaha, Neb 
identified himself with 
Dalton company under Victor D. R 
iger Mr. Hansen 
Sioux City, Ia., tert 


mal 


Kansas City, Mo 


freight adjusters mvelr 
Dalton adding, listing 
is exhibited with gratifying 
ight was in charge of the exhibit 
Dalton and the Kansas Cit 
Kalamazoo, Mich 
Nell vho has for sever P 
department of the Dalt 








| 


Machine Com, has been transferred Ix 
ZW Mich neh of the abov mpar 
ussules position of combinatior mec! 
spector ind esmal Mi MeNelly 
mechani ws the machine fron 
the Kalar FL s 
rvi 
Birmingham, Ala 
I \ former! ‘ nected wit 
Rock br Dalton company 
mechanical ft eto has 
Birming! xz L. 8. R M 
it Little R 
New York, N. Y 
Phe t the N \ 
he Di R. ¢ Oliv S 
th « XI ' 
Washington, D, C 
At t x f office appliar s held W 
ID. ¢ to 16 inelusis 
f the pre mimiss 
various mot he Dal rh 
iting mas e exhil l 
lition to gular n 
1 rket ad nodel i 
hines Py ! ‘ 
the imp! Vel S i'r id I> 
Sales Manag i iway we irg 
l h, as ! i nt 
imong Wilbur P. Rol 1 
} Dalt } 
Puplar Bluff, Mo 
\mong European repress 
Adding Mach Company who will vis 
ind factor Poplar Bluff in Juls ed. W. 
f Christiar Norway whe Phy I 
forces in tl try, and T. Sundberg of Sto 
vho represent Dalton i Swede Bot M 
Im and M Sundberg spent a few days in W 
a. D. ¢ i e exhibit of offi ippliances 
San Francisco, Cal 
\ new rh company has nter 
the Addagraph Company, which has lately 
porated at S Maria, Cal The directors 
Jones, R. J. St 1 ( V. Gardner G. I M 
and ( M. ¢ Ww I 1 ins t ( 
tory in Los Ang for ! f tur f 
typewriter tale - ina M 
is the inventor of ia 
Th Bu g I s M: I lat 
red by seve local banks w will 
Numerical Syst recently endorsed by the \ 
Bankers’ Association and the California State B 
Ww. W. Cool sales manager of tl Burroug \ 
Machine Com, vy in this city ittended the re« t 
ing of the { Stat Rank A<s t 
rahoe, Califo ere | len t t N 
System as used o the Burroughs Transit M 
Sales Manager W VW Cooley has f ‘ BS 
further demonstrating tours 
F. F. Wrig Company is now t 
its new quarters in the Bancroft Building M 
street betwee Third and Fourtl whet the col 
has more spacious offices [Two new salesme 
been added to the force since the remova Mr Wi 
is at present in Portland, representing the Elliott-Fis 
Company The Comptometer office San Francis¢ 
also been moved to the Bancroft Building nd 
in charge of George D. Negley 
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Fr. C. Metealf of the Comptograph Company is back in 
town after a short trip to Los Angeles. Business in th« 


















south is it xcellent shape, Mr. Metcalf says, while in 
San Francis Tune 1911 has eclipsed 1910 considera 
* * | 
Charles I Weidler, formerly in the San Francisco 
ottic of the Comptograph Company, has been trans e : 
ne ee an erareee oe | our Billing Problem Solve 
hoser but it is expected that the vacancy will b« 
filled before a month is past | 
| 
| 


: te daaeeenaiilieaaeeeas | HE BARRETT is the one adding machine that 


graph Company, leaves Seattle shortly on his return trip 


aa team tees” aan, ena ale fits your typewriter, so that you can typewrite 


speaks optimistically concerning the future | 


ena Rin op be a m0 the figures you add and add the figures you type= 








| write quickly nnd without the efficiency of either 
The Dalton Adding Machine Company’s branch on | : ; : ; , 
Montg ry street in this city has been doing a good | machine being 1'} paired in the least. But better | 
business during the last month, which is partly due to | . ° 
ae adil” talleatieir daaiseintaiieasd, aa ia aaa aa still—you can make all extensions and figure all 
els of n hines, the latest of which is the 18-inch car | * . . : ; » ; 
SSE: masher teeta. Ger teehee Sa? Ged kinds of discounts on the Barrett at the same time. 
window demonstrations re becoming more widely knowr 
I e results are manifest in the number of 
ies d sales made Manager W. W. Erskine re } 
nort n inerease of business during the last mouth ove! Let us tell you all 
910 otwithstanding 1 summer quietness 


about this and the 


Rochester, N, Y. many other things 


ove company fer several years, Mr. Laughlin 
ing force and Mr. Burdette 


ralte Adding M ine Company has recently you ought to know 
office in Rochester, N. Y., at 1024-1026 Gran- | about the BARRETT 
ling inde the management of M. F. Laughlin 
d A s Burdette Botl men have been connected | 


BARRETT 


Cleveland fore During the years they have | 
tifled with the compa both have established | 
excellent 1 os n the s Me of ber Poop ulate | ADDING MACHINE CO. 
better more capable m« ould have been selected 
Pear fora caer Grand Rapids, Mich. 


























Rhodes Currie, of the ¢ zg Agency, Dalton Adding | 

Machine Compat is now associated with Burdette & | 
I glilir iles managers of the Dalton in central and 

New y } 
\. S. Burdette ml M. I Laughlin, under the firm | 
ime f Burdette & Laughili have opened the agency 
the Dalton Adding Machine Company at 1024-26 | 

(iranit } lding Rochester N Y., covering the ter | T f 

itorv « entral ind wester! New York state Mr ransiers 
Burdett has been connected with the Cleveland, Ohio K y ee g 
office of the alt for some time, while Mr. Laughlin e in s ' 

is be issocliated wit the Dalton office at Chicago K y R Fe ie by 
Ill., for th past few years Both are Dalton hustlers e in r 
ind enthusiasts nd have earned their reputation of Rubber eet 
roducers and order getters by good, hard work. Theit 
friends wil be pleased to learn of their promotion to P| t n Y wi le SS 
this important field, and it is a sure prediction that the a e r r 


Dalton in the hands of these two young men will win 


nds and boosters 


LOOSE LEAF*”9 
SSF. 


BEAUBIEN & BOOTH CO. 22 ¥,Kinus srt ae 














» Special Correspondence.) reaches its highest practical value in the 
Kalamazoo, Mich, S b h If . 

The Kalamazoo Loose Leaf Binder Company bas been eng usc e = osing tan Yy 
extremely busy and it reports that its June sales at the | . 
present time are far in excess of any other month dur This well is absol sIxy ews retinge. < . on x . rai +4 
ng the existence of the company. The Kalamazoo “ utely nOn-Cvapore ting, and closes after ev ery dip of the pen. It 1S 


so constructed also that the writer cannot over-dip his pen, and so flood the holder with 





loose leaf binder is achieving a great success in the . hs . ‘ . 1 
ee os dnneeat Ot Sin. ace aes teed superfluous ink. The ink is always fresh for the user. 
In addition to these superior qualities of mechanical construction, the Sengbusch 
stand is built on beautiful lines which are pleasing to the eye. The result is that this 
San Francisco, Cal. patent ink-well has become the most popular stand on the market, and it should make 
McNutt, Kahn & Co. are now introducing to the trad up a part of the equipment of every well appointed stationery store. 
their new California loose-leaf ledger outfit, which is Stationers who are not now carrying this well in stock should se- 
activel) ide up with corduroy binding. The first cure circulars at once, as they are losing a sure profit. 
outfits are said to have been sold in advance, and the 





mpany expects to place the outfit with many concerns 





f size The Portland office of the Bailey Speciaity Com WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 
pany will ndle the outfit in the North Coast region. 
~ @ 
Mr. Barbe traveling man for the Bailey Specialty Sengbusch Self-Closing Inkstand Co. 


Company has returned to San Francisco after a stay in 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 


Los Angeles, where he did a good business with the 











New Standard Loose Leaf Company's goods, 
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THE NEW 
XX X 


Non- Hardening 


Amfil Platen 


has met a favorable reception 
from the typewriter trade all 
over the country. 





It’s non-hardening qualities 
are now being demonstrated 
every day in actual service. 


The special qualities of this 
platen not only enable it to 
give the user longer and better 
service, but enable us to ship 
to remote places without the 
slightest deterioration. 


If you are not already ac- 
quainted with the X X X 
AMFIL PLATEN, write our 
nearest branch office at once 
for full particulars and prices. 





AMES & FILSTEAD 


CHICAGO NEW YORK 
508 S. Dearborn St. 314-316 Broadway 

DENVER SAN FRANCISCO 
1649 Champa Street 58 2nd Street 














— 





OFFICE APPLIANCES 


STATIONERY “9 





(By Specfal Correspondente.) 


Chicago, Ill. 
A. H. Childs, of S. D. Childs & Co., recently returned 


from several weeks’ vacation spent in Colorado 
. > . 
With the passage of the bill prohibiting public 
drinking cups, the individual paper cup, and the col 
lapsible metal cup which ‘‘fits the pocket’’ are com 


ing to be minor features of the stationery. trade. 


Joseph Kuebner, of the force of Shea, Smith & Co 
was married in July to Miss Susie Aughton 


J. B. Irving, of the Irving-Pitt Mfg. Company, Kan- 
sas City, and Uncle George Olney passed through Chi 
cago recently, paying a few calls while here 


At the twelfth annual meeting of A. C. McClurg & 
Co., which took place on June 13, the following officers 
were elected: President, Ogden T. McClurg; vice-presi 
dent and secretary, William F. Zimmermann; treasurer 


Richard Fairclough H. A. Gould, F. G. Browne and 
H. A. Kasten, with the officers named, form the direc 
tory of the company. By this arrangement Mr. Me 


Clurg takes the duties of president, and Mr. Zimmer 
mann assumes the duties formerly performed by Mr 


McClurg. This will insure the continuance of the 
same policies which have heretofore characterized the 
house Mr. McClurg entered A. C. McClurg & Co. in 
December, 1901, serving two years on the floor of the 
retail department, afterward spending various periods 
in practically all the other departments He was 
elected as secretary and director June 16, 1903, vice 
president and secretary June 8, 1909. He has been 


general manager of the company for several years, and 
actively engaged in the management of the firm's af 
fairs. He is the son of the late General Alexander C., 
McClurg, founder of the house. 

Cincinnati, O. 

Fire of unknown origin recently caused a damage of 
$15,000 at plant of Cincinnati Envelope Company, at 
Broadway and Eggleston avenue. 

Los Angeles, Cal. 

The Los Angeles News Company has been incor 
porated at Los Angeles, Cal., with a capital stock of 
$50,000. The incorporators are S. W. Johnson, J. A 
Marsh, G. E, Thorndike, E. Bauer and J. B. Sheriden 
Mr. Sheriden is manager of the San Francisco News 
Company. 


New York, N. Y. 

William H. Dougherty, youngest son of Andrew 
Dougherty, pioneer playing card manufacturer, and 
himself one of the foremost manufacturers of the coun 
try, died last month at his apartment, No. 572 Madi 
son Avenue, New York, of cirrhosis of the liver, in his fif 
ty-seventh year. Not only as an inventor of economic ma 
chinery for the manufacture of playing cards, but as a 
salesman, Mr. Dougherty made a great reputation In his 
earlier days he called on the trade from New York to 
the Coast, and had many warm friends throughout the 
United States. These will sympathize with his family 
in their severe affliction. A widow, a son and daughter 
survive him. His home life was a remarkably happy 
one. His son, Nelson, is a graduate of Harvard, and 
after his graduation took several special courses to fit 
him for a successful mercantile life. Mr. Dougherty 
retired from buSiness about a year ago with an ample 
fortune. Since he retired from business, Mr. Dougherty 
spent most of his time at his country place, at Moose 
head Lake, Maine. He was a member of the Hamilton 
Club, of Brooklyn, and a trustee in the Brooklyn 
Benevolent Society. The funeral was held in St. Pat 
rick’s Cathedral. Some three hundred of his friends 
attended the service, which was celebrated by the 
magnificent Requiem Mass. 

Oakland, Cal. 


Smith Brothers, prominent stationers and photo-sup- 
ply dealers, will conduct a stationery department soon 
to be opened in Capwell’s department store, which is 
now building one of the most modern department stores 
in the West. 


Moon-Hopkins Incorporate in New York. 
Reported that the Moon-Hopkins Billing Machine 
Company of St. Louls, a Missouri corporation, has been 
incorporated In New York for $50,000. 


| 





ees | 
| 











REBUILT 


Typewriters 








$100,000 in orders on 
our files today tells the 
story of 


“General 


Rebuilt” 


Popularity. 


They are 
“Rebuilt like new.” 


Our machines are made 
to suit your trade. 


Advertising space costs 
money; therefore we do not 
use a large advertising space 
but spend the money on the 
machines and save money in 
prices for you, Mr. Dealer. 


You need our goods. 
We need your orders. 


We serve wholesale trade 
only. 


We serve most of it now. 


We wish to serve all of it. 








General Typewriter Exchange (Inc. 
, W. H. BEARDSLEY, Mer. 


21 Murray St. New York City, U.S.A. 
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(By Special Correspondence.) 
Indianapolis, Ind. 

It is announced that the Fulton-Evans Company has 
changed its name to the Fulton Office Furniture Com 
puny, continuing at the same address, 33 North Penn 
sylvania street. The company states that it will here 
after devote its entire efforts to the sale of office desks, 
chairs, tables, elastic book cases, cabinets, safes, filing 
cabinets, filing supplies and office and bank furniture, in 
either wood or steel. The company announces further 
that it has sold its commercial stationery department to 
the Kautz Stationery Company, formerly the Iliff Sta- 
116 North Pennsylvania street. Guy 


tionery Company, 
Fulton Office 


Fulton is president and manager of the 
Furniture Company. 
San Francisco, Cal, 
Manager Victor of the local branch of Yawman & 
Erie bes been in Los: Angeles during the last three 
ind found business in a healthy condition. The 
H. L. Smith, has left for the 


weeks, 
Y. & E. traveling man, 
East to visit the factory of the company. 
> > > 
Wentworth & Boyce, distributors for the Library 
Bureau, has just installed the stacks in the main stack 
room of the University of California Library now near 
ing completion, the stacks in the Periodical Room and 
in the Bancroft Library Room. The contracts involve 
1 transaction of nearly $74,000 for the stacks. The 
sume distributors have furnished a large number of 
ases for use of the administration in the library. 
> > . 


filing « 


J. S. Ferbes & Son of San Francisco have furnished 
the oak furniture for the new library of the Univer- 
of California, the designs having been prepared by 
Mr. Atkins of the firm of Vickery, Atkins & Torrey. 
The furniture equipment includes about 40 mammoth 
reading room tables, chairs to match and the new cata 
amount involved is in the neighbor 


sity 


logue cases The 


hood of $41,000 
- 


The North America Sales Company is looking for a 
Leitz filing devices, the agency 
and Canada is keeping the firm 
the 
boards for this line of files as well as for the Shannon 
and the Globe-Wernicke files will be manufactured on 


large shipment of the 
for which in the West 
busy. Mr. Matthews announces that in the future 


the Coast, an innovation in the business. 
> . > 
The C. H. Jenkins Company has just received a 
sample of the ‘‘Baby Safe-Cabinet,’’ which was shipped 
from the Boston office of the Safe-Cabinet Company. 
Mr. Jenkins says that several apartment houses in San 
Francisco and nearby cities are being furnished with 
the Safe-Cabinets, and that the company is figuring on 
several large office building contracts for which are 
expected to be received. 
> > > 
S. T. Sanger, representing the Macey line of book- 
cases and filing devices, reports a continued good busi- 
ness with his lines since his quarters were moved from 
Fourth near Mission to Market near first with the 
Library Bureau distributors, Wentworth & Boyce. 


LATE MISCELLANEOUS NEWS. 
Buffalo, N. Y. 

4. P. Yung, who manages the Royal office in Buffalo, 
is a member of the Volunteer Life Saving Service. He 
is working hard to place his office at the top of the list, 
which will entitle him to another trip to New York and 
Coney Island, and give him an opportunity to save, 
perhaps, another life. 

. > * 

A. G. Packard, a Royal salesman traveling out of 
Buffalo, claims the world’s record for ‘‘queer’’ sales 
He recently sold a Royal while riding on the coal ten- 
der of an Erie freight engine. The purchaser was one 
of the trainmen Can you beat it? 

Chicago, III. 

Curtis St. John, who handles Nichols pencil pockets, 
spent a few weeks in Chicago in June and succeeded in 
placing this up to date pencil holder with the leading 
stationery stores all over Chicago. 

Philadelphia, Pa, 

R. M. Kirts, a Royal typewriter salesman at Phila- 
delphia, and a member of the Machine a Day Club, was 
married on June 20. The reporter failed to learn the 
lady’s name, but she is one of the belles of the Quaker 
City and her name is now Mrs. Kirts. After a little 
honeymoon journey to the northern part of the state, 
Mr. and Mrs. Kirts will return to Philadelphia to re- 
side. Mr. Kirts is one of the strong men of the Royal 
organization in Philadelphia. 

















ABOUT KEYSTONE BRANDS 


_ If you went to Franklin, Pa., inspected the Keystone 
factory and the method of manufacture employed, you 
would understand why Keystone Ribbons and Carbons 
with maximum of quality in every grade can be sold 
at prices which enable dealer to meet any competition 
and at the same time afford the user the fullest degree of 
satisfaction. 

The Keystone plant is one of those modern factory 
structures designed and built for the most economical 
system of manufacture. Its arrangement eliminates | 
all waste effort and facilitates output to an extent that 
means a greater amount of goods on fixed overhead 
expenses. 

Its entire equipment is the most modern electrically 
driven machinery. : 

Its sanitary arrangements are conducive to a class 
of work not to be attained under the usual condition 
of carbon paper manufacture. 


But of even greater influence upon the price of the 
product is our source of supply for raw material. 


These exceptional advantages are expressed in every 
Keystone ribbon and every Keystone carbon sheet. 
They mean more profits to the dealers-—the most satis- 
fying service for their customers. | 

Keystone Brands are made in the respective grades 
for specific purposes, but there is one general utility 
number which dealers are supplying for many uses. 
Every dealer should have a sample of it. Write today. 


The Keystone Carbon Paper Mfg.Co. 


Home Office and Factory: FRANKLIN, PA. 
NEW YORK OFFICE: 26 Broadway 
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0 Years 


We have enjoyed constant pros- 
perity through selling right 
goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR “or GOODS 


IN 


YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 








Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail and will furnish goods at a 
price which will enable you to 
realize larger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 





New Process Carbon Papers 


and Inked Ribbons 


for every known purpose. 





Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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RIBBON gun ses 





(By Special Correspondence.) 


Chicago, Ill. 


J A Heale of J \ Heale & Co., manufacturers of 


carbon papers, typewriter ribbons, stamp pad inks, et: 

96 John street, New York, spent a week in Chicago 
during the latter part of June, attending the stamp 
trade convention. During his visit here he called on 
Office Appliances. J. A. Heale & Co. are well known as 
manufacturers of Crystal brand ribbons and carbon pa 
pers, also H. & B. brand, Rival brand, Export brand 
and Special brand of non-smutting carbon papers; like 

wise a large line of pencil carbons, transfer papers, pen 
carbons, carbons for billing machiens, stamp ribbons 
rubber stamp pad ink, typewriter oil, et« 


% 
’ 


Chicago ribbon and carbon houses 


business notwithstanding the unusual and extreme 


weather The outlook for fall is promising nd sev 
eral of the boys have already landed some big accounts 
* * 
New York, N. Y. 

rhe Ribbon and Carbon Manufacturers Associa 

ntly held a meeting in the East report of wl 
vith a photograph of the members ippears elsewhe 
! this issue 


San Francisco, Cal. 


{ W. Martin of the Coast Typewriter Supply Com 


pany is doing a fine business in the northwest with the 
Kee Lox line, a big shipment of which has just bee 
received by the San Francisco office Manager Gottlieb 


has been kept busy this spring filling orders on the 
coast*and for the Orient for the Kee Lox goods Che 
Seattle trade is now supplied through the agency of | 
( Wolter & Co. in the tailey building, while the Port 
land representative of the Coast Typewriter Supply Com 
pany is the Kilham Stationery & Printing Company F. J 
Kerry is now in the east for the Coast Typewriter Sup 
ply Company negotiating for agencies of the Kee Lox 
goods in the Orient The entire Hawaiian islands ar 
now in the territory of A. R. Arleigh & Co. of Honolulu, 
all orders to which firm are sent to the San Francisco 
office for filling 

— 

The Columbia Carbon Paper Manufacturing Company 
has recently been incorporated in Portland, Ore., by F. 
Ek. Thompson, W. Bamacher and F. E. Smith with 
c#pitalization of $30,000, The company will commence 
operations at once preparatory to the manufacture of 
carbon papers 

> > + 

E. H. Dearing of the Carter's Ink Company's carbon 
paper department has left for a two months’ trip in the 
northwest, where he will cover the territory about Port 
land, Seattle, Denver and Vancouver. He has been in 
the southern part of this state for some time before 
leaving for the north, and did a record breaking busi 
ness One sale alone was for 1,390 boxes of carbons 
Mr. Dearing has also had a successful trip in the inte- 
rior of the state. 

> . > 

C. H. Jenkins is expecting a large shipment of rib 
bons and carbons to replenish the stock from which the 
coast orders have been filled since the middle of March 
This shipment will be a very complete assortment of 
flat carbons, pencil carbons and the like. 

> > > 

Paul Divver, who has been spending some weeks in 
this city in the interests of the Mittag & Volger Com 
pany, will leave in a few days for the northwest to 
cover that territory. 

> > . 

F. C. Alward, traveling man for the North America 
Sales Company, is again in San Francisco after a very 
successful trip in the northwest, where he did excellent 
business in Seattle, Portland and British Columbia with 
earbons and the Leitz filing devices. The North Ameri 
ca Sales Company will now be represented in Portland 
by Charles MacDonald, who will handle the Leitz de 
vices and the carbons carried by the North America 
Sales Company The Seattle trade will have a new 
agent for the same company in Charles Davis 


Park Ridge, N. J. 


W. H. Peaslee, with Mittag & Volger. Incorporated 
has been compelled on account of ill health to obtain a 
six months’ leave of absence and has accordingly gone 
to southern California on the advice of his physician. He 
will return about January 1, 1912. For the present 
Mittag & Volger have placed A. M. Holbrook in Mr. 
Peaslee’s territory and he will call on the trade in the 
interest of the Mittag & Volger products 
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(By Special Correspondence.) 


npetitio 


eld 
Miss $ 


Typewriter 


nal Ex! 


Amsterdam, Holland. 


for typists was a feature of rt In 
ibition of Office Appliances and Furni 
ntly in Amsterdam This contest was 
Broer, typewriting teacher in the Rem- 


Con 


w wember of 


Roll of 


ho for five 


ly nd 


tor staff 


Honor i 
year 
well a 


ipany’s School in Amsterd 
. * 


the Remington Typewriter Com 


n the 5-Year-Group is Miss Doele 
s has served the Remington cause 
S a member of the Amsterdam 


Ashland, Ky. 





H. D. Parker of this place has recently beet ppoint- 
ed a dealer for the Royal Typewriter Compa nder 
the Cincinnat ffice of that organizatior 

Baltimore, Md, 

Owen Jett s entered the sales organizat of the 
Remington Typewriter Company’s Baltimore offic Mr. 
Jett is reg led as a very promising addition t that 
organization and is expected to give a fine account of 
himself as a Remington typewriter salesmar 

Barcelona, Spain. 

The manage f the Remington Typewriter ¢ iny’s 
Barcelona office, J. Lavalette, has completed s tenth 
year of effi service to Remington interests d has 
been elected membership in the 10-Year-Gro f 
Remington Roll of Honor 

Birmingham, Alabama. 

rhe Empl ent Department of the Reming ly pe 
writer Company’s Birmingham office has bee put in 
charge of Mrs. G. R. Hogl Her qualifications and 
methods have made the Remington staff at Birmingham 
confident that Mrs. Hogle is going to make led 
success of her new Remington post 

. > > 

Miss Elizabeth Moffett, of the Remington Typewriter 
Company’s Birmingham force, recently completed her 
fifth year of sterling service to the Remin ind as 


been elk 


cted to 


Remington Roll 


H. C. 
sentativ 
quarters 
to the h 


after local sales 


membe 
of Hor 





rship in the 5-Year-Group of the 
10r 


Boston, Mass. 


Squarebrigs f 


e of the 


at 15 State 


Fox 


ome office at G 


fall will take 


agencies 


A rec 


for several years a special repre 


[ypewriter Company, with head 


street sSoston, has been transferred 


rand Rapids, Mich. He will look 


during the summer months and in the 
field on special work among the Fox 
> 
ent addition to the 5-Year Group of the Rem 


ington Typewriter Con 





ipany’s Roll of Honor is J. H. 


Forster t valued member of the Boston Remington 
torce 
Cincinnati, O. 

F. H. Malick, a traveler out of the Cincinnati office 
of the Royal Typewriter Company, has ‘‘such way 
with him,’’ you know! He just simply can’t help mak 
[ (SAY OLB Scour . HERF) (WwHerRe Donny DE } 

| ss ATIP FOR YoU...) |GoinG ?|| TAIN MEL] 

— ——— — I'VE GOTA 
— ~ | 
THANKS | 





} 
OLD CHAP.| 
AVE A 


ing friends, and 


and the 
for pros 
Malick! 


Royal 


pects 


his 









LICK THRIVES ON TIPS | 








every 
Malick 


friend is a booster for Malick 
finds it unnecessary to canvass 


friends fetch ’em to him Lucky 














| Chicago, Til, . | l 
I M. Schnebly of tt Acme Typewriter Exchange, | 
recent! returned from a trip to Pasadena, Cal Owing T h M 
to po Ith Mr. Schnebly will dispose of his type t 
write rests here and move to California We e Oo Ss 
sorry the gentleman leave Chicago, but feel 
sured will make success in his chosen new 
ho 1 gain that pr ‘ css boon, good health e “ < n 
is enue dich cs 0k aoe RE ated omp ete Lime Send for particulars of this high 
Monare Cvypewriter Compat left for the east « S . 
rn, Stas Ge bb Giese oe ON aaa | ams rade line. It includes the best 
ould it him to lay down rod and line when fishing | > 
Soe it toad tae datas a te oa grade of Ribbons and Carbons. 
urprised ww that Mr. Wyekoff is answering Cupid ~~ ~ 
i , Carbon Papers, Give us an opportunity to prove 
| . 
rw. vtesrsehmids, massa of vie eoicago ote || Transfer Papers, this statement. : Write to-day. 
rf e Fe r'ypewriter Compa left on July 1. for e 
} i ‘ | I ti 
two week ion a d home in Massachusetts. | S ta mp Ribbons : nteresting Proposition to Dealers 
OEMRIUIEN Ha RA, J. A. HEALE & CO 
ck, Haroster has joined the Monarch sates toree in | 1 Carbon Rolls, Type- . A. . 
writ 1 n the loop district | bd . 
| || writer Ribbons, MANUF ACTURERS 
Tans 7 who mad 1 record as salesman for t a ° 
Monarch ‘Typewriter Company lest year, recently re-| 1 & SIGUE GME OEEE. The mark of quality 
t absence of two months, and is x i | y b e M i ae, 
ee SO || Numbering Machine Ink 94 JOHN STREET, NEW YORK 
Laws & Mulherat | ippointed Royal deal | 
rice Pittsburg! a office of the Royal Type- 
wi | They il ywver Harrison count 
Ih g vhoe comyp« the firm are men of ex 
p 
Columbts, O. 
eel ENSDERFER 
ment the Royal Typewrite } 
( " to the position of s ’ 
u t Columbus, and is it 
2 l'ypewriters 
KR. ¢ I r cig t Remingto 
! a Tic west to take | 
vttic ‘ pat | 
El Paso, Tex. ‘sh 
I I & Offic S y Company of El Pa | Visible 
ha ‘ nted deal f the Royal typewriter PT 
tl J Se, l pewriter man of exp f Writing 
1 head of ft mpany and will mak \ 
x the Royal El Paso. 
Fargo, N. D. Light 
.. & 1 gest lesman of Ro e 
ryvesiter Compan» Mineapotis fle. tk thar Action 
the irg 1 orks te tor On June . 
Glasgow, Scotland. 
Miss I Young and G rthur, both of whor 
or? Reason sthornn pon Interchange- 
pany’s Glasgow organisation, have completed thelr at able Type 
year e | gto l ive each been el 
ed 1 " p in the 5-Year Group of the Remingt 
Rol H 
Hartford, Conn. _ Back- 
TI Il sub-offics if the Remington Typewriter 
Company's New, Haven | recently moved to Spacer 
nad be rs at No. 182 Pearl street 
es tion, N.Y. : NEW No. 8 MODEL 
‘ xg ypewrit orks at ion present 
pag teeny Spree tyes 2 gern gos Equipped with DECIMAL TABULATOR for which no charge is made 
factory |} I ningt l organization show 
signs of letting up and ontinned high pe SEND FOR CATALOG THIRTY-TWO 
ir k ‘) ult tion is that the plans 
for the st ilf olid: ave been interrupted — 
Indianapolis, Ind. ¥ h Bl * k d f Mf Co 
rhe 10-\ Group of the Remington Typewriter Con 
pany’ I Honor has received a new member e 1c ens er er g. e 
( A. M: Indianapolis Remington forge, wh 
for ter s given Remington interests his best STAMFORD, CONN. 
efforts 
Leadville, Colo, t 
Th I [vypewriter Company has appointed the <— 
Richey Book & Stationery Company its Leadville repre 
sentative This is a promi: ern, Whose work is an a T] Se we Ae. v. a 
eharacterized by vig« geressiveness and whose {|| / 
oe ee |) ||| STOP THAT NOISE 
y j | 
Lexington, Ky. / | / | 
iarles B lliams iveling sales i for ie ver 2 | y | . 
PRrcnccorat : , eacaeains a pees carriage sea Hegre _ gee 1 | | — J} L| Our Sponge Rubber Air Cushion Pedestals 
of the boys vets the orders for his company He | i ol i positively absorb all shock and deaden 
BD sage ear and a colonel pen - is a ~ = | r= ee the noise of any typewriter. 
gn to nee nenevet misses a sale e wasn as — in -_ — i | as 
there oi ee Oe — | hey lighten and improve the touch wonderfully—an immense 
Lincoln, Nebraska. ea > 4 | help to the operator—and soon pay for themselves by saving 
The Omaha office of the Remington Typewriter Com- | — ES A | a wear and tear on the machine. Act just like pneumatic 
PORE O08 CRG SE. Se Se ee ee SY f. ae Wh Agents and dealers will find this a live seller. 
Lincoln territory of that offic Although this is Mr. | Wf A ni ip. 
Francis’s first experience in Remington work the type | eA rs Write now for our proposition. 
writer business is nothing new to him, as he has had ph | 
several years ray age ok with other typewriter oe | { am “yen | Michigan Office Appliance Co. 
panies He has a splendid territory, and is expectec | edesials P 
to give a fine account of himself in his new Reming i __., eo 403-4 Sun Building, ° DETROIT, MICH. 
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Made of selected white oak, 36 inches long by 28 
inches wide, and typewriter platform 20 inches 
wide in the clear. The top and typewriter plat- 
form are made of 5-ply, built-up stock, and are 
aod by asimple device of unequaled effi- 
which cannot be used by other manufac- 
Sonne, as it is tally protected by our own 
patents. The cabinet has four drawers, extension 
rest, ball Dearing casters, hardwood drawer sides 
combination jock on drawers. Finished in goiden 
aak, dull wax finish, or weathered, as you prefer. 


0. C. S. OLSEN COMPANY, 2527 Moffat St., Chicago 


The O=C=S=-O 


Typewriter Cabinet is good merchandise. In its 
class it’s the best you can buy. We guarantee it 
without reserve and will return your money if you 
are not pleased with it. It is a quick producer of 
substantial profits. Nocompetitorcan out-bargain”’ 
you in typewriter 
cabinets if you sell 
the O-C-S-O No 
27. Order today 
a lot of them. 





DEALERS ONLY 





Catalogues o 
complete line of 
Office Desks and 
“Imperial” Sectional 
Bookcases. 





NET FO.B. GHIGAGO 











= 


$3.50 


Over the Rough Price 


Fully Repaired MACHINES 


Each machine is equipped with a new platen. 
benzine cleaned, re-aligned, re-striped, and re-varnished. 


You can’t gett AS GOOD a job anywhere else on earth for the money. 





It is completely repaired, 





SEND FOR PRICE LIST OR GIVE US A TRIAL ORDER AT ONCE 








AMERICAN TYPEWRITER EXCHANGE, 143 No. Dearborn St., Chicago 
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TURTON’S 


SPRING CUSHIO™N 
TYPEWRITER FEET 


The ONLY DEVICE for Reduciag Wear, Noise and Vibration 


Possessing the three following features: 


Ist. Attached directly and securely to the machine and be- 
comes an actual part of it, taking the place of the solid rubber 




















on which it is to be used 


elsewhere. 


an exclusive Agency basis. 200% profit. 


Cc. M. TURTON, Mfr. 


eet. 

3nd, Absorbs all jar and DOES NOT CAUSE. KEY- 
BOARD VIBRATION 

ord. Made specially for each particular make and MODEL 


“DROP-LOCK”’ DESK ATTACHMENTS 
Allow free action and instant removal of the machine from 
desk. Remember the “Spring Cushions” are always on the machine whether it is being used in the desk or 


Sold at retail only through our Agents—we do not 


1137-39 Broadway, Nashville, Tenn. 





compete with you. Attractive proposition on 

















Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission finish. Com- 

plete with drawer and slide. $25.00 per dozen. 

1 dozen to crate. oo inches, 26 inches 
igh. 


A MONEY MAKER FOR DEALERS 
Write for our interesting proposition 


THE BROOME MFG. CO. 


PERU, INDIANA 
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Lendon, England. 

From ints the Monarch is thoroug 
resented the Festival of Empire Imperial |! 
page l i vt g held i e ( 

a fift 1M re I 
execu pris I t zg 
Mona xhibited g I 
Crystal . 

Mercer, Pa. 

Norris Huey, Royal dealer at Mercer, is king his 

unds h a motor cle, to wl il l 
ty Wr t Y He Think 

K 8 
Minneapolis, Minn, 

Miss ¢ Engle, manager of the empl 
ment Ni lis ottice of the Ro I'y Con 
puny s bliged to take a leay f fo 
tl t health 

Newark, N. J 

The Remington Typewriter Compan; New N. J 
ott Was recently moved from S810 Broad street large 
and u venient quarters at 28 Clinton street rhis 
meve to better quarters is in keeping wi the xten 
sive record-breaking in which the sales staff f this 
Newall Remington office has been for some time i 
dulging 

New York City, N. Y¥. 

Still the Remington sales organization keeps up the 
record ik £ p they have been setting t ighout 
1911. kigures for May for the entire Remingt 
z.tion show that it was another great mont sales and 
shipments during that month both surpassing | i n 
mense total iy previous May in Remingtor 

. > > 

The revolving globe which has been on displ in the 
window of Remington Typewriter Company's New 
York City branch for several weeks past continues t 
draw the kee ttention of many members of t 
ing Broadw crowd Upon this globe the exact 
of every Remington salesroom in the worl 
by means of small flags 


* > 

The Field Department of the Royal Typewr Com 
pany, Which handles fourteen of the United States, now 
has twent vo travelers in the field They cover ever: 
square mile of the fourteen states, and thers 
tion of the country where a Royal cannot now be deliv 
ered at a ment’s notice The Field Department was 
established ly about one year ago, and M 
Morris, the Field Manager, has accompli 


during that short time. 


Recently the members of the Remington 17 writer 
Company executive office staff were glad t velcome 
in New York’s visitor from the far away Re gtor 

aunization in India The guest in questi W H 
Willis is 1 ger of the Remington b ! I at 
m t Indian city of Madras 

The New York Royal force welcomes back 
Harry Thory who spent a number of we« 
and death struggle wit pneumonia Mr I i 
harge llections in New York, and is idept 
at the work As a side line he performs amazing stunts 
in the wa vering stolen machings w 
f etivity e can show Sherlock Holmes a few things 
\ th learning 

. 
Another w me visitor at the executive of 
“ mington Typewriter Company was R. 8. Z 
man, R ington dealer at Colorado Sj gs I Ren 
s New York were glad do s 
M Zimmern visit an ejoyabl 


increasing demand for Royal 
New York office of 


ssary to 


Owing mtinually 
operators, Manager irt of the 
the Royal iter Company has found it nece 
have more space 
fore the department 
208 and 209, on the 


Stew: 
Typewr 
for his employment department The 
has been moved into Rooms 207 
Franklin street side of the Royal 


Typewriter Building, where the total floor spa amount 
to nearly one thousand square feet The partition walls 


between the three rooms have been taken out, so as to 
convert the whole into a single large room A private 
office has been arranged for Miss Wirtenson, the mar 


ager, and her assistant The Royal employment depart 


ment in New York is probably the best lighted and 
ventilated, as well as the most handsomely furnished 
department of that kind in the United States 

> . 

H. G. Dodman, of the Remington Typewriter Com 
pany’s executive office staff, has completed his twenty 
fifth year of valiant service to the Remington cause 
and ig now a member of the 25-Year Group of the 
Remington Roll of Honor. G. H. Richards, the Manager 
of the Remington Export Department, has been made a 
member of the 5-Year Group of this honor roll of tried 
and proven Remingtonians. 

Oklahoma City, Okla. 
The new manager of the Remington Typewriter Com 


Plage, is a former 
sales work for 
January, 


office, A. C. 
his fine 
Since 


pany’s Oklahoma City 
Remington man well known for 
the St. Louls Remington office. 


1905, 




















Mr. Plage has been a member of another typewriter or 

ganization in which he rose to an important managerial 

position. This latter he resigned to take his new post 

as head of the Oklahoma City Remington forces. 
Omaha, Nebraska. 

A new salesman trayeling the Western Iowa and [ast- 
ern Nebraska territory of the Remington Typewriter 
Company's Omaha office is C. M. Whitacre. While this 
Mr. Whitacre's first experience in selling typewriters, 
it is by no means his first experience in sales work, 
and he is regarded as a very promising addition to the 
Omaha Remington forces. 

Pawtucket, R. I, 

On the evening of June 2nd a typewriter contest was 
held in the Y. M. C. A. Hall, Pawtucket, between pupils 
from the graduating class of the Kinyon Commercial 
School. Three makes of machines were used by the 
contestants. Miss Elsie Senior, operating a No. 10 Rem 
ington Typewriter, won the contest with a speed of 49 
correct words per minute in a fifteen-minute test. 

Philadlephia, Pa, 

As an instance of the sleepiness (?) of the Philadel 
phia force of the Royal Typewriter Company, Manager 
Jhonson relates that he was able recently, by the use 
of the telephone, to recover a stolen machine within 
fifteen minutes after the owner had reported its loss. 
The thief was caught in the act of endeavoring to sell 


the machine. The owner was very grateful to Mr. Jhon- 
son for his prompt and efficient action. 
. . - 
After an interval of five years spent in the service of 


another typewriter company, A. G. McGlathery is once 
more a member of the Remington Typewriter Company's 
Philadelphia sales organization. Mr. McGlathery began 
his Remington work no less than 28 years ago on May 
15, 1883, and in all the many years he served as a 
Philadelphia Remington salesman he made a notable 
record, 
> . > 

Sam B. Hall and L. Y. Hagan were in attendance 
during the Monarch special registration days in June 
for students and graduates from business colleges, high 


schools, ete making interesting demonstrations and 
addresses on the Monarch machine. 
Pittsburg, Pa. 

W. N. Somers of Chicago is a new member of the 
sales force of the Monarch Typewriter Company’s Pitts- 
burg office He has taken charge if the resident sales 
office at Johnstown. Mr. Somers was connected with 
the Chicago office of the same company about two years 


ago, but left to go into business for himself. He finds 
it very natural to sell Monarchs again and demonstrated 
very quickly that he hadn't forgotten how. 
e © ¢ 
Joseph E. Straub of the Monarch works at Syracuse, 
N. Y., paid the Pittsburg Monarch office a visit early in 


June 
* * * 

Cc. L. Williams, city salesman for the Monarch at 
Pittsburg, doesn’t believe that times are hard, He set 
a pace for June that is a record breaker. 

* * * 
Visitors to the Royal office in Pittsburg are struck 


by the showing made by the employment department, 
under the management of Miss Clara Ruoff. Miss Ruoff 
is a believer in the prinieples of ‘‘scientific manage- 
ment.’’ She considers it a part of her duty to not only 
find positions for stenographers, but to give her girls 
special training that will help them earn better salaries. 
She has a department for instruction in the use of dic- 
tating and transcribing machines; another for training 
in card work, stencil cutting, etc., and another for tabu- 
lating and handling the special forms and blanks used 
by the large corporations of Pittsburg. The practice 
departments are always filled, with many girls awaiting 
their turns. Manager Woodward is rightly proud of 
the work being done by Miss Ruoff. 

Rochester, N. Y. 

Elliott G. Dodge, manager of the Royal Typewriter 
Company's sales office at Rochester, N. Y., felt so 
good over having won his way into the famous Royal 
Machine a Day Club that he decided to go and get 
married. He did so, and the ceremony was performed 
at Schenectady, N. Y., on the evening of June 17. The 
bride was Miss Mary Alice Durston, daugliter of Rev. 
Alfred S. Durston of Schenectady. 

Portland, Oregon. 

C. A. Murphy, a Portland, Oregon, Smith Premier 
salesman, has left the typewriter business to take a 
position with the Pacific Coast Biscuit Company. 

San Antonio, Tex. 

C, M. Conover & Co., one of the best known firms in 
San Antonio, Texas, have taken the Royal agency for 
that city and vicinity, canceling a long-standing contract 
with another typewriter company in order to get the 
Royal. 

San Francisco, Cal. 

C. M. Bartlett, Coast Supervisor of the Smith Premier 
Typewriter Company, has returned to San Francisco 
after a several weeks’ trip in the Northwest ard Canada. 
He reports a decided increase in the business done in 
the branches visited by him, some of these branches 
showing double the business of last spring. The Smith 
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who have been groping around in the dark trying to find a 
really superior line of ribbons and carbons, at last have seen a 


‘‘Great White Light.”’ 


The Powerful Searchlight 
of Public Appreciation 


serves only to emphasize the many good reasons why dealers 
should give themselves and their customers the benefits of this 
high-class line. 


‘A Leader for Years, and a Leader Today as Well” 


Little’s “‘Cobweb,”’ ‘‘Satin Finish,’ carbons, and ‘‘Satin Finish” 
and “Gold Seal’ ribbons, are known the world over wherever 
typewriters are used. They are dependable, ‘‘Always the 
Same,” uniform in quality under all conditions. 


A “Little” Agency is a Big Business Asset. 


Write at once for samples, prices and trade discounts. You 
don’t have to go into particulars—just drop us a postal—put 
it up to us—let us show you that we’ve got the goods. But 


write TODAY. 


A. P. LITTLE 


Main Office and Factory 
ROCHESTER, NEW YORK, U. S. A. 


Branch Offices: 
NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D.C. 


Distributing Offices: 
For Chicago and the West: 


ROCKWELL-BARNES CO., CHICAGO. 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne, 
The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the 
largest, finest and best equipped office in the world devoted solely to Typewriter Suppiies. 
Dealers, Typewriter Men, Purchasing Agents always welcome. 


























Celluloid 
KEY COVERS 


fit over old 
worn key buttons 
making a 


New Key Board 


No labor. 


Two cent stamp for sample. 


Slight expense. 








Most complete stock of 
Typewriter Parts 


in the world. 


Catalog No. 12 
in four languages. 








THORP & MARTIN Co. 


London, E, C. BOSTON 
79 Queen St. U. S. A. 


Parts, Platens, Tools, Supplies 

















Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial 











Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dua or Brad- 
streets Book 


Special Machines 


“As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bili of Lading Machines, Auto- 

phic Register Machines and Small Card 
ndex Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘‘ad’’ and send 
ittome? That’sallI want, but I want 
you to de it now. HENDRICKS. 
" mt. ¥ treet 
Adjustable Table Co. ites, me. 
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Premier is now represented in Vancouver by Gaskell 
Odlum, Stationers, Ltd a firm known as one of the 
oldest on the Coast and as the largest stationers i 
Western Canada This firm succeeds to tt ge vy left 
vacant by the sudds death of the former age Nor 
man Caple who died in May as a result of blood 
poisoning 
* * 
\ member of the San Francisco staff of the Ret g 
rvpewriter Company Miss I Howland ly 

npleted her fifth year of capable service to Reming 
interests and has bee made a member of t 5-Y 
Group of the Remington Roll of Honor 

* 

Fr. K. Davis, of the repair department of t Smit 
I mier thi it S Louis, has taken charges l 
wrresponding lepartment of the compar s Ss I 
< s office 

> > 
( M. I tt will leave shortly for the southern part 
te « t emainder of the peetic I 
spring Mr. Bartlett reports that mat juiries 
g received by typewriter men on the Coas 
Eastern typewriter men regarding nditions 
West, opportunities and the like 
* 

R. E. Revalk, who for so many years held the age 
for tl Underwood typewriter, prior to op Ph 
the company’s own office in this city, has taker 
wzenecy for. the Monarch 

a = 

Harry Wilde, Coast Superintendent of the Remingtor 
rypewriter Company, is spending several weel i 
Northwest and Canada where he is finding business of 
’ best 

. 

I rd Gra ll. Viee-President and Assistant Ge 
ral Manager of the Oliver Typewriter Compar is 
! n in this city for some days He came from tl East 

i f Los Angeles where he found t Olive bus 
on the gain over last year The San Francis« 
business for June 1911 has gone way ! | f Jum 
Die Printy pe sales being in the lead ov der 
models Mr Bradwell goes North in a few days 
St 
( H. Jenkins, the well known Blick I in S 
bra seo, report i tinued popular f 
de rf Blickensderfer which he s g 
l ght by people wl t i “ted | na 
s Ww ] = | traveling peopl wl f i 
t si ind weight 
* 

I West, local presentatiy f I I ‘ 
writer Company is back in tow ift la 
Angels Mr. West speaks hig! f u t tions 
s well as of ft s n tl nteri of ti) ata te v 
wil h has just be v 1! travel g S 

v ©. 2 Dietr rhe it ft f I 

\. W. Ford 
. « 

J \ Rat s f l Royal office, was 
wrecked trai Nevada while on his way from Reno 
t Alt s rr train was overturned in a dit Ran 

s vatel walked eight miles over the desert 
Ss Il six machines town of GSO persons 

* * 
Hu. Ss W te, « t Hammond Type er ( I 
sl Ss I = for some days Ilis 
i“ I t ir of tl md t 
hy ities bef g | 
I « M Alexander, San Francis pres v 
L. ¢ Smith Typewriter, have | insta g g 
! hines supple s | 
! 8 lead sey il of tl xz ‘ 
hes vy sal nelue st vce Ph 
I & tl I I s Fund Ih rar ( \ 
ising ove rt I ( I I M 
Col iol Agency wi } t! " } i 
el his t “ ! 1 pl nt of tt 
Ss. D. Pi ind Al Hof v ve beer vd 
I & M Alexand during t last few k hav 
ir 1 t tl t ft \ g 1 eX 
nal fi s = 
. 

I J. Sel nan f ti Seat bt & M 
\ xa has | I i ing son days ir 

rl Whi Manag s @ Sa Tos 
! Royal Typewriter Company recently spent son 

in San Francisco He reports that business ndi 
tions in general are fine in the Santa Clara Valle I 

hat tl typewriter business is gaining very 1 l 

that sectio 
. 
I San Brancisco office of the Royal Typewrit ( 
pany has an exceptionally strong force of salesmet it 
present time Messrs. Dieterich, Russ, Crosby and 
Ramus are veterans, and some of the younger members 
ire fast developing inte high-class salesmet Mr. Earl 
Wayt formerly f the San Francisco office was rr 
l noted tol manager of the Los Angeles sales 
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The Smith Premier Typewriter Company has removed ——— SS ae 
its business offices to New York city This includes ar 
office force of forty people, some of whom, not caring t j 
leave Syracuse, will seek other positions. The con 
pany engaged a special car over the D., L. & W. rail } 
way on July 1 to accomplish the removal 

eo" ©OOOOOOOOO6 © 

Messrs. Dethloff, Filsinger, Abrams and Carl and Fred 
Dethloff of the Monarch works attended the Remingtor 
field day at Ilion on June 24 They brought back ten of © | 
the twenty-nine medals and $16 in money. A _ largé ® 
delegatio expected to attend, but on account of the © | 
rush of orders the factor did not close as in former © 
years ® 

The officers and heads of departments of the Smith | 3 
Premier Typewriter Company gave a dinner last month $ 
at the New Onondaga hotel to William Allan Dyer, who | > 
resigned the vice presidency on June 10, and to William | » 

T. Humes, his successor, who was elected by the g 

ward of directors o he s r ay The oare ao | 

board of n t ame day. The board al rs 

adopted resolutions thanking Mr. Dyer for his services | % 

and wishing him success in his new position as vice 4 

president of the Union Typewriter Company. Respond } 

ing, Mr Dyer thanked his associates on the board for | P 
their support and cooperation during his administration 

Among those present at the dinner in addition to the 

guests of the evening were Alexander T. Brown, presi- | 

dent; Frank M. Evans, secretary; Carlton G. White $ 

treasure! A. Zellers of New York. who was chosen g 

director of the company; I S. Wilson, E. F. Jones, W S) 

C. Wheeler, W. D. M. Simmons, L. H. Curtis, H. Barry, | | 

R. K. Dykes and C. Buffington $ | 

The neon hour athletic contests of the Syracuse Y. M 
C. A. for faetory employes closed June 10 after five a é 
successful weeks A. E. Filsinger of the Monarch wa | a 
tie for first in the five events, having 371 points to his | »> 
credit I Dethloff of the Monarch had 356 points and » 

F. T. Kanyon of the L. ¢ Smith & Bros. Company s 
achieved 352 points ( Dethloff established a new cits < 
record in the shot put of 37 feet 4 inches. Filsinger led | é | 
in the broad jump, making 16 feet 10% inches In the « 
hop. skip and jump M. Mathis made 26 feet 10 inches. | © d ; : 
-_Lie  CO eT $ comprise a wide variety designed 
das! D seconds. | 

© 

Turin, Italy. ° ot 
fae | 2 for special uses, but all of the 

Ten successful years in Remington Typewriter work 
have gained for Angelo Treves, of Turin, membership in ® . ‘ “Se 
the 10-Year Group of the Remington Rall of Honor | « highest quality. 

Vancouver, B. C, | | 

Howell, Payne & Co., Ltd., have been appointed agents | 
for the Royal Typewriter Company at Vancouver | « 

Victoria, B. C. | 

The Remington Typewriter Company’s Vancouver, B. | < 
C., branch recently opened sub-office in Victoria at 216 | 
Pemberton Block. The new resident salesman at Vik | 
toria is V \. Doty who has been a Remington sales « AND 
man for not quite a year, but who in that time has — ’ 
mad fine selling record < 

EAI » 
Vienna, Austria. 

Miss Ty nd Miss Bischoff, both of whom are cor 
necter vit Remington work in Vienna, have each com 
pleted the fifth year of il service to the Reming : 
ton Ist d were r nt made members of t » are well known brands of Carbon 
Ve cir the Retr gton Roll of Honor ) * } | ° h . 

aper which easily merit their - 
Washington, D. C., ‘ I aper whicn J pop 

( ( VW ter forn 1 Machine-a-Day salesmar he FS 
with t Richmond office of the Royal Typewriter Com ularity WwW ith both dealer and user. 
pan) vho resigned to ac pt a position of importan 
wit! vl launched ewriter company, has 
turned to the Royal nd w be attached to the Wasl E - : 
ington offic « Write for Full Particulars and 

Washington, D. C. Free Samples 

The M ‘ employment department is meeting 
great success Miss Spalding, manager of the depart ® 
ment s kept busy securing high class Monarch oy 
tors for the leading cones in Baltimore 

I H. Orat Monarch salesmat is right on the jol 


in miachives and tn supplies. Union Ribbon & Carbon Co. | 


H. 1. Disney completes his third year a6 & Monare Front and Laurel Streets 








salesma this month According to all accounts Q ! 
. . 
Disney's work has been satisfactory to the company ind Ph | d | h P 
himselt ‘ lladelphia, Fa. | 
ITH S€ 
| 
Clyde ¢ Dunnington, who recently completed his third i 
year with the Monar« s kept mighty busy these days 
June is ways a good month for government business | 
wing to the fact that it is the last month of the fiscal 
ear 1 
Xenia, O. } 
T. H. Zell has recently been made a dealer for the 


Royal Typewriter Company under the direction of the : ~ oe 
Cincinnati office It is said that Mr. Zell of Xenia 


shows some class already | 
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‘wane The ManWho 


Frederick W. Taylor wrote this book. Here for the first 
time the real principles of Scientific Management are set forth 
in detail by their originator. 

For over thirty years Frederick W. Taylor and his associates 
have been at work assembling the data from which this new 
science of business has been formulated. The results of their 
labors are embodied in this book. It is the last word on Sci- 
entific Management—a complete exposition of the meaning and 
principles of the new “Gospel of Efficiency.”’ 

The application of these principles in one instance enabled a manufacturer to increase his out- 
put 300 per cent. In countless other instances it has doubled and trebled the capacity of fac- 
tories. It has made it possible for pig iron handlers to load 47 tons a day where they had handled 
13 tons before. It has enabled masons to lay 350 bricks an hour where they had laid 120 bricks. 
The methods which Mr. Taylor describes in his book are the most important contribution to 
the science of management that has been made in twenty years. 

If you are the head of a concern this remarkable book will enable you to effect large savings in 
its management. It will give you ideas that may be worth thousands of dollars to you. If you 
are an employe it will make your work easier and more profitable to you. It will give you an un- 
derstanding of important executive problems. It will fit you for the larger work of which you are 
capable. Mr. Taylor's book should be in the hands of every man who aims to keep in touch with 
the changing order. Get your copy now, together with the best business magazine published. 





This Magazine Stands for Efficiency 


You will find BUSINESS and The Book-Keeper a 

constant help to you in your work. It will enable 

you to accomplish more, to make more, to 

be worth more to yourself and to 
others. 

To introduce this Magazine 
to you we are making a most 
remarkable offer. It gives you 
a chance to obtain BUSINESS 
and The Book-Keeper for a year 
practically without cost. 





in the business man and the business organi- 
zation. Within its 175 pages every month it 
contains innumerable practical aids to a man 
in his work. It tells of short cuts that save 
time and money, little schemes that in- 

crease your usefulness, methods that lessen 
costs and multiply profits. It unfolds 
the secretsof other men’s success, de- 

scribes the means that have brought 
other concerns across the profit line. 
It touches, too, upon the great romance 

of business. But, first and last, it’s a 
practical magazine of information. 

No fiction, no poetry—just busi- 

ness from cover to cover. 


















Sign this coupon at once 
and enclose with 
remittance of $2.00. 






The Business Man’s Publishing Company Limited, 99 W. Fort St., Detroit, Mich. 

Send me a copy of Frederick W. Taylor's book, ‘Principles of Scientific ilenenentent. ‘and enter my 
subscription to BUSINESS and The Book-Keeper for one year beginning with the current number. | 
enclose $2.00 in full payment for same. 







Name_. Ro! F-Gh A a i 






Address Ei i I Pe pee er Ae ee ea Ee Se 














































OFFICE APPLIANCES 135 











































No dealer can afford to miss the opportunity presented by our introductory offer 
on our Nos. 22, 23, 24 WELTY FOUNTAIN PENS 
uae 
A WELTY FIVE YEAR GUARANTEED FOUNTAIN PEN 
Welty pens are unsurpassed for quality, appearance and service. The Welty Our catalog explains some superior features of the Welty Line ef Fountsia 
patent self-filling device and the scientific feeder preclude all possibility of ink Pens. oa, 
stain, whether in filling or using. 
SPECIAL DISCOUNTS TO THE FOREIGN TRADE. WRITE TODAY. 
Territory west of Denver, Colo., controlled by the : : 
Welty hn & Specialty Co., San Francisco, Cal. THE WM. A. WELTY Co., Waterloo, Ia., U. Ss. A. 
ADDING MACHINES. FILING CABINETS, WOOD. POSTAL SCALES. 
Barrett Adding Machine Co.........cscoccsecrsces 125 ag VR FL eRe 75 Pelouze Scale Co..........+. n6Obeetdenes errr: 
Burroughs Adding Machine Co.............++++.- 2 oe ee eee RT Re 71 Triner Scale and Mtg. nn ee $ 
Dalton AGGime Machine CO. ...ccccccccccocccece 38 Derby Desk Co........... Ee ar at 8 PUBLISHERS. 
Mechanical Accounting Co.............ceeeeeees 61 Globe-Wernicke Co. POS , seeen 91 Business Man's Publishing Co.... 
ADDING TYPEWRITERS. ee W. O., Co., Ine ois Wao een 114 Office Appliances......... Pee : 
Elllott-Fisher ae sang d ave eta tiamet aaa eae 17 Weis Mfg. ees esees teeeees oe 5-8 Stationer and Printer............ 
Remington BPEIOE OO. oo scccccccceteseceses 7 Oe > os renee LUGS RIBBONS AND CARBONS. 

Underwood Typewriter Co.........0..eeeeeeeees 9 “Cushman & Denison Mfg. Ba +. tah ee oe _...118 Jno. Allen & OO.......eseeeees ve cecceel dng bee kee 
ADVERTISING NOVELTY. G. V. Sales Co.... pc at ae aside 2 58 Ault & Wiborg Co......... ccccvoccc cM acbgce As 
Novelty Cutlery Co... ‘ iv0dnepeshersentan 117 National Envelope Co... ai Hees 95 Buckeye R. & C, Co....... ooceceveeceevesssecs 

neat mys MATERIALS. Pratt Fastener Mfg. Co Ce a ee 124 Carter’s Ink Co..........5. soe eeeeeecewocoesers 
Jas ice Co (avevanddnane ..118 Columbia R. £ & Mog. OO. os ccccccces cOOVetesckkO 
AUTOGRAPHIC REGISTER. ree aa » om Crown R. & C. Co........e00e. ve wessavbangeieae aa 
ernie Register Co. PL ney es ee a ees: “08 soccases eas 12 J. intone & Co oucuseanpog ener ainen 2 
° - p Ge Bie WWeceses eSCCER CEC HS CO qLOSE EHS - ndeliba we. OB. cc ccceosceses eeoes 
ey UO Ge oo ok cs aeavaeeaaens ...110-123 FOUNTAIN PENS. a 92 International Carbon Paper Co. 
BUSINESS SHOWS, D. W. Beaumel Co...... : sescnennee EM Keystone Carbon Paper Co... 
Annual Business Show 10 Sanford & Bennett....... Re eee « a> ae A. PB, Little... ..cssecvevcscsece ° 
dd ode Dah eae 4 «gl lala ti decals ot nae oh 3a 115 
Kansas City Business Show................ sien ae Smith, H. B., Pen Co..... ceeccecccoses 135 Manifold Sup] Mee Desi. ccsepecesussy 
CALCULATORS. Welty, Wm. A., Co..........+- ce ad Mittag & Volger.........+... ; . 
Meilicke Calculator Co 8 Oe At a 44 HOTELS. -ealth Hotel C nin Nelidlich Process Co.......cccccscccccccescccss 
CARBON-LESS PAPER. Commonwealth ote is P sawee as Oliver Typewriter 00. et 
Carbon-Less Paper Co ee re — Herkime D = Rapids cocecececsecescscses 112 Republic-Dodge Mfg. : Co. tneeeees ecccccse 
CASH BOXES. mconpoRanion tists" . creeees ~ Rogers Manis Be Be Gis acceccncess 
ee ee ee does q7 N: 4 , "o 119 RBBO | US pn sicasiomnsdsine dae siteises 
CASH REGISTERS. itional Sales Promotion Co.. orecvoesons ‘ Snelling & Bon. a bhangans bob4 geste Maen 
ational Cash Register C: shelisel 419 _, = oy hebtes Hess Co 96 Union R. & C Co.... 00006 e anes bes akeabiens 
CHAIRS. OFFICE. iat 2 a ao oe cine U. 8. T. W. Ribbon Co........+... 
Celina Specialty Co er rere 47 INKS, ‘ ee ETC. Fen bas ORS 9O 4 € 58 wee Ree Webster; F. &., CO... ccccseccccccss 
C. A. Cook........ iki tetas neh sir tae 66 Cartes’s tak Go pa RIBBON AND CARES MACHINERY. 
Davis Chair Co.. ge Be ie .. 69 Commercial Paste Co............ o<actenaiel John Waldron Co. ......0..ccceeee Spe APE ne 71 
— Desk Co..... sete eneeeees reese 8 Cooper Ink Co...... ......112 RUBBER TYPE. 
pt ggg ae gig SE bette tees e teens 68 Cham We ME, 5 65 cones cacsdessniaeuce ..117 Fulton Rubber Type Co........seceseeeeseee eae 
Marbie. BL. Chair i ee "33 Monarch Glue Co........ -sserceeeceeel24 STAMP AFFIXER, 
Marble & Shattuck Chair Co hes i Na ae 78 mae nln A ae ere add haat adil -<ia6 Nat’l Env. Seal & Stamp. Mach. Co.......... « § 
CHECK PROTECTORS. INKSTANDS. cy MS he ge : ee STAMPS, HAND. 
a G. W., & Co itethabniebanaes 47 Sengbusch. 8. C. Inkstand Co.. 125 Meyer & Wenthe....cccccscccccscccccssscsece .121 
Iniv. Check Protector Co ae ee 136 " 
LETTER a Snr vagy STANDS, METAL, FOR OFFICE "MACHINE. 
= bebe regent gg 3 7-110 Bristow, Fret eae bias 79 ‘Adjustable bon 4 Co. acon sanitnen. +s st sess —— 
wt aa oo 0 BEAR LITHOGRAPHIC SPECIALTIES. Fowler-Manson-Sherman Cycle Co. nateieete 
COPYING DEVICES. Black Litho. Co.... ; ‘ 24 121 SWINGING T. W. STANDS 
Eureka Blotter Bath Cx Sealy 137 Goes Litho. Co 2s 136 Ww 1 ‘ 47 
COSTUMERS. 7 7m. Bh. Welt ooc v00bs0vs 000 ss adesassedeeun 
; ities. tellin 7 LOCKERS. ; “ Wels Mee. Obscic.<sc0sacsvenssceieanteee 103-4-5-6 
Conrey-Davis Mfg. Co : eae ee 74 Terrell’s Equipment Co... ‘ pans 79 
Detroit Rack Co : gt ma 68 LOOSE LEAF, TABLES, 
Kohn, Jacobs & Josef Sr ee Chicago S. & R. B. Co 139 Broome Mie. O8,.occcccsctsicsccssubaseeevecnane 130 
CUSPIDORS. Irving-Pitt Mfg. Co... 109 Conrey-Davis Mfg. Co.......... «o 14 
Ireland & Matthews 80 Kalamazoo Loose Leaf Binder Co 110 Niemann & Weinhardt Table Co....... coe @ 
CUTLERY. Mann Co.. Wm , 95 St. John’s Table Co....... teen ee seeeenenes coeee 81 
Novelty Cutlery Co ? 117 MeMillan Book Co.. 101 Stow & Davis Furniture Co...........+006. aoe 
oo Nelson Corporation ....... ....110-118 TELEPHONE ATTACHMENTS. 
avenswood Office Sp. C 76 Proudfit Loose Leaf Co 20 Miller Rubber Co..........00++ ae shag abteeda ses ABS 
DESK LAMPS. Stationers’ L. L. Co.. 93 Seely Office Appliance Co........e.seee0s covccosdae 
vd dit G., Ce 73 Sam’'l C. Tatum Co 26 TIME STAMPS. 
oan = Desk Co g Tenacity Mfg. Co..... +7 Baird Electric Co.......... oh 0 0-6 cikiadt Reo ar 
1. F. Dietz > engwall Co....+.+.- Ellis Time Stamp Co...... gt oc Shei Ses oan ot eee 
D .. Bo & Br a wa A wee , c 118 Follett Time Rec, Co..... o0sceseeenes caeuchpe -» 
Ornette & BIOs tee is Mai rapper-Tube -Co os 3 
Herrmann Furniture Co Sayin ' 70 ; TYPEWRITER CABINET. 
Marysville Cabinet C« - + 80 ee oe ‘ 54 Byron Typewriter Cabinet Co..... Coosccssee sass Oo 
Moon Desk Co Pees eee eS 83 MEDICINE CABINET. Marysville Cabinet Co.........cceeeeeaceceees -. 80 
Olsen. 0. C. 8.. Co ma Be 130 Aceident Cabinet Co ; 70 TYPEWRITER COVERS. 
Shelbyville Desk Co ' a METAL OFFICE FURNITURE. Typewriter Specialty Co............+. eocceeessse 71 
ee Seek ve : 76 Berger Mfg. Co.......- 81 TYPEWRITER CUSHIONS. 
Fell City Desk Co Fireproof Furniture & Const. Co Gi Mich. Office Appliance Co............0..seeeeee 129 
DICTATION MACHINES . 7 General Fireproofing Co... 13 Turton, ©. Mrs... Ao nipepeniil ry 1 °215180 
Safe Cabinet Co 62 
Edison, Thos. 55 sa + ay Iron Works..... 3 62 TYPEWRITERS, NEW. 
DICTIONARY STAND. PAPER. Blickensderfer Mfg. Co...........5+. nach phenen 129 
an, Geo. J ‘ 63 Crane, Z. & W. M . 117 Elliott-Fisher Co....... Me teeteeeeeeeeeeeens svoed: ae 
DUPLICATE LETTER MACHINES. Eaton, Crane & Pike Co. 111 Hammond Typewriter Co......... codccccvcessee 4 
Auto. Letter Machine Co , ; 16 Hampshire Paper Co 108 Monarch T. fe, Ce See eee eeeecceees 
eS 3 Sees ‘ 5 Mountain Mill Paper Co.. 112 Oliver T. W. sete eee teeeeeeeeeeanes Back ~—e 
Multicolor Press Co sis aenac eed 62 Southworth Co. 116 Remington T. we: OBvncctascsseskiccs coecvesese 
Underwood Duplicator Co.... eee PAPER FASTENERS AND CLIPS, Royal Typewriter Co........-++++++ cocccccsecs Ak 
Writerpress Co 57 Clipless Paper Fastener Co 16 L. C. Smith & Bros........ ec ecccescocccnsese oe & 
ENVELOPE SEALERS. DeLong Hook & Eye Co 123 Smith-Premier Typewriter Co......... 060 sese eee F 
Ideal Envelope Sealer ( : ba ©. K. Mfe. Co....... 123 Standard Circe Co. ocecest ee Cevecccccceuce 
ee Env., Seal & Stamp Mach. Co ak Superior Mfg. Co..... . 121 Underwood J ey og CO. escccccssecesve coves @ 
J. Reynolds & Co 63 PATENTS. Victor Typewriter Co.........ceeeseceecseeevees 54 
ENVELOPES. Siggers, E. ‘ ‘ 124 TYPEWRITER PARTS. 
National Envelope Co a sabe , 95 PENCIL SHARPENERS. OF eran at oem 
ERASERS. Arne Mfg. Co....... 111 Beaubien & Booth Co..........csseeecvees err 
Turner Bros aad - b 70 meek, Bi Ge oce. .. & Thorp: & WHOSE. ococcccccscccccocecsace scncecnmee 
FELT. Romeo Co, ...... i 82 TYPEWRITERS, REBUILT. 
Booth, N. B......... vere wie barat 40 Spiro Mfg. Co....... is a 117 Amer. Typewriter Mo cssocesconsondapes TEverT’ | 
FILING CABINETS, METAL. PEN HOLDERS. Amer. Writing Mach. Co..........+... betes see 
terzger Mfg. Co... ie , a Center Shaft Pen Holder Co 123 General T. W. Exchange..........++s0+0+ orcveeg 126 
Fireproof Furniture & Const. Co somae eT PEN AND PENCIL CLIPS. Mobutet TE, . Wa Wied tccacavshsextace wud evsicoenoea 37 
Gen’l Fireproofing Co paneee i ndedl stand 13 Hoge Mfg. Co......... : ae 124 B. D. Underwood Typewriter Exchange. Sbvssbeoee 58 
Globe-Wernicke Co...... ‘ PRR EE aes 91 PENS. Wholesale Typewriter Co.....cscsccssecccsesese 8 
Safe-Cabinet Co....... jist Gite ie cts ecard 62 Geo. P. Gaydoul (gold) Hens ‘ 118 WIRE GO . ; 
Van Dorn Iron Works ee one, ee . 62 W. L. Mason. pev%a Fue shah .-110 Progressive Wire Goods Co......... easd4 ond ee | 
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UNIVERSAL CHECK PROTEC 
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A Check Protector Which Protects is a 
Necessity in these days of Check Raising 


DEALERS ARE YOU HANDLING THE 
Universal Check Protector? 


A machine which has no peer in safeguarding a man’s disbursements; because it 
not only perforates and inks the paper, but carries the indelible ink through to 
reverse side as the characters are punched, thus giving absolute protection. 


After years of study and investigation we have succeeded in perfecting a machine 
that will positively prevent the “raising” of Checks, Drafts, Stocks, Bonds or 


other commercial paper. 


SIMPLICITY IN CONSTRUCTION AND 
OPERATION; not equalled by any other 


machine on the market today. 


Type made of special tempered tool steel, 
insuring clean cut characters and durability. 


Work at all times visible to operator. The 
exact amount placed on any part of the check. 


SPECIAL DISCOUNTS 
TO STATIONERS AND OFFICE 5 = +, 
SUPPLY PEOPLE i aes ares 
UNIVERSAL CHECK PROTECTOR CO., 440 So. Dearborn St., CHICAGO, ILL., U.S. A. 
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constitutes a perfectly sanitary system of letter press copies. 
in the bath assures even distribution of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. 
with non-raveling edge affords clean, clear-cu tcopies. There are more Eureka 
The wire net in the composition makes 
They are furnished in all sizes from correspondence to 
Write for Eureka Booklet. 


THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 


Baths in use than a! others combined. 
them unbreakable. 
way bill. 


OFFICE APPLIANCES 


The Eureka Bath and Cloth 


The composition 


Sold through the dealers. 


6215-17-19 Wentworth Avenue 


The patent chemical surface cloth 
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OFFICE APPLIANCES 








WANT S 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only tegitimate advertisements received, and 
these relating to trade necessities. 





HELP WANTED. 








WE CAN USE AN EXPERIENCED TYPE- 
writer repair man and one salesman, repair- 

ing and selling all makes. Fine field. Type- 

7 Exchange, 2111 ist Ave., Birmingham, 
a. 


WANTED — EXPERIENCED TRAVELING 

salesman familiar with bank and commercial 
printing ond lithographing, office equipment and 
stationery. Good position to right party. M. 8. 
& D. A. Byck Co., Savannah, Ga. 


SALESMAN—FOR HIGH-GRADE SIDE LINE 
to stationery, drug and jewelry trade. Big 
commissions. Pocket samples. Commissicn on 
re-orders. References. State territory. H. W. 
Haslup, 911 Jefferson Ave., Toledo, Ohio. 





WANTED — EXPERIENCED TYPEWRITER 

repairman for our Winnipeg, Manitoba, dealer 
This position has first-class prospects for the 
right party. Fox Typewriter Co., Grand Rapids, 
Mich., U. S. A. 


WANTED—BY RESPONSIBLE AND WELL- 

established corporation, manufacturing type- 
writer supplies, competent salesthen for road 
work. Good opening for parties who possess 
the ability and energy to make good, and are 
content to start with small salary until ability 
is proved. Address, giving age, present con- 
nection (if employed), past connections and 
indicate salary required. Address N 12, care 
of Office Appliances, Chicago. 








SALESMAN OR DEALERS—FOR QUICK- 

selling specialty, see our advertisement page 
111. Send 25c for sample and particulars. Arne 
Novelty Mfg. Co., Racine, Wis. 





WANTED—A THOROUGHLY EXPERIENCED 

commercial stationery salesman for store 
who is also experienced in office furniture, filing 
systems and loose leaf line. Good opportunity 
for the right man. M. S. & D. A. Byck Co., 
Savannah, Ga. 


SALESMEN—PRODUCERS OF THE HIGHEST 

grade are offered openings in nearly all 
states with a well rated house—the largest of 
its kind in the country—to sell an advertising 
service to retailers on straight commission. As 
the position is one in which from $7,500 to 
$10,000 per annum can be made by workers. 
good references are required. No floaters or 
“expenses advanced” triflers need apply. Ad- 
dress, with full particulars, Mr. Henderson, 
1040 Thirty-fifth St., Chicago, Ill. 





FOR SALE. 





FOR SALE—TWO EDISON BUSINESS PHON- 

ographs, together with recording and shaving 
devices. Make offer. Address P. O. Drawer 97, 
Wheeling, W. Va. 











FOR SALE—PRINTOGRAPH IN FIRST-CLASS 

condition. Has been used very little. Will 
sell or consider exchange for multigraph or ad- 
dressograph. Address B-12, care Office Appli- 
ances. 


FOR SALE—FINE GROWING REPAIR TRADE 

over $2,000 per year profit and rapidly grow- 
ing. Population 700,000. Account of family will 
sell for $1,000. Investigate, care Office Appli- 
ances. 


FOR SALE — BURROUGHS ADDING MA- 

chine, perfect order guaranteed, cost $375: 
sell for $250. New Underwood typewriters, $75; 
new Remingtons, $75; Olivers. $23: good Under- 
woods, $35; visible Smiths, $30. 1632 East 33rd 


Street, Los. Angeles, Cal. 





BUSINESS OPPORTUNITIES. 


WE WANT A LIVE WIRE TO HANDLE A 

live proposition as a side line. Liberal com- 
mission and exclusive territory. Specialty Man- 
ufacturing Co., Syracuse, N. Y. 


HAVE BUYER FOR GOOD TYPEWRITER 

adding machine or cash register patents. Also 
want machinery and plant for manufacturing 
same. Address, Patents, Office Appliances, 508 
Tribune Bldg., New York City. 





$19.00 TO $20.06 A DAY ON THE SIDE CAN 

be earned by a _ hustler who will sell the 
Chase Shock and Sound Reducers and Spring 
Desk Clamps for all typewriters. Write for 
proposition. J. L. Chase Mfg. Co., Dept. A, 
Toledo, Ohio. 


WANTED—3$H CLASS OFFICE _APPLI- 

ance sale hm to represent The Pul’ ‘stener 
Company, yufacturers of the Pull stener 
the most wvulcient tying device mdse. Used 


everywhere. Samples can be carried in vest 
pocket. Excellent side line for men who sell 
large concerns like Banks, Insurance Compa- 
nies, etc. For full infor ation write The Pull 
Fastener Company, Roci a, N. Y 








MISCELLANEOUS 








Cc. L. PARKER, PATENT ATTORNEY, EX- 

examiner U. S. patent office, 972 G Street, 
Washington, D. C. Inventors’ hand book, ‘‘Pro- 
tecting, Exploiting and Sellings Inventions,” 
sent free upon request. 


WANTED—THE PRESENT ADDRESS OF MR 

Ralph Jacobs, typewriter salesman, formerly 
located in St. Louis and Boston. Address M 17, 
care Office Appliances, Chicago. 





a —_ 


LEARN TO WRITE EARN 25 to $100 
ADVERTISEMENTS AWEEK 
We can positively show you by mail How To INCREASE Your 
SaLakyY Book mailed free. Page-Davis, Dep* 27, Chicago Ill. 





Valuable 
French Patents 
on New 


Slide Door Bookcase 
For Sale 


Patents cover the case itself, 
the hinge and frame for the 
glass. Will dispose of patents 
to manufacturer in France at 
a very reasonable figure. This 
is an unusual opportunity 
offered by one of the largest 
manufacturers of these goods 
in this country. The right 
party can make it a well pay- 
ing proposition. 


r Address H14, care Office 
Appliances, Chicago. 














One established firmin England 
andone in each country of Con- 
tinental Europe, having an 
organization and the facilities 
for handling Rebuilt Type- 
writers can secure a line of 
American Machines which will 
enable them to build up a 
profitable business. 


Address T-15 
Care of Office Appliances 
Chicago 



































OR bookkeeping, or for records of any kind 
where permanence of record is desired there 
is no ink that affords a more efficient service 


than 





SINFORDS€a 


iy REM IUM 


oul 


SANFORD’S BLUE BLACK 


@ It lends to correspondence the especially de- 


@ The Sanford inks and adhesives are rot only of the 
highest standard of manufacture, but are put up in at- 
tractive packages with pleasing labels, They contribute 
to the profit of the best stationery stores throughout the 


world. 











SANFORD MFG. CO. 


BL : Congress and Peoria Sts. 71 Mercer St. 

Seen alt ; Chicago New York 
A UTOPIAN JAR OF ord ink 
SANFORD’S LIBRARY 


PASTE IS AN OFFICE 
NECESSITY. Sees = re 6S = <a 8 ink pencil. 








PATENT SPOUT 
Easy to pour out. 


BLUE BLACK 
Easiest color on the eyes. 


e 
at 
: : a8 SW SANFORD MIG.C% 
sired quality of permanence of writing. Nw lencacos new 
e 
B 





CHANGES TO BLACK 
The permanent color. 


NEVER FADES 
The ideal quality in rec- 


FOR FOUNTAIN PENS 
Uunequaled or pen or 
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nar 5 
We Must Not Be Misunderstood 
when we say part of our plant has been working 
nights keeping up with the demand for **Quality 


aad Durability’’ goods. It was not the collection 
department, but that part of our establishment where 


PEERLESS BINDERS 


Four Grades—with or without Metal Hinges 


v 


Easy to remember—tell your customers to just 
say ‘‘Peerless’’ to the man and we will do the rest. 








_ Why are we menaced 


We are not amateurs in the building of loose leaf devices it is our ‘f concern, in a business way, to 
make these goods and to MAKE THEM RIGHT. 


THEORIES about the manufacture of any line are all right as far as they go, but they are insufficient, 
alone. We back our theories with years of practical experience. That’s why most dealers are 
content to tie to that line which is the acknowledged World Standard. 

+ ) 
C. 8S. & R. B. CO., Inc. 
LOOSE LEAF SPECIALISTS Sacramento & Carroll Aves., CHICAGO, U.S. A. 
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Pri 


New Oliver Typewriter, Equipped With ‘‘Book Type,’’ Makes 
Tremendous Hit With the Public—‘‘Typewrites PRINT’”’ 


Sells for 17 Cents a Day 


Another great Oliver innovation—PRINTYPE. 

Some months ago, without announcement, we 
placed the Printype Oliver Typewriter on the 
market. 

Today, one-third of our output of Oliver Type- 
writers are Printypes. 

It's more than a success. It’s a revolution in 
typewriter type! 

Printype is the most beautiful, readable, attrac- 
tive, attention-compelling type ever evolved for 
typewriters 

Thousands of dollars have been expended in pro- 
ducing this wonderful typewriter type, yet you 
pay only the regular price of $100 for the complete 
machine, the new Oliver No. 5, equipped to write 
in Printype. Youcan buy The ——e > Oliver on 
the famous 17-Cents-a-Day Purchase Plan. 

Printype is virtually book type—the type which 
the eye has been trained to grasp quickly. 

The type which the crystallized experience of 
centuries proves best for the printed page. 


Great Beauty and Attention Value 


Printype is the very soul of symmetry. The 
shadings give body, refinement and life which are 
utterly lacking in the old-style thin outline letters 
and numerals. It’s a delight to the eye. 

A letter written in Printype attracts the eye— 
it's magnetic. A Printype letter is so strikingly 
attractive, so forceful, so distinctive that one un- 
consciously picks it out from amass of mail, to 
read first. 

Its perfection compels attention. 

A large part of our sales have resulted from let- 
ters like this, sent by interested correspondents to 
users of the new machine: “For goodness sake, 
what machine did you use to write that letter ?”’ 
The answer—a Printype Oliver—makes the sale 


Ask 


I he 


rrint 


Aids Eyesight —Prevents Errors 


Printype aids and rests the eyes. None of the 
strain on the optic nerve that sharp, thin, outline 
type imposes. This elimination of effort makes it 
a positive pleasure to read Printype correspond- 
ence. Ask the opinion of your oculist or optician 
He knows the value of Printype! 


Printype__. 


OLIVER 


Typewrit@r 


The Standard Visible Writer 


Printype makes every letter, every numeral, 
every character employed in the whole wide range 
of commercial transactions perfectly plain. 

Wherever accuracy is demanded, Printype 1s 
worth a premium. 


A Printype Test by Linotype Operators 


One of the hundreds of interesting Printype 
tests was made by various newspaper publishers. 
Linotype operators of equal dexterity were pitted 
against each other in a speed contest. One set of 
operators were supplied with copy written with 
the regular typewriter face 

The opposing operators were supplied with copy 
written in Printype. 

It was found that the linotype operator could 
increase his output ten per cent, setting from 
‘“‘Printype’’ copy, over copy written with the 
ordinary ‘‘outline’’ typewriter type 


to VW rite Yo 


Olive pewrite! 


We want to write you a specimen letter on The Printype 
Oliver Typewriter and forward a copy of the book, ‘A REVO- 
LUTION IN TYPEWRITER TYPE.” Ask us for details of 
the ‘‘17-Cents-a-Day Purchase Plan,”’ which has added so many 
thousands to the ranks of typewriter users 

We urge upon you the importance of investigating the new 
face in Typewriterdom—PRINTYPE. 


Address Sales Department (106) 


The Oliver Typewriter Company 
Oliver Typewriter Bldg., 93 Dearborn St., Chicago. 


Agencies Everywhere 























